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C.3.1. AcenoBa, M., B. Mapunos, B. HukosoBa, E. ITerkoBa, P. Mutosa, Y. Hcratkosa (2021)
Mesx iy Ky/lITypara v Typu3Ma: TypUCTHUSCKHUTE aTPaKIIMU, OCHOBAHU Ha KYJITYPHOTO HACJIEACTBO.
Vuus. m3a. "Cs. K. Oxpuacku" ISBN 978-954-07-5167-2 (enekTpoHHO u31aHue), (MO 1Ieyar).

Between culture and tourism: tourist attractions based on cultural heritage

In recent decades, there has been a convergence between tourism and culture, dictated by the
growing interest of tourists in cultural values and experiences, on the one hand, and on the other -
due to opportunities for local development and maintenance of local identity. Thus, tourist
attractions based on cultural heritage are a cross-section of two sets: cultural heritage and tourist
attractions. This presupposes to analyze the nature and scope of the cultural heritage and the tourist
attractions, as well as the approaches to their classification, which is the subject of the analysis in
the presented monograph. The main goal of the study is to provide key stakeholders with a
theoretically sound, workable and acceptable typology of attractions based on cultural heritage in
support of their proper and sustainable management. In addition, the typology underpins its own
empirical study of cultural heritage attractions for testing, ensuring that it covers, if not all, then at
least most types of attractions. The research methodology is based on an in-depth review of the
scientific literature on tourist attractions and their typology, as well as on the relevant legislation
and strategies in Bulgaria. The testing of the developed typology was performed through field
studies in June-July 2019, along a predetermined route in the country, to cover different types of
cultural heritage attractions, using the following methodological tools:

e Cabinet study of the studied attractions based on secondary sources of information;

e Semi-structured interview with “operators” of tourist attractions, presented by their
directors / managers or employees with the necessary competencies (46 sites are covered,
26 of which have the status of immovable cultural values of national and global
importance) in order to analyze the supply;

e Investigation of the presentation of the researched tourist cultural heritage attractions, in
the Internet environment according to specially developed methodology and indicators for
evaluation;

e Survey among the visitors of tourist cultural heritage attractions on a specially prepared
standardized questionnaire (face-to-face interviews were conducted with 668 respondents
at 30 sites) in order to analyze the state of demand,;

e Expert observations and evaluations.

The research focus is primarily on attractions based on immovable tangible heritage,
although some aspects of movable and intangible heritage have also been explored through the
visitors’ survey. In addition, on the basis of secondary sources, information related to the
management, monitoring and financing of cultural heritage attractions is systematized and



analyzed, and good practices of management and financing of cultural heritage attractions are
researched and presented.

The potential contribution of the research is both theoretical - improvement of the existing
definitions and typology, and practical - improved focus of public policies, respectively the
distribution of public funds for the transformation of cultural heritage into tourist attractions.

Indicator D.6. Articles and papers published in scientific journals, referenced and indexed
in world-famous databases of scientific information

D.6.1. Matev, D., M. Assenova. (2012) Application of corporate social responsibility approach in
Bulgaria to support sustainable tourism development. Clean Technologies and Environmental
Policy, Volume 14, Issue 6, Springer, pp 1065-1073.

Application of corporate social responsibility approach in Bulgaria to support sustainable
tourism development

The rapidly developing tourism industry in Bulgaria in the last 15 years, especially at the
Black sea coast, contributed to an entire change in the accommodation sector. The growth was due
to unseen construction of new accommodation facilities and entire renovation of the existing ones.
At the same time the tourism industry suffers from many social problems: lack of staff, shortage
of qualified staff especially in the high-star hotels, very high rate of turnover, flow of Bulgarian
staff abroad. The bigger mobility of the employees is facilitated by the seasonal character of the
industry, knowledge of foreign languages, difference in payments, as well as in the nature of work.
Overall, this leads to lost training investments, reduces the incentives for employers to provide
training, causes lower quality services in hotels, and finally impacts negatively the competitiveness
of the hotel sector in Bulgaria and its sustainable development. The paper presents the practical
experience and conclusions from a corporate social responsibility (CSR) assessment in 25
Bulgarian hotels regarding the social issues of the CSR: human resource management,
occupational safety and health, human and labour rights, stakeholder and community involvement,
customer satisfaction. The most important social problems identified are: deficiency in
management skills, deficiency in organised (external) stakeholder dialogue, lack of qualified staff
in certain professions, lack of investment in training, high turnover, low motivation, conflicts
related to wage levels, overtime, etc. A set of key performance indicators related to social
responsibility is suggested and analysed. The benchmarking process is discussed and exemplary
benchmarks are quoted. The most frequently proposed measures by the hotel CSR teams to
improve the social responsibility in the hotels are reviewed.

D.6.2. Assenova, M., V. Marinov, V. Yaneva. (2015) Patterns of development of mountain tourist
centers in Bulgaria. In: Climate Change Impacts on High-Altitude Ecosystems. Springer
International Publishing, p. 609-625. ISBN 978-3-319-12858-0; ISBN 978-3-319-12859-7
(eBook); DOI 10.1007/978-3-319-12859-7

Patterns of development of mountain tourist centers in Bulgaria



Mountain areas in Bulgaria occupy about 48 % of its territory (Michailov, 1989). Tourism
in the mountains begins in the end of the 19th and the early 20th century, and at the fall of the
millennium the number of tourist centers in the mountains is more than 50 (Marinov et al., 1998).
The historical development of mountain tourism centers largely reflects the socio-economic
transformations in the country - the dramatic change after World War Il with the nationalization
and the introducing of centralized system of planning, construction and management of resorts,
through the phase of privatization of tourism enterprises and separate facilities in the 90-s after the
fall of socialism in 1989, and the period of transition to market economy with the boost of private
initiative in tourism till nowadays.

The aim of the paper is to identify and analyze the existing patterns of development of
mountain tourist centers in Bulgaria. The patterns are defined based on a number of criteria, set in
groups to outline respectively their physical structure — genesis and type (resort, resort area,
complex, settlement), altitude and size, environment (tourist resources in use and specialization)
and spatial structure (planning and development), capacity of tourism facilities; the economic
structure - level of tourism development and market significance, type of privatization and
property structure, origin of investment (endogenous and exogenous), distribution of costs and
benefits of development, management and marketing; the socio-cultural structure — origin of
employees, local community involvement, etc. The positive and negative characteristics of the
patterns identified are pointed out. Some political factors limiting or supporting the development
of mountain tourist centers are discussed, as well as the existing conflicts in regards to the lack of
balance between development and conservation, between the capacity for accommodation and the
ski zones, etc. Recommendations are made about the future development of mountain tourist
centers in the country.

D.6.3. Marinov, V. M. Assenova, E. Dogramadjieva (2016) Small-Scale Mountain Tourism in
Bulgaria: Development Patterns and Sustainability Implications. In: B. Koulov, G. Zhelezov (eds)
Sustainable Mountain Regions: Challenges and Perspectives in Southeastern Europe. Springer
International Publishing Switzerland, DOI 10.1007/978-3-319-27905-3 8, p. 107-122;
http://link.springer.com/chapter/10.1007%2F978-3-319-27905-3 8

Small-Scale Mountain Tourism in Bulgaria: Development Patterns and Sustainability
Implications

Bulgarian mountain tourism locations show great variety in terms of their size and the
facilities offered, the type and level of product and market development as well as in the patterns
of economic structures, local communities’ involvement and tourism impacts. This paper presents
results of a wider project dedicated to identification of tourism development models in mountain
areas and related supporting policies. The research is focused on three small destinations in the
Central Balkan Range and the Rhodope Mountain. Different patterns of local tourism development
are identified based on current business practices. Their sustainability implications are discussed
in terms of general development approach, policy implementation and tourism impacts. The study
results confirm the idea that two types of preconditions are needed for successful tourism
development: 1) “necessary” - pull-factors and 2) “sufficient” - the will to develop tourism industry



through investments in accommodation and infrastructure. The latter refer not only to the
entrepreneurship but also to the crucial role of local authorities.

D.6.4. Assenova, M., Z. Georgiev, B. Dunjuc (2016) Application of Resource Efficient and
Cleaner Production Approach in the Accommodation Sector of the Balkan Region. European
Journal of Sustainable Development, Volume 5, No 4, ECSD, Rome, 2016. ISSN 2239-5938
(print), ISSN 2239-6101 (online), p. 431-442, Doi: 10.14207/ijsd;
http://ojs.ecsdev.org/index.php/ejsd/article/view/420

Application of Resource Efficient and Cleaner Production Approach in the Accommodation
Sector of the Balkan Region

The aim of the paper is to present the results of the application of the RECP methodological
approach in the accommodation sector of countries from the Balkan region — Croatia, Serbia,
Montenegro and Albania. It is based on the experience from 2015 in 20 hotels (5 in each country),
undergone detailed in-plant assessments. The methodology lays down on the understanding that
RECP is a continuous application of an integrated preventive environmental strategy applied to
processes, products and services to increase overall efficiency, and reduce risks to humans and the
environment. Based on the obtained data for the material and energy flows, the paper provides a
summary and analyses of the most often proposed and implemented measures. A set of absolute
and relative indicators (KPIs) for resources use (energy and water consumption) and pollution
generated (air emission and waste water) is used and the expected change due to the
implementation of the accepted options is calculated. The performance of the accommodation
facilities is compared to the international benchmarks available. The results of the study come to
show the great potential of the accommodation sector for more sustainable production and outline
the focal points of intervention needed.

D.6.5. Marinov, V., M. Assenova, E. Dogramadjieva (2017) Key Problems and Gaps in the EU
Funds Absorption for Heritage Attractions Development: the Case of Bulgaria. Almatourism -
Journal of Tourism, Culture and Territorial Development, Vol 8, No 7 (2017), p. 178-197; DOI:
10.6092/issn.2036-5195/6768; https://almatourism.unibo.it/article/view/6768

Key Problems and Gaps in the EU Funds Absorption for Heritage Attractions Development: the
Case of Bulgaria

Heritage tourism has always been considered an important part of Bulgarian tourism
portfolio and a significant regional development driver. It is officially set as a priority in a number
of strategic documents at a national, regional and local level. Substantial financial resources for
heritage socialization have been allocated after the accession of the country to the EU in 2007. A
special scheme for tourism attractions development was implemented within the Operational
Program “Regional Development” (OPRD) 2007-2013, with approved funding for a total of 120
heritage sites throughout the country. Yet, the EU funded projects have raised a fierce public
debate regarding the delicate balance between heritage commaodification and conservation as well
as the disputable costs and benefits in terms of heritage protection, tourism development and its
regional impacts. Based on the understanding that attractions are the core element of a competitive



tourism product, the paper presents a brief review of the OPRD 2007-2013 supported projects and
analyzes the experience gained in the process of projects’ selection and implementation.

Indicator D.7. Articles and papers published in non-peer-reviewed journals with scientific
review or published in edited collective volumes

D.7.1. Hernaez, O.; Zugasti, |; Waltersdorfer, G.; Matev, D.; Assenova, M.; Jonkute, G; Staniskis,
J; Schoenfelder, T; Bogataj, M; Mpgller, Jacob Daniel; Hirsbak, Stig; Schmidt, Kirsten;
Christiansen, K; Fondevila, M; Aranda, J. (2012). Corporate Social Responsibility on SMEs. In:
Proceedings of the European Roundtable on Sustainable Consumption and Production, Bregenz,
Austria, May 2-4, Austrian Institute of Ecology, p. 222-231.

Corporate Social Responsibility on SMEs

The recently developed 1SO 26000 Guidance Standard, created as a result of the strong
demand for a globally acceptable and united document in the area of CSR, defines business
responsibility as “accountability for impact of business decisions and activities on community and
its environment™, with respect to transparent and ethic attitude towards balanced development and
wellbeing of society, but also expectations of parties involved. However, how involved are SMEs
on CSR strategies? Do they have competences to be socially responsible? Which training tools are
available for them? This paper will identify and analyze the existing SME’s activities, needs and
perspectives (including tourism), along with VET institutions and Universities’ training offer and
materials in the field of CSR, within 7 European countries:

- There is a lack of strategic vision regarding CSR; ad hoc approach vs systematic approach.
- CSRis a new concept for SMEs; lack of awareness or understanding of the CSR.

- SMEs do not see the beneficial/economic output of the investment on CSR implementation
- Efforts and results are not measured and monitored.

- Training offer is not adapted to SMEs targets.

D.7.2. AcenoBa, M., I'. Konapcka. (2012) EdextuBHocT Ha ywactuatra Ha bbarapus B
TYPUCTUYECKH M3J10KeHUs U 6opcu. B: COOpHMK ¢ HayyHM JOKJIAAM OT MEXIYHAapOJHA HaydHa
koH(pepenmws ,, [ I[penu3Bukarenctsa npen typusma mpe3 XXI Bex”, YHCC, Codus, c. 357-366.

Effectiveness of Bulgaria's participation in tourism exhibitions and fairs

The aim of the paper is to measure and evaluate the effectiveness and efficiency of the participation
of Bulgaria in selected tourism fairs in 2010 and 2011. A review of known methods and indicators
respectively for measurement and analysis of effectiveness and efficiency is made. Appropriate
indicators are defined and quantified based on primary and secondary data. The analysis covers
the participation in the most important events - WTM in London, ITB in Berlin and MITT in
Moscow, in terms of national goals and public costs.



D.7.3. Assenova, M. (2013) Models of rural tourism development in mountain villages. Ankara
University Journal of Environmental Sciences, Volume: 5, Number: 1, Ankara university, Ankara,
p. 35-47.

Models of rural tourism development in mountain villages

The approach to derive models of tourism development in three studied villages in a border
mountainous region of Bulgaria adheres to some known literature models - the tourism system of
tourist destinations (Marinov, 2003) and other models of tourism development - Vodenska (2001),
Gunn (1994) and others. It is based on a comparison against a set of 25 characteristics for which
it is assumed they may show differences. The leading factors that determine the specificity of
development are the basis for the distribution of characteristics selected for analysis in the
following groups: status of the village and population characteristics, tourism supply, tourism
demand, local environment, management and marketing of tourism.

Despite the similar stage of tourism development in the three villages they demonstrate
differences that point to the existence of three different models relative to tourism development in
terms of current business practices:1) Visiting the locals — combination of elitist commercial
tourism (in the houses of locals) with commercialized, institutionalized and professionalized
tourism; 2) Typical hotel - commercialized tourism in collective accommodation establishments,
tourists’ contact with local people is minimized; 3) First stage of diffused hotel - non-institutional
(non-commercialized) tourism, detached houses for accommodation of different ownership, with
a common reception and servicing.

D.7.4. Assenova, M., D. Matev. (2013) Corporate Social Responsibility in an Hotel. In:
International Case Studies for Hospitality and Tourism Management Students and Trainees.
Editura Tehnopress, lasi, p. 58-63.

Corporate Social Responsibility in an Hotel
The developed case study focuses on the following points for discussion:

1. Social responsibility focuses (according to ISO 26000 on Social Responsibility) on the
following 7 core subjects: organizational governance, human rights, labour practices, fair
operating practices, consumer issues, community involvement and development and the
environment.

2. Recruitment policy — there are several methods for recruitment of new personnel: (i) looking
in the local labour office; (ii) hiring a recruitment agency; (iii) advertising in the local/national
media; (iv) putting a message on the internal information board (word of mouth); (v) others.
Describe the advantages and the disadvantages of the different approaches (comparative
analysis).

3. Training policy — there are two types of training the staff — (i) induction training after hiring
the person; (ii) raising the qualification of the personnel;

4. Stimulation policy — (i) material stimulation — discuss the different systems of remuneration —
with fixed wage/salary, with wage/salary and bonuses, only tips, etc. as well as different levels



of remuneration for one and the same position depending upon various criteria; (ii) moral
stimulation — discuss the different forms of immaterial stimuli.

5. Customer satisfaction — the consumer issues include fair marketing development, factual and
unbiased information and fair contractual practices, protecting consumers’ health and safety,
consumers’ service, support and satisfaction, education and awareness, etc.

D.7.5. Assenova, M., V. Marinov. (2013) Tourism potential of Bulgarian Danube limes sites. In:

International Scientific Conference “Cultural Corridor Via Diagonalis. Cultural Tourism without
Boundaries”, 03.10.-06.10.2013, Sofia-Belgrade. Gea libris, Sofia, pp. 237-242.

Tourism potential of Bulgarian Danube limes sites

The potential of the Danube Limes sites for the development of cultural tourism is revealed
based on the assessment and classification of each of the identified sites along the Bulgarian
section of the Danube. The scope of the evaluation includes not just the sites themselves, but the
relationship between the sites and the objective of the assessment, related to their development as
tourist attractions. Thus, the survey is carried out from the point of view of tourism organizers -
tour-operators, travel agencies, etc., who have the real opportunity and may wish to include one or
more sites in tour itineraries in the area. For that reason the assessment includes not only the
evaluation of the attractiveness of the sites themselves, but the availability of tourist services
providers, the socialization and adaptation of sites for tourist visits and the possibility for combined
visits together with other tourist attractions in the area.

The detailed assessment of Danube limes sites revealed that only a small number of them (4)
are featured by both high attractiveness and high level of tourism preparedness (Durostorum,
Bononia, Sexaginta Prista, Novae). On the other hand there is a large group of sites with both low
attractiveness and low preparedness (28). Finally, there is a significant group of sites (7) with
medium to high attractiveness and medium tourism preparedness that seems to be a priority for
further interventions (proper excavation and exposure to encourage tourism organizers to include
them in their itineraries).

D.7.6. Jlanes, JI., M. AcenoBa. IloTeniuain 3a pa3BuTtie Ha Typusma B oomuHa JIlykoBurt. (2013)
B: CeBpemennusT mozen Ha EBponelickust ¢bio3 1 MsicToTO Ha bbirapus B Hero, U3a. na MBBY,
Borerrpan, c. 374-395.

Potential for tourism development in Lukovit Municipality

The aim of the study is to analyze the current state of tourism development in Lukovit
Municipality and to assess the potential for the development of different forms of tourism within
its territory. The paper examines the elements of the local territorial tourism system, as well as the
conditions and factors of local environment. On that basis, conclusions are made about the maturity
of the destination and the possibilities to create a competitive tourism product through active
interaction of all stakeholders.



D.7.7. Mapunos, B., M. Acenosa, E. Jlorpamamkuesa. (2014) Ananu3 Ha Bepurara Ha JIOCTaBKUTE
B Typu3Ma B IUIaHUHCKA Teputopuu. B: COOpHUK [OKJIaaM Ha HaydHa KOH(eEpeHIus ¢
MEXIyHapoaHo ydactue ,,I'eorpadus u permonamuctuka” 30-31 oxkromspu, 2014, ITazapmkuk.
TepApr, Codus, c. 164-172.

Tourism supply chain analysis of mountain territories

The aim of this paper is to analyze the supply chain and the value added chain in the process
of creating a tourism product in mountain destinations. Based on the adopted common supply
chain models in tourism the specific linkages in the creation of the product are presented and
analyzed and the chain value added is assessed. On that ground economic benefits for stakeholders
in the destination are commented, based on the example of “Gorna Arda” tourist destination.

D.7.8. Mapunos, B., M. AcenoBa, E. [lorpamamxueBa. (2014) N3non3Bane Ha eBpOIEeHCKUTE
(oHI0BE 32 pa3BUTHE HA TYPUCTHUECKUTE aTPaKIMK B bharapus — moyku U Mpeau3BUKATEIICTBA.
Wudpactpykrypa & komyHukanuu, roq 4, ka. 9, YHCC, Codus, c. 58-70.

EU funds in support of cultural tourism development in Bulgaria — lessons learned and future
challenges

Cultural tourism is set as a priority in a number of strategic documents for tourism
development in Bulgaria. Financial support for socializing cultural heritage was envisaged through
the operational programmes for the period 2007 — 2013. Special scheme in support to tourism
attractions is under implementation within the Regional Development Operational Programme,
with approved financing of totally 120 cultural attractions throughout the country. Based on the
understanding that attractions are the core element of competitive tourism product development,
the paper presents a brief review of the supported projects by the cited programme and analyses
the experience gained in terms of projects selection and implementation. The need for pre-selection
and post-implementation evaluation of project results and their wider impact is justified, especially
for the purpose of better performance in the next programming period.

D.7.9. Marinov, V., E. Dogramadjieva, M. Assenova, E. Petkova, B. Baikov. (2015) Tourism
product development and marketing of Sofia metropolitan area: business perceptions and
priorities. In: Metropolitan Tourism Experience Development, Selected studies from the Tourism
Network Workshop of the Regional Studies Association, held in Budapest, Hungary, 2015.
Published by the Department of Economic Geography and Futures Study, Corvinus University of
Budapest, p. 51-67.

Tourism product development and marketing of Sofia metropolitan area: business perceptions
and priorities

Grounded on the understanding that tourism policy-making should wisely consider
business perceptions and expectations, the paper reveals destination product development and
marketing priorities as seen by the representatives of the accommodation and the intermediary
tourism sectors in Sofia Metropolitan Area, Bulgaria. It discusses specific results of a wider
questionnaire-based survey conducted in 2013, which is an example of successful collaboration
between the academics, the local authorities, and the tourism business in the pursuit of a more



informed destination management policy. Based on the comparative analysis of the opinions
expressed by the two target groups, conclusions and recommendations are drawn regarding the
future activities of Sofia local authorities in the field of destination product development and
marketing. Yet, the survey results should be farther considered for compliance with the views of
other stakeholders, as well as in terms of the balance between public benefits and costs.

D.7.10. Mapunos, B., II. EBpeB, M. AcenoBa, E. [orpamamkuena. (2015) Konmenmus 3a
TYPUCTUYECKO palioHMpaHe Ha bbiarapus: TEOpeTHYHU NOCTAHOBKH, 3aKOHOBHM HM3HCKBaHHUSA H
NpaKTUYeCKH ciencTBus. ,llpobmemu Ha reorpadusara”, ku. 1-2, BAH, Codmusa. 31-43.
http://www.niggg.bas.bg/wp-content/uploads/2015/10/12_2015.pdf

Concept for tourism regionalization of Bulgaria: theoretical requirements, legislative
provisions and practical implications

Tourism regionalization has been a subject of academic debate in Bulgaria since the late
1960s and a lot of theoretical, methodical and practical experience has been acquired in the field
of working out tourism regionalization schemes. However, none of these schemes has been
officially recognized and despite of the renowned practical necessity of defining up-to-date tourist
regions, the elaboration of a new scheme during the past decades has been constantly accompanied
by tension and conflicts between the urgent political needs and both the theoretical and
methodological challenges of tourism regionalization. The establishment of tourist regions was
officially set for the first time in the new Tourism Act in 2013. Implementing the law a Concept
for Tourism Regionalization of Bulgaria was developed in 2014 with the participation of the
authors of the current paper. The paper presents the core principles and criteria applied in the
Concept for Tourism Regionalization of Bulgaria (2014) delineating the country’s nine tourist
regions. Emphasis is placed on the pragmatic approach of combining theoretical rationales with
legislative provisions concerning the formation of tourist regions for marketing purposes and the
establishment of regional destination management organizations. Stressed is the need for finding
the point of intersection between the strict academic requirements and compromise practical
solutions in defining the tourist regions to achieve both methodologically robust and feasible result
acceptable to a wide range of stakeholders.

D.7.11. Marinov, V., M. Assenova, E, Dogramadjieva. (2015) Attitude of tourism business to
cooperation with local authorities: The case of the Danube region in Bulgaria. Cm.
,2AHppacTpykTypa & xomyHukauu®, roa. 5, ka. 10, YHCC, 30-34.

Attitude of tourism business to cooperation with local authorities: The case of the Danube region
in Bulgaria

Partnership between public and private sector is recognized as a key success factor in
tourism destinations’ development. In contrast to this the research and data in the specified area
are limited. The aim of the study is to gather and analyse empirical data on the attitude of tourism
business to cooperation with local authorities. The data is based on a survey of nearly 200 tourism
enterprises in 6 municipalities of the Danube region of Bulgaria and is focused on 4 aspects:
general interest of the business to joint activities with local authorities, willingness to pay,



preferred form of co-financing and real participation in joint activities. It concludes that the level
of positive attitudes towards cooperation with local authorities is relatively high, although a
substantial potential exists for widening the partnerships between local authorities and local
business. The business attitudes to cooperation with local authorities depends strongly on some
local circumstances, incl. the attitudes and activities of local authorities themselves.

D.7.12. Mapunos, B., M. AcenoBa. (2015) MOHUTOPUHI Ha YCTOHYMBOTO TYPHCTUYECKO
pasButHe B [lyHaBckus paiion. B: TypusmbT B enoxata Ha Tpancopmarusi. COOpHHUK JOKIAaN OT
1o0mIeiiHaTa MeXIyHapoJHa KOH(epeHus, mocBeTeHa Ha S0-TOUIIHUHATA OT Ch3JaBaHETO Ha
cnenuanHoct ,, Typussm* B Mkonomuuecku yHuBepcurer — Bapha, U3n. ,,Hayka u nukonomuka“,
HNxonomuuecku ynusepcuret — Bapha, c¢. 191-200.

Monitoring of sustainable tourism development in the Danube region

Monitoring is considered to be one of the key challenges in implementing the concept of
sustainable development. The report presents the results of the pilot testing of the European
indicators system for sustainable tourism development (ETIS) in the Danube region of Bulgaria.
The system includes 67 indicators and is designed to contribute to sustainable destination
management by monitoring different aspects of sustainability at destination level (municipality,
tourist region). 89% of the main and 85% of the additional indicators were monitored. A
comparative analysis of the situation by groups of indicators of the surveyed municipalities and
the Danube region as a whole was made. The obtained data outline a favorable picture of a
significant part of the indicators, in particular high overall satisfaction of visitors, positive attitude
of the local population to the development of tourism and expected benefits, significant average
daily costs of visitors, implementation of measures by tourism enterprises for efficient use of
resources (energy and water), etc.

D.7.13. Marinov, V., M. Assenova, V. Nikolova (2016) Participation in contracted research
projects as an incentive for tourism students. In: BITCO conference proceedings: “Tourism
education in 21st century: policies, practices, internationalization”, Belgrade, 18-19 March, 2016,
College of Tourism, Belgrade, pp. 305-318.

Participation in contracted research projects as an incentive for tourism students

The aim of the paper is to present the approach and the results of the joint participation of
teams of professors and students from the Tourism Department in research projects and to outline
the benefits of the various stakeholder groups, in particular for the scientific and practical training
of bachelor degree students. The projects were fulfilled in 2014 and 2015 and were directed
towards the study of cruise tourism in the Bulgarian section of the Danube and the implementation
of the European indicators for sustainable tourism development in the Danube region of Bulgaria.
The methodology of the studies with students’ involvement included briefing and introduction into
the specifics of marketing research and techniques of surveys, supervised field research and
questionnaire survey of students’ satisfaction on the work done. Analysis of the results leads to the
conclusion that participation in research projects gives young people the chance to be actively
involved in the process of obtaining primary data, to analyze and draw conclusions about the



current status and development of tourism in different destinations and regions. In general, students
expressed their satisfaction with the general idea and the approach applied to the fieldwork, the
overall experience, the work done and the results achieved, and the entertaining moments.

D.7.14. AcenoBa, M., B. Mapunos, E. Jlorpamamxuesa, B. Hukonosa, A. Kazakos, B. flueBa
(2016) Ilpunarane Ha EBponeiickaTa cucreMa OT MHAMKATOPU 3a MOHUTOPUHI Ha YCTOWYMBOTO
TYPUCTHUYECKO Pa3BUTHE — MOJI3H U Ipeau3BuKarencTa. B: ['eorpadus u npusitenu (COopHUK MO
pen. Ha B. Bosymxuen), U3a. , Ilapagurma®, Codus, ctp. 387-399.

Implementation of the European Tourism Indicator System for monitoring sustainable tourism
development - benefits and challenges

The article presents the methodology of ETIS, the benefits of using the system and the
challenges for those interested in its implementation, based on the experience of its full
implementation in the Danube region in 2015. The application of the European Tourism Indicator
System allows to draw the following conclusions: ETIS is appropriate for use at the municipal
level (considered as a tourist destination), as well as at the higher regional destination level; It
contains an optimal number of indicators, it is relatively easy to apply and allows flexibility in the
use of core and additional indicators, which can be applied as a stand-alone system or integrated
into other monitoring systems; The collected information allows to assess the current state of
tourism development in various aspects of sustainability, while presenting in a concentrated form
the various impacts of tourism. The quantitative parameters of the indicators may serve as a
baseline for comparison in tracking the development, but also for comparison with other
destinations that have applied the same methodology; The system helps to identify problem areas,
prioritize future actions by developing an action plan and setting targets for a certain medium-term
period; The positive achievements in the sustainable development of tourism can be used for the
purposes of destination marketing; The effective implementation of ETIS requires the active
involvement and leadership of local (regional) stakeholders in cooperation with the expert
community.

D.7.15. AcenoBa, M. (2017) Omenka Ha yCTOMYMBOCTTa Ha TYPUCTHUYECKOTO pa3BUTHE B
Cronnuna obmuna. lN'ogumank Ha CY ,,CB. K. Oxpuacku”, I'T®, Kuaura 2 — ['eorpadus, Tom
109, Codwus, VYuuBepcurercko wm3marencrso ,CB. Kim.  Oxpumcku”, p. 251-268.
file://IC:/Users/Mariana%?20Assenova/Downloads/18_Ann_Tom_109_geography 251-
268%20(1).pdf

Sustainability assessment of tourism development in Sofia municipality.

The paper presents the main approaches and results of the implementation of the European
Tourism Indicator System in Sofia Capital Municipality. On the basis of secondary and primary
information and using the tools of the system a picture of the current situation of the sustainability
aspects of tourism development is outlined. Four groups of indicators are discussed and analyzed
illustrating the destination management for sustainability, as well as the economic, social and
environmental impacts of tourism development. The strengths and weaknesses of Sofia



Municipality in the context of sustainable tourism development are identified and some
recommendations are made in regards of the future sustainable tourism development monitoring.

D.7.16. Mapunos, B., M. Acenona (2018) IIpeau3BukarencTsa npex yCTOWIMBOTO Pa3BUTHE Ha
Typu3Ma B IUIAHUHCKUTE palloHM Ha bbarapus. B: VYcrolunMBO peruoHasHO pa3BUTHE Ha
boearapus. Bropa mexxnyHaponHa HaydyHa U OusHec KoH(epeHus (COOpHUK JTOKJIa1 ), HOEMBPH
2016. CY ,,Cs. K. Oxpunacku®, [T®, ET ,,I'eopru Jlackos*, 2018, c. 10-23.

Challenges for Sustainable Tourism Development in Mountain Regions of Bulgaria

The importance of mountain areas for contemporary tourism development in Bulgaria is
determined by their significant territorial scope and tourism capacity, their diverse tourism
potential and opportunities for year-round use. At the same time, tourism is regarded as a tool for
mountain areas development. The aim of the paper is to comment on some challenges for
sustainable tourism development in mountain regions of Bulgaria: the problems associated with
the delimitation of the scope of mountain tourism and mountain areas, the assessment of current
status and trends in mountain tourism, as well as the demand for mountain and ski tourism, and
the risks arising from climate change. The conclusions indicate the need to diversify supply
through a stronger focus on summer use and to consider tourism development with a greater
beneficial effect on local mountain environment.

D.7.17. Assenova, M. (2018) Change in Business Models and Implication on University Education
in Tourism. T'ox. Ha CVY ,,CB. Kin. Oxpuncku”, I'T®, Kaura 2 — I'eorpadus, Tom 110, Codus,
YHuBepcuteTcko usnarenctso ,,Cs. K. Oxpuncku”, 2018, p. 265-275.

Change in Business Models and Implication on University Education in Tourism

The paper presents the emerging new business models and provides examples for their evidence
in tourism industry. The new business models discussed include those based on sustainability and
on the principle of circular economy, the sharing economy and collaborative consumption patterns,
co-creation and dematerialization of product, etc. The change in business models requires
adaptation of the learning objectives in terms of knowledge, skills and competences of students.
On that bases current changes in the curricula for the education and training at Sofia University
and the needs for future changes are discussed.

D.7.18. AcenoBa, M. (2018) Meroauka 3a MapKeTMHIOBO IPOYYBaHE Ha My3eu U rajepuu. B:
KyntypHnara mamer BBB BpeMeTO W MPOCTPaHCTBOTO. COOpHMK, TOCBETEH Ha 65-TOAMIIHHSI
obunelr Ha npod. a.m3k.H. Cumeon HeakoB. YHuBepcurercko m3matenctBo ,,CB. KimmeHnt
Oxpuncku®, Codus, 2018, c. 349-359.

Methodology for marketing research of museums and galleries

Museums and galleries are created for cognitive, educational and aesthetic purposes, and
from the point of view of tourism can be considered as tourist attractions. In order to effectively
reach the desired segments of visitors and meet their expectations, increase their number and scope,



it is imperative to apply a marketing approach in their management. The marketing research of
museums and galleries arouses interest among the students in the master's programs in tourism,
offered by the Department of Geography of Tourism at Sofia University "St. Kliment Ohridski ”,
when choosing a topic for a thesis. This article aims to summarize the experience gained and to
present a methodology for conducting marketing research of museums and galleries, needed for
developing their marketing strategies and programs.

D.7.19. Mapunos, B., E. Jlorpamamxuesa, M. Acenosa (2018) EBomtonuisi Ha TypuUCTUYECKOTO
paiionupane B bbarapus: nenu, moaxomu, pesyaratu. Journal of the Bulgarian Geographic
Society, volume 39 (2018), 3-10.

Evolution of tourist regionalization in Bulgaria: goals, approaches, results

The aim of the article is to review and provide comparative analysis of the existing schemes
for tourist regionalization of Bulgaria. This allows to trace the evolution of tourist regionalization
and to highlight the main theoretical gaps and underestimation of scientific principles and
approaches that underlie their practical inapplicability to date. Only publications that offer a
specific scheme of tourist regionalization are subjected to the comparative analysis, taking into
account the relevant justification. For the purposes of the comparison 9 criteria have been selected,
which refer both to the approach and the objectives, as well as to the specific schemes and their
compliance with the basic requirements to make them practically applicable. For greater clarity,
the results of the comparative analysis are presented in tabular form.

D.7.20. Hukonoga, B., M. Acenora, B. Mapunos, A. Kazakos, P. Mutosa, E. [letkoBa (2019)
Kynmunapuute npasHuim u gectuBanu B bparapus KaTo KylITypHO-TYPUCTHUECKH aTpakuuu. B:

MICE typu3bM: (hecTUBaIN, UHCEHTUBU, KOH(PEPEHIINHU, U3I0kKeHus. J{BaHageceT YepHOMOpCKU
Typuctudecku ¢popym, Bapha, 2019. Cnasena, B. ISBN 978-619-190-149-4, c. 183 —197.

Culinary holidays and festivals in Bulgaria as cultural and tourist attractions

On the map of culinary destinations in the world Bulgaria is not among the most famous
countries. However, the country has interesting and authentic culinary traditions and practices that
can make it a potential culinary destination. The rich culinary traditions in Bulgaria and their
regional features are the basis for creating country-specific culinary holidays, festivals and fairs,
which are an important tourist attraction and attract many visitors. The aim of the presented
research is to study the culinary holidays and festivals as cultural and tourist attractions,
representing an element of the product of culinary tourism in Bulgaria and to outline their regional
specifics.

D.7.21. Mapunos, B., B. Hukonosa, M. Acenoga, E. Ilerkosa (2020) Typuctuuecko TbpceHe Ha
aTpakIMUTe, OCHOBAaHU HA KYJITYPHOTO HAcJleICTBO, B 00muHa Benmko TrpHoBo. B: COopHUK OT
KOOuneitna Hayyna koHdepeHuus ,, TypusmMbT — oTBb ovakBaHusATa, M371. kommiekc — YHCC,
C, 2020, CTp. 558-571. ISBN 978-619-232-297-7.
http://departments.unwe.bg/Uploads/Department/ TOURISM%20-
%20BEYOND%20EXPECTATIONS.pdf



Tourist demand for cultural heritage attractions in Veliko Tarnovo Municipality

Veliko Tarnovo Municipality is one of the most prominent examples of a cultural tourism
destination in Bulgaria. The study of the tourist demand for the cultural heritage attractions offered
in the municipality provides an opportunity to draw conclusions about the current state and
development of cultural tourism in the area, the market segment, the attitude of visitors to the
product offered and the quality of service, as well as to identify some emerging problems. The aim
of the study is to perform, through tourist demand analysis, a quantitative assessment of the
visitation and a qualitative assessment of visitor satisfaction from the cultural heritage tourist
attractions.

D.7.22. Mapwunos, B., M. Acenora, P. Murosa (2020) KirbcTepn Ha TYpHCTHYECKO ThPCEHE Ha
aTpaklMM, OCHOBaHM Ha KyInTypHOTO HacienctBo. B: Coopuuk ot OOuneitHa HayuyHa
koH(pepeHuus ,, TypusMbT — 0oTBBI oyakBaHusTa“, M3a. kommiekc — YHCC, C., 2020, ctp. 149-
162. ISBN 978-619-232-297-7.
http://departments.unwe.bg/Uploads/Department/ TOURISM%20-
%20BEYOND%20EXPECTATIONS.pdf

Clusters of tourist demand of cultural heritage attractions

Secondary data on tourist demand for cultural heritage attractions do not reveal the true
picture of visitors' behavior when staying in areas with a concentration of attractions. The purpose
of the study is to fill in the gap of primary information and to reveal the territorial concentration
of tourist demand for cultural heritage sites along a selected route in 4 areas of the country, by
identifying the immediate catchment area of attractions and the interconnection of cultural heritage
tourist attractions. The research was conducted in the form of a questionnaire survey with visitors
at selected cultural and historical attractions. The results demonstrate the formation of clusters of
tourist demand, with clearly outlined hubs and their periphery.

D.7.23. Marinov, V., M. Assenova, V, Nikolova, A. Kazakov, R. Mitova, E. Petkova (2020)
Profile of Visitors to Cultural Heritage Attractions in Bulgaria. In: Proceedings of 6th International
Scientific Conference GEOBALCANICA 2020, 12-13 May 2020, Ohrid, North Macedonia,
Geobalcancia Society — Skopje, North Macedonia, p. 389-406. ISSN 1857-7636, DOI:
http://dx.doi.org/10.18509/GBP.2020.44; http://geobalcanica.org/wp-
content/uploads/GBP/2020/GBP.2020.44.pdf

Profile of Visitors to Cultural Heritage Attractions in Bulgaria

The overall objective of the study is to collect empirical information on the supply and
demand of cultural heritage attractions in Bulgaria, and the specific objective is to outline a detailed
profile of visitors to tourist attractions based on cultural heritage. The methodological toolkit
includes preliminary desk research of the selected attractions, semi-structured interviews with the
“operators” of cultural heritage attractions, questionnaire survey of visitors to cultural heritage
attractions, as well as observations and expert assessments. The visitor typology is based on the
methodology proposed by McKercher (2002). It aims to create a more precise classification
(segmentation) of "cultural tourists™ and is based on a combination of two dimensions - the



importance of cultural motives (cultural tourism) in the decision to visit the destination and the
depth of experience associated with the culture and heritage of the destination. Altogether 668
visitors were interviewed at 30 sites, identified as cultural heritage tourist attractions.

The questionnaire design and the data obtained allow the outlining of a detailed profile of
visitors in terms of their socio-demographic characteristics, and the characteristics of the trip,
respectively of the tourists’ behavior. A visitor typology in terms of cultural tourism is elaborated,
including the profile of each of the distinguished types. Their relationship with visitor and travel
characteristics is revealed and analysed. The results indicate that the cultural tourist type in most
cases is a variable that explain the differentiation in visitors’ behaviour better than the typically
used socio-demographic characteristics.

D.7.24. Mitova, R., E. Petkova, M. Assenova, V. Marinov (2020) Online Reputation of Cultural
Heritage Attractions in Bulgaria. In: Proceedings of 6th International Scientific Conference
GEOBALCANICA 2020, 12-13 May 2020, Ohrid, North Macedonia, Geobalcancia Society —
Skopje, North Macedonia, p.  337-349. ISSN 1857-7636, DOl:
http://dx.doi.org/10.18509/GBP.2020.38; http://geobalcanica.org/wp-
content/uploads/GBP/2020/GBP.2020.38.pdf

Online Reputation of Cultural Heritage Attractions in Bulgaria

In the context of the increasing importance of new technologies, digital marketing is an issue
of utmost significance in the field of tourism and is particularly relevant in the scope of cultural
tourism. Based on the information published on the Internet about selected 46 Bulgarian cultural
heritage attractions, the aim of the study is to evaluate their presentation in the context of
promoting and building a positive attitude towards the Bulgarian cultural heritage. The study is
conducted using a specially developed methodology, simulating the presumptive online behaviour
of a potential user, seeking information on the network for a specific object. The methodology
seeks to gather and analyse information about the presence and distribution of content on the
Internet for the sites under study, with focus on their online identity and image, resulting in and
affecting the online reputation. The study revealed significant gaps and challenges with respect to
the construction of online identity of cultural heritage attractions presented in detail in the paper
and the serious impacts of informal electronic communication channels on their online image.
Nevertheless, the online reputation of the Bulgarian cultural heritage attractions does not depend
on the amount of information disseminated on the Internet and it is predominantly formed in real
rather than in virtual environment.

D.7.25. Marinov, V., M. Assenova, V. Nikolova, E. Petkova, R. Mitova, A. Kazakov, Ch. Istatkova
(2020) Typology of cultural heritage attractions in Bulgaria: theoretical and management
implications. In: International Tourism Conference Dubrovnik, 2019 “Tourism in the VUCA
World: Towards the Era of (Ir) Responsibility”, Proceedings book (Eds. I. M. Vukadin and D.
Kresi¢), Publisher: Institute for Tourism, Zagreb, Croatia, 2020, pp. 125-138. ISBN: 378-953-
6145-45-4; https://itcd.hr/; http://www.iztzg.hr/UserFiles/file/publication/International-Tourism-
Conference-Dubrovnik_ TOURISM-IN-THE-VUCA-WORLD-TOWARDS-THE-ERA-OF-
(IR)RESPONSIBILITY_2019.pdf



Typology of cultural heritage attractions in Bulgaria: theoretical and management implications

Currently the tourist attractions are not well defined in the country despite of the recent
significant financial public support for the adaptation and socialization of the rich cultural heritage
for tourism purposes. The Ministry of tourism has launched an e-register of tourist attractions,
festivals and events without clear guidance for local authorities on the selection of tourist sites and
events to be inscribed and how they have to be classified. At the same time some policy documents
are in process of elaborating - a Strategy for the development of Bulgarian culture and a master
plan for cultural tourism development, requiring a practical typology of tourist attractions in order
to mainstream the future activities. Thus, the main aim of the research is to provide to key
stakeholders a theoretically sound, workable and acceptable typology of cultural heritage
attractions to support their proper and sustainable management. In addition, the typology should
guide the own empirical research of cultural heritage attractions ensuring that most if not all of
attractions types are covered. The methodology of research is based on a thorough review of
scientific literature on tourist attractions and their typology as well as of relevant legislation and
strategies in Bulgaria. The proposed typology was tested through field research including semi-
structured interviews with attractions’ operators and questionnaire surveys of tourists. The
contribution is both theoretical — further development of existing definitions and typology, and
practical — improved focus of public policies and allocation of public funds for conversion of
cultural heritage into tourist attractions.

D.7.26. Munesa, C., M. Acenosa, E. Iletpos, B. I'ssyposa (2020) I'eliMmudpunnpanu npuioxeHus
3a Codusi, monmynasipu3upaniya KyJaTypHO-UCTOPUUYECKOTO HACIEACTBO Ha croiunara. Hayuna
OHJallH  mopeauna  ,,KynrypHo-UCTOpHUYECKO  HAcCJIEACTBO:  OMNa3BaHe, IPEICTaBsHE,
aaruTanu3anys, T. 6, 6p. 2 (9)/ 2020, MactutyT mo Matematruka 1 nHpopMaTruka npu bearapcka
akaJneMus Ha Haykute, . 49-63. ISSN 2367-8038 http://www.math.bas.bg/vt/kin/book-6/05-KIN-
6-2-2020.pdf

Gamified applications for Sofia, promoting capitals’ cultural heritage

Gamified applications are gaining increasing popularity for marketing reasons. The paper explores
the specifics of gamed applications for Sofia as a tourist destination based on the cultural and
historical heritage of the city. As a result, leading good practices in Europe have been studied and
a detailed analysis of the most popular applications for Sofia, their capabilities and limitations has
been carried out.

D.7.27. Munesa, C., M. Acenosa, E. Ilerpos, B. ['stypoBa (2020) Be3M0xHOCTH U OTpaHUYEHUS
Ha TedMH(UKaNMiITa KaTO WHCTPYMEHT 3a mnomyispusupaHe Ha Co¢us KaTo TypHCTHYECKa
nectuHanusg.  COOpHUK C JIOKJIaau OT roOuieiHaTa HayyHa KOH(epeHLHUs ¢ MEXAyHapoIHO
yuactue "TYPU3BM U CBBP3AHOCT", 30-31 oxtomspm, 2020, Bapna, c. 248-258. DOI:
https://doi.org/10.36997/TC2020.248; 978-954-21-1052-1 (online) (pdf)

Opportunities and threats of gamification as a tool for promoting Sofia as a tourist destination

The paper presents results from the conducted research of the available gamified
applications promoting Sofia city as a tourist destination. The aim of the research is to study the



opportunities and the limitations of gamified location based applications as a marketing tool by
applying the qualitative research technique of key informants, providing the expert source of
information and a deeper insight to the current and potential practices in the research area and their
effectiveness. The results indicate that the highest is the potential for greater engagement of users
and co-creation of products and services as well as for creating positive attitude towards the
destination. Commenting on the main limitations, the key informants point out the fact that they
are a relatively new and little-known marketing tool in the field of tourism, which predetermines
the lack of sufficient knowledge and experience for their use and promotion.

Indicator D.9. Studies published in non-peer-reviewed journals with scientific review or
published in edited collective volumes

D.9.1. Horpamamxkuena, E., M. AcenoBa, B. Mapunos, M. Boxencka, M. Ilynea. (2013) Monaen
3a MpOy4YBaHE HA TYPUCTHUYECKOTO Pa3BUTHE U YINPABICHHETO HAa TypuM3Ma Ha MECTHO HUBO:
cpaBHuUTeNeH aHanu3 Ha cenara JloneH, Jlemen u KosaueBuna. I'ogumuuk Ha CY ,,Cs. Ki.
Oxpuncku”, I'T®, Kaura 2 — I'eorpadus, Tom 105, Codus, YHUBEpCUTETCKO U3IATENCTBO ,,CB.
Kin.Oxpuacku™; C. 317-350; https://www.uni-
sofia.bg/index.php/bul/universitet_t/fakulteti/geologo_geografski_fakultet/oficialni_izdaniya

Model for research of tourism development and management on local level: a comparative study
of the villages Dolen, Leshten and Kovatcheviza

The paper addresses the existing gaps in official information about tourism development on
local level and presents a research model, combining quantitative and qualitative techniques for
gathering and analysing primary and secondary data. The model is tested in 3 villages —
Kovachevitsa, Leshten and Dolen, and is assessed as appropriate for researching small tourist
centers in peripheral, rural and mountain areas. Specific results reveal that all villages are in the
initial phase of the destination’s life-cycle. However, despite their close location and the
similarities in the context and parameters of tourism development, they are following different
models of tourism development, especially regarding the established business practices.

D.9.2. Assenova, M. (2013) Problems of sustainable tourism development in Strandzha Nature
Park. Journal of Environmental and Tourism Analyses, vol. 1 (1), Bucharest University, Romania,
43-63.

Problems of sustainable tourism development in Strandzha Nature Park

Strandzha Nature Park is the largest protected natural area in Bulgaria, established to
preserve unique ecosystems and biodiversity, as well as the cultural heritage of the mountain.
Strandzha Mountain is the only Bulgarian territory included in the five priority conservation areas
in Central and Eastern Europe. It is situated on the second largest migratory path of birds in Europe
- Via Pontica. The total number of species habitats is 121 and in this indicator the park is foremost
among the protected areas in Europe. During the last 15 years many people in the area started to
look for alternative sources of income and at present there are hundreds of tourism establishments
that offer accommodation, food and sightseeing in the area. A regional trade mark has been
developed and launched to distinguish those accommodation providers and other tourism services



suppliers, that cover certain requirements for sustainability, developed in a system of principles
and concrete criteria, based on the concept of sustainable tourism development. The current status
of tourism development in the park is presented including tourism supply and tourism demand, the
potential and carrying capacity of the resources, and some data on resource efficiency are provided
as well as. Problems related to territorial development, conflicts in territorial planning and
management are also discussed.

D.9.3. Acenosa, M., B. Mapunos. (2014) IloreHuimanHy MapKeTUHIOBU TYPUCTHUUECKH PaiOHU Ha
bearapus. l'ogumauk Ha CY ,,CB. Kit. Oxpuncku”, IT®, Kaura 2 — 'eorpadus, Tom 106, Codusi,
YuuBepcutrercko wusgarencrso  ,,CB. K.  Oxpuacku”, c¢. 253-276 https://www.uni-
sofia.bg/index.php/bul/universitet_t/fakulteti/geologo_geografski_fakultet/oficialni_izdaniya

Potential marketing tourism regions of Bulgaria

The article presents a scheme of potential marketing tourism regions of Bulgaria outlined on
the basis of the established agreements among municipalities in relation to the implementation of
projects related to regional tourism product development and marketing of destinations, financed
by the Regional Development Operational Programme 2007-2013. Considering the contracted
projects and their territorial distribution as well as statistical data and other information regarding
territorial development of tourism in Bulgaria, a scheme of tourism regions with defined
boundaries and specialization is suggested and discussed. Conclusions are made about the
scientific justification of the scheme and its appropriateness for the delimitation of tourism regions
in the country as required by the recently adopted legislation on that topic.

D.9.4. Acenosa, M. (2016) Ocobenoctu 1 MpoOIeMH B TYPUCTHUECKOTO THPCEHE M IpeJiaraHe
Ha obmwmHa Buaws. Iogumauk Ha CVY ,,CB. K. Oxpuacku”, ['T®, Kaura 2 — I'eorpadusi, Tom
107, Codus, Yuusepcutercko uzmarenctso ,,CB. Ki.Oxpuacku”, ¢. 283-303; https://www.uni-
sofia.bg/index.php/bul/universitet_t/fakulteti/geologo_geografski_fakultet/oficialni_izdaniya

Features and problems in tourism demand and supply of Vidin Municipality

This article aims to present a situational analysis of tourism demand and tourism supply in
the municipality of Vidin and to highlight their features and problems. The study is conducted
based on data from the National Statistics and the National Tourism Register, as well as through
field study of tourist sites and attractions. The main feature of tourism development is the high
share of foreign visitors without overnight on land, organized by cruise companies and embarking
at the port of the city for a short program in the region. In this context the main problem is
associated with low added value of local tourism product consumption and insignificant
contribution to the local economy. This is due to insufficiently developed local tourism supply and
the lack of provision of additional services.

D.9.5. Mapunos, B., M. Acenosa, M. Bozaencka, E. [lorpamamxueBa, P. MunkoBcku, B. SIneBa,
B. HuxkonoBa, A. KazakoB (2017) IIpom3BoacTBEHHMSAT cTax B OOYyYE€HHETO MO TYpU3BM B
Codwmiickus ynuepcurer ,,CB. Kmument Oxpuacku“. YHHUBEPCUTETCKO H3AaTencTBO ,,CB.
Knument Oxpuacku‘, Codus, c. 87. ISBN - 978-954-07-4247-2; COBISS.BG-1D — 1280512996

The industrial placement of tourism students at Sofia University “St. Kliment Ohridski”



The aim of this book is to present detailed analysis and assessment of the Geography of
Tourism Department’s experience in providing industrial placement based on the available
documentation for a period of nearly 20 years (1997-2015). For this purpose the following
activities were carried out: Review and systematization of the available documentation on the
industrial placement, particularly employers’ registration and evaluation forms, and trainees’
reports; Designing a database for quantitative data processing (SPSS and Excel); Processing and
analysis of results. Much of the information is obtained from the free answers and comments
provided in the employers’ evaluation forms and trainees’ reports. They are classified based on
their content and are also subjected to quantitative analysis (Excel). This applies in particular to:
Specific activities of the trainees during the internship; Evaluation by the employers of the
trainees’ personal and professional characteristics; Evaluation by the employers of the trainees’
job performance till 2009 (since 2010 quantitative evaluation has been included); Self-assessment
of trainees; Recommendations of employers and trainees. The information available for 60% of
apprenticeships has provided a reliable basis for analysis and assessment of the industrial
placement organization and conducting as well as the students’ performance.

D.9.6. Mapunog, B., M. Acenosa, E. Jlorpamamkuesa, I1. EBpe, C. Motes, P. Oxpuncka-OincoH,
M. HBanoBa, M. HoBakoga, I1. Bomues (2017) HoBoto Typuctuuecko paitonnpane Ha bparapus:
noaxonu u pesyataru. 'ogumauk Ha CY ,,CB. K. Oxpuncku”, ['T'®, Kuaura 2 — I'eorpadus, Tom
108, Codus, Yuusepcutercko msmaaresnctso ,,C. K. Oxpuacku”, p. 17-36. https://www.uni-
sofia.bg/index.php/bul/universitet_t/fakulteti/geologo_geografski_fakultet/oficialni_izdaniya

The new tourism regionalization of Bulgaria: approaches and results

The paper presents the main approaches and results of the work on the Scheme for tourism
regionalization of Bulgaria in which the authors took part, although in different roles. On the basis
of the existing experience in Bulgaria and some other countries a scheme of tourism regions is
proposed to serve as a tool for marketing and establishing regional destination management
organizations as required by the new Tourism Act of 2013. Emphasized are the requirements and
criteria for delineating the tourism regions as well as the process of consultation as a tool for
mitigating the conflicts and achieving of politically acceptable and implementable in practice
decisions.

D.9.7. Assenova, M., V. Marinov, E. Petrov (2019) Destination Management Systems in Bulgaria:
Current Situation and Challenges. I'on. na CY ,,CB. Ki. Oxpuncku”, I'T®, Kuura 2 — I'eorpadus,
Tom 111, Codust, YaUBepcurercko uznarenctso ,,Cs. K. Oxpuacku”, 2019, c. 153-178.

Destination management systems in Bulgaria: current situation and challenges

The article aims to present the process of transformation of destination management systems
(DMSs) influenced by the development of information and communication technologies and their
application in tourism. The evolution of functions of DMSs and stakeholders’ involvement are
chronologically discussed. The current situation and the developments in Bulgaria following the
legislative changes in terms of destination management, as well as good examples of contemporary
technological solutions are presented. Challenges to the future development of DMSs in Bulgaria
are outlined.



D.9.8. AcenoBa, M. (2019) Ilpernen Ha mpoydyBaHMsTa 3a Pa3BUTUETO M YIPABICHUETO Ha
Typu3Ma B IUIaHUHCKUTE TepuTopuu Ha bearapus. ['oa. na CVY ,,Cs. Ki. Oxpuacku”, I'T'®, Kuura

2 — TI'eorpadus, Tom 112, Codus, YauBepcutercko uznareiactso ,,CB. Ki. Oxpuacku”, c. 284-
322.

Review of research on tourism development and management in the mountain territories of
Bulgaria

The aim of the article is to review the studies carried out to date on tourism resources and
tourism development in mountain regions of Bulgaria and to outline the areas with the highest
degree of knowledge, as well as to systematize the approaches to regional tourism studies in
Bulgarian mountains. The chronological approach is applied and the collected information is
systematized on spatial and thematic basis too. In conclusion the territorial studies of mountain
settlements, resorts, municipalities and regions are divided into groups based on the scientific
approach and the research methods applied.

D.9.9. Mapunos, B., M. AcenoBa, B. Huxonosa (2020) Ksamudukamus Ha 3aeTure B
TYPUCTHYECKUTE aTPaKIMU, OCHOBAHU Ha KYJITYPHO-UCTOPHUYECKOTO HACJIEICTBO — ChCTOSTHUE U
npobiemu. ['ox. vHa CY ,,CB. Kit. Oxpuncku”, I'T®, Kaura 2 — I'eorpadus, Tom 113, Codus,
YHuBepcurercko uznarenctso ,,C. Ki. Oxpuacku”, 2020 (mox neyar)

Qualification of staff in cultural heritage attractions - status and problems

The aim of the article is to analyze the current status of preparedness of staff in cultural
heritage attractions in Bulgaria in terms of their education, qualification and abilities and to
identify the existing problems in the specified aspects. The analysis is based on surveys among
key stakeholders, namely the operators of cultural heritage attractions, the visitors and the certified
tour guides, carried out in 2019 and 2020. The results demonstrate the satisfactory level of the
preparedness of personnel but some deficiencies in broader knowledge, manner of information
provision and interpretation as well as foreign language proficiency are evident.

Indicator D.10. Published chapter of a collective monograph

D.10.1. Assenova, M., S. Nedkov, A. Assenov. Cultural Ecosystem Services of the Urban
Landscapes of Bulgaria. In: Traditions and Innovations in Contemporary Tourism (Eds. Marinov,
Vodenska, Assenova and Dogramadjieva), Cambridge Scholars Publishing, 2018, p. 238-258.

Cultural Ecosystem Services of the Urban Landscapes of Bulgaria

The research is based on the understanding that ecosystem services describe the relationship
between nature and human beings and refer broadly to the benefits people can obtain from urban
ecosystems and thereby linking the social and the ecological systems. The cultural services include
all non-material ecosystem outputs that have symbolic, cultural or intellectual significance. The
paper focuses on the potential physical and intellectual interactions with biota, ecosystems and
landscapes. It presents the results from the assessment and mapping of the recreation, scientific



and educational, and cultural heritage ecosystem services of the urban landscapes of Bulgaria,
classified in 10 urban sub-types.

D.10.2. Marinov, V., M. Vodenska, N. Popova, M. Assenova, E. Dogramadjieva (2018) Bulgaria.
In: Hospitality and Tourism in Transition in Central and Eastern Europe: A Comparative Analysis.
(Ed. M. Vodenska). Cambridge Scholars Publishing, 2018, p. 47-92.

Bulgaria

The book is dedicated to the process of transformation in the tourism sector in the countries
of Central and Eastern Europe. When presenting the development, a unified structure is followed
in order to cover the various aspects of this process. The chapter on Bulgaria presents general
information about the country, focuses on the historical development of tourism from its inception
to the years of transition (focusing on the period of the planned economy), presents the economic
importance of the industry and its contribution to GDP. Special emphasis is placed on tourist
demand and tourist supply. The supply analysis demonstrates the changes in the creation and
provision of the main tourist services - transport and accommodation, as the changes are tracked
both in time and space (leading destinations, tourist regions with their specialization). The main
tourist products of the country and the offered tourist packages are presented and shortly described.
Attention is also paid to the development of human resources in the country, including the available
opportunities for education and training in the field of tourism. On this basis, the changes in the
tourist policy of the country, the management of tourism and its marketing and the impact of
political changes on the tourist supply and tourist demand are presented and commented. The
economic, social and ecological impacts of tourism in the transition period are traced.

D.10.3. AcenoBa, M. (2021) [Ipeau3BukarencTara Ha Kpu3ara B 00J1acTTa Ha Typu3Ma, MOJIUTUKH
U MepKH 3a mpeojoiisiBaneTo uM. B: Kabakos, U., B. Mapunos, M. AcenoBa, B. Hukomnoga, E.
[TerkoBa, P. MurtoBa, H. CtoeBa, M. Cranesa, II. IlerpoB (2021) COVID-kpu3ara B KyiaTypaTta u
TypHu3Ma, OCHOBAaH Ha KYJITYPHO HACJEACTBO: HJICH 3a U3XO0J OT cCuTyanusTa. ¥ Hus. u3f. "Cs. Ko
Oxpuncku", C., 248 c. (mox neyar)

The challenges of the crisis in the field of tourism, policies and measures to their overcoming

The study presented in the monograph was carried out within the framework of the National
Scientific Program "Cultural Heritage, National Memory and Social Development”, which was
modified during its implementation to meet the challenges posed by the COVID-19 pandemic and
the actions taken in response. Its aim is to assist quickly enough, but also reliably and reasonably
enough, in creating the preconditions for an evidence-based policy in the field of culture and
cultural tourism, addressing not only the direct effects of the crisis but also the recovery and
development of these sectors in medium-term perspective. In this regard, the following tasks are
set:

. To present a brief overview of the development of the COVID crisis and its consequences
in the field of culture and tourism;

. To systematize and analyze the undertaken measures and initiatives, as well as the
intentions for measures and policies in these two areas;



. To examine the opinions, attitudes and perceptions of representatives of key stakeholders
regarding the consequences of the effects of the pandemic, the measures taken and
possible future measures and policies;

. To analyze the available foreign experience;

. To propose guidelines for policies and measures, including models.

The methodological tools of the research include analysis of literature sources (scientific and
media publications, regulations, etc.) and online survey of key stakeholders. The research was
conducted in the period June-November 2020, in particular the online survey - in the period July
15-September 30. The concrete results, conclusions and recommendations reflect the state of the
problem and the attitudes towards September-October 2020, before the second wave of the
pandemic and the respective reactions - new "tightening™" of the anti-epidemic measures, new
(modified) support package, new expectations, related to the approval of vaccines. Nevertheless,
its results remain valid and up-to-date, as the ongoing addressing of the consequences for culture
and cultural tourism, and in particular the recovery of the two sectors, will be neither quick nor
easy.

The chapter on the challenges of the crisis in the field of tourism, policies and measures to
their overcoming presents in a systematic and synthesized form the government's efforts to address
the consequences in the most affected economic sector - in terms of obligations of tour operators
to tourists, job preservation and promotion of employment, support of domestic tourism, tour
guides and other tourist activities, development of uniform rules (instructions) for work in tourist
sites, etc.

Indicator F.20. Published university textbook or textbook used in the school network

F.20.1 Bonencka, M., M. Acenosa. (2012) Typussm. BeBenenue B mpodecusra. MATKOM,
Codus, 160 c.

Tourism. Introduction to the profession

The textbook is written according to the requirements of the Ministry of Education and
Science and is intended for schools with a professional focus in catering, hospitality and tourism.
It is structured in three sections. In the first section tourism is presented as a branch of the national
economy - the basic concepts and definitions related to tourism, the sub-branches of tourism
(accommodation, catering and transport) and the relationship between them are considered. The
second section reviews the positions in tourism, the nature and content of the job description,
presents the features of work in tourism, the main groups of activities in the hotels and restaurants,
tour guiding and tourist animation, as well as the relevant staff requirements. The third section,
authored by Mariana Assenova, presents the practical work in the travel agency - the cycle of
creating the travel product, the organizational structure of the travel agency, the classification of
positions and personnel management. The activities of the travel agency are successively presented
depending on the function - tour operator and/or travel agent, as well as the contractual relations
through the distribution channel.



