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MII Moaenupane HA rojieMH JaHHU B On3Heca U puHancute (Business Analytics) /I cemecTbp HEMKOHOMUCTH/
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TIOHEJEJIHUK Konuuectsenn metonm B
HMKOHOMHKaTa
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YETBBPTBK perose 1 ymp HMKOHOMHYECKU BPEMEBH
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OCHOBH Ha YIPaBICHHETO
OCHOBH Ha YIpaBICHHETO U OU3HEC IUTAHUPAHE U 1 1podp.A-p BbHKoBa
KkoHTpoan y ac.ViB.MuxaiinoBa 3ana 402 ynpakHeHUsATA POd 1P
e 3anounar Ha 19 HoeMBpH 3ana 400 neknuuTe e 3aro4Har Ha 19 HoeMBpH
CbBOTA




