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Monorpadusara wuscienBa MPOSIBICHUATA HA pPETOpPUKATa U MPHIOKEHUETO Ha
pETOpPHUECKHS HHCTPYMCHTApUYM B HHTErPHpaHUTEe MapKeTHHroBu KomyHukaimu (MMK) c
orJie]] BB3MOKHOCTUTE, KOUTO /IaBaT T€ 32 OBUIIABaHE HAa €()EKTUBHOCTTA HA KAMITAHUUTE.

TekcTsT mpocneasiBa pa3BUTHETO U TPOMEHUTE, KOUTO HACTHIINXA B MHTEIPUPAHUTE
MapKeTHHIOBH KOMYHHUKAIMM B Hal-ocTpus eram Ha manaemusta ot Covid-19 - ot kpas Ha
2019 no cpenara Ha 2021 r. ToraBa, B paMKUTE Ha MO-MaJKO OT JIB€ IOJMHU NPAKTHIIUTE,
paboremu B cepara, ce cOrbckaxa ¢ MHOKECTBO TPo(eCHoHaTHU TTpeIn3BUKaTeNcTBa. EHa
roJsiMa 4acT OT TAX Osixa CBBP3aHM C MPOMsIHA B KOMyHHKalMoOHHarta cpena. [lanmemusita
HAJIOXKM OIPOMHA 4acT OT MepCOHAHATa U Cly>KeOHaTa KOMYHHUKAIUs JJa IPEMUHAT OHJIalH.
ToBa noBene 10 Hyk/1aTa OT Obp3a pa3paboTKa Ha HOBU OM3HEC U KOMYHUKAI[MOHHH PEILCHMS.
[TanmemusiTa CHIIO TaKa JOHECE HKOHOMHYECKH M COI[MATHU CHTPECEHUS, KOUTO CE OTpa3nuxa
KaKTO BBPXY IMOKYIIaTeIHATa CIOCOOHOCT Ha XOpara, Taka ¥ BbPXY MEXaHH3Ma Ha B3UMaHE Ha
peleHue 3a NOKyIKa Ha JaJieHa CTOKa WM yCIIyra. 3a KOMIaHUHUTE TO3H IIepro/] Oere CBbp3aH
C HeOOXOJMMOCTTa OT OCUTYpsiBaHE Ha e(eKTHBHA BPb3Ka C KIMEHTHTE U ChC 3alla3BaHe Ha
Ma3apHUTE TTO3UIUH.

Ha ¢ona Ha Te3um mNpoMeHH, BBIPOCUTE, CBBP3aHM C EPEKTUBHOCTTa Ha
MapKETHHTOBUTE KaMIIaHWW MPHI00M M3KIIIOYUTETHA BKHOCT. M TyK MABAT peTopHKara u

HEHUHUTE HHCTPYMCHTHU C TCXHHUA IIOTCHIUAJ 1a JOIIPUHECAT 34 HEHMHOTO YBCINYaBaHC.



Monorpadusara mpaBu ChIIO Taka OMHUT Ja MPOrHo3upa kKak me ce pa3usit UMK B
Obpele M Kak e U3MIeKaa npodecusta Ha CbBPEMEHHHUS CIEHHUAIUCT 10 MAapKEeTUHT U
KOMYHHUKaIUu. Te3u TeMu uMaT BaxkHa MPaKTHYeCcKa CTOMHOCT U ca MPSKO CBbP3aHU C HAYMHA,
10 KOWTO pabOTEHINTE B CEKTOPA II€ OCHIIECTBABAT CBOSITA IEHHOCT.

TekcThT € MOJKpEeNneH OT MHTEPBIOTA C YTBBPIAEHU MPOPECHOHATIUCTU U JUACPU HA
MHEHHE, KOUTO PAa0OTAT Ha Obarapckus maszap. Te IOMbIBaT OCHOBHHUTE TEMH ChC CBOHUTE
TJIETHU TOYKHM W MHEHUs, Oa3WpaHu HA OTPOMHHUS WM TPAKTHYECKH OMHUT B cdepara Ha
MapKETUHIa U KOMYHUKALIUUTE.

[IspBaTa rmaBa Ha MoHorpadusara € o3aryiaBeHa ,,llanmemMuss U KoMyHHKanuu™. Ts
3aloyBa C M3SACHSIBAHE Ha CBHIIHOCTTA U CHABPKAHUETO HA TMOHITHETO ,,MHTErPUPAHU
MApKETUHIOBH KOMYHHUKAILIUK ‘.

B T031 pa3gen Ha kHurara ca nageHu pasinuHu onpeneneHus Ha UMK, 3a nenure Ha
KHHMTraTa Te ca pas3rielaHd KaTo CTpaTernuecKu MpoLec, KOMTO TpsaOBa Ja OCUTYPH MOCTOSHEH
[IOTOK OT aKTyaJIHM HOBMHHU, HH(OPMALIUS U TOCTaHMs 3a JaJeH NPOAYKT, yCiIyra Uil Mapka
OT KOMIIAHHATA KbM HEHHUTE PETOPUYCCKH ayAUTOPHH (HACTOSIIM W OBIACHIM KIMCHTH,
MapTHBOPH U Jp.). TO3H MpoIlec ce OCHIIECTBABA C MOMOIITA Ha HHTETPUPAH KOMYHUKAIIMOHEH
MOJIX0/J1, KOWTO 00XBallla BCHYKU KaHAJU U M3TOYHUIIN Ha HH(popManus Ha KoMIaHusITa. Baxen
€JIEMEHT OT HEero € UJIEHTUYHOCTTA Ha NIOCIaHUATa KbM ayIUTOPUNTE.

[TepBara riaBa npociie/isiBa U OCHOBHUTE TIEPHOJIN OT pasnpocrpanenueTo Ha Covid-19
Y HauyuHa, 0 KOMTO Te ce oTpa3siBar Ha paznuuHute enemeHTH Ha UMK, Torasa y Hac u B
CBETOBEH MaIiab ce pa3rpblla MbIHUS CIEKTHDP HAa OTPAHUYUTETTHUTE MEPKHU U C€ TIPOSBIBAT U
MI'BPBUTE TTOCIIETUIN OT THAX.

Tyk ca mocoyeHHM OCHOBHU (aKTOpU, KOUTO HpsKO U KocBeHo mnoiusiBaT MMK:
MKOHOMHMYECKa HECTaOUITHOCT M MPOMSHA B JOXOJUTE, MPOMSHA B KUTCHCKHUS CTEPEOTHIL,
HYXKJIUTE W MOTpeOJICHHeTo, MPOMsSHA B CpelaTa W KaHAJIWTE, MO KOUTO CE OCHIIECTBIBA
KOMYHUKAITUATA U IPEMHUHABAHETO KbM JUTHTAIHA KOMYHUKAIIHS.

[Ipe3 TO3m mepuwon ce ch3AaBaT W HajaraT HOBH KOMYHHKAIlMOHHW JIMHUW B
KopropaTuBHaTa KoMyHuKarus. ChIIo Taka HaBiM3a CBOeoOpas3Ha ,,lIaHJeMHYHA" PETOPHUKA.
Cpen moJI0KUTEIHUTE TPOMEHH ca o1I00psiBaHe Ha KOPIIOpaTHBHATA I'bBKABOCT BKIIFOUUTEITHO
M0 OTHOIIEHUE Ha OIO/KETUPAHETO, B3EMAHETO Ha YIMPABICHCKHM M TBOPUECKU PEIICHUS U
ajlanranusaTa KbM cpeaaTta.

Oco0eHo BaXkeH MpoIiec € IPOMsiHATa BbB Bb3IPUATHETO Ha KIMEHTUTE IO OTHOIIEHHE
Ha ThProBCcKUTE Mapku. Criopea HUTUPAHU B TEKCTA PE3YATATH OT U3CIEABAHNUS, 33 3SHAUUTEIICH

6p01>i HOTpe6I/ITe.III/I Mapkara BCUC FY6I/I CBOSITA CTOMHOCT OT IjleJHAa TOYKa Ha cMonusiaTa,
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CBBbp3aHa C Hesl, OTCTBIIBAMKU MACTO Ha IO-ITParMaTU4HMS MOAXO IIPY B3€MaHE Ha PEIICHUE
3a MOKymnKa. TO3W MpOLEeC YaCTUYHO € MPOBOKUPAH OT MKOHOMHYECKATa HECTaOWIHOCT H
HaMaJIsiBAaHETO Ha JOXOAMTE Ha HaceleHHEeTO B cBeToBeH Mamad. Toit e pesynarar u OT
IIPEOCMUCIISIHE HAa HYKIOWTE U KeJaHUATa, KOUTO MOTMBHUPAT AajeHa Mokynka. MHrepeceH
(eHOMeH, KOMTO NOJUIeKHM Ha JONBIHUTEIHO NpOCIeIsBaHE € 3acuieHara MOAKpena Ha
MAJIKUTE, MECTHH MapKH CIIPSIMO JIyKCO3HUTE OpaHaoBe. TeKCTHT MOCTaBA BBIIPOCA TOKOIKO
TOBA € BPEMEHHO SBJIICHME W Jaju Clel Kpas Ha IaHJEMHITa U BB3CTAHOBABAHETO HA
MKOHOMHUKUTE NOTPEOUTEIUTE OTHOBO LI CE BbPHAT KbM CBOMUTE IPENOUYNTaHU Mapku. ChIlo
Taka, Jajiu ,,[IaHIEMUYHOTO“ TOTpeOIeHNE HAMA J1a C€ OKa)XKe yCTOWUYMBA TEHIAEHIMSI, KOSITO J1a
JIOBEJIC 3a JI0 TpaiiHa 3ary0a Ha KJIMEHTH 3a OIpeesieHn OpaHaoBe.

CnenBamiata TEHACHLMS, aHaJIM3UpaHa B Ta3W 4acT HA TEKCTa, € Pa3BUTHETO Ha
MHTEPHET ThPrOBUATA U PE3YITAaTUTE OT Hes. Ts1 € 0coOeHOo BaXkHa, 3a1[0TO BOAU IO IPOMEHU
BbB Bcuuku eneMeHTH Ha MMK. Ta3u Tema e npoabikeHa M B CIEABAILMTE JBE IVIaBU Ha
MOHOTpadusTa.

I'maBa BTOpa anamusupa uHctpymeHtute Ha VMK 3a xomyHukanus Ha Opanaa u
Pa3BUTHETO UM IIpe3 epHoa Ha naHaeMusTa. Ts 3amouBa ¢ o011 Iperiies; Ha OTpaKEHUsITa Ha
cneun(UKUTE Ha JAWTMTaJHATA Cpela, KbJIETO B ToOJisIMa CTEHNeH Ce OCbhILIECTBSIBA
KOMYHHKausaTa 1no BpeMme Ha mnanjaemusita, Bbpxy MMK. Cucremartusupanu ca HelHUTE
OCHOBHHU XapaKTEpPHUCTHUKH, KOUTO OKa3BaT BIUSHUE BbpPXY PETOPUYHUS aKkT: Obp3uHA Ha
KOMYHHUKaIUsl U oOpaTHa Bpb3Ka, Mamad, CbBPEMEHHH HHCTPYMEHTU 3a TapreThpaHe Ha
ayJUTOpuUsATa U Mpelr3upaHe Ha MociaHuATa. TyK ca ONUCaHU poJisiTa Ha MOTpeOUTENUTE B
MHTEPHET U CH3/1aBAHOTO OT TAX ChAbpPIKAHHE.

TexkcTpT NpoabIKaBa ¢ IPEACTABIHE HAa NPOMEHUTE, KOMTO HOCH ITaHJIEMHUATA Ha
pexknamHus naszap. Tyk ce ImpociensBa HapacTBaHETO Ha JUTHTAjIHATa pekjiamMa u
HaMaJIsIBAaHETO Ha JIeJla Ha peKJlaMaTa B IEYaTHH, TEIEBU3MOHHU U Paauo MeIuu. ABTOPBT
MpaBu H3BOJIa, Y€ BBIPEKM Y€ HMa OTHOCHUTEIHO CTaOMJIIHO HapacTBaHE Ha Jiela Ha
JUTHTAIHATA PEKJIaMa CIPSIMO APYTUTE TPH THUIIA, 3aCE€ra HsIMa OCHOBAHUSA J1a CMsTaMe, 4e Te
e u3ue3HaT. EnHa oT mpuYMHKTE 3a TOBaA € mpolieca Ha TpaHcopMalus Ha TPaJUIMOHHUTE
ME/INHU, KOMTO 1€ JOBeJe J0 CTaOMIM3UpaHe HA ayJUTOpHsTa, a OTTaM — YBeJIM4YaBaHE Ha
peKIaMOJaTENNTE.

Ta3u yacT oT KHUTaTa BKIOYBA U HHTEPBIO ¢ JloOpomup JIxypoB, aupexTop ,,buznec
pasBuTHe, cTparerus U uHoBauuu' B rpymnara Ha Directmedia|KRES — enna ot Haif-ronemure
KOMYHHMKAIIMOHHH Tpynu Ha Obarapckus mazap (c.71). OcHoBHara Te3a Ha J[kypoB e, ue

MaHACMUATa ,,KaTaJIu3upa BCUC CTApTUPATIM MMPOMCHHU Ha PCKIIAMHHA na3ap“ U Y€ MakKap u
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BPEMEHHO HECTaOWIIHH, TPAJAUIIMOHHUTE (POPMH Ha PEKJIamMa HsIMa j1a n3ve3Har. Toif ChIo Taka
[PaBH [IPErJie/l Ha HApaCHAIOTO 3HAUYCHHUE Ha KOHTAKTa MEXTy TIOTPEOUTEINTE U THPTOBCKUTE
MAapKu KaKTO 1 Ha pOJidTa Ha HOBUTC TCXHOJIOIUH B HETO. I[)KypOB KOMCHTHUpPA U [TIPOMCHHUTC B
KOpIIOpaTHBHATA PETOPHKA, KOMTO MOTAaT Ja ObJaT MpPOCIEACHH OIIe MPEead MaHIeMHUYHUSI
HEPHO/I.

Ha cnenpamio mMsicto B Ta3u IiiaBa ce TOBOPH 3a BPB3KHTE C 00miecTBeHOCTTa. TYK ce
mnpociacasaBar MPOMCHUTC, KOWTO HACTBhIIBAT B TAX IO OTHOIICHHMEC Ha 3aMCCTBAHC Ha
TPAJUIIMOHHUTE HHCTPYMEHTH KaTO MPECPETN3H, HHTEPBIOTA, Pa3IMYHU 10 00XBAT CHOUTHS
C IUTHTAIHK TaKuBa. Pasriexaar ce ChIIo Taka KPU3MCHUTE KOMYHHUKAIIMU M YBEINYABAHETO
Ha TAXHOTO MPHUJIOKEHHE B TIAHAEMUYHUS Iepro. To € CBbpP3aHO ¢ HE0OXOIUMOCTTa OT HOBH
OW3HEC pelIeHNs | IISIOCTHA PeOpraHu3allis Ha paboTara. Te 4ecTo eBOMOUPAT B KPU3H TOPU
IPY KOMITAaHWH, 38 KOUTO MaHIEMUATa € TIEPHOJ] HA PACTEX.

Ha cnenpami eranm TeKCTHT pasriekja TeMaTa 3a e€THKarta B KOMYHHKaiuute. Ts
npocIie/isiBa He0OXOIMMOCTTa OT BBBEKIAHE M CIIa3BaHC HA CTPUKTHH MPaBHUIIA 3@ Ch3/IaBaHE
U pa3npoCTpaHEHUE Ha ChIbpKaHWE B Mpekara. OOpblla ce BHUMAHME M Ha pOJsiTa HA
ETUYHHUTE KOJEKCH, Ch3JIaJICHU OT IPO(ECHOHATHUTE OOIIHOCTH.

['maBa BTOpa mpeacTaBs HMHTEPBIO ¢ AceH ACEHOB, IUpEeKTOp ,,KoprmoparuBHu
KOMYHHUKAI[MK Ha MEHCHOHHOOCUTYpUTEIHA Kommnauus ,,JloBepue™ (c. 88). Cropem Hero
Kpusata orpaHnvdaBa KJIAaCUYCCKUTC KOMYHUKAIITMOHHH KaMITaHWH 3a CMCTKaA Ha IMPOBEKIAHETO
Ha JUTUTAJIHA TakWBa. TS CHINO Taka 3aCHiIBa BaKHOCTTa Ha COIMATHO OTTOBOPHHUTE
WHUIIMATHBH, KOUTO C€ MPEBPBINAT B HEOOXOAMMO YCIOBHE 3a YCIEIIHOTO OIEIsIBaHEe Ha
KOMITAHHUUTE.

BbB BTOpa IilaBa ca TpEICTaBEHH TEMHUTE 3a HachbpyaBaHe Ha MPOJAKOMTE U
JMPEKTHUTE MPOJaKOM B YCIOBHUSTA Ha ,,[IAHAEMUYHO TOTpebaeHue. Te ca M3KIIOYUTETHO
Ba)KHA YaCT W 3aeMaT OCHOBHO MSCTO B HWHTETPHPAHUTE MApPKETHHTOBH KOMYHHKAI[HH.
Pa3FHG)KHaT CC IMPOMCHUTEC, KONTO HACTBIIBAT IIPH TAX B PE3YyJITAT HA Pa3BUTUCTO Ha OHJIAWH
ThPTOBHATA U JUTKUTAJIHATA pEKIaMa.

BaxkeH akieHT BBB BTOpa IJlaBa ¢ Temara 3a pabOoTOMaTENCKHs OpaHIUHT, KOWTO €
pasriiex/IaH KaTto BayKeH MHCTPYMEHT 3a M3TPpaXkJIaHe Ha KOpIopaTuBHUS eToc. Toi € CBbp3aH
C YKpENBaHETO Ha UMH/KA M MO3HUIIMOHMPAHETO Ha JaJeHa KOMIIAHWS KaTo MPEANOYUTaH
paboTomaren B CBOS CeKTop. IlaHmemMusaTa TOCTaBH peaWila IMPEAU3BHUKATEICTBA MPEJ
Kommanunte. Te 6s1Xa CBbpP3aHM OT €/IHa CTPaHa ¢ He0OXOIUMOCTTA 3a 3HAYMTEITHA YaCT OT TAX
1a pexynupat ousHeca u nepconana cu. OT apyra ctpaHa, OOMIECTBOTO BeYe MMa 3aBUINCHH

oyakBaHusa. OT KOMIIAHMUTE CE OYaKBa HE CaMO Aa npejiaraT KauC€CTBCHU NMPOAYKTHU U YCIIYT'U
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Ha J00pa IIeHa, HO M Ja 3aeMaT aKTHBHA COLMAJHO OTrOBOpHA mo3uuus. B To3u cmucsn,
IPOLIECHT MO M3rpakJaHe Ha paboTojaTencka Mapka € M3KIIOUUTEIHO aKkTyaleH. TemaTa e
IIPEICTaBEHA Upe3 pasIiIekJaHE Ha HETOBUTE CTPATETNYECKH ACIIEKTH, OCHOBHUTE €JIEMEHTH U
ceun(UKUTE Ha KOMYHHKAIMsITa My C BBHIIHM M BBTPELIHM ayauTopuu. Ts 3aBbpiiBa c
uHTepBlo ¢ Karts JluMuTpoBa, OCHOBaTenl M yHpaBisBall ChAPYXKHMK Ha Ipynara Ha
LwAHTepnapraepc (c.111). Cnopen Hes, naHaeMusATa € Jana Bb3MOXKHOCT Ha MCTHUHCKHUTE
JUAEPU B KOPIIOPATUBHHUSA CEKTOp Ja MOKa)XkaT CBOsI MOTeHUHuad. JIMMHUTpoBa AUCKYTHpa H
Obp3aTa peakius U aJanTUBHOCTTA Ha Ou3Heca B bbiarapus u B CBETOBEH Malad KbM HOBUTE
yCIIOBHsI. AKLIEHT B MHTEPBIOTO € BaKHOCTTA HA OHJIAI{H KOMYHMKALUATA 3a HaJaraHeTo Ha

KOpHOpaTUBHUSI OpaHI.

Tperata riaBa Ha MoHOTrpadusTa € o3ariaBeHa ,,Petopuuecku acriektu Ha UMK*. Tyk
ce mpejacTaBs ynorpedara Ha pa3IU4YHU PETOPUUECKU MHCTPYMEHTH U TEXHUS MOTEHIUAN 3a
yBeIrYaBaHe Ha €PEKTUBHOCTTA HA MAPKETUHTOBUTE KAMITAHUU.

Ta3m r7aBa 3amoyBa C Tperyie] Ha HIKOW OCHOBHU AC(PUHUIIMM HA pPETOpPHKATA.
OO0bpHATO € chenualHO BHUMaHHE HAa BHU3yallHaTa M BUpPTyaJllHaTa PETOPUKA M TIXHOTO
KJIFOYOBO 3HAUYEHHE B CHBPEMEHHUTE KOMYHHUKaluu. B Tekcra ca mnpeacTtaBeHH OCHOBHU
W3UCKBaHUS, HA KOUTO TPSAOBA J]a OTTOBApAT M300pakeHUsATa, MyOIMKyBaHM B MHTEpHET. B
KOHTEKCTa Ha aHTUYHAaTa PEeTOpUKa ca pasriieJaH! U HAuMHU 32 €(pEeKTUBHO MHICAHE B MpexKara.

Crnen ToBa B TpeTa IliaBa € MpeICTaBEHO MOHSATHETO PETOPUUECKA ay TUTOPHs, C POKYC
BBPXY chenupuKkuTe Ha ayauTopusta B uHTepHeT. OmHCaHM ca OCHOBHUTE BHUIOBE
peTopuyecka ayJuTOpHUs CIPSMO TIXHOTO y4acTHe, KaKTO M TEXHUTE CIEIU(DUKH.

CneuvanHo BHHMMaHUE€ € OTHEJIIEHO Ha HMHQIYEeHChpPUTE, KOUTO ca B poJiATa Ha
CBBPEMEHHUTE IUTUTAIHO IMO3UUMOHUpPAaHU oparopu. M3ciensBar ce ChIIO Taka BPB3KUTE
MEK/1y ITpoLeca 10 U3TPaKJaHE Ha KOPIIOpPATUBHATA peNyTalys U KOHLEIIUATA 3a €TOCA.

[TocnenoBarenHo B Ta3u IJlaBa ce€ pasmiiexja ynorpedbara Ha pPETOPHUUECKUTE
MHCTPYMEHTH B peKjiamaTa, Bpb3KHUTE C 00IIECTBEHOCTTa U HaChpYaBaHETO Ha MpoJIaxoOuTe.

B yacrra, K0STO ce OTHacs A0 pekilaMara Ce U3CIEABAa BPb3KAaTa MEXKIY OCHOBHHUTE
PETOPUYECKM KAHOHM M TBOPYECKHS MPOLIEC IO Ch3JaBAaHETO HA PEKIAMHO ChIbPXKAHHUE.
Juckytupa ce M poysiTa Ha HSAKOM PETOPUYECKM HMHCTPYMEHTH 3a YBEJIMYAaBaHE Ha
BB3/CHCTBUETO MY.

Tazn rnmaBa oTHens CHEUMaTHO BHUMAHHWE Ha IIPUWIOKEHHETO HA METOJIWTE 3a

yGC)K,Z[aBaHC Ha ayAUTOpUsTa IIpU HACbPYaBAHCTO HA MMa3apyBaHCTO.



TekcTpT KOMEHTHpa M MACTOTO Ha PETOPHUKATa BBB BPB3KUTE C OOIIECTBEHOCTTA,
THPCEHKH aHAJIOTHUA MEXy Ne(UHHULIMATA HA pEeTOpUKaTa Ha Apucroren u 3agaunte Ha [1P-a.
ABTOPBT ONKCBA U MPHIOKEHUETO HA PETOPUUYECKUTE TPAIUIIMK 32 Ch3/laBaHe Ha e(heKTHBHA
peu npu noxaroroskara Ha IIP cwpabpxkanue. Tyk e MapkupaHa M poJsiiTa Ha peTOpUKATa B
YIOPABICHUETO Ha KPU3UCHUTE KOMYHUKauuu. Ta3u Tema € JeTaillHO pa3BUTa B
MPOABIDKEHUETO Ha MOHOTpadusITa HAPEUCHO ,,PeTOpHKa M KPU3UCHU KOMYHHUKAIMH. AHAIIN3
Ha kpusute Ha 2020 u 2021 r.*

ABTOpPBT IIpaBM H3BOJA, Y€ PETOPUUYECKUTE HHCTPYMEHTH HMAT IOTEHLuala Jaa
yBeJIIMYaT e(PEKTUBHOCTTa HAa WHTETPUPAHUTE MAPKETHMHIOBM KOMYHHUKAIMM W TEXHHUTE
KamrnaHuy. ToBa, KOETO IPEACTaBIsIBa UHTEPEC 3a OBCIIN U3CIIEABAHMS € pa3paboTkara Ha
ChbBpPEMEHHA METOJIMKA 3a TAXHOTO mpuiaraHe. Tst Ou moria ga oOXBalla KakTo ISIIOCTHUS
nporec Ha MMK, Taka M OTIEJHUM HEroBM KOMIIOHEHTH, HalmpuMep pekjiama, BPB3KU C
obmiecTBeHOCTTa. BaxHOTO 3a momoOHa MeTojuKa € TS Ja OTYMTa JMHAMMKaTta Ha
CbBPEMEHHUTE KOMYHHUKAllMM U Jla € IPUIOKMMa BbB BCHUYKM TE€XHM BHJO0BE. Jlpyro
MIPEIN3BUKATEICTBO IMpEJ ChbBPEMEHHUTE OpaTopu € Ja OTKPUAT HAuMH 3a ajanTanus Ha
KJIACUYECKUTE HMHCTPYMEHTU Ha pETOpUKaTa KbM HOBUTE YCJIOBUS, KOUTO C€ INPOMEHST
MIOCTOSIHHO.

MoHorpadusta IpuUKIIOYBa U TEKCT C MPOTrHO3a 3a OBACLIETO HA MHTETPUPAHUTE
MapKETUHTOBU KOMyHHUKauu. @OKyChT TYK € BbpXYy (OpPMaIHOTO 3ajM4aBaHe Ha IPAHULINTE
MEXIy OTAETHUTEe TMpodecud B KOMYHHUKALMOHHUS OpaHII M  TBPCEHETO Ha
IIMPOKOCHEKThPHUS KOMYHHMKAaToOp, KOHTO oOenuHsBa pa3nuuHu (yHkiuu. Tasu riasa
BKJIFOUBA MHTEPBIO ¢ AHUTa benuH, MapKeTHHT MEHHUDKBD Ha ,,Burtomna Ayto (c. 160), unnuTo

HU3BOJU MMOJKPECIIAT Ka3aHOTO IMO-TOpeE.



Pe3ome Ha MmoHorpadus ,,PeTopuka 1 KpU3HCHU KOMYHMKAIUU. AHAJIM3 HA KPU3UTE HA
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Momnorpadusra ,,PeToprka u Kpu3MCHU KOMyHUKaMK. AHanu3 Ha Kpusute Ha 2020 u
2021 r.”“ e 3amucneHa KaTo MNpPOJbHKEHUE HA ,,PeTOpHYECKH acleKTH Ha WHTETPUPAHUTE
MapKETUHIOBU KOMYHHUKAllUM B YCJIOBHATa Ha NaHAeMus. B Hes aBTOpPBT HpoabbKaBa Ja
n3cieBa IPOMEHUTE, KOUTO HACTHIINXA B KOMyHUKALIMOHHUS na3ap karo pezynrat or COVID-
19 nannemusita. Tyk GokychT € BbpXy BPB3KUTE C OOLIECTBEHOCTTA U MO-CHEI[HAIHO — BHPXY
KpU3UCHUTE KOMYHHKanuu. To3u acmnekT He € u30pan ciydaiiHo. [lamgemwusita mocraBu
KOMIIAHUUTE U OpraHU3al[MUTE B YCIOBUATA HA JIBJITOCPOYHA KPHU3a.

Temara 3a KpU3UCHUTE KOMYyHHUKAlLlMU € [IOCTaBEHAa B KOHTEKCTa Ha peropukara. Ts e
pasrienaHa mpe3 Mpu3Mara Ha HalW-4yecTo ymoTpeOsBaHUTE PETOPUYECKH CTpaTeruu H
MHCTPYMEHTH 32 YIIPaBJIEHUE Ha KPU3HUCHUTE KOMYHUKAIIUH.

B kHurara e BKJIIOYEHO H3CIIE€[BAaHE, KOETO IMpociensBa IPHIOKEHUETO Ha
PETOPUUECKH CTPATETUU U UHCTPYMEHTH IIPU YIIPABIEHUETO HA pelyTalusiTa B YCIOBUSTA HA
Kpu3a Ha Tpu (papmaneBTHYHH KoMnaHuu: Actpa3eneka, MozaepHa u [ldaiizep. DokychT Ha
W3CIEBAHETO Ca TeXHH KOMYHUKAIIMOHHU KaMIIaHWW CHITBTCTBAIIM IMYCKAaHETO Ha IMbPBUTE

BakcuHU cperry COVID-19 na nmazapa u HackpyaBaHETO HAa BAKCMHALIMOHHUS TIPOIIEC.

C’LI[’bp)KaHI/IeTO Ha MOHOFpa(bHHTa € Pa3npeaACICHO B YBOJ, TpHU I''IaBU U 3aKIIFOYCHHC.

YBoabT mpaBu KpaTbk 0030p Ha ciyuusioto ce mpe3 2020 r. B KOMyHHMKAI[MOHHUS
OpaHu1 1 HeroBus oTrneyaTbk mpe3 2021 r. OuepTanu ca Tpu OCHOBHU (pakTOpa, KOUTO 0POPMST
oOpaza Ha TOBa, KOETO aBTOpHT Hapuua ,mnanaemuyern [IP“. Tosa ca COVID-19,
OTPAaHUUYMUTEIIHUTE MEPKU M MHTEpHET. Te ca U3BEAECHM 3all0TO ca OCHOBHATAa paMKa, KOATO
orpezesnss KOMyHUKallMOHHUTE ITporpaMu. Te ce oTpassiBaT BbpXYy HauMHa Ha OCBIIECTBSIBAHE
Ha Bpb3Ka C ayJUTOPUUTE, CTPATETUUECKUTE MOIXOAM, TO00pa Ha TEXHUKU, UHCTPYMEHTH U
KaHaJIu 3a KOMyHUKanus. OdepTaHu ca OCHOBHUTE IIPAKTHUYECKH M3MEPEHUS Ha NPOMEHHUTE,
KOUTO HACThIBAT B KOMYHHMKAIIMOHHMS OpaHII M KOUTO HAH-BEPOATHO IIe MPOIBIDKAT Ja
OKa3BaT BIMSHHUE BbPXY HETO U NPE3 CIEIBALINTE FOIUHU.

[IbpBara rnaBa Ha MOHOrpadusiTa HOCH 3arjaBueTo ,,OpraHu3alioHHa peryTanus u
pEeTOpHKa — BPB3KH U B3aMMOJICHCTBHS B CbBPEMEHHUTE KOMYHUKAaMK ‘. Ts 3a1mo4yBa ¢ KpaTbK
IperJiesl Ha OCHOBHU JI€(DUHUIIMM Ha MIOHATHETO ,,0praHN3allMOHHA penmyTaius . Pasrinenana e

HelHaTa POJId Ha BAX)KXCH HCMATCPUAJICH AKTHB Ha OpraHru3aluATa, KOWTO UMa OTPAKCHUC BBPXY
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CTOMHOCTTA HA MAaTEPUATHUTE ¥ aKTUBHU. AHAJIU3UPaAH € HAYMHA, 10 KOUTO HOBUTE TEXHOJIOTMH
ydacTBaT B HEMHOTO M3rpakJaHe WM ymnpasiieHue. B kpas Ha Ta3u rjlaBa € NpeACcTaBeHO
IIPWJIOKEHUETO Ha PETOPUUECKUTE KaHOHM €TOC, NATOC U JIOrOC IPHU H3TPaKIAHETO U
YIOpaBJIEHUETO Ha KOpPIOpaTMBHATa pemyrtanus. Temarta Oeiie 3amoyHaTta B ,,Peropuuecku
aCIEKTH Ha UHTETPUPAHUTE MAPKETUHIOBY KOMYHHMKAIIUY B yCJIOBHATA Ha manaeMus . Tyk T
€ JONbJHEHA C aHaJIu3 Ha IPUJIOKEHUATA Ha TPUTE KAHOHA CIIELMATHO MPU BPB3KUTE C
OO0IIIECTBEHOCTTA.

Bropara rnaBa Ha MmoHorpacdusra ce Hapuya ,,ChIIHOCT, crienrduka 1 yrnpaBlieHUEe Ha
KpU3HUTE U KPU3UCHUTE KoMyHUKanuu'. Kpusute ca eauH oT ¢pakTopuTe, KOUTO UMAT Haii-
roJsIMO OTpa)X€HHE BbpPXY KOpPIOpaTHBHATA penyTauus. Ta3u IiiaBa 3amoydsa ¢ ONMCAHUE Ha
CBIIIHOCTTA Ha MOHATUETO ,,Kpu3a“, BUAOBETE KPU3U U OCHOBHHUTE €TalM Ha Pa3BUTUETO UM.
CrnenuasHO BHUMaHHUE € OTACIICHO Ha ChBPEMEHHHUTE PENYTALlMOHHM KpU3U. TEKCThT €
MocjeBaH OT AaHAJIW3 HAa Pa3BUTHUETO HA KPU3UCHUTE KOMYHHUKAIMM B KOHTEKCTa Ha
nannemustTa or COVID-19. Texnute cnenunpuky ca CBbpP3aHU C JIUICATa Ha JOCTaTHUHO
uHbopManKs 3a BHPyca M HEMPEACKa3yeMOCT Ha pa3lpPOCTPAHEHHETO MY, KOUTO BOJISAT IO
HYX/1aTa OT MOCTOSIHHO NPEOCMUCISIHE M MPOMSHA Ha aHTUKpu3ucHUTE Mepku. KbMm TOBa
TpsiOBa 1a ce mpuoOaBsAT U (QaaIUBUTE HOBUHHM U JIe3MH(DOpPMALMITA, KOUTO TOMBIHUTEIHO
YCIIOKHSIBAT KOMYHUKallMOHHATa cpena. OObpHATO € CHelUaJlHO BHUMAHUE HA OCHOBHHUTE
aCMEeKTH Ha KPU3MCHUTE KOMYHUKAIIMU B MEAUIIMHATA U (apMaIusra.

BbB BTOpara riaBa € BKIIOYEH aHAIN3 HA OCHOBHUTE KOMYHUKAIIMOHHU JIMHUHU, KOUTO
MPEICTaBUTEINTe HAa MEAULIUHCKHS U  (apMalleBTUUHUS CEKTOp HW3MOJ3BaT MpHU
apryMeHTaIMsATa Ha Pa3JIMYHU 110 00XBAT KaMITAHWHU, CBBP3aHu MPSIKO U kKocBeHo ¢ COVID —
19. TaxnaTta oOmia men B cirydas € J1a TIOBHIIM OOIIEeCTBEHaTa TOTOBHOCT 3a CIa3BaHE Ha
MEPKUTE W J1a HAChPUM BAKCUHAIIMOHHHUS mporec. Tyk ciemBa na ce OTOeNexu, 4e Te3u
KOMYHHKAI[MOHHU JIMHUW YaCTUYHO ce HaOI0JaBaT U MPH JIPYTH CEKTOPH KaTO MKOHOMHKA,
oOpa3oBaHmue U colanna cdepa.

To3m TekcT mpexacraBisBa MHPEeXoJ KbM TpeTaTa IiaBa Ha MoHorpadusra. Ts e
o3aryiaBeHa ,JlIlpakTuyecku mnpuioxkeHus Ha peropukata B cbBpemeHHus [IP“. Tyk e
MPOCIIEICHO TMPUJIOKEHUETO Ha apryMeHTalusaTa, BKJI. BHU3yajHaTa apryMeHTaius,
TBHP’KECTBEHOTO KpacHOpeuune, ncropusara. KoMmeHTupa ce posiara Ha peropudeckara CUTyalusl.
BxiroueH e u 0030p Ha HOBHMTE M3HCKBAaHUS 3a €TUYHA KOMYHHUKALMS, KOUTO CTOST MpeN
ceBpemenHuTe [1P cienmnanucrn. HampaBeH e napaiien MexXay TAX U aHTUYHHUTE PETOPH.

YerBbpTara TJIaBa Ha MOHOrpadusara ce Hapuda ,Peropuyecku cTpaTteruu u

HHCTPYMCHTHU 3a YIPABJICHUC HAa KPU3UCHUTC KOMYHUKAIIUH. Amnamn3 Ha KOMYHHKAIITMOHHU
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KaMIaHuu Ha ,,Actpa3eHeka”, ,,MonepHa“ u ,,Ildaizep”. Tyk e mpeacraBeHo u3cieaBaHe Ha
PETOPUYECKHUTE CTPATETUH U MHCTPYMEHTH, KOUTO TPUTE KOMIIAHUM M3IIOJI3BAT MIPe3 Meproaa
2020 — 2021 r. Toraa mpoTWYaT HSAKOM OT HANU-MHTEH3UBHUTE UM KOMYHHKAIIMOHHU
KaMIIaHWHW, CBBP3aHU C IMyCKAaHETO Ha ma3apa Ha mbpBUTe BakcuHHU cpenry COVID-19 u
HAChpPYaBAaHETO Ha BaKCUHAIIMOHHWS Tporec. B Martepuana neTailiiHO ca MpOCIeACHU
PETOPUYECKHUTE CTPATETUU U UHCTPYMEHTH, OCHOBHUTE KOMYHUKAI[MOHHH TIOCJIAaHUS U HAUKHA,
10 KOIMTO Te ce U3I03BaT 3a Oa3BaHe Ha KOpIopaTUBHATa penyTaius. OnucaHnu ca 1eJeBUTe
ayJUTOPUU ¥ OCHOBHUTE KOMYHUKAIIMOHHH KaHAIN HAa TPUTE KOMITAHUH.

[Mpocnenenn ca u [IP wHCTpyMeHTHTE, KOMUTO TPUTEC KOMITAHWU H3IIOJI3BAT 32
U3ITBJIHEHHNE HA KaMITaHUKUTE CH. Te, KaKTO U peTOPUUYECKUTE CTPATETHH U HHCTPYMEHTH, UMaT
CBOUTE CIIEU(HUKHU KOTaTo ce mpuiiarat npu (hapManeBTHIHUS OU3HEC.

OCHOBHHSAT M3BOJI OT H3CIEABAHETO €, Y€ M TPUTE KOMIIAHMU HW3IMOJ3BAT CXOJIHU
PETOPUYECKH CTPAaTETWU TIPU YIPABICHHETO HA KPHW3HWTE, B T.4. OTPUYAHE, YKpPEIBaHE,
pasrpaHryaBaHe M MOCTaBsSHE Ha KpU3aTa B HOB KOHTEKCT. Te3M cTpaTteruu ca CBbpP3aHU ChC
3alIuTaTa, YKpernBaHeTO U OMa3BaHETO Ha KOPIOpaTUBHATA penmyTanus. Fima ocHOBaHUe 11a ce
CMsITa, Y€ T Ca B OCHOBaTa Ha ChXPaHSIBAHETO Ha UMHJKA Ha KOMIIAHUUTE B yCIOBHATA HA
CHWJIHO JIMHAMHYEH €Tall, JOIBJIHUTECIHO YCIOXKHEH OT M30CTpeHaTa OOIIeCTBeHA
YyBCTBUTEITHOCT MO TE€MaTa 3a BAKCHHHUTE, CTPAXOBETE€ M MOJSApU3ALMATA HA MHCHHUATA B
obmecTBoTO. BaskHa poiist 3a ycrieBaeMoCTTa Ha PETOPUUYECKUTE CTPATETUH U MHCTPYMEHTH

urpasart I1P HHCTPYMCHTUTC U KOMYHUKAIITUOHHUTEC KaHAJIH.



Pe3ome Ha ,,HeBepOasiHo o0mmyBane B Ou3Hec komynukanusara“, Copus: YU
»CB. Kimmment Oxpuackn®, 2020, ISBN:987-954-07-5016-3, (kHura, 6a3mpaHa Ha

3alUTCH TUCEPTAINUOHECH pr)l)

Kuwurara ,,HeBepOanHo oOmnryBane B OM3HeC KOMyHHKaIusTa™ ¢ 0a3upaHa Ha 3alluTeH
aucepraioHeH TpyZ 3a noaydaBaHe Ha OHC ,Jlokrop®. Td u3cienBa NpUIIOKEHUETO Ha
pa3NMYHM aCIeKTH Ha HeBepOasHaTa KOMYHHUKAIUs B JBa TOMYJSIPHU JXKaHpa Ha OW3HEC

peTopHKaTa: MPEeroBOPH U MPEe3eHTALIUU.

TexcThT BKIIOYBA TCOPCTUYHA YaCT U U3CJIICABAHEC, IPOBCACHO CPpCa NPCACTABUTCIIN HA

Oparapckus 6msHec cekTop. ChIBbPKAHUETO € pa3/IeieHO Ha TPU TIIaBH.

[TbpBaTa raBa MMa 3a LeJd J1a U3ACHHU CHIIHOCTTA M ChABP)KATEIHUTE aclEeKTH Ha
MOHATHSITA ,,KOMYHUKAIUA‘, ,,0N3HEC CEKTOP* M ,,0M3Hec KoMmyHUKanusa“. Tyk ca pasrienanu
CBIIIO TaKa MOHATHUATA PETOPHUECKA Ay AUTOPHS, KOMYHUKAIIMOHEH IITyM M KyJITYPHH pa3IHyus,
KOUTO OKa3BaT BIMSHUE BbPXY KOMyHHKalUATa U OM3HEC PeTOpUKaTa.

Oco0eHo BHUMAaHUE € OT/AEICHO Ha MMOHITUETO ,,0M3HEC CEKTOP* U HErOBOTO Pa3BUTHE
B bpirapus oT BpemeTo Ha rjaHoBaTa MKOHOMUKA J0 ToAuHUTE clief mpexoaa ot 1989 r. Toa
€ HalpaBeHO C LN Jla CE€ OuepTasT OCHOBHUTE CHEUM(PHUKU Ha OM3HEC KOMYHHKAlMITA B
bearapusi, KOUTO ca TUNUYHU 3a HES M ONpEAETIT B HM3BECTHA CTeNeH oO0JMKa M Ha
CbBPEMEHHUTE KOMYHUKALIUH.

B Tasum rmaBa ca mpencraBeHu jaBere GopMH Ha OM3HEC PETOpUKATa, KOUTO Ca BBHB
(doxyca Ha M3CIEABAHETO: MpE3eHTAlMUTe U mperoBopute. llpocieneHo e pa3BUTHETO Ha
’KaHpa Ipe3eHTalusl, HETOBUTE OCHOBHHU XapaKTEPUCTUKU, (PYHKUUHU U €JIEMEHTH, KaKTO U
HSKOM HEHHH ChBPEMEHHHM IpOosBIeHUs KaTo (rammoboBere. Temara e ciokeHa B KOHTEKCTa
Ha HeBepOasHaTa KOMYHHKANWs M HEHHOTO 3HAYeHHWE 3a MOBHIIABaHEe Ha €(pEeKTHBHOCTTA HA
KOPITIOPAaTHBHUTE TIPE3ECHTAIINH.

Ha cnenBaro MscTo B Ta3u ryiaBa pasriiexiaT Ou3Hec NperoBopure. ABTOPHT 3alo4Ba
C KpaThK Iperiie/l Ha BUAOBETE PEroBOpH, TEXHUTE 1IeNU U eTany. MsCcTo HaMupa U TeMarta 3a
KyJTYpHUTE Pa3Inyus, TO3U BT C OIJIe] Ha TIXHOTO BIUSHHE BHPXY MPErOBOPHHS MPOIIEC.
Ta3u riaBa 3aBbpIBa ¢ aHAM3 HAa CHBPEMEHHUTE TPE3EHTAIINY U TIPETOBOPH B KOHTEKCTA Ha
aHTUYHATA PETOPUKA, YHATO IIETI € JIa MPOCIIEN KOU OT HEHHNTE TEXHUKH M MHCTPYMEHTH ca

MPUIIOKUMHA U THEC. HanpaBeHH Ca CbIIOCTAaBKH MCKAY MCTOAUTC U LCIIMTC HA aHTUYHATA pCY

10



U Ha ChBPEMEHHHUTE KOPIIOPAaTUBHU peuyd. B Tazu yact Ha TekcTa aBTOPHT IMpaBU Mapaies

MEX/ly aHTUYHUS OpaToOp U ChbBPEMEHHUSI KOPIIOPATUBEH IPE3EHTATOP U NIPErOBapalL.

Btoparta rinaBa Ha KHHTaTta € IOCBETeHAa Ha HeBepOamHaTa KOMYHHKanus. Tyk ca
MpeACTaBEeHN HEWHHUTE AePUHULIMS, 00XBaT, BUIOBE U PyHKIHMH. Temara € aHaJIu3upaHa OT
[JIeJlHa TOYKA Ha NPOSABICHUSTA W B MpE3CHTAMUTE M OU3HEC MperoBopute. TeKCThT ce
(doxycupa BbpXY OTPaKEHHUATA, KOUTO OM MOTJIa ja UMa HeBepOalHaTa KOMYHUKAIUS BHPXY

JABaTa U3CJICABaHU (bopMaTa.

Tperata rnaBa Ha KHHWrara € IIOCBETEHa Ha H3CIEIBAaHE BBPXy HEBEpPOAIHOTO
[OBEJICHUWE Ha MPEACTaBUTENN Ha Obarapckus OusHec cekrop. llenra My e na
NOTBBPAN/OTXBBPIM XMUIOTE3aTa, 4e HeBepOasiHaTa KOMYHHUKAIMS OKa3Ba BIUSHHE BBPXY
pe3yaTaTtuTe oT OM3HEC MperoBopure U npeseHtauuute. ChIo Taka, TO MPOyYBa HaYMHA, 110
KOITO HeBepOaTHaTa KOMyHHKAIIMS CE€ U3II0JI3BA OT MPEICTABUTEINTE HAa OBIrapcKus OU3HEC.

N3cnenBaHeTo e MpoBeIeHO Ha JIBA €Tala: aHKeTa U JbJI00YNHHU HHTEPBIOTA C JINACPU
Ha MHEHHUE.

OcCHOBHUTE U3BOAM TYK Ca, Y€ MpEeACTAaBUTEIUTE Ha OBJIrapckusi OM3HEC OCh3HABAT
Ba)XHOCTTA Ha HeBepOallHaTa KOMYHUKAIM 3a KpailHus ycnex Ha Ou3Hec peropukara. ChIno
TakKa, 3HAYMTEJICH TPOIEHT OT YYaCTHUIIUTE B U3CJICIBAHETO PA3uUTAT HA HEs 32 J1a TIOJCHIIST
BepOaHOTO cH TociaHue. ToBa B 0cCOOEHO ToyiIMa CTENEH € BaluAHO 3a (opmaTa
,[IPE3EHTALMU, KOUTO AaHKETHPAHWUTE BB3NPHEMAT KaTo BHUJ ,,IPEACTaBICHUE CbC
cboTBeTHUTE aTtpuOyTu. [Ipm OM3HEC MperoBopuTe TE ca MO-CKJIOHHU Jla aJaT TpeBec Ha
BepOayHaTa KOMYHHKAIUS ¥ HA YCTAHOBEHUTE OM3HEC KOHTAKTH.

Ocb3HATOTO H3MOJI3BAaHE Ha HeBepOadHaTa KOMYHHMKAallUid € XapakTepHO 3a
aHKETHpaHMUTE, KOUTO 3aeMaT M0-BUCOKHU MO3ULIUU B KOPIIOpaTUBHATA HepapXus U € 6a3upaHo
Ha TEXHHs JIMYEH OMHUT 3a HelHaTa e(eKTUBHOCT. TyK cpea BOJACHIMTE MOJAIHOCTH Ha
HeBepOaHaTa KOMYHHKAIMsl ca TOHAa Ha TIJaca, 3pUTEITHHS KOHTAKT, JKECTOBETE,
UBWIN3ALMOHHATa MOJAIHOCT. ToBa € BalIMJHO KAaKTO 3a IPEroBOpHUTe, Taka M 3a
Mpe3eHTaIHTE.

[onsiMa 9acT OT aHKETHpPAaHWUTE OCHh3HABAT, Y€ HeBepOalHaTa MM KOMYHMKAlUs

MO/JIEXKH Ha IOJJOOpPEHHE U ca CKIIOHHU J1a MHBECTHPAT BpEME B pa3IMyuHU BUIOBE OOyUECHHUS.
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Pe3ome Ha craTus ,,PeTopuka u ynpaBjieHHe HA KOMYHUKAIIHOHHUTE KPU3H B
oOpa3zoBanuero B nepuoga 2020 -2021 r.“ — B: Cmpameeuu na obpazosamennama u

HAYYHAmMa nOAUMUKA.: MpuMeceyHo Hayuno-meopemuyno cnucanue, 2022, 30 (4), 369-383

CraTusita mpociensiBa OCHOBHU NMPOMEHH W KOMYHHUKAIIMOHHUTE KPHU3HU, CBBP3aHU C
TSX, KOUTO HAacThIMXa B Obarapckoto obdpazoBanue B nepuoaa 2020 — 2021 r. Hanpasen e
Iperjeq Ha Pa3BUTHETO HAa pPETOpUKATa M ymorpedara Ha PETOPUYECKH WHCTPYMEHTH OT

06p330BaTeJ'IHI/ITe HWHCTUTYIHUH IIPE3 CHIIUA IICPUOI.

OOpazoBaHuero Oemie CUJIHO TMOBJIMSHO OT MNaHaemusita. Exkcneprure u
IpernoiaBaTeNIuTe ce M3MpaBUXa Npel CIOXKHHM, MHOIOKOMIIOHEHTHH mpouecu. Te Osxa
CBBp3aHU C NIPOMsIHA Ha cpellaTa Ha o0yueHHe, OCUTYpsIBaHE Ha TEXHUUYECKa 00€3[eUeHOCT 3a
IIPOBEX/IaHE Ha 3aHATHUATA, pa3pabOTBaHE Ha MaTEepPHAIH, MOAXOAAIIN 3a OHJIAMH 00ydeHue,
IMoATOTOBKAa Ha pas3IMYHU BUAOBC AJMUHHUCTPATHUBHU W TCXHUYCCKH YKa3aHUs, KOHUTO [a
peryaupar npoueca 1 Jja rapaHTUpar 3ara3BaHe Ha 100po kauecTBo Ha o0ydyeHuero. KeM ToBa
ce nMpuOaBu M Hy)XJaTa OT KOMYHUKAIUs HA HOBUTE YCJIOBUS M M3UCKBAHMS MpeJl LEJIEBUTE
ayJUTOPHUU.

B craTtusita aBTOPBT paBU Mperiiea Ha 0COOCHOCTUTE HAa BPB3KUTE C OOIIECTBEHOCTTA
B oOpa3zoBaHuero. Te ca cB bp3aHu ChC crnenudukaTa Ha AEHMHOCTTa HAa MHCTUTYLHMHUTE U
ayauropunte. O6001IEHHN ca U OCHOBHUTE MY LIEJIU U 3aJIauH.

Onucann ca OCHOBHUTE KOMYHMKAIlMOHHU M PETOPUYECKH HHCTPYMEHTH, C KOUTO
paboTAT oOpa3oBaTeNHUTE MHCTUTYLUH 32 M3MIBIHEHHETO Ha Te3u 3ajaud. OmucaHu ca u
TEXHUTEC PETOPHUYCCKU ayIHUTOPHH. ABTOp”I)T noadycpTraBa, 4€ HAKOH OT TAX CC ABABAT KAKTO
ayquToOpus, Taka M KOMYHMKAllMOHEH KaHail. Jlpyra XapakTepUCTUKa Ha ayIUTOpUUTE,
IIOCOYEHA B CTaTHATA, € HElHaTa pa3HOpPOAHOCT. ToBa Hajara Ipeuu3Ha MOATOTOBKAa Ha
MIOCJIAaHUATA, 32 J1a ObJaT T€ e(PEKTUBHH.

3a OCBIECTBABAHETO HA JEMHOCTTA CH, IIPE3 M3CIEIBAaHUS MEepHOJ 00pa30BaTEIHUTE
MHCTUTYLIIMU 000Cc0O0SIBAT TpU OCHOBHM KOMYHHUKAI[MOHHH JIMHUHM B CBOSITa peTopuka. Te ca
CBBp3aHU C JIMIICAaTa Ha ajJTepHATHUBA HA JUCTAHIIMOHHOTO O0yueHHE KbM TEKYIIHsS MOMEHT,

Bpb3KaTa MCXY OIIa3BaHCTO Ha JJUYHOTO U O6HIGCTBGHOTO 3ApaBE U MoJji3aTa OT BAKCHHUTE.
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Pesrome Ha cratus , KyarypHu cnenuduku m OM3HeC peTOPHKA: pasBUTHE M
NepcrneKTHBY 32 ObAelu u3ciaeaBanua“. — B: Newmedia2l.eu. Meouume na 21 éex: Onaaiin
uzoarnue 3a UzCAe08aHUsl, aHanusu, Kpumuxkda, 2022, JIOCTBITHO Ha
https://www.newmedia21.eu/izsledvanig/kulturni-spetsifiki-i-biznes-retorika-razvitie-i-

perspektivi-za-badeshti-izsledvaniya/

MarepuanbT H3cieBa poisiTa Ha KyATYPHHUTE CeUM(UKUA MPU OCHIIECTBSIBAHE Ha

e(eKTUBHA OM3HEC PETOpHUKA.

B Tekcra ca mpencraBeHu pe3ysTaTd OT aHKETHO MpoyuBaHe. To € mpoBeaeHO cpel
CHEIUATIUCTH OT KOMIIAHWU U OpPTaHU3allMK, KOUTO UMAT OIUT B paboTara C MpeACTaBUTEIN HA
qyau Kyntypu. M3crieaBaHeTo € MUIOTHO M HsIMa MpeACTaBUTENeH Xapaktep. HeroBute
W3BOJU OUEPTaBaT OMpPEEICHH TeHISHIIMN U BBIIPOCH, KOUTO Ie ObIaT IpeaMeT Ha ObaeIo

MU3CJICABAHC.

I{enra Ha IPOyYBAHETO € J1a IPEACTABU U J]a aHAIU3UPA CTEIEHTA, B KOATO KYJITYPHUTE
cnenuuKy HaMupaT OTPAKEHHE B HSIKOU OT HAal-4eCTO NMPHJIaraHuTe B IIpaKkTUKaTa GopMu Ha
Oou3Hec peropukara. Tyk BIU3aT KOPIOPATHBHUTE MUCHS, BU3US U MEHHOCTH. ChHINO Taka -
WH(OPMAIIMOHHUS TOTOK OT JlaJieHa KOMIIaHUs/OpraHu3alis KbM HEWHU BBHHIIHHM Ta3apu H
MIPOMEHUTE, KOUTO HACTHIIBAT B KOMYHUKAIMOHHMS CTHJ MpU paboTa C MpeICTaBUTENH Ha

QYU KyJITYpH.

PesynTtature oT M3cnenBaHETO coyaT, Y€ 3HAUEHUETO Ha KYJITYpHUTE ClieUU(UKH ce
OTYMTA NP OCHIIECTBABAHETO Ha M3ciieABaHUTE (hopMHU Ha Ou3Hec peropukara. ChIlo Taka,
CTOpe]] 3HaYMTEIHA YyacT OT aHKEeTHpaHHUTE, ChboOpa3siBaHETO Ha KOPIIOpaTHBHATA PETOPUKA C

TAX € BA&XXHO YCJIOBUC 3a HEHHUSI ycCrex.
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Pe3ome Ha cTaTud ,,PeTroprnyeckn acnekTH 1 KOMYHUKAUMOHHM crieu UKy HA

npotectute ot 2020 r.“. — B: [lorumuuecku xopuzonmu, 2020, Ne 6, 179 - 185

Crartusra pocJicasiBa CHCHI/I(bI/IKI/ITe Ha peTopUuKaTa Ha IPOTECTHUTC 3a CMsIHaA Ha

yIpaBIEHUETO, KOUTO ce IpoBenoxa B bearapus npes aatoro Ha 2020 r.

MatepuanbT 3amousa ¢ ONpENENIsHE Ha MIACTOTO Ha IPOTECTUTE KATo ,,JIPOAYKT B
P p p »IIPOIY

MHKCa Ha IIOJUTUYCCKUA MapPKETHUHI .

Cnensa aHaiM3 Ha OOIIECTBEHO-TIOJUTUYECKUS UM KOMYHUKAIMOHHHUS KOHTEKCT, B
KOHTO ce mpoBexnaaT mpotecture. OcHoBHHTE creunduku Ha cpemara mpe3 2020 r. ca
CBBpP3aHHM C MOsBAaTa Ha MBPBHUTE SICHO M3Pa3eHM MKOHOMHYECKH U COIMAIHU MpoOIeMH,
MOPOJICHN OT MKOHOMHYECKHS 3aCTOM IMpe3 MbpBaTa MOJIOBUHA HAa rojuHara. B To3u mepuop

n30yxBa M KOPYNIIMOHEH CKaH/al, KOHUTO JaBa (OpMaTHOTO HA4YaJI0 Ha CEPUATA OT MPOTECTH.

CJ'ICI[ TOBAa B CTAaTHUATa Ca HPOCICACHH LCIUTC HAa PCTOpHUKATA Ha IIPOTCCTUTC KAKTO
CJICaBa:

- PeToana Ha MPOTUBONOCTABAHETO: 1ICJITa € 1a CC CJIOKH sAICHA pa3ACIIMTCIIHA JIMHUA
MCKAY NPUBBPKCHUIN U IPOTHUBHUIHN HA ITPOTCCTUTCE.

- JIernTnanaHe Ha MPOTECTUTE KATO HHCTPYMEHT 3a MOCTUTaHE HA 3AKOHHOCT.

- H03nunonnpaﬂe Ha MPOTECTUTEC KATO HOCUTEJI HA MO3UTUBHATA IPOMsSHA.

Crartusta CbIIO TaKa HU3BCXKJa M OCHOBHATA LECJI Ha PCTOpHKATa Ha OMMO3WIUATA Ha

IMPOTCCTUTC. A umeHHO — Ja ' CTUrMaTru3vpa KaTo MHCTPYMEHT HaA 3aJKYJIHUCHUETO.

Kato KOMyHHKallMOHHO-pETOPHUYECKH JePHULIUT Ha IMPOTECTUTE CTATHUATA IOCOYBA
HsiKou creunpuku Ha BepOanHaTa KoMmMyHuKamus. Jlpyr mpoOnem e jurcara Ha SICHO
MO3UIIMOHUPAH JIUJIEp B MyOJIMYHOTO MPOCTPAHCTBO, KOMTO /1a UTpae pojisi Ha 00eTMHUTEI Ha
IIPOTUBOINOJIOKHUTE MO3UIINN, KAKTO CPEJ] IPUBBPIKEHULIH, TaKa U CPEJl OTIOHEHTH.

Peropukara ¥ HeWHHUTE HMHCTPYMEHTH Ca MW3IOJA3BAHM 3a TOMNYJSIPU3UPAHE W
JIETUTUMAUA Ha C'B6I/ITI/I${Ta, KOMYHUKHUpPAHEC Ha OCHOBHUTC MM IIOCIaHUA U Ha61/1paHe Ha

MIPUBBPKEHUIIH.
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Pe3ome Ha cratus ,,EdekTuBHA KOMYHHUKALIMSA U TEXHUKH 32 pa3peliaBaHe Ha
IOHOLIeCKH KOH(UINKTH B OHJIAliH cpena®. — B: ,, FOnowecmaomo Kkamo npexoo mexcoy
0emcmeomo u 3peocmma — RPeou3sUKAmencmed U XyMaHuCmudHu nepcnekmusu
[COopHUK TOKIaaM OT HayyHa KOH(pepeHuus ,,LOHOIIEeCTBOTO KaTo MPexoj MEKIY JETCTBOTO
U 3pEJIOCTTa — MPEAN3BUKATENICTBA M XyMaHUCTHYHU niepcriekTuBu ‘], Codus: ABaHrap/ -

ITpuma, 2020, ISBN:978-619-239-500-1, 259-267

MarepuanbT pasriexa npodieMa ¢ pUCKOBETE OT Bb3HUKBAHE Ha KOH(PIIMKTH MEXKIY
IOHOIIIUTE B OHJIAMH Cpella U PEeTOPUYECKUTE TEXHUKH, C YMATO MOMOI T€ MOrar jaa ObIaT
M30€rHaTH WK TMOTYIIeHH. Temara € M3KIIOYUTEIHO aKTyallHa — CIIOPe ] IUTHPAaHaTa B TEKCTA
CTAaTHCTHKA, BCE IOBEYe MJIIAJASKU HM3IOJI3BAT MpeKaTa 3a pasziIMyHH Lenu: oOydeHwe,
HamupaHe Ha paborta, oOMsHa Ha wuHPopManus 1o pa3nuyHd Temu U jap. Croopen
IpesicTaBeHuTe AaHHU, 611130 90% ot roHomMTe B EBpOna ce JonuTBat 0 Mpexara pu HyX/1a
oT mHpopManusa. A TOYTH NOJOBHHATA OT MJIAJNTE MOTPEOMTENH Ha PA3TUYHU UHTEPHET

w1aTGopMu OOMEHIT MHEHHUE C IPYTH MOTPEOUTENHN 3a pa3pellaBaHe Ha KOHKPETEH Mpooiem.

Crarusirta npaBu napajiei MexX/y OTHOLIEHMSTA B ,,peajlHaTa’ U AUrUTalHaTa Cpelia U

Ha4yunHa, 110 KOHTO T€ OKa3BaT BIUSHNC BBpPXY noapacCTBAIIMTE.

MartepuanbT pasriexaa peTopuyeckara ayJuTopus B UHTEPHET OT IJIEHAa TOYKa Ha
HEWHUsI TIOTEHIMaJ 3a reHepupaHe Ha KoHuukTH. HeiiHata pasHopoaHocT, Mamad u
OTHOCHUTCJIHATA aHOHUMHOCT Ha YYaCTHUIHUTEC Ca CPEa CHCHI/I(l)I/IKI/ITe, KOUTO 6J'IaFOHpI/I${TCTBaT
mporeca. Ako He ObJaT CBOEBPEMEHHO OBIIA/ICHU, T€ MOTAT /1a €BOJIOMpAT U Ja IpepacHaT B
kubepTopmo3. Hakou OT Te3u KOH(IUKTH OCTaBaT caMO BHB BUPTYAIHOTO MPOCTPAHCTBO.

Jpyru obaye ce mpeHacaT U3BbH Mpekara U IpeMUHaBaT BbB (U3NUYECKa caMopas3IpaBa.

Cratusta OnmcBa HSKOM TEXHMKH, KOMTO CBICHCTBAT 3a HaMalsBaHE HAa PHUCKa OT
Bb3HUKBaHE Ha KOH(JIUKTH U 32 NOTYIIaBaHe Ha Beue HAIUYHM TakuBa. Te ca:
- Kontpon Bbpxy myOIu4YHOCTTa Ha MyOIMKYBAaHOTO B MpeKaTa ChIbpiKaHuUE,;
- Kontpon Bbpxy mybnuKkyBaHaTa B Mpekarta JIM4YHA HHPOpMaIus,
- Cna3BaHe Ha HETHMKETa B CBHOTBETHATa BHUpPTyaJlHa OOIMHOCT U U30sATrBaHe Ha
KOH(POHTALUS C OTJICJIHU YWICHOBE U TPYIIH;

- OrtnaraHe wiM UHTOpUpPaHE HA KOMEHTap.
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- JlururaneHn omOycMaH.

CraTusra mpaBM M3BOJA, Y€ BBIPEKH Y€ MpaBHJIaTa 32 OCUTypsiBaHE Ha 0€30mMacHOCTTa Ha
IOHOILIUTE B MHTEPHET TEII'bPBA 11I€ CE HAAIPaXJaT, IPUIaraHeTo Ha TOPEen30pOCHNTE TEXHUKU
JlaBa BB3MOXKHOCT Ha CBBPEMEHHMsI OpaTrop Ja Ch3Jaje OTHOCHTEIHO Oe30macHa cpena,

mperna3Baiiku ce0e CH OCTaHAIMTE YYaCTHHIIM B OOIIyBaHETO.
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Pe3ome Ha cTaTus ,,PeToprka u oTuyxkjaeHue BbB BUPTyajJHaTa cpeaa®. — B:
,, Omuyoicoenuemo 8 cvepemenHomo ovieapcko oowecmaso * [COOPHUK ¢ MaTEpUATH OT
(13 .
Hay4Ha KoH(pepeHus ,,OTuyKIEHHETO B ChbBPEMEHHOTO Obirapcko oomectBo ], Codust:

ABanrapy - [Ipuma, 2019, ISBN:978-619-239-151-5, 246-258

[lenta Ha Marepuana € Jja ONMILIE OCHOBHU XapaKTEPUCTHKU Ha BUPTyalHaTa Cpela,
Ha4yMHA, 110 KOUTO TA C€ OTpa3siBa BbPXY PETOPUYHUS aKT U KOMYHUKALIUATA U MSICTOTO Ha
ChbBPEMEHHUS OpaTop B Hesl.

EnuH OT akueHTHTE B Marepuana € KOHTpOJIa BbpPXY peTopuyecKkara CHTyalus,
OCBUIECTBSIBAH OT CbBPEMEHHUSI UHTEPHET opaTop. C MoMolTa Ha IOCTOSIHHO Pa3BUBALLUTE C€
TEXHOJIOTUH, TOM MOXe Ja MJaHupa U yNpaBisBa BCEKU €IUH eleMeHT oT Hes. OpaTopbT B
MpekaTa MpUTEeKaBa UHCTPYMEHTHTE, C YUSATO MOMOII CHIIO Taka MOXKE J1a M3rpaxkaa HId
npoMeHst cBosi 0oOpa3. ChIno Taka, TOH MOXeE Ja MMa MHOTO M Pa3jIHMdHU 00pas3H, KOUTO
CBhUIECTBYBAT HE3ABUCUMO €IMH OT JpyT. Ta3u ,,urpa“ ¢ eroca € nNoJ4MHEHa Ha Ch3JaBAHETO
Ha [aToC B ayJUTOPUSTA, KOWTO CHIIIO € €IHO OT HellaTa, KOUTO OpaTOphT MOXKE J1a IUIaHUpa.

B MaTtepuana cblo Taka ce pas3riex/a eIuH OT FoJIEMUTE MMapaJoKCH Ha CbBPEMEHHUS
PETOPUYECKH aKT: 3a JIa C€ OCBHIIECTBH, OpaTOPHT TPsAOBa /1a € CBbpP3aH C ayJUTOpUsTA Upe3
ch3ZaBaHe Ha chabpxkaHue. CBbp3aHocTTa o0aue BOAM JO H30JALUs HMEHHO 3apaau
OTPOMHUTE BBH3MOKHOCTH 3a KOHTPOJ OT CTpaHa KaKTO Ha Oparopa, Taka ¥ Ha ayJIUTOpHUsTa
BBPXY OHOBA, KOETO MyOJIUKYBa.

CraTtusita u3cieiBa XapaKTepUCTUKUTE Ha peTopUyecKaTa ayJAuTOpUs B MHTEPHET:
HeHHUTe Mamad, TMHAMUKa U Bb3MOKHOCTH 3a MaHUIyJaus. Te ChIIo nojuiexar Ha KOHTPOJ
OT CTaHa Ha opaTopa, KOMTO MOXe Ja Cbh3JaBa U YIPaBIsiBa MHOXECTBO PETOPUUYECKHU
ayJUTOpUHU IO eIHO M cbilo Bpeme. [IpencTaBeHu ca mpuMepH oT Obirapckara BUpPTyaslHa
JeUCTBUTEITHOCT, CBBP3aHU CbC CH3AABAHETO HAa BHUPTYaJIHM CAMOJIMYHOCTH, KOUTO C€
M3MOI3BaT 32 Pa3JIMYHU LIEIH, BKIL. U 32 ©3Mama.

B 3akiroueHneTo Ha TEKCTa € HallpaBeH Mperyies] Ha Bb3MOKHOCTHUTE U 3aIIaXUTe KOUTO
CTOSIT IIPEJ] CbBPEMEHHHUSI MHTEPHET OpaTop M OOIIECTBOTO, MOCTABIWKH BBIIPOCH 3a HAYMHA,
10 KOMTO MPEJICTOM Ja Ce PA3BUAT TEXHOJIOTHUTE B OBJCIIE U OTPAXKEHUETO, KOETO 1€ UMaT Te

BBPXY CbBPEMEHHHS CBSIT.
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Pe3iome Ha cTaTud ,,PeToprka u exko/10rusi: Bpb3KH U B3aumoaeucTeus®. — B: ,, Exonocus
u epaxcoancko obwecmeo “, [COOPHHUK ¢ MaTepHaiy OT HayuHa KoHpepeHus ,,Exonorus u
rpaxmancko obmectBo ], Codusi: ABanrapy - [1puma, 2018, ISBN:978-619-239-135-5,
275-283

CraTusita pasriexnaa cnernuuKUTe Ha pPEeTOPHKaTa Ha TPaKJAHCKUTE OpPTraHU3alH,
KOMTO pa0oTAT 3a oma3sBaHe Ha OKOJHAaTa cpepa. M3cimenBa ce HelHMA IpUHOC 3a
OCBILECTBSIBAHE HA KOMYHHMKAIIMOHHUTE UM ILI€JIU 1 32 Pa3BUTHE Ha HEIIPABUTEIICTBEHUS CEKTOP
Ha HAlMOHAJIHO M IVIOOAJIHO HHMBO. ABTOPBT H3XO0XJa OT HJAEATa, Y€ PETOPUKATA YECTO
IIPEAOCTaBs] OCHOBHUTE ,,JOKA3aTEJICTBA™ 3a AEMHOCTTA HA IPaXKJAHCKUTE OpraHusanuu. Tosa
€ Taka, 3all0TO OIPOMHA 4acT OT TIX PabOTAT 3a pa3pelIaBaHETO Ha IPOOJIEMH, YHUUTO
pe3yaTaTu cTaBaT BHJMMH JECETHIICTHUs Halpel BbB BpemeTo. [IpumMep 3a TakuBa Kays3u ca

60p6aTa C KIIMMATUYHUTC ITPOMCHHA U 3aJICCABAHCTO.

@®okyc Ha Marepuajia € T.Hap. ,,6KOJIOIMYHa pPETOpUKa“, KOATO oOXBalla €3HKa,
W3MOJI3BaH MpU KOMYHHKAIIHS Ha Pa3IMYHU aKTUBHOCTHU, CBBP3aHU C OMAa3BAHETO HA OKOJIHATA
cpena (Munson-McGee, 1995). Ts ce pasriexaa KaTo HEOOXOIMMO YCIOBUE 3a
CBILIECTBYBAaHETO M 3a MPABUIHOTO (PYHKIMOHMpPAaHE KAaKTO HAa PETMOHAHUTE, Taka W Ha
cucTeMara OT TJ00alHM Kay3u IO KOUTO paboOTH TpakJaHCKUs CEeKTop B cdepara Ha

CKOJIOTHUATA.

B cratmara ca OpeaACTaBCHU CICAHUTE OCHOBHU PETOPHUYCCKU ITOHATUA M TAXHATA

BPb3Ka C e(l)eKTI/IBHOTO OCBIICCTBABAHC Ha HeﬁHOCTTa Ha IrpaXaJaHCKUTC OpraHu3anuun:

- Petopuuecka aynutopusi. CTaTsITa pa3riiexia OCHOBHH ay TUTOPUH 32

CKOJIOTUYHUTEC HHO, B T.4. CUMIIATU3aHTHU, AKTUBUCTHU, IPOTUBHULIH, KOPIIOPATUBHH CIIOHCOPU
U JTOHOPHU, KaKTO KW POJIATAa Ha PETOPHUYCCKHUA MOAXOJ HNpPHU OCHIICCTBABAHC Ha e(i)eKTI/IBHa
BpB3Ka C TSX.

Tyk ce u3zxoxaa oT UaesTa, 4e OT KJIIFOUOBO 3HAYCHUE 3a Pa3BUTHETO HA E€KOJIOTHATA (M Ha
IPaXIaHCKOTO OOIIECTBO) € HM3HACSIHETO Ha aKTyaJlHH TeMHU U Ka3yCH B MyOJIMYHOTO
IIPOCTPAHCTBO. Te cnomarar 3a MNPUBJIMYAaHEC Ha NOAAPHXKHUIMW MW 34 HaMaJIsdIBaHC Ha
ononeHtute. [locnanusra TpsiOBa ja ca pa3dupaecMu He CaMo 3a TSCHO CHCIMATU3UPAHUTE TI0
ChOTBETHATA T€Ma ayJUTOPHH, HO U 3a OCTAHAIMTE CYOCKTH B OOIIyBaHETO: OOIECTBEHOCT,

WHCTUTYLIUU, KOMITAHUH, PUHAHCUPAIIM CTPYKTYPH U Ap. IMEHHO PeTOPUUECKUAT OXO/ IIPH
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pabora Cc ayauTOpHATa M TPWUIATAaHETO HAa WHCTPYMEHTHTE HAa pPETOpPHKATa ca OCOOCHO
e(EeKTHUBHH 32 TOCTUTAHETO HA Ta3M L.

- AprymenTanus. MaTepuanbT U3CIIEBa POJIATA HA ApTYMEHTALMATA 32 pa3IMpsIBaHe HA
cucTeMara OT ChbMUIIUICHHIM W M3TPaXJAHETO Ha UMUK B OOIIECTBEHOTO MPOCTPAHCTBO
KaKTO Ha ChOTBETHATa OpTraHU3allys, Taka U Ha Kay3uTe, 32 KOUTO T ce Oopu. B Tekcra ce
aHAJM3UPAT U BPB3KUTE MEXKy cilabara apryMeHTalMs U CPUBA B JOBEPUETO B TPAKAAHCKHUS

CCKTOP U HCTOBUTC MHUIIUATHBH.

Crarusita mpaBu H3BOJI, Ye PETOpPUKATa W HEUHUAT MHCTPYMEHTAapUyM, OCOOEHO B
4JacCTTa Ha apryMecHTalusATa, MOrarT [a IMOBJIMAAT HAa pa3HOpOoOAHATa ay AUTOPHsA, C KOATO 60paBI/I
HITO cexropa. Te Omxa Morim naa JOoNpUHECAT 3a MOMYJSIpU3MpPaHE Ha Kay3uTe Ha
Ipa)XIaHCKUTE OPraHU3alliy U OTTaM — 3a MOBHILIABaHE Ha JOBEPUETO B JaJIeHA OpTaHU3aIUs
U Ha uenus cektop. M o6paTHOTO — Te Morar Ja MpUYMHAT pPeaulia MIeTH KaKTO Ha CaMUTe

opranu3anyvu, Taka 1 Ha Kay3UTEC, 1a KOUTO TC CC 60p$[T.
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SUMMARIES OF PUBLICATIONS

of Assist. Prof. Yana Sabeva, Ph.D.

Summary of monograph Rhetorical aspects of integrated marketing communications in
the context of a pandemic. Sofia: University Press **St. Kliment Ohridski*’, 2022,
ISBN:978-954-07-5427-7

The monograph explores the manifestations of rhetoric and the application of its
instruments in the system of Integrated Marketing Communications (IMC) in the context of the
opportunities they provide for increasing of campaign effectiveness.

The text examines the development and changes in Integrated Marketing
Communications in the most acute phase of the Covid-19 pandemic - from the end of 2019 to
the middle of 2021. Then, within less than two years, practitioners working in the field, faced
numerous professional challenges. A large part of them were related to a change in the
communication environment. The pandemic forced a huge part of personal and business
communication to go online. This led to the need for rapid development of new business and
communication solutions. The pandemic has also brought economic and social problems that
have affected both people's purchasing power and the decision-making mechanism for
purchasing a good or service. For companies, this period was related to the need to develop an
effective relationship with customers and to maintain market positions. In this situation,
questions related to the effectiveness of marketing campaigns have become extremely
important. As the role of rhetoric and its tools to contribute to their increase, which are analyzed
in detail in the book.

The monograph also attempts to draw how IMC will develop in the future and what the
profession of the modern marketing and communications professional will look like. These
topics have important practical value and are directly related to the way practitioners carry out
their work. The text is supported by interviews with leading professionals and opinion leaders
who work in the Bulgarian marketing and communication market. They provide additional
value with their perspectives and opinions based on their vast practical experience in the field
of communications.

The first chapter of the monograph is entitled "Pandemic and Communications”. It
begins by clarifying the essence and content of Integrated Marketing communications.
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Various definitions of IMC are given in this section of the book. For the purposes of the
book, they are considered as a strategic process that should ensure a constant flow of news,
information and messages about a product, service or brand from the company to its rhetorical
audiences (current and future customers, partners, etc.). This process is carried out using an
integrated communication approach that covers all channels and sources of information of the
company. An important element of it is the identity of the messages to the audiences.

The first chapter also traces the main periods of the spread of Covid-19 and how they
affect the different elements of the IMC. Then, in Bulgaria and on a global scale, the full range
of restrictive measures unfolds and the first consequences of them become apparent.

Here are outlined the key factors that directly and indirectly affect IMC: economic
instability and change in income, change in life stereotype, needs and consumption, change in
the environment and channels through which communication takes place and the transition to
digital communication.

During this period, new communication lines are created and imposed in corporate
communication. A "pandemic" rhetoric is also entering. Among the positive changes are the
improvement of corporate flexibility, including in terms of budgeting, management, creative
and adaptation to the environment.

A particularly important process is the change in customer perception of brands.
According to research, which results are cited in the text, for a significant number of consumers,
the brand is already losing its value from the point of view of the emotion associated with it,
giving way to a more pragmatic approach when making a purchase decision. This process is
partly provoked by the economic instability and the decrease in the income of the population
worldwide. It is also the result of rethinking the needs and desires that motivate a given
purchase. An interesting phenomenon that is subject to further monitoring is the increased
support of small, local brands compared to the luxury brands. The text raises the question is this
a temporary phenomenon and whether after the end of the pandemic and the recovery of
economies, consumers will again return to their preferred brands. Also, whether pandemic
consumption will be a sustainable trend that will lead to a permanent loss of customers for
certain brands.

The next trend analyzed in this part of the text is the development of e-commerce and
its results.

Chapter two analyzes IMC's brand communication tools and their development during
the pandemic period. It begins with an overview of the impact of the specifics of the digital

environment on IMC. Its main characteristics that influence the rhetorical act are systematized:
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speed of communication and feedback, scale, modern tools for targeting the audience and
refining messages. The role of internet users and the content they create are described here.

The text continues with a presentation of the changes that the pandemic brings to the
advertising market. It outlined the growth of digital advertising and the decline in the share of
advertising in print, television, and radio. The author concludes that although there is a
relatively stable increase in the share of digital advertising compared to the other three types,
we cannot say that they will disappear for now. One of the reasons for this is the process of
transformation of the traditional media itself, which will lead to a stabilization of the audience,
and therefore - of advertisers.

This part of the book also includes an interview with Dobromir Dzhurov, Director of
Business Development, Strategy and Innovation in the Directmedia|lKRES group - one of the
largest communication groups on the Bulgarian market (p.71). Dzhurov's main thesis is that the
pandemic “catalyzes changes already underway in the advertising market™. He also said that,
although temporarily unstable, traditional forms of advertising will not disappear. Dzhurov
reviews the increased importance of contact between consumers and brands and the role of new
technologies in it. He also commented the changes in corporate rhetoric, which can be traced
even before the pandemic period.

Public relations are discussed next in this chapter. Here, the changes that occur in them
are tracked in terms of replacing traditional tools such as press releases, interviews, different
events with digital ones. Crisis communications and their increased application in the pandemic
period are also discussed. It is related to the need for new business solutions and a complete
reorganization of work. They often evolve into crises, even for companies for which the
pandemic is a period of growth.

At the next stage, the text examines the topic of ethics in communications. It follows the
need to introduce and observe strict rules for creating and distributing content on the web.
Attention is also paid to the role of ethical codes created by the professional community.

Chapter two presents an interview with Asen Asenov, Director of Corporate
Communications of Doverie pension insurance company (p. 88). According to him, the crisis
limits classic communication campaigns and stimulates digital ones. It also reinforce the
importance of socially responsible initiatives, which become a necessary condition for the
successful survival of companies.

In the second chapter, the topics of sales promotion and direct sales in the conditions of
“pandemic” consumption are presented. The changes that occur to them as a result of the

development of online commerce and digital advertising are discussed.
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Special attention is given to the the topic of employer branding, which is seen as an
important tool for building of the corporate ethos. It is related to strengthening the image and
positioning of a company as a preferred employer in its sector. The pandemic has presented a
number of challenges to companies. They were connected on the one hand with the need for a
significant part of them to reduce their business and staff. On the other hand, society already
has inflated expectations. Companies are expected not only to offer quality products and
services at a good price, but also to take an active socially responsible position. In this sense,
the process of building an employer brand is extremely relevant. The topic is presented by
examining its strategic aspects, the main elements and the specifics of its communication with
external and internal audiences. The topic ends with an interview with Katya Dimitrova,
founder and managing partner of the "Interpartners” group (p.111). According to her, the
pandemic has given true leaders in the corporate sector the opportunity to show their potential.
Dimitrova also discussed the speed and adaptability of business in Bulgaria and globally, with
which it responds to the new conditions. Accent in the interview is the importance of online
communication for the imposition of the corporate brand.

The third chapter of the monograph is entitled "Rhetorical Aspects of IMC". It places
integrated marketing communications in a rhetorical context. Here, the use of various rhetorical
tools and their potential to increase the effectiveness of marketing campaigns is presented.

The third chapter begins with an overview of some basic definitions of rhetoric. Special
attention is paid to visual and virtual rhetoric and their key importance in modern
communications.

Further in the text, the basic requirements that must be met by images published on the
internet are presented. Ways of effective writing on the web are also considered in the context
of ancient rhetoric.

The text introduces the rhetorical audience, with a focus on the specifics of audience on
the internet. The main types of rhetorical audience are described in relation to their participation
as well as their specificities.

Special attention is given to influencers who are in the role of modern digitally
positioned orators. The links between the process of building corporate reputation and the
concept of ethos are also explored.

The use of rhetorical tools in advertising, public relations, and sales promotion is

examined in this chapter.
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The part that refers to advertising examines the relationship between rhetorical canons
and the creative process of development of advertising content. The role of some rhetorical
tools to increase its impact is also discussed.

This chapter gives special attention to the application of audience persuasion methods
in the promotion of purchase.

The text also comments on the place of rhetoric in public relations, looking for an
analogy between Aristotle's definition of rhetoric and the tasks of PR. The author also describes
the application of rhetorical traditions in elaboration of effective speech in the development of
PR content.

The role of rhetoric in managing crisis communications is also highlighted here. This
topic is presented in details in continuation of the monograph called "Rhetoric and crisis
communications. Analysis of the crises of 2020 and 2021".

The author concludes that rhetorical tools have the potential to increase the effectiveness
of IMC and marketing campaigns. What is of interest for future research is the development of
a common methodology for their application. It could cover both the overall IMC process and
its individual components, for example advertising, public relations etc. The important thing
about such a methodology is that it takes into account the dynamics of modern communications
and is applicable in all their manifestations - for example, in both print and digital advertising.
Another challenge for modern rhetoricians is to find a way to adapt the classic tools of rhetoric
to new conditions that are constantly changing.

The monograph ends with a text predicting the future of IMC. The focus here is on the
formal erasure of the boundaries between different ares in the communication industry and the
search for the broad-spectrum communicator who unites various functions. This chapter
includes an interview with Anita Bedin, Marketing Manager of Vitosha Auto (p. 160), whose

findings support the above.
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Summary of monograph Rhetoric and crisis communications. Analysis of the
2020 and 2021 crises. Sofia: University Press ''St. Kliment Ohridski'*, 2022,
ISBN:978-954-07-5475-8

The monograph Rhetoric and crisis communications. Analysis of the crises of 2020 and
2021 is intended as a continuation of Rhetorical aspects of integrated marketing
communications in the context of a pandemic. Here, the author continues to explore the changes
that have occurred in the communication market as a result of the COVID-19 pandemic. The
focus is on public relations (PR) and, in particular, on crisis communications. This aspect was
not chosen by chance. The pandemic has put companies and organizations in the conditions of
a long-term crisis.

The topic of crisis communications is set in the context of rhetoric. It is examined
through the prism of the most frequently used rhetorical strategies and tools for managing crisis
communications.

The book includes a study that traces the application of rhetorical strategies and tools in
the management of reputation in crisis conditions of three pharmaceutical companies:
AstraZeneca, Moderna and Pfizer. The focus of the research is their communication campaigns
accompanying the launch of the first vaccines against COVID-19 on the market and the
promotion of the vaccination process.

The content of the monograph is divided into an introduction, three chapters and a
conclusion.

The introduction provides a brief overview of what happened in 2020 in the
communications industry and its footprint in 2021. Three key factors that are shaping the image
of what the author calls "pandemic PR" are outlined. They are COVID-19, lockdowns and the
internet. They are the main framework that defined the communication programs. They have
impact on the way of establishing a connection with the audiences, the strategic approaches,
the selection of techniques, tools and communication channels. The main practical dimensions
of the changes that are occurring in the communication industry and which will most likely
continue to have an impact on it in the coming years are outlined as well.

The first chapter of the monograph is entitled "Organizational Reputation and Rhetoric
- Connections and Interactions in Contemporary Communications.”" It begins with a brief
overview of basic definitions of the concept of "organizational reputation”. Its role as an

important intangible asset of the organization, which has an impact on the value of its tangible
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assets, is examined. The way in which new technologies participate in its construction and
management is analyzed. At the end of this chapter, the application of the rhetorical canons of
ethos, pathos and logos in the establishment and development of corporate reputation is
presented. The topic was started in "Rhetorical strategies of integrated marketing
communications in the context of the pandemic". Here it is upgraded with an analysis of the
applications of the three canons specifically in public relations.

The second chapter of the monograph is called "Essence, specificity and management
of crises and crisis communications”. Crises are one of the factors that have the greatest impact
on corporate reputation. This chapter begins with a description of the concept of “crisis", the
types of crises and the main stages of their development. Special attention is given to modern
reputation crises. The text continued with an analysis of the development of crisis
communications in the context of the COVID -19 pandemic. Their specifics are related to the
lack of sufficient information about the virus and the unpredictability of its spread, which lead
to the need to constantly rethinking and changes in the anti-crisis measures. Here we should
add fake news and disinformation, which further complicate the communication environment.
Special attention is paid here to the main aspects of crisis communications in medicine and
pharmacy.

The analysis of the main lines of communication that the representatives of the medical
and pharmaceutical sectors use in the argumentation of various campaigns related directly and
indirectly to COVID-19 is discussed. Their common goal in this case is to increased public
readiness to comply with the measures and to promote the vaccination process. It should be
noted that these lines of communication are partially observed in other sectors such as economy,
education and social sphere.

This text represents a transition to the third chapter of the monograph. It is entitled
"Practical Applications of Rhetoric in Contemporary Public Relations". The application of the
argumentation is traced here, incl. the visual argumentation, the eloquence, the story. The role
of the rhetorical situation is also commented. An overview of the new ethical communication
requirements facing modern PR specialists is also included. A parallel is drawn between them

and the ancient rhetoricians.

The fourth chapter of the monograph is called "Rhetorical strategies and tools for
managing crisis communications.” It presents an analysis of communication campaigns of
AstraZeneca, Moderna and Pfizer. The author examines rhetorical strategies and tools that the

three companies are using in the period 2020-2021. This is the period of their most intensive
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communication campaigns related to the launch of the first vaccines against COVID-19 and the
promotion of the vaccination process. The material traces in detail the rhetorical strategies and
instruments, main communication messages and the way in which they are used to protect the
corporate reputation. The target audiences and the main communication channels of the three
companies are described.

The PR tools used by the three companies to implement their campaigns were also
tracked. They, as well as rhetorical strategies and tools, have their specifics when applied to the
pharmaceutical business.

The main conclusion is that all three companies use similar rhetorical strategies in crisis
management, including denying, reinforcing, demarcating and placing the crisis in a new
context. These strategies are related to the protection, strengthening and protection of corporate
reputation. There is reason to believe that they are at the core of preserving the image of
companies in the conditions of a highly dynamic environment, further complicated by high
public sensitivity on the subject of vaccines, fears and polarization of public opinion.

PR tools and communication channels play an important role in the success of rhetorical

strategies and tools as well.
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Summary of book Non-verbal aspects in business communication, Sofia:
University Press "St. Kliment Ohridski®, 2020, ISBN:987-954-07-5016-3 (the book is

based on a dissertation)

The text includes a theoretical part and research conducted among representatives of the

Bulgarian business sector. The content is divided into three chapters.

The first chapter aims to clarify the essence and substantive aspects of the terms
"communication”, "business sector” and "business communication”. It also discussed the
concepts of rhetorical audience, communication noise, and cultural differences that affect
communication and business rhetoric.

Particular attention is paid to the concept of "business sector" and its development in
Bulgaria from the time of the planned economy to the years after the transition in 1989. This
was done in order to outline the main specifics of business rhetoric in Bulgaria, which are
typical for it and determine to a certain extent the appearance of modern communications as
well.

This chapter presents the two forms of business rhetoric that are in the focus of the
research: business presentations and business negotiations. The development of the presentation
genre, its main characteristics, functions and elements, as well as some of its modern
manifestations such as flash mobs, are traced. The topic is framed in the context of non-verbal
communication and its importance in increasing the effectiveness of corporate presentations.

Next in this chapter, business negotiations are considered. The author begins with a brief
overview of the types of negotiations, their goals and stages. The topic of cultural differences
also finds a place, this time with a view to their influence on the negotiation process. This
chapter ends with an analysis of contemporary presentations and negotiations in the context of
ancient rhetoric, aiming to trace which of its techniques and tools are still applicable today.
Comparisons are made between the methods and goals of ancient speech and modern corporate
speeches. In this part of the text, the author draws a parallel between the ancient orator and the

modern corporate presenter and negotiator.

The second chapter of the book is devoted to non-verbal communication. Its definition,
scope, types and functions are presented here. The topic is analyzed from the point of its
manifestations in presentations and business negotiations. The text focuses on the effects that

non-verbal communication could have on the two forms studied.
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The third chapter of the book is devoted to research on the non-verbal behavior of
representatives of the Bulgarian business sector. Its purpose is to confirm/reject the hypothesis
that non-verbal communication influences the results of business negotiations and
presentations. Also, it examines the way non-verbal communication is used by Bulgarian
business representatives. The research was conducted in two stages: a survey and interviews

with opinion leaders.

The main conclusions here are that Bulgarian business representatives are aware of the
importance of non-verbal communication for the success of business rhetoric. Also, a
significant percentage of research participants rely on it to reinforce their verbal message. This
is especially true for the form "presentations”, which the respondents perceive as a type of
"show" with the relevant attributes. In business negotiations, they are more likely to give
preference to verbal communication and established business contacts.

The conscious use of non-verbal communication is characteristic of respondents who
occupy higher positions in the corporate hierarchy and is based on their personal experience of
its effectiveness. Among the leading modalities of non-verbal communication are the tone of
voice, eye contact, gestures, civilizational modality. This is valid for both negotiations and
presentations.

A large part of the respondents realize that their non-verbal communication is subject to

improvement and are willing to invest time in various types of training.
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Summary of the article Rhetoric and Management of Communication Crises in
Education in the Period 2020 — 2021. — In: Strategies for policy in science and education, 30
(4), 2022, 369-383

The article examines the key changes and the communication crises related to them that
occurred in Bulgarian education in the period 2020 - 2021. An overview of the development of
rhetoric and the use of rhetorical tools by educational institutions during the same period was

made.

Education was severely affected by the pandemic. Experts and teachers faced complex,
multi-component processes. They were related to changing the learning environment, providing
technical support for conducting classes, developing materials suitable for online learning,
preparing various types of administrative and technical instructions to regulate the process and
guarantee the preservation of good quality of training. Additional challenge was the need to

communicate the new conditions and requirements to the target audiences.

In the article, the author reviews the features of public relations in education. They are
related to the specifics of the nature of the institutions and audiences. Its main goals and

objectives are also summarized.

The main communication and rhetorical tools that educational institutions use to fulfill
these tasks are described. Their rhetorical audiences are also presented. The author emphasizes
that some of them are both an audience and a communication channel. Another characteristic
of the audiences mentioned in the article is its heterogeneity. This requires precise approach of

messages development.

For the implementation of their activities, during the researched period, the educational
institutions developed three main lines of communication in their rhetoric. They are related to
the lack of an alternative to distance learning at the current time, the relationship between the

protection of personal and public health and the benefit of vaccines.
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Summary of article Cultural Specificities and Business Rhetoric: Developments and
Prospects for Future Research. — In: Newmedia21.eu. The Media of the 21st Century: An
Online Edition of Research, Analysis, Criticism, 2022, available at
https://www.newmedia21.eu/izsledvanig/kulturni-spetsifiki-i-biznes-retorika-razvitie-i-

perspektivi-za -badeshti-izsledvaniya/

The material explores the role of cultural specifics in the implementation of effective

business rhetoric.

The text presents the results of a survey. It was held among specialists from companies
and organizations with experience in working with representatives of foreign cultures. The
research is pilot and not representative. Its findings outline certain trends and issues that will be

a subject of future research.

The purpose of the study is to present and analyze the extent to which cultural specifics
are applied in some of the most frequently used forms of business rhetoric. These are corporate
mission, vision and values. And also the information flow from a company/organization to
foreign markets and the changes that occur in the communication style during the work with

representatives of foreign cultures.

The results of the research indicate that the importance of cultural specifics is taken into
account in the implementation of the studied forms of business rhetoric. Also, according to a
significant part of the respondents, incorporatimg them in the corporate rhetoric is an important
factor for its success.
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Resume of the article Rhetorical aspects and communication specifics of the
protests in the year 2020. — In: Political Horizons, 2020, 6, 179 — 185

The article examines the specifics of the rhetoric of the protests for a change of

government that took place in Bulgaria in the summer of 2020.

The paper begins by defining the place of protests as a "product” in the political
marketing mix.

This is followed by an analysis of the socio-political and communication context in
which the protests are taking place. The main specifics of the environment in 2020 are related
to the appearance of the first clearly expressed economic and social problems caused by the
economic stagnation in the first half of the year. In this period, a corruption scandal broke out,

which gave the formal beginning to the series of protests.

The article then traces the rhetorical goals of the protests as follows:

- Rhetoric of opposition: the aim is to draw a clear dividing line between supporters and
opponents of the protests.
- Legitimizing protests as a tool for achieving the legitimacy.

- Positioning the protests as a carrier of positive change.

The article also brings out the main purpose of the opposition's rhetoric of the protests
— to stigmatize them.

The article points some specifics of the verbal communication as a communication-
rhetorical deficit of the protests. Another problem is the lack of a clearly positioned leader in
the public space who can play the role of a unifier of opposing positions, both among supporters
and opponents.

Rhetoric and its tools are used to popularize and legitimize protests, communicate their

main messages and attract supporters.
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Summary of the article Effective Communication and Adolescent Conflict
Resolution Techniques in an Online Environment. — In: "Adolescence as a transition
between childhood and adulthood - challenges and humanistic perspectives™ [Proceedings of
a scientific conference "Adolescence as a transition between childhood and adulthood -
challenges and humanistic perspectives"], Sofia: Avangard - Prima, 2020, ISBN:978-619-
239-500-1, 259-267

The material examines the problem of the risks of conflicts between adolescents in an
online environment and the rhetorical techniques with the help of which they can be avoided or
extinguished. The topic is extremely relevant - according to the statistics cited in the text, more
and more young people use the network for various purposes: training, finding a job,
exchanging information on various topics, etc. According to the presented data, nearly 90% of
teenagers in Europe consult the network when they need information. And almost half of young
users of various internet platforms exchange opinions with other users to solve a specific

problem.

The article draws a parallel between relationships in the "real” and digital environments

and how they influence adolescents.

The paper examines the rhetorical audience on the internet in terms of its potential to
generate conflicts. Its heterogeneity, scale and the relative anonymity of the participants are
among the specifics that favor the process. If they are not promptly controlled, they can evolve
and grow into cyberbullying. Some of these conflicts remain only in virtual space. Others,

however, go off and transform to physical accidents.

The article describes some techniques that help reducing the risk of conflicts and
suppress existing ones. They are:

- Control over the publicity of the content published on the network;

- Control over personal information published on the network;

- Observing netiquette in and avoiding confrontation with individual members and
groups;

- Snooze or ignore a comment;

- Digital Ombudsman.
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The article concludes that although the rules for ensuring the safety of adolescents on
the internet are yet to be upgraded, the application of the above techniques allows the modern
orator to create a relatively risk-free environment while protecting himself and the other

participants in the communication.
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Summary of the article Rhetoric and Alienation in the Virtual Environment. — In:
"Alienation in Contemporary Bulgarian Society” [Proceedings of a scientific conference
"Alienation in Contemporary Bulgarian Society"], Sofia: Avangard - Prima, 2019, ISBN:978-
619-239-151-5, 246-258

The purpose of the material is to describe some basic characteristics of the virtual
environment, the way they affect the rhetorical act and communication and the place of the
modern orator in it.

One of the highlights of the material is the control over the rhetorical situation by the
modern internet orator. With the help of constantly developing technologies, he can plan and
manage every single element of it. The speaker on the web has the tools with which he can also
build or change his image. Also, the contemporary orator can have many and different images
that exist independently of each other. This "game" with ethos is subordinate to the development
of pathos in the audience, which is also one of the things the speaker can plan.

The material also addresses one of the greatest paradoxes of the modern rhetorical act:
to perform it, the speaker must relate to the audience by creating content. Connectivity,
however, leads to isolation because of the enormous possibilities for control by both the speaker
and the audience over what they publish.

The article explores the characteristics of the rhetorical audience on the Internet: its
scale, dynamics, and possibilities for manipulation. They are also subject to control by the
orator, who can create and manage multiple rhetorical audiences at the same time. Examples
from the Bulgarian virtual reality are presented, related to the development of virtual identities,
which are used for various purposes, incl. for fraud.

In the end of the text, an overview of the opportunities and threats facing the modern
internet orator and society is made, posing questions about the way technologies will develop

in the future and the impact they will have on the modern world.
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Summary of article “Rhetoric and Ecology: Connections and Interactions. — In:
"Ecology and Civil Society" [Proceedings of a scientific conference "Ecology and Civil
Society"], Sofia: Avangard - Prima, 2018, ISBN:978-619-239-135-5, 275-283

The article examines the specifics of the rhetoric of civil organizations that work for
environment protection. It also discusses the contribution of the rhetoric to the achievement of
their communication goals and to the development of the non-governmental sector at the
national and global level. The author explores the idea that rhetoric often provides the main
"evidence" for the activities of civil organizations. This is because many of them work to solve
problems, the results of which become visible decades in time. An example of such causes are
the fight against climate changes and afforestation.

The focus of the material is the so-called ,,environmental rhetoric*, which encompasses
the language used in the communication of various environmental activities (Munson-McGee,
1995). It is seen as a necessary condition for the existence and proper functioning of both the
regional and the system of global causes on which the civil sector works in the field of ecology.

The article presents the following main rhetorical concepts and their relationship with

the effective implementation of the activities of civil organizations:

- Rhetorical audience. The article looks at the main audiences for environmental
NGOs, including supporters, activists, opponents, corporate sponsors and donors. The role of
rhetoric in effectively connecting with them is also discussed.

This is based on the idea that the presentation of current topics and case studies in the
public space is of key importance for the development of ecology causes (and civil society).
They help to attract supporters and reduce opponents. Messages must understandable not only
for the audiences closely specialized in the relevant topic, but also for general public,
institutions, companies, financing structures, etc. It is the rhetorical approach and the
application of the tools of rhetoric that are particularly effective in achieving this goal.

- Argumentation. The material explores the role of argumentation for expanding the
system of supporters and building an image in the public space of both the NGO and the causes
for which it fights. The text also analyzes the connections between weak argumentation and the

collapse of trust in the civil sector and its initiatives.

36



The article concludes that rhetoric and its tools, especially the argumentation, can
influence the heterogeneous audience of the NGO sector. They could contribute to the
promotion of the causes of NGOs and thereby increase the trust in an organization and the

whole sector.
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