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VY6exaaBaoTo Bb3ACHCTBUE € 4YacT OT YOBELIKOTO OWTHE OT Hal-paHHMs €Tall Ha
IMBWIM3AIMOHHO pa3BuTHe. [0 BCska BEpOSTHOCT AOPHU MEUIEPHUTE XOpa Ca CHU CIYXHIHA C
HSKaKbB BUJI yOeknaBane. J[Hec peHOMEHBT € eBOTIOMpall 3HAYUTETHO. [Iperu3au aroputmMu ca
B CBCTOSHHUE Ja TpOPWIMpAT M TapreTUpaT TMOTPEOUTEIIMTE HA COIHATHUTE MPEKH.
KomyHnukatopute wu3Moia3BaT JaHHM B CTPATETMYECKOTO IUIAHMPAHE HA CBOSITA JCHHOCT.
Cuneprusita MEXIy pa3INYHUTE KOMYHUKAIIMOHHU KaHAJIU € MPUOPHUTETHA IIeJT 32 MHOXECTBO
opranuzanuu. UMaiiky npenBu1 BCUUKH T€3U MPOMEHU, peHO € (eHOMEHBT Ja ObJe 00CKT Ha
3HAYUTENICH HaydeH HHTepec. 3a ChKajleHHe B NyONIMKalMUTe Ha OBITapCKH €3UK B
HampaBJICHUETO JIMIICBA BCEOOXBATHO W3CJIEBaHE HA MPAKTUYECKUTE TMPUIOKEHHUS Ha
TEOPETUYHOTO TOJie Ha YOEXKIaBalloTO BB3JACHCTBHE MO OTHOIIECHHWE HA YIPaBICHHETO Ha
KOMYHUKAIIMUTE Ha CTPATETHYECKO HUBO.

HMenHO Tyk e MSCTOTO Ha MpejcTaBeHaTa MoHorpadus. Ts npeaiara equH no-KOHKPETeH
norjen KbM cepara ¢ akIleHT BbpXY ChbBpEMEHHATa CTpaTernuecka KomyHukamus. OO0eKThT Ha
pa3paboTkaTa e yoexxaaBaiiara KOMyHUKalKs B KOHTEKCTAa Ha KOMYHUKAIMOHHHS MEHUKMBHT
B bwarapus. HelHusT npeaMer € NOPUHOCKT MU NPWIOKHUMOCTTa HA TEOPETUYHUTE H
MPAKTUYECKUTE TOCTAaHOBKM OT cepaTa Ha yOexxaaBamiaTa KOMyHHKalMs B KOHTEKCTa Ha
KOMYHUKAIIMOHHUSI MEHU)KMBHT.

Ilentra Ha MoHOTpadusTa € Ja aHATU3UPa BH3MOKHOCTHTE 32 MPAKTUYECKO MPHUIIOKEHUE
Ha TEOPETUYHUTE paMKH Ha TIOJIETO Ha YyOexjaBamiaTa KOMYHUKAIMsS TIpH TUJIaHUPAHE,
V3MBJIHCHUE W aHAJIN3 Ha KOPIIOPATUBHY KaMITaHWH, TPOBEIeHN B bbiarapus mpe3 mociaeaHuTe 5
ronuau. PaboTHaTa XumoTres3a Ha aBTOpa €, Ue TeoOpeTUIHaTa paMKa OT cpepara Ha yOexmaBamiara
KOMYHHUKAIIMS MMa TPSKO BIUSHUE U TPWIOKEHHE CIPSIMO CHBPEMEHHHUTE MPOSIBICHUS Ha
KOPIOPAaTUBHUSI KOMYHUKAITMOHEH MEHUDKMBHT B cTpaHarta. B pe3ynrar Ha ToBa, uMa aeUIAT
B MOJICTTUPAHETO Ha TE3H MPAKTUICCKU MPUIIOKCHHS Ha eHOMEHa, KOHTO pa3paboTkaTa ce ctapae
na 3aneIHA. OCHOBHUST U3CIIEIOBATEIICKH BBIIPOC, KOMTO MOHOTpadusaTa pasriexaa e: [1o kaks
HayuH yOeK/laBaliata KOMyHHUKAIUs BIUSC W/WJIA MOXE Ja ObJe OT Io3a MpHU IUIaHUPAHETO,
OCBIIECTBSIBAHETO U aHAJIM3a HA KOMYHUKAIIMOHHU KaMITaHUH B CbBPEMEHHATa MpaKTHUKa?



3az[an/ITe Ha pa3pa60TI<aTa Mmorart Jga 6T>,I[aT MMpEaACTaBCHU 110 CIICAHUA HAYWH:

1. JlebrHupane Ha MOHATUITHUSA amiapaT Ha M3CJICIBAHETO;

2. dopMupaHe Ha TeOpeTUYHATA paMKa Ype3 KabuHeTHo npoyuBaHe (desk research);

3. Ch3naBaHe Ha MaTpulla 3a U3CJEBAaHC HAa KOMYHUKAllMOHHU KaMITaHUU B
KOHTEKCTa Ha yOek1aBalaTa KOMyHUKAIUS;

4. Wzcnensane Ha 12 mpumepa oT mpaktukara (case studies) upes cw3maneHara
MaTpuIla;

o. W3Bexxmane wHa Mojmen Ha yOexmaBamo BB3JICHCTBHE B KOHTEKCTa Ha

KOMYHUKAIITUOHHUA MCHUPKMBHT B BTJJII‘apI/ISI.

MeTtomomoruara Ha W3CIECIBAHETO MOXE Ja ObJe pasriekJTaHa B JIBE HAIPABJICHUS —
METOJIM 3a chOMpaHe Ha WH(OPMALUS U METOIU 3a aHanu3. Pa3paboTkara u3moi3Ba KaOMHETHO
npoyuBaHne (desk research), upe3 kKoeTo ja oueprae mMUpoKaTa TCOPETUIHA PAMKa Ha U3CIICIBAHUS
¢denomen. M3BBH jaepuHHpaHETO HA TOHITHHHHS amapaTr, MoOHOTpadusaTa NpOCIeNsBa U
HMCTOPUYECKOTO Pa3BUTHE W TCHICHIMHU B cdepara Ha yOekmaBamaTa KOMyHHUKaus. BTopust
METO/]l 32 CbOMpPaHe Ha eMIUPUYHA UH(OpMaLIHs € Upe3 aHaIu3 Ha JOKyMeHTH. Toll e cBbp3aH ¢
pasriexaane Ha nmoiydyeHa uHdopmanus 3a 12-Te kaMnaHuu, KOUTO OUBAT I€TAHIHO U3CIIEIBAHH,
ype3 MapTHBOPCTBO ¢ bwarapckara acormuanus Ha [IP arennmmre (BAITPA) m Bwarapckoro
IpyXecTBO 3a Bpb3ku ¢ obmectBeHocrra (B/IBO). brnaromapenue na komabopamnusita ¢ TsX,
M3CIIeI0BATENST Ce 3aM03HaBa B JieTailnu ¢ 12 KkaMmaHuu, KOUTO ca OTJIMYCHHW Ha HAIIMOHATHUTE
narpagu BAPRA Bright Awards 2019 u IIP IIpuz 2019. B pombiHeHue, CHoOpajguyvHO ca
BKJIIOUBAHM BTOPUYHHM JaHHU OT Beue MPOBEACHU EMIUPHUYHU MPOYUBAHUS, BKIIOUUTEITHO
MPEICTAaBUTEIHA aHKETH, a CHIIIO U aHAIIU3 HAa MEIUMHU MyOIHKAIUH.

[To oTHOIIEHNE HA METOUTE 32 aHATU3, pa3paboTKaTa U3MOI3Ba OCHOBHO paboTa ¢ Ka3ycu
(case studies) u commamHO MOJAETHpPaHE, 4Ype3 KOeTO JAa OOSCHU CJIOKHUTE MPOLECH Ha
CTPAaTEerMYEeCKO ITUIAHUPAHE B ChbBPEMEHHATa KOPIOpaTHBHA KOMYHUKaIUsA. Bcuuku npumepu ot
MpaKkTUKaTa ca pasriielaHd B KOHTEKCTa Ha MPEABAPUTEIIHO Ch3/a/JI€Ha MaTPUIla, Ype3 KOATO T
Morar jia ObJ1aT MOJI0KEHU Ha CPABHUTEIICH aHAIIN3. B TONbJIHeHHE, IPYTH U3CIIeI0BATEeNN MOTaT
Jla U3M0JI3BAT MaTpUIlaTa 3a CBOM pa3paOOTKH, a CHIIO U 3a J1a BepUPUIIUPAT UIU OTXBBHPIIST
JOCTHUTHATUTE 3aKJIIOYEHUs] B MoOHorpadusita. B mocnegnata riaBa ca O4YepTaHW KITFOYOBH
TEHJICHIIUM B KOpPHOpaTHBHATa KOMYHHKalus B bbiarapus kbMm HacTosimmusi MOMEHT. Tam e
nmoMecTeH W Mojena Ha yOekIaBamlo BB3ICUCTBHE B KOHTEKCTAa HAa KOMYHHKAIIMOHHUS
MEHU/DKMBHT B CTpaHaTa, KOWTO MOXKe Ja OBbJe TMOJE3€H 3a HW3CJIENOBaTEeNH, CTYACHTH U
MIPaKTHUIIN.

Pa3zpaboTkara u3mbIHsABA YCIIENTHO TOCTABEHUTE B YBOJIHATA YACT 3a7a4H, 3aII0YBANKH C
neduHUpaHeTO Ha MOHATHITHKS anapat B ['naBa I. [{eHeH mpuHOCEH MOMEHT B YacTTa €, 4e OCBEH
IIUPOKHUS CHEKTHhP OT Ae(HUHUIIMK HA TIOHSTHS, € MPOCIEACHO U UCTOPHUUYECKOTO PAa3BUTHE Ha
¢denomena. ToBa moamomara KOHIENTyalH3WPAHETO Ha yOeJaBallara KOMYHHKAIUs B TIO-
LIMPOK TUIAH U JONPUHACS 32 U3ITBJIHEHUETO Ha MOCTAaBEHATa 3a/1a4a.

B npenanocnennara ['maBa VI ot MmoHOrpadusara e moMecTeHa MaTpuiiaTa 3a MpoBEKIaHE
Ha EMIUPUYHOTO MpoydyBaHe. TaM ca pasrienaHu 3aabiaOoueHo u 12 ka3yca OT MpaKTUKara.
N30panust HapaTuBeH (opMat Ha pa3riexaaHe e ¢ el noo0psiBaHe Ha YeTUBHOCTTA, Upe3 KOETO



Jla ce TOBUIIM HUBOTO Ha IOJIE3HOCT Ha TEKCTa 3a CTYACHTH, W3CJICIOBATEIM M IMPAKTHIIH.
N3nom3Banero Ha yHUUIMpaHA MaTpHIla MojJrnomMara paborara Ha OBICHIN M3CISAOBATEIIA B
cheparta. Mankara, HO CeJISKTHBHA M3BaJIKa OT IPUMEPH OT MPAKTUKATA, IO3BOJISIBA BHUKBAHE B
TBJIOOYMHA HE CaMO B CTATUCTUKHUTE, HO M B KOHTEKCTA Ha MPOBEXKAaHE HA KAMITAHUHTE.

B nmocnennara I'naa VII e u3Benen Monen Ha yOekaaBalio Bb3ICHCTBHE B KOHTEKCTa HA
KOMYHUKAIITMOHHUSI MEHUKMBHT. Toi ce 0Oa3upa Ha NPOBEICHOTO IMHPOKO TEOPETUYHO
MpOyYBaHE M U3CJIEJIBAHETO Ha Ka3zycu. MoJenbT cienBa Aa ObjAe pa3riiekJaH KaTo OTIpaBHA
TOYKA U HE € M3KIIOYCHO MPH MPOBEXKIAaHE HA MO-MaIla0HU eMITMPUYHHU H3CIICIBAaHUS 1a Obae
JOMBIBAH W KOPUTHpaH. BbIpekn ToBa WMa HEChMHEHA IMOJI3a W TOTCHIMAIHU HETOBH
MIPUJIOKCHUS TIPU aHAIIM3a HA KOMYHUKAIIMOHHH KaMIIaHUH, a 3al10 HE U P TSIXHOTO IUIAHUPAHE
OT IpoeCUOHATTUCTHU OT cepara.

OcBeH Mojiena B pa3paboTkaTa ca O4epTaH! U TPU KIFOUOBU TEHJICHIIUU, KOUTO MOTAT Jia
MOCITYAaT KaTo OTIPABHU TOYKH 3a OBJCIIH U3CcieBaHus B o0acTTa. [IspBaTa OT TAX € CBhp3aHa
C IPOMEHEHaTa poJisi Ha KOPIOpaTMBHATA COLMATIHA OTTOBOPHOCT B CHBPEMEHEH KOHTEKCT.
[1y6nukuTe 1 0cOOEHO MPEACTAaBUTEINTE HA MUJICHHAJ MMOKOJICHUETO U JUKEH3bPUTE OYaKBAT OT
KOpropamnuuTe Ja ObJaT aKTUBHH YYACTHHUIM B OOMNICCTBEHHS JHUAJIOr IO TEMH, KOUTO TH
BBJIHYBAT. B TO3W KOHTEKCT AOpH HE3aeMaHETO Ha MO3UIMS IO JaJEeH Ka3yC ChIIO HOCH CBOSTA
KOMYHHKAIIMOHHA CTOMHOCT U cjeliBa J1a Ob/ie pa3riekqaHO KaTo KOMyHHKAIIMOHEH akT. ToBa e
3HAYMTEIIHA TPOMIHA Ha cepara B CpaBHEHHE C IEHHOCTTA OT npeau 10 roauHu.

Bropara 3a0ens3ana TeHACHIMS € CBbp3aHa C pa3MHBAHETO Ha rpaHunute Mexay [1P u
MapKeTUHToBU KoMmyHHKanuu. Kakto orbenssBame, 1e6aThT MO TeMara MpOJIbKaBa OT JOCTa
TOJIMHU U MOXeE Ja ObJe mpocieneH 4ak g0 1978 rox., ako He u mo-pano. [locaegHuTe roauHu
obaye BOASAT A0 OypHM pa3BUTHUS B Ta3W HACOKA, KOUTO OMBAT JAOIBJIHUTEIHO aKCEIePHUpPaHU OT
rno6anHata nangemus or COVID-19. JloMmuHanusita Ha AUTUTATHATa KOMYHUKAIHUS BOAM CJeJ
cebe cH Ma3apHU M3MEHEHUs, KOUTO He MoraT Jga ObpJar mpeHeOperBaHH OT CHBPEMEHHHTE
npodecronanvctu. IMEHHO B TO3M KOHTEKCT HACTOSAIIaTa MOHOTpad s MO3UIIMOHUPA TIOHATUETO
,,KOMyHUKAIIMOHEH MEHUDKMBHT® — YIIpaBlIeHCKA (PYHKIIHS, KOSITO OTTOBaps 3a MOCTUTAHETO Ha
CTpPAaTeTUYECKUTE IIEJIM Ha JajJieHa OpraHu3alus 4Ype3 HU3MOA3BAHETO HAa KOMYHUKAIIMOHHH
TexHUKHU. CHIIUTE MOTAT U B TTIOBEYETO CIy4an BKIIOYBAT KAKTO BPB3KH C OOIIECTBEHOCTTA, TaKa
Y MapKETHHTOBU KOMYHUKAIIWH.

[Tocnennara oT oTyeTeHUTE OT pa3paboTKaTa TEHACHIIMH € CBbp3aHa C HAPaCTBAIIOTO
3HAYE€HHE HAa BHTPEITHUTE MyOIMKH 3a ycIiexa Ha AaneH Opany. CiayKuTeauTe Ha OpraHu3anusTa
BHHAru ca MMajii CBOSATA pOJIsi HA 3aWHTEpPECOBaHA CTpaHa B OPraHU3AIMOHHUTE TPOIECH U
perieHust. JIHec Te ca Mo-3HaYuMU OT TIPEIH, KOETO CHIIO € MPSIK Pe3yATAT OT COIMAITHUTE MPEXKH
u rrobanm3anusta. Te ca xopara, KOUTO ca B ChCTOSTHUE Ja HAPYIIaT KOHCUCTCHTHHS HApaTUB HA
opraHu3anusaTa, 4Ype3 KoeTo Ja adexThpaT HEraTUBHO IIOCTUTAHETO Ha ITOCTaBEHUTE
cTparernyecku 1enu. CIyXUTEIUTe ca OHE3W XOopa, KOUTO ca MPSIK MOCT MEXIy JajeHa
KOpropaius 1 HeifHaTa ayAuTOpUsi 1 UMEHHO KOHIICTITYaJTU3UPAHETO UM B TO3U KOHTEKCT MOXKE
na Obe peliaBaiio 3a KOMyHUKAIIMOHHUS YCIIeX Ha J1aJieHa NHUIMATHBA.

[[snocTHO HacTosAmaTa MOHOTpadusi ouepTaBa MPAKTUUYECKUTE MPUIOKEeHUs B brarapus
Ha [IUpOKaTa TEOPEeTHYHA paMKa Ha yOekJaBaliara KOMyHUKaius. KOHKpeTHUTE MPUHOCH Ha
pa3paboTKaTa KbM HAYYHOTO I0JIE MOTaT J1a ObJIaT Ha-00110 OYepTaHH 110 CICAHHS HAYUH:



. [Ipemiarane Ha aBTOpcKa AepUHUIMS HA TOHATHETO ,,yOeK1aBala KOMyHHKAIAS
Ha 0a3a Ha TPOBEACH IIUPOK TEOPETHYECH aHaJIU3 U MpOCieasBaHE Ha
HCTOPHYECKOTO Pa3BUTHE HAa (DEHOMEHA;

® TeopeTI/mHo paMKHpaHE Ha IO0JETO Ha Y6C)KI[aBaH_[aTa KOMYHHKaUs H
PA3IMYHUTE ACIICKTH, KOUTO TO 3acsra,
® CLSI[aBaHC Ha MaTpulla U IIPOBCKIAHC HA 38,H'BH60‘ICHO HU3CJICABAHC Ha 12 Kasyca

OT MpaKTUKATa, 4Ype3 KOWUTO CE€ IPOBEpsBA IPAKTUUYECKOTO INPUIOKEHHE HA
TEOPETUYHATA PAMKa,

. M3Bexxnane Ha 3 KIIIOYOBM TEHJCHIMM B CBBPEMEHHMTE KOPIOPATUBHU
KOMYHUKAIMH B Bbarapus, uneTo pa3BUTHE MOKE U clie/iBa 1a Ob/1e MpoCcieIeHO B
Obaemnm pa3paboTKy;

. [Ipennarane Ha Mogen Ha y0exnaBalmo Bb3ACHCTBUE B KOHTEKCTa Ha
KOMYHUKAIITMOHHUA MCHUIPKMBHT.

HecbMHEHO aOCOMIOTHOTO BajMIMpaHE HAa JOCTHUTHATHTE PE3yNTaTH mie Obae
CBBP3aHO C MPOBEXKAAHE Ha IMOCJECABAIIM EMIUPUYHHN U3CIEABAHUSA C PA3IMUYECH TEMIOpajeH U
MIPOCTPAHCTBEH XapaKTep, KOWUTO Jia TO3BOJSAT CPAaBHUTENECH aHAIM3 C IMPEACTaBEeHOTO B
pazpaboTkata. Bbmopeku ToOBa ouepTaHMTE TEOpETUYHA paMKa, TeHACHIMH U Moxaen Ha
yOex/1aBalloTo BB3JCHCTBHE B KOHTEKCTA HA KOMYHUKAIIMOHHUS MEHHUDKMBHT UMaT CBOS
npuHoc. Te 6uxa Mornu aa 6bJaT OT 10132 32 CTYACHTH, U3CIIE0BATEIN U IPAKTHIIM, YPE3 KOETO
ce MOCTHUTa U MPAKTHUECKO MPUIIOKEHNE HAa N3BEJICHUTE TEOPETUYHU PE3YyITATH.

1. MONOGRAPH. Kalin Kalinov. Persuasive Communication and Communication
Management. Sofia: University Press “St. Kliment Ohridski”, 2021. ISBN: 978-954-07-
5384-3

Persuasive communication is part of human existence from the earliest stages of
civilization. In all likelihood, even the cavemen used some kind of persuasion. Today, the
phenomenon has evolved significantly. Precise algorithms are able to profile and target users of
social networks. Communicators use data in the strategic planning of their activities. Synergies
between different communication channels are a priority for many organizations. Given all these
changes, the phenomenon should be the subject of considerable scientific interest. Unfortunately,
the publications in Bulgarian language in the field lack a comprehensive study of the practical
applications of the theoretical field of persuasive influence in relation to the management of
communications at the strategic level.

This is the place of the presented monograph. It offers a more specific view of the field
with an emphasis on modern strategic communication. The object of the work is the convincing
communication in the context of the communication management in Bulgaria. Its subject is the
contribution and applicability of theoretical and practical statements in the field of persuasive
communication in the context of communication management.

The aim of the monograph is to analyze the possibilities for practical application of the
theoretical framework in the field of persuasive communication in planning, implementation and



analysis of corporate campaigns conducted in Bulgaria over the past 5 years. The author's working
hypothesis is that the theoretical framework in the field of persuasive communication has a direct
impact and application to modern manifestations of corporate communication management in the
country. As a result, there is a deficit in the modeling of these practical applications of the
phenomenon that the monograph is trying to fill. The main research question that the work
addresses is: How does persuasive communication influence and/or can be useful in the planning,
implementation and analysis of communication campaigns in modern practice?

The tasks of the work can be presented as follows:

1. Defining the conceptual apparatus of the research;

2. Formation of the theoretical framework through desk research;

3. Creating a matrix for research of communication campaigns in the context of
persuasive communication;

4. Investigation of 12 examples from practice (case studies) through the created
matrix;

5. Derivation of a Model of persuasive impact in the context of communication

management in Bulgaria.

The research methodology can be outlined in two directions - methods for collecting
information and methods for analysis. The monograph uses desk research to outline the broad
theoretical framework of the researched phenomenon. Apart from defining the conceptual
apparatus, the monograph traces the historical development and trends in the field of persuasive
communication. The second method for collecting empirical information is through document
analysis. It is related to reviewing the received information about the 12 campaigns, which are
studied in detail, through a partnership with the Bulgarian Association of PR Agencies (BAPRA)
and the Bulgarian Public Relations Association (BDVO). Thanks to the collaboration with them,
the researcher is acquainted in detail with 12 campaigns that have won the national awards BAPRA
Bright Awards 2019 and PR Prize 2019. In addition, secondary data from already conducted
empirical studies, including representative surveys and analysis of media publications is also
employed.

In terms of analysis methods, the work uses mainly case studies and social modeling to
explain the complex processes of strategic planning in modern corporate communication. All
examples from practice are considered in the context of a pre-established matrix through which
they can be subjected to comparative analysis. In addition, other researchers can use the matrix for
their own work, as well as to verify or reject the conclusions reached in the monograph. The last
chapter outlines key trends in corporate communication in Bulgaria at the moment. There is also
a model of persuasive impact in the context of communication management in the country, which
can be useful for researchers, students and practitioners.

The monograph successfully fulfills the tasks set in the introductory part, starting with the
definition of the conceptual apparatus in Chapter I. A valuable contribution point in the part is that
in addition to the wide range of definitions of concepts, the historical development of the
phenomenon is also traced. This helps to conceptualize persuasive communication in a broader
sense and contributes to the fulfillment of the task.



The penultimate Chapter VI of the monograph contains the matrix for conducting the
empirical study. There are also 12 in-depth cases from practice. The chosen narrative format of the
review is aimed at improving the readability, thus increasing the level of usefulness of the text for
students, researchers and practitioners. The use of a unified matrix supports the work of future
researchers in the field. The small but selective sample of practical examples allows in-depth
insight not only into statistics but also into the context of the campaigns.

The last Chapter VII presents a Model of Persuasive Impact in the Context of
Communication Management. It is based on extensive theoretical research and case studies. The
model should be considered as a starting point and it is possible to supplement and correct it when
conducting larger empirical research. However, there are certain benefits and potential applications
in the analysis of communication campaigns, and maybe even in their planning by professionals
in the field.

In addition to the model in the monograph, three key trends are outlined, which can serve
as a starting point for future research in the field. The first of them is related to the changed role
of corporate social responsibility in a modern context. Audiences, and especially millennials and
Gen Z-ers, expect corporations to be active participants in public dialogue on topics that concern
them. In this context, even not taking a position on a case also carries its communication value and
should be considered as a communication act. This is a significant change in the field compared to
the activity 10 years ago.

The second observed trend is related to the blurring of the boundaries between PR and
marketing communications. As we note, the debate on the subject has been going on for many
years and can be traced back to 1978, if not earlier. However, recent years have led to rapid
developments in this direction, which are further accelerated by the global pandemic of COVID-
19. The dominance of digital communication leads to market changes that cannot be ignored by
modern professionals. It is in this context that this monograph positions the concept of
"communication management™ - a management function that is responsible for achieving the
strategic goals of an organization through the use of communication techniques. They can and in
most cases include both public relations and marketing communications.

The last of the trends reported by the work is related to the growing importance of internal
audiences for the success of a brand. Employees of the organization have always had their role as
stakeholders in organizational processes and decisions. Today, they are more significant than
before, which is also a direct result of social networks and globalization. They are the people who
are able to violate the consistent narrative of the organization, thereby negatively affecting the
achievement of the strategic goals. Employees are those people who are a direct bridge between a
corporation and its audience, and it is their conceptualization in this context that can be crucial to
the communication success of an initiative.

Overall, the monograph outlines the practical applications in Bulgaria of the broad
theoretical framework of persuasive communication. The specific contributions of the work to the
scientific field can be generally outlined as follows:

. Proposing an author's definition of the term "persuasive communication” based on
a broad theoretical analysis and tracking the historical development of the
phenomenon;



. Theoretical framing of the field of persuasive communication and the various
aspects it affects;

. Creating a matrix and conducting an in-depth analysis of 12 case studies, which
tests the practical application of the theoretical framework;

. Derivation of 3 key trends in modern corporate communications in Bulgaria, the
development of which can and should be traced in future research;

. Proposing a Model of Persuasive Impact in the Context of Communication
Management.

Undoubtedly, the absolute validation of the achieved results will be related to the conduct
of subsequent empirical studies of different temporal and spatial nature, which will allow a
comparative analysis with what is presented in the work. However, the outlined theoretical
framework, trends and Model of Persuasive Impact in the Context of Communication Management
have their contribution. They could be useful for students, researchers and practitioners, thus
achieving a practical application of the derived theoretical results.

2. MOHOT'PA®US. Kanun Kanunos. Ily6anuna nuniomanus u tepopusbm. Codus:
YU ,,Cs. Kimument Oxpuacku‘, 2021. ISBN: 978-954-07-5322-5

[Ty6nuyHara AunoManys € cAKaul elHa OpraHiuyHa IMpeceyHa TOUKa MeX/1y HEOOATHUTE
aKaJEeMUYHU II0JIETa Ha MEKIYHApOJHUTE OTHOILIECHHA M MacoBara KoMmyHukauusa. OT enHa
CTpaHa, T € HACOYEHAa KbM IIOCTUIaHETO HAa BBHIIHONOJIUTHYECKA LN, a OT JIpyra — KbM
KOMYHUKUpPAaHETO ¢ IupokaTa myonuka. I[lyGnuuynara pumiomanuss € OHa3M 4YacT OT
JUIUIOMaTUYECKUTE OTHOIIECHHUS, KOSATO C€ CIy4yBa IpeJ] MOMIEAUTE Ha CTOTHLM, XWIAIU, a
MIOHAKOTa U MUJIMOHHU XOpa IO LEeaus CBAT. T HAKaK €CTECTBEHO KOHTPACTHpa € KIACHYECKOTO
BB3NPUATHUE 38 JUIIOMATHYECKUTE MUCHHN, KOUTO B ICTOPUYECKHU TUIaH OCTaBaT TallHU U Aajied OT
Meauute. B cbi10To Bpeme nmy6nnyHaTa AUMIIOMAalNS € Hepa3puBHO 0OBbp3aHa ChbC ChBpEMEHHATa
MpakTHuKa B cepara.

CaMusT TepMUH ce MosiBsABa clie]] Kpasi Ha Bropara cBeToBHa BOIHA KaTo €eBPEMHU3BM 3a
HEraTHBHO KOHOTHUpaHUS ,,iponarania“. Habupa mmupoka nomynsipHocT npe3 50-Te ToAuHU Ha
XX Bek B CAIll, HO OBp30 ce pa3mpocTpaHsiBa W B APYTM YacCTH Ha AHIJIOE3UYHUS CBST.
[IpuumHaTa € HEOOXOAUMOCTTa OT HOBO MOHITHE, KOETO J1a 3aMECTH ,,IIponarafaa‘ ¢ Hemo mo-
0J1aro3By4YHO 3a ayJIUTOpUATa MO OHOBa BpeMe. M Makap mpu cBosiTa MosiBa, C TEPMUHA Jia Ce
03Ha4yaBa MIMEHHO IMPOIaraHaTa, ChC CPaBHUTEIHO ObP3U TEMIIOBE CE CIIy4Ba OT/IajI€4aBaHETO OT
Ta3M KOHIIETMSA U TOM IMpHuI00KMBa HOBU M3MEpPEHHUs, KOUTO Jla OTTOBapsT HA MPOMEHSIIUsS ce
KOMYHHMKAI[MOHEH KOHTEKCT.

OOekT Ha M3ClIeBAHETO € ,,MyOJMYHATa JUIUIOMalusA™ KaTo (heHOMeH, KOWTO Habupa
MOMYJISIPHOCT B CbBPEMEHHMS CBAT M B CBUIOTO BPEME IPETHPISABA CEPUO3HU M3MEHEHUS IO
OTHOIIIEHHE HA IPAKTUUYECKUTE CU NpUiIokeHus. [IpeameTsT Ha n3caen1BaHeTo ca Bb3MOKHOCTUTE
3a MPUJIOKEHHE Ha TEXHUKM Ha MyOJMYHATAa IUIUIOMALUs MpPU TEPOPUCTHYHU KPHU3U ClIeH
arenTtata ot 11 cenremBpu 2001 roa. TpyabT cu ocTaBs 3a LeJ Aa U3BEAE MOEN Ha IMyOIMyHaTa
JUIIOMAIS TIPU TEPOPUCTUYHH KPU3H B CbBPEMEHEH KOHTEKCT. ABTOPHT OTOENSI3Ba, Y€ TOBA €



CIIO)KHO HAYMHAHUE M MOJEIUPAHETO M3UCKBA MHOIOIUIACTOBO M3CJIEIBAHE HA KOHTEKCTA U
KOHKPETHH ITpUMepH OT obsactTa. IMEHHO nmopaau Ta3u pUYMHaA ca U3M0JI3BAHU TOJIKOBA MHOTO
U pa3IUYHU KaToO BHMJ M INPWIOKHUMOCT H3CiIeAoBarelcku Meronu. OcCHOBHAaTa Xumoresa B
pa3paboTkara e, uye nyOnMyHaTa JUIUIOMalus MoXe JAa Oble e(eKTUBEH HHCTPYMEHT B
pa3IMYHMATE €Tall¥ Ha YNPAaBICHUETO HAa TEPOPUCTHUYHM KPU3HM U B PA3JIMYHU KOHTEKCTYaJIHU
paMKH.

[leproabT Ha KM3ClIEBAaHUTE Ka3yCcu € OorpaHuyeH a0 npumepu ciuen 11 cenremspu 2001
roz. [IpuunHaTa 3a TOBa pelIeHUE € CBbp3aHa ¢ J1Ba KitoyoBH ¢aktopa. [IspBo, ateHTaTsT OT 9/11
IIPOMEHS HAuMHa, 110 KOWTO IJIeJJaMe Ha MEKyHapOIHUSI TEPOPU3BM U CaMUsl XapaKTep Ha HIKOU
TEPOPUCTUYHU OpraHU3alMH1, KOUTO OT CIUIOTEHH 3BEHA C MOJIMTUYECKA 11€J1 €BOJIIOMPAT B TOJIEMU
MEXIYHApOAHU MpexH. BTopo, To3u 1oaxo1 HU 103BOJISABA J1a U3CIIEBAME Hall-HOBUTE CiIy4aH,
KOETO J1a pa3llpH €BEHTYAJHOTO MPAKTUUECKO MPUIOKEHUE HA PE3YATaTUTE.

B mepBa u BTOpa TnaBa Ha MOHOTpadusiTa € IETalaHO MpeICcTaBeH W AeUuHUpaH
NOHATUUHMAT amapar. Pasriemann ca BojaeHIMTE aKaJeMHYHH ITyOJNUKauu B oOjacTTa.
YcTaHoBeHH ca pa0OTHU Je()UHHUIIMKA HA TEPMUHHUTE ,,[TyOTMYHA AUIUIOMAIHS, ,,TEPOPU3IBM " U
,,Kpr3rcHa koMyHuKanus ‘. [IpencTaBeHn ca u TOYKUTE Ha KOHTAKT MEXIy Te3u (peHomenu. Topa
[I03BOJISIBA SICHO pa3z0OupaHe 3a TeMaTa Ha M3CJIEABAHETO M CHILECTBOTO HA PA3IVIEkKIaHUTE
ABJIeHUsA. M3mon3BaHM ca peauiia HaydHH METOJU KaTO OCHOBHHUTE Cpel TAX ca: METOJ Ha
HaOJIIOCHUeTO, METOA Ha abCTpaxUpaHeTO, TEOPETUYEH aHaJu3, JOKYMEHTEH METOJ,
IbJIOOUYMHHN EKCHEpTHU HHTEPBIOTa, CpAaBHEHHE Ha IpUMEpU/Ka3yCH OT IpakTukara (case
studies) u grounded theory.

B Tpera riasa ot pa3paboTkaTa € pealu3upaHO CPABHEHUE HAa TEOPETUYHUTE IOCTAHOBKU
B cpepaTa c NO3MLMUTE Ha JeicTBAIM NPOPECHOHATIMCTH Upe3 IPOBEKIAHETO Ha AbJIOOUNHHU
uHTepBIoTa. llenTa € ycmemHo OChIIECTBEHA 4pe3 MpoBexaaHeTo Ha o0mo 10 apabodnHHH
MHTEPBIOTA C €KCIIEPTH OT NIPAKTHKATA, BKIIOYUTEIHO 9 OT pa3nnuHu AbpkaBu-uieHKH Ha EC n
1 or MexayHapoaHa opraHuzauus. CpaBHUTEIHHMAT aHaIU3 HA ChbBPEMEHHUTE NPAKTUKH Ha
nyOJInYHAaTa JUIJIOMAIUs B Pa3IMyHU OpraHU3allMOHHU CTPYKTYPH € IIEHEH, 3all0TO M03BOJISABA
OTKpOSsIBaHE Ha MPaKTUYECKUTE aCIIeKTH Ha (DEHOMEHA U TSIXHAaTa ChIIOCTABKa C BeUe U3rpajieHaTa
TEOPETUYHA OCHOBA B MIPE/IXOIHUTE TJIaBH.

B uerBbpTa rnaBa ot MoHorpadusaTa aBTOpBT MPEJCTaBs Ha IbPBO MICTO MaTpHIA, Ype3
KOSATO J1a Ob/1aT pa3riekJaHu u3cieABaHUTe Ka3ycu. ToBa 03BOJIsBA MOCIEIBAIIMS KPOC-aHATIU3
Ha MpUMEpPU OT MPAKTHKATa M JOCTUTAHETO J0 M3BOJAU Ype3 ChbOTBETHHS MHAYKTUBEH IPOIIEC.
Matpuiara BKIIOYBA M YAaCTUYHO TUIIOJIOTM3UpPAaHE HA TEPOPUCTUYHUTE KPU3U C LEd Ja ce
OTKpOSIT €BEHTYaJIHU B3aMO/ICUCTBUS MEX/ly OT/IETTHUTE €1eMEHTU. B cekuusTa ca npeacraBeHu
Y BB3MOXKHUTE TIO3UTUBHU U HETaTUBHU PE3YJITaTH OT MHUIIMATUBU B o0JlacTTa Ha MyOinyHaTa
JUTUIOMAIIHS 110 OTHOIIEHNE Ha TEPOPUCTUYHU KPU3H KAaTO M0 TO3M HAYUH € 3aJI05KEH U3MEPUTE
Ha e(eKTUBHOCT, Makap W cyOekTuBeH. OcoOeHO BHUMaHWE c€ OOpbINa Ha 3aIbI00YCHUS
TEOPETUYEH aHAIN3, KAKTO U Ha JOKYMEHTHHUS METOM, Upe3 KOWTO ce chOupa MHpOopManus 3a
OTJENHUTE Ka3ycu. M3mon3BaHM ca M BTOPUYHM CTATUCTHMYECKM JAHHM OT M3CJIEIBAHUSA Ha
00IIECTBEHOTO MHEHHE U JIpyTa MyOIMYHO JOCThIIHA HHpopManus. B kpas Ha r7aBarta e mpoBeieH
KpOC-aHaJIn3, KOMTO ouepTaBa KIII0OYOBUTE (DAaKTOPH, KOMTO BIHSAT BbPXY yCIlexa WM poBaja Ha
e/lHa MHULIMATHBAa B 00JIaCTTa Ha MyOJIMYHATA JUIJIOMAIHS IPH TEPOPUCTHYHA KpHU3a.



[Tocnemnara merta riaBa OoT pa3paboTKaTa Mpemiara Mojed 3a aHalu3 M OICHKAa Ha
myOJIMYHATA TUTUIOMALIUS TIPU TEPOPUCTHYHHU KPU3U B ChBPEMEHEH KOHTEKCT. MOJIebT BKITIOYBA
pa3IMYHUTE MPOMEHIIMBU, KOMTO BIHSSAT BBbPXY KpalHHS pE3yiaTaT NMPU TaKUBa CUTYAIMH H
ONMTBA Jla WIKCTPHpA TEXHUTE OTHOIIeHMs. KoHcTpywpaH e Ha 0a3ara Ha wH(oOpManusTa,
npejcTaBeHa B IIbPBa, BTOPA, TPETa U Y€TBBPTA IV1aBa, U € U3rpajieH upe3 grounded theory moaxoy.
KonkperHust (okyc Ha Mozena € HacoueH W KbM COIMAIHUTE MPEXH M yeOcalToBeTe Ha
PA3JIMIHUTC OpPraHu3aIuu. HpI/I‘-II/IHaTa 3a B3MMAHC I10J BHUMAHHC U HA TCE3HU (baKTOpI/I npu
KOHCTpyHpaHe Ha MojieTia B pa3paboTKaTa € HapacTBal[0TO BIUSHUAE HA TO3U THUIT KOMYHUKAIIHS B
CBETOBEH Maiad, KakTo U BCE TO-CEPHO3HHTE (DMHAHCOBU M OIEPATUBHH PECypCH, KOUTO
ABPIKAaBHU OpraHu3allui OTACIIAT B TOBA HAIIPABJICHHUC. HpeI[J'IO)KCHI/ISIT MOZACII € BaJlMAWpaH
MMEHHO 4pe3 KpOoc-aHaIM3a Ha Ka3yCH W IMpeJCTaBeHaTa Mo-paHo TeopeThyHa ocHoBa. Toil uma
MOTCHUUAIIHO IMO-IIMPOKO IMPHIIOKCHUE 3a H3CICABAHC Ha HY6J'II/I‘-IHaTa aurjioManyss HU3BBH
chepara Ha TEPOPUCTHYHUTE KPU3HM, HO TO TPsOBa Ja ObJE JOKA3aHO WIIM OTXBBPJICHO C
JOIIBJIHUTCIIHU U3CJICABAHU .

2. MONOGRAPH. Kalin Kalinov. Public Diplomacy and Terrorism. Sofia: University
Press ,,St. Kliment Ohridski*, 2021. ISBN: 978-954-07-5322-5

Public diplomacy seems to be an organic cross point between the vast academic fields of
international relations and mass communication. On the one hand, it is aimed at achieving a foreign
policy goal, and on the other - to communicate with the general public. Public diplomacy is that
part of diplomatic relations that takes place in the eyes of hundreds, thousands, and sometimes
millions of people around the world. It somehow naturally contrasts with the classical perception
of diplomatic missions, which historically remain secret and far from the media. At the same time,
public diplomacy is inextricably linked with modern practice in the field.

The term itself emerged after the end of World War 1l as a euphemism for the negatively
connoted "propaganda.” It gained widespread popularity in the 1950s in the United States, but
quickly spread to other parts of the English-speaking world. The reason was the need for a new
concept to replace "propaganda” with something more eloquent for the audience at the time. And
although in its appearance, the term refers to propaganda, at a relatively rapid pace it moved away
from this concept and acquired new dimensions to meet the changing communication context.

The object of the monograph is "public diplomacy” as a phenomenon that is gaining
popularity in the modern world and at the same time undergoes major changes in its practical
applications. The subject of the research are the possibilities for application of public diplomacy
techniques in terrorist crises after the terrorist act of September 11, 2001. The publication aims to
establish a model of public diplomacy in terrorist crises in a contemporary context. The author
notes that this is a complex endeavor and modeling requires a multi-layered study of the context
and specific examples from the field. It is for this reason that so many different types of research
methods have been employed. The main hypothesis in the study is that public diplomacy can be
an effective tool at different stages of terrorist crisis management and in different contextual
frameworks.



The period of the investigated cases is limited to examples after September 11, 2001. The
reason for this decision is related to two key factors. Firstly, the 9/11 attack changed the way we
look at international terrorism and the very nature of some terrorist organizations, which evolved
from cohesive political units into large international networks. Second, this approach allows us to
study the latest cases, which will expand the possible practical application of the results.

In the first and second chapters of the monograph the conceptual apparatus is presented in
detail and defined. The leading academic publications in the field are considered. Working
definitions of the terms "public diplomacy"”, "terrorism" and "crisis communication” are
established. The points of contact between these phenomena are also presented. This allows a clear
understanding of the research topic and the nature of the phenomena under consideration. A
number of scientific methods have been used, the main ones being: observation method,
abstraction method, theoretical analysis, documentary method, in-depth expert interviews,
comparison of case studies and grounded theory.

In the third chapter of the study, a comparison of the theoretical statements in the field with
the positions of current professionals is conducted via in-depth interviews. The goal was
successfully achieved by conducting a total of 10 in-depth interviews with experts from practice,
including 9 from different EU Member States and 1 from an international organization. The
comparative analysis of the contemporary practices of public diplomacy in different organizational
structures is valuable because it allows highlighting the practical aspects of the phenomenon and
their comparison with the already established theoretical basis in previous chapters.

In the fourth chapter of the monograph, the author first presents a matrix through which to
examine the cases studied. This allows the subsequent cross-analysis of examples from practice
and reaching conclusions through the corresponding inductive process. The matrix also includes a
partial typology of terrorist crises in order to highlight possible interactions between the individual
elements. The section also presents the possible positive and negative results of initiatives in the
field of public diplomacy in relation to terrorist crises, thus setting a measure of effectiveness,
albeit a subjective one. Particular attention is paid to in-depth theoretical analysis, as well as to the
documentary method, which collects information about individual cases. Secondary statistics from
public opinion polls and other publicly available information were also used. At the end of the
chapter, a cross-analysis is conducted that outlines the key factors that influence the success or
failure of a public diplomacy initiative in a terrorist crisis.

The last fifth chapter of the monograph offers a model for analysis and evaluation of public
diplomacy in terrorist crises in a contemporary context. The model includes the variables that
affect the end result in such situations and tries to illustrate their relationship. It is constructed on
the basis of the information presented in the first, second, third and fourth chapters, and is built
using a grounded theory approach. The specific focus of the model is also aimed at social networks
and websites of various organizations. The reason for taking into account these factors in
constructing the model in development is the growing influence of this type of communication
worldwide, as well as the increasing financial and operational resources that government
organizations allocate in this direction. The proposed model is validated precisely through the
cross-analysis of cases and the previously presented theoretical basis. It has the potential to be
more widely used to study public diplomacy outside the realm of terrorist crises, but it needs to be
proven or rejected by further research.
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1. CTATUM

3. Kanun KanuHoB. Bb3MOKHOCTH M PeIN3BUKATEJICTBA NP BUCIIETO 00pa3oBaHue
B cdepara Ha oOmecTBeHUTe KOMYHHMKamuu B bowarapus. B: IlpoGiemu Ha
moctMojepHoctTa [ornaitu], op. 2, 2022. ISSN 1314-3700 [mox neyar]

HecbMHEHO BCekM mpemnojaBaTel BbB BHCIIE Y4eOHO 3aBEJCHHE CE€ BBIHYBa OT
pa3BUTHATa B 00pa30BaTEIHMS CEKTOP M MpeAroyiaraeMaTa €BOJIOLUS Ha y4eOHUTE IJIaHOBE.
KakTto mpu msiocTHaTa eBONIOLMS Ha OOIIECTBOTO, TaKa U B TO3W CIy4ail o0ade, HE MOXKEM J1a
TOBOPUM 3a €IJHa MpaBa M IOCJeA0BaTeNHa JUHUA Ha BB3X0oJ. [lo-ckopo Ouxme ompenenuiu
MIPOMEHHTE B CEKTOPA KATO MOETAIHO MO100pEeHKe, KOETO ce CllyyBa Ha 0a3a JOMYCHATH IPEIIKH
U TIPOBAJICHU EKCIEpUMEHTH. TOBa € ChBCEM €CTECTBEH IPOLEC Ha €BOJIOIMOHHO Pa3BUTHE U
JI0KaTOo MOIOOpEHUsATa UMAT MO-CEPHO3HA TEKECT OT MPOIYCKUTE BCUUKO € Hape/l.

Koraro o0bpHeM BHHMaHHE B YaCTHOCT Ha 00pa3oBaHHETO B chepara Ha OOLIECTBEHUTE
KOMYHHUKAIlMM W JoKamu3upame (penomena B beiarapus, Hemiata mpuaoOMBaT I1O-KOHKPETHH
n3Mepenus. CTpaHara CpaBHUTEIHO KbCHO BbBEX/1a 0aKaIaBbpPCKU U MaruCThpPCKH MPOrPaMH 10
KOMYHHUKAIMM, @ HEeU30eXKHUTE ONMUTH Ja ObJaT aKkTyalu3HpaHU U MOJEPHU3HUPAHU YECTO ce
COTBCKBAT C MHOXKECTBOTO 3aKOHOBH IPOMEHHU M HM3MEHEHMs] Ha HOPMAaTHUBHATAa paMKa, KOUTO
MIOHSAKOI'a BOJAT /10 CBOEOOPA3EH ,,pecTapT’ Ha mpoleca.

BcnenctBue Ha ToBa 0OyueHuero B HampaBieHue 3.5 OOLIECTBEHM KOMYHMKAllUU U
nH(GOpPMaLMOHHU HayKH B beiarapus Tenbpsa 1ie NpoIbiikaBa CBOETO pa3BUTHE U MOJCPHU3ALIMSL.
Heo6xoanumo e obaue aa uMa sicHa BU3HA 3a IIOCOKATa, B KOATO J1a BbPBUM KOJEKTUBHO. 1 TO3M
KOJIEKTUB BKJIIOYBA HE CAMO MpENojaBaTeIuTe BbB BUCIINTE YUeOHU 3aBEJICHU, HO ChIIO TaKa U
CTYICHTHUTE, KaHIUAAT-CTYAGHTUTE U €KCIEePTUTE OT M3IbIHUTEIHATA BJIACT, 3aI0TO MPH €IUH
CJIO’KEH JTbp>KaBEH MEXaHMU3bM KaTo BUCIIETO 00pa3oBaHHE € HEOOXOAUMO eTMHOMUCIINE, 32 J1a
ce JOCTUTHAT ONTHUMAJIHU PE3YNTaTH.

CraTusTa He IpaBHU ONMUT 32 LSJIOCTHO U3rpaXk/laHe Ha KOHIENTYyallHa paMKa 332 pa3BUTHETO
Ha o0yuyeHHeTo B cdepara Ha oOLIeCTBEHUTe KOMyHMKanuu B bbarapus. Ts e mo-ckopo
IbPBOHAYAITHO M3CJIEJIBAHE, KOETO Jia IOCITYXXH KaTro OTIpPaBHA TOYKA 3a I0-33TbJI00UEHH
pa3paboTtku B Onu3ko Objelle, Ha 0azara Ha KOUTO OM MOIJIA Ja C€ Ch3JaZe IBJITOCpPOYHA
CTpaTerus 3a pa3BUTHE Ha CEKTOpa.

Pazpabotkara 3amouBa ¢ TeopeTHueH 0030p Ha IOJIETO, a CJeNl TOBa ca TPEICTABEHH
pesynratute oT 10 Op. ABIOOYMHHM MOMYCTPYKTYpPUpPAHU €KCHEPTHH HHTEPBIOTA C BOJEIIU
npoeCHOHAMCTH OT NpakTukaTta B bearapus. [TonoxxuTenHo 3a n3cIeBaHeTo e, Ue 4acT OT TAX
MMarT ¥ PEToIaBaTeIICKU OTUT BB BUCIIN YUEeOHHM 3aBE/ICHUS, KOSTO UM JlaBa HaOJIrOICHUE U HAI
akazgeMuuHoTo nojie. ToBa ca a-p Anexkcanabp XpucroB (YHCC), n-p Bans babanun (HBY) u
n-p Anekcannbsp dypue (CY / AMepuxkaHCKU yHUBepcUTeT). M30paHuAT monycTpyKTypUpaH
¢dopmar Ha MHTEpBIOTaTa JaBa BB3MOXHOCT 3a MO-AeTaillieH 0030p Ha pasriiexjaHaTa Tema.
WuTepBioTaTta ca npoBeaeHH B nepuoja Mai-tonu 2021 roa. B jxemaHuero cu ja mpencTaBH
MaKCHUMAJTHO ITBJIHOLICHHO MO3HMIIMUTE Ha MPAKTUIUTE, CTATUATA BKJIIOYBA 3HAYUTEIHU YacTU OT
TAX 0e3 mpepaskas WM aBTOPCKAa Hameca, ¢ KOETO Jia MO3BOJM Ha YUTATENs ITBJIHOLIEHHO U
CaMOCTOSITEITHO U3rpakJlaHe Ha MHEHUE T10 pa3rIeKJaHUTE Ka3yCH.

11



[{smocTHO M3CIeABAaHETO OUepTaBa HIKOU OCHOBHU HANpPaBJICHUS, B KOUTO 00Pa30BaHUETO
B cepata Ha OOIIECTBEHHTE KOMYHUKaluu B bbirapus moxe na ObAe akTyaau3upaHo U
nonobpeHo. Hem3aMeHHO B OTTOBOPUTE HA PECIIOHICHTUTE CE IMOSBSABA 3HAYMMOCTTA Ha MpsKara
Bpb3Ka C MPaKTHKaTa, HO CHIIO Taka M BaXXHOCTTA Ha pealu3alis U pa3BUTHE HA JMYHOCTHU
YMEHHSI, Cpell KOUTO Hali-4eCcTO MOCOYBAHOTO € JF0OOMUTCTBOTO. Jlpyru akiieHTH, KOUTO OCTABAT
WHTEPBIOMPAHUTE Ca CBBP3aHU C PA3BUTHUS HA YMEHHS, KOUTO HE MOraT /1a Ob/1aT KOMIIEHCUPAHU
OT MAIIMHU WIH aITOPUTMH, a CHINO TaKa W 3HAYCHHETO Ha 0a30BaTa IPaMOTHOCT IPU MHUCAHE.
EnHOTO a0bCONIOTHO CUTYpHO HELIO €, Y€ € HeoOXO0AMMa HallMOHAIHA CTPATETus 3a Pa3BUTHE HA
CEKTOpa, KOMTO 3aemMa BCE MO-BaXKHO MACTO B HAIIUS KUBOT U €XKEIHEBUE.

3. Kalin Kalinov. Opportunities and Challenges for the Higher Education in the Field
of Public Communications in Bulgaria. In: Postmodernism Problems [online], no. 2,
2022. ISSN 1314-3700 [in print]

Every lecturer at an institution for higher education is agitated by the developments in the
educational sector and the supposed evolution of the curriculums. As with the overall evolution of
society as a whole, in this case we cannot discuss a straight line of consistent improvement. We
can rather define the changes in the sector as a step by step improvement, which is happening on
the foundation of the mistakes already made and failed experiments. This is a natural process of
evolutionary development and while the improvements are more significant overall than the misses
everything is alright.

When we turn our attention to the education in the field of public communication and
localize the phenomenon in Bulgaria, things are getting more specific. The country introduces the
bachelor and master communication programs relatively late. The inevitable attempts to update
and modernize them are frequently in collision with the many law changes and alterations in the
regulatory framework, which sometimes result in a whimsical “restart” of the process.

As a result the education in professional track 3.5 Public communications and
informational sciences in Bulgaria is yet to continue its development and modernization. A clear
vision for the path forward is necessary and it is to be followed collectively. And the collective
does not consist only of lecturers at higher education institutions but also students, prospective
students and experts from the executive branch of the government because a complicated state
mechanism such as the higher education needs unanimity to achieve optimal results.

The article does not attempt to build a holistic conceptual framework for the development
of the education in the field of public communications in Bulgaria. It is an exploratory research,
which should serve as a basis for more in-depth elaborations in the near future, which in turn could
be a foundation for a long-term strategy for development in the sector.

The publication starts with a theoretical review of the field, which is followed by the
presented results of 10 in-depth semi-structured expert interviews with leading professionals from
Bulgarian communication practice. An additional asset for the research is that some of the people
interviewed have experience as lecturers at higher education institutions, which gives them an
overview of the academic field. They are Dr. Alexadner Christov (UNWE), Dr. Vanya Babanin
(NBU) and Dr. Alexander Dourchev (SU / American University). The selected semi-structured
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format of the interviews gives the opportunity for a more detailed investigation of the researched
topic. The interviews are conducted in the period May — June 2021. In an attempt to present the
expert positions as fully as possible, the article contains larger parts of the interviews without
retelling or author’s interference, which should allow the reader to better and independently
construct an opinion on the discussed subject.

The overall research outlines some key directions, in which the education in the field of
public communications in Bulgaria can be updated and improved. Invariably the responses of the
experts emphasize the importance of the direct link to practice. Additionally, the significance of
the development of personal skills is also frequently mentioned with curiosity being the leader in
this regard. Other experts focus on the development of skills, which cannot be compensated by
machines and algorithms. The importance of basic literacy in writing is also mentioned on several
occasions. The only absolute conclusion is that a national strategy for the development of the sector
IS necessary as it has an increasingly more important place in our daily life.

4. Kanun Kanunos. EpekTHBHOCT HAa MpaBUTe/ICTBEHATA PUCK KOMYHHKAIUS MPean
nanaemusaTa or COVID-19 B bwarapusi. B: Meaunute Ha 21 Bek / Newmedia2l.eu
[onnaitn], 2022. ISSN 1314-3794

HacreniBanero Ha rmiobanmHara manaemus ot COVID-19  cw3mame penwia
[IPEIU3BUKATEIICTBA 32 HALMOHAIHUTE MPABUTEICTBA U OOMKHOBEHMTE TpakaaHu. CBoOoau u
BB3MOKHOCTH, KOUTO ce 0sXa MPEeBbPHAIIM B ©KEHEBUE CE HAJIOKU J1a OBb/IaT pA3KO OrpaHUUEHH.
Camara nanneMus OTHE )KMBOTa Ha MIWJIMOHU XOPa 10 LENNA CBIT. BbB Bb3HUKHANIATa CUTYalUs
Ha HECUTYPHOCT POJIsiTa HA HALlMOHAJHUTE NPABUTEIICTBA U TSXHAaTa KOMYHHKAIHs C€ OKa3a OT
pelaBamo 3HAYEHUE 3a YCIEIIHOTO cIHpaBsiHe ¢ nanaemusara. Crarusara pasriexia
e(eKTUBHOCTTA Ha MPaBUTEICTBEHATa KOMYHUKAIUS 3a Tepuoja siHyapu - ¢peBpyapu 2020 roa. B
bearapus. llpencraBeHusaT nmpuMep OT NpaKTUKaTa € MHTEPECEH, TbU KaTO NpPEACTaBs T.Hap.
€IMHUYEH KPUTUYEH Cllydaid, IpU KOWTO ce pasriiexaa yHUKaJlHa CUTyalus 3a cTpaHaTta B EBpona
C Hali-HMCBHK POLIEHT UMYHU3UPAHU U Hall-BUCOK Opoi cMBbpTHHU ciiyyau. PazpaboTkara n3noi3sa
JOKYMEHTEH aHaJIU3, ChJIbPKaTEJICH aHAJIN3 Ha MEIUHHU MyOJIMKallMy U BTOPUYHU KOJTMYECTBEHU
JaHHU TPU U3TpaKJaHEe Ha Te3ara. 3aKJIIOUYEHUETO Ha aBTOpa €, Y€ BEpOSITHOCTTA 3a YCIEIlHa
KOMYHHKAIIMOHHA KaMIIaHUs € 3HAYUTEIHO peaylupaHa B KOHTEKCTa Ha Beue Ch3/ajJeHara
CUTyalusi, KOETO € TBBPJE BEPOSITHO Jla 3aIbJIO0OYN IBJIrOTpaiiHaTa HeraTuBHA TEHICHIUS B
Bwirapus no otHomeHne Ha npeBeHnusATa 1 6opdara ¢ COVID-19.

3a uenrta aBTOpa 3aMoyBa ¢ MIMPOK TeopeTudeH 0030p B cdepara Ha KpU3HCHATA U PUCK
KoMyHuKanusaTa. CrienuaiHo BHUMaHHE € OObpHATO HAa M3TOYHMIIM W M3CII€/IBAHUSA, KOUTO ca
MIPOBEACHU BBB Bpb3ka ¢ manaemusTa or COVID-19 npe3 nocneguure 2 rogunu. OTyeTeH €
OMUTBT Ha JApPYyrd JbpKaBU NpPHU KaMIIAHUUTE 3a BaKCHHALlUA M HajaraHeTo Ha
npoTHBOenHuIeMUYHN Mepku. Cien ToBa ¢ 1IeJ oyepTaBaHe Ha M3CJIEABaHMA Ciydail, Toil OuBa
IIPEICTaBEH XPOHOJIOTUYHO, UPE3 KOETO Ja CE MPOCIIEIAT IPAaBUTEIICTBEHUTE ITO3ULINN U HAYUHBT,
110 KOWTO Te OMBAT KOMYHUKHPAHU C OOLIECTBOTO. ABTOPBT U3I0J3Ba ChIbPXKATEJICH aHAIN3 Ha
MeIUHHU MyOIMKaluy, BKItounTenHo 1 469 marepuana B Obarapcku Menuu o temara ¢ COVID-
19 B mepuona npeau cTapTa Ha MAHJEMHUATA.
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Crarusita npeacTaBst TO3U KOHKPETEH MEPUOJ] C OTJIe MPOoCiIieisiBaHe Ha €()eKTUBHOCTTA U
MOCJTAaHMUATA Ha TMPEJACTABUTEIUTE HAa IPABUTEICTBOTO II0 OTHOIIEHHWE Ha BHpyca. CraBa
OYEBHJIHO, Y€ MHOXKECTBO OT M3Ka3BaHUATA HA €KCIIEPTH B U3CIICIBAHUS TICPUOJ] HE OTIOBAPAT HA
HCTHHATA 3a MPEACTOAIIATa TaHAeMus1. BeposTHO ¢ orjies 1a ce CIIECTH B OTJIOKHU OOIIECTBEHOTO
HalpeXeHUe € PUCKyBaHa MPaBIONOJ00HOCTTa HA M3TOYHMKA Ha MH(pOpMAIMs, B TO3U Clydail
paBUTEICTBOTO. [IpoOIEMBT €, 4e TO3M PHUCK CE€ pean3upa, BCICICTBHE Ha KOETO MOCTEIIEHHO
pe3 CJIEIBALIUTE MECEIH OBITaPCKOTO MPABUTEIICTBO TYOH CBOSITA JIGSTHTHMHOCT, KOETO KOCTBA
YOBCIIKM KUBOTHU. 3a ChKaJCHHE, B HauajaoTo Ha 2022 roj. Bce Ol CME B MaHJIEMUs, a U3XOAbT
oT Hes ¢ HesiceH. OOpBIIAHETO HA TEHICHIMATA M Ch3JaBaHE Ha IMO-TIO3UTUBHO OTHOIICHUE
CHpPSIMO TIPABHTEJICTBOTO IIie ObJe TpyAHO. ToBa, 4e B MOMEHTa MMa HOB PEIOBEH KaOWHET 110
HUKOW HA4YMH HE TU M30JHMpa OT HACIEJACTBOTO M HeedeKTHBHATA KOMYHHKAIUS HAa TEXHHUTE
npeamecTseHuI. OCHOBoOIOJIAraiaTa UCTUHA B yoexaBamiaTa KOMyHUKalMs €, Y€ Hal-TPyTHO
Ce MPOMEHSAT BeUe U3rPaJICHN HArjacH, a 3a ChXKaJeHHUE roJisiMa 4acT OT HaceleHneTo B brirapus
BEUE € M3rpajiniia OTYCTIINBA MO3ULIKS M0 OTHOIICHUE Ha MaHIEMUSITa U IPOTUBOCTIHICMUYHUTE
MepkH B cTpaHara. Ctatusara cieliBa Ja ce pas3riiexaa KaTo JeTalJIeH XpOHOJIOTHYEH aHAIN3 Ha
KPUTHYCH €MHUYCH CIIy4al OT mpakTukara (case study), koiiTo uma 3a e ja ouepTae OCHOBHH
MOCTaHUS W HApaTUB MPEACTABEHU OT JISTUTUMHOTO TIPABUTEIICTBO BBB (hazara Ha PHUCK
KOMYHHKAITHSI.

4. Kalin Kalinov. Effectiveness of the Government Risk Communication before the
COVID-19 Pandemic in Bulgaria. In: Newmedia21.eu [online], 2022. ISSN 1314-3794

The arrival of the global pandemic of COVID-19 poses further challenges for national
governments and ordinary citizens. Freedoms and opportunities that have become commonplace
have had to be sharply curtailed. The pandemic itself has claimed the lives of millions of people
around the world. In the current situation of uncertainty, the role of national governments and their
communication is crucial to successfully deal with the pandemic. The article assesses the
efficiency of the state communication for the period January - February 2020 in Bulgaria. The
presented example from the practice is interesting, because by presenting the so-called single
critical case it examines the unique situation for the country in Europe with the lowest
immunization rate and the highest number of deaths. The article employs documentary analysis,
content analysis of media publications and secondary quantitative data in the construction of the
thesis. The author's conclusion is that the probability of a successful communication campaign is
significantly reduced in the context of the already created situation, which is very likely to deepen
the long-standing negative trend in Bulgaria in terms of prevention and control of COVID-19.

To this end, the author begins with a broad theoretical overview in the field of crisis and
risk communication. Special attention is paid to sources and research conducted in connection with
the pandemic of COVID-19 in the last 2 years. The experience of other countries in vaccination
campaigns and the imposition of anti-epidemic measures is taken into account. Then, in order to
outline the case under study, it is presented chronologically, in order to trace government positions
and the way, in which they are communicated to society. The author uses content analysis of media
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publications, including 1,469 articles in Bulgarian media on the topic of COVID-19 in the period
before the pandemic.

The article presents this specific period in order to track the effectiveness and messages of
government officials regarding the virus. It is obvious that many of the statements of experts in
the study period do not correspond to the truth about the impending pandemic. Probably in order
to save and postpone public tensions, the credibility of the source of information, in this case the
government, is put at risk. The problem is that this risk is realized, and as a result the Bulgarian
government is losing its legitimacy gradually in the following months, which costs lives.
Unfortunately, at the beginning of 2022 we are still in a pandemic, and the outcome is unclear. It
will be difficult to reverse the trend and create a more positive attitude towards the government in
Bulgaria. The fact that there is currently a new regular cabinet in no way isolates them from the
legacy and ineffective communication of their predecessors. The fundamental truth in persuasive
communication is that it is most difficult to change an already established attitude, and
unfortunately a large part of the population in Bulgaria has already built a clear position on the
pandemic and anti-epidemic measures in the country. The article should be seen as a detailed
chronological analysis of a critical case study, which aims to outline key messages and narratives
presented by the legitimate government in the risk communication phase.

5. Kalin Kalinov. Dualistic Audience Model in Public Diplomacy. In: Postmodernism
Problems (ITpo6inemu Ha moctmoaeprocTTa) [ornaiia], 2021. ISSN 1314-3700

Crarusita u3cienBa TeopeTHYHATa paMKa CBBpP3aHa C ayJUTOPHUATAa KaTo IOCTaBs
cnenuaned (OKyc BBPXY HAI[MOHATHUTE [AUACIIOpPU B JAPYTH JbpPXKABU KaTo 4YacT OT
MOTEHIIMATHUTE 3aWHTEPECOBAaHM CTPaHM TPU WHUIMATHBU B CHhBPEMEHHATa MyOJIWYHA
auruiomMais. B cBeTiamHaTa Ha MOCIeIHUTE Pa3BUTHUS B cepara Ha TUTHTATHATa KOMYHUKAIUS
U IMPOKOpA3NpOCTpaHeHaTa ymnoTpeda Ha CONUANIHM MEAUH, MyOIuKalusTa H3CcieBa
€BOJIIOIMATA Ha KOHLIEMIUATA 32 €KCKIIY3UBHO UYKAECTPaHHA ayJUTOPHUS B MHUIIMATUBYU YacT OT
HallMOHAJTHAaTa TMyOJMWYHA JUIUIOMAanMs. XUIoTe3aTa Ha aBTopa €, Y€ BBB BHCOKO
TUTHTAIM3UpaHaTa U Ti00amu3upaHa ChbBPEMEHHA Cpelia, HE € BB3MOXKHO HAITBIHO J1a Obaar
paszienieHu BBTPEUTHUTE U BHHITHUTE Myonuku. [lopanu ToBa aBoiictBenusaT Uu u Sl monxen Ha
ayIUTOpHsTA B MyOIMYHATA TUTITIOMAITUs € mpecTaBeH. KoHuenusita Moxe 1a Ob/1e 1moje3Ha 3a
ObJICIM TEOPETUUHU W EMIUPUYHU H3CJIEABaHUS B cepara, KAKTO U KaTO OTIpPaBHA TOYKA 3a
IOCJIeABAIM aKaJeMHUYHU J1e0aTH U aHaIu3.

Hsama cepMHeHme, ye myOinMuyHaTa AWIUIOMAIAS TPsiOBa na OBbAe BB3MpHEMaHa KaTo
MpecevyHa ToYKa Ha KOMYHHUKAIUATA U MEXKTYHAPOIHUTE OTHOIIEHUS. B TO31 KOHTEKCT, 00muTe
MpaBujia, KOUTO BaKAT 3a MOBe4YeTO 0OMEeHHM Ha mHOpMaIus ca B IhJIHA cuiia. Karo pesynrar
KJIIOYOBA pOJii B KOMYHUKAIIMOHHHMS aKT € 3ama3eHa 3a ayauTopusara. B cbBpemeHHaTa
KOpIOpaTHBHA KOMYHUKAIIMOHHA MIPAKTHKA, ayTUTOPHUATA € MPEen3HOo MpoduirpaHa Ha 6a3a Ha
nemMorpadcku U COUO-TICUXOIOTUYECKU XapaKTePUCTUKH, a BIIOCIEACTBHE Ca PA3BUTH U T.HAp.
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buyer person'-u. Bobmopeku ToBa, KOrato HACOYMM BHHMAHHETO CH KbM MOJUTHYECKATa
KOMYHHKAIMsl U B YAaCTHOCT Ta3u B c(epara Ha MEXIYyHApPOJHUTE OTHOILIECHUS, UMa HSAKOJIKO
KJIIOYOBH acIlleKTa, KOUTO Morar Aa ObJaT ouepTaHu.

CraTtusta M3M0JI3Ba LIMPOK TEOPETHYEH 0030p, 3a Ja PaMKHUpa KOPEKTHO pOsATa Ha
ayauTopusTa B yOnuuHaTta JuruioManus. Ts u3cieBa pa3aMuHUTE [IeHU TOYKH ChC CIIEIHATICH
aKLEHT BBbpPXY KJacuyeckara rnapaaurma B cepara, KosITo € Oa3upaHa Ha OPUTHMHATHHUS AKT
Cvut-MyHJ (om1e U3BECTeH KaTo AKTHT 3a MHPOPMAIIMOHEH U oOpa3oBareieH oOMeH oT 1948
roa. B CAILL). PazpaboTkarta oOpbiija BHUMAHUE U Ha TPOMEHHUTE B TIOJIETO, KOUTO Ca JUKTYyBaHH
OT IUTUTAIN3ALUATA HA KOMYHHUKAIMITAa K MACOBOTO BBh3IIPUEMaHE Ha COLUATTHUTE MPEXKH, KAKTO
Y KOHIENIMATA 32 BBTPEIIHU U BBHHIIHH ayIUTOPUU. B JOombIHEHHE, YACTUYEH MCTOPUYECKU
NoJIXoA € u3noisBaH. Toll € oco0eHO moJjie3eH B MPOCIEASBAHETO HAa aMEpUKaHCKaTa H
OpuTaHCKaTa TpaauIys B pa3riexkaanaTa chepa.

Cratusita TpeAcTaBs HIMPOK TEOPETHYEH O0030p Ha KOHLEMIMITA 33 ayJuTOpHUs B
ChBpEMEHHaTa MyOJIM4YHa TuIuioManus. Ts nmpocieasBa eHOMEeHa B ICTOPUIECKH KOHTEKCT, KaTo
3armoyBa OIll€ C HErOBOTO Bb3HMKBaHE. TOBa MO3BOJISIBA HA aBTOpa Jla ouepTrae NPUYUHUTE 3a
M3HavajgHaTa (hparMeHTays 1 OrpaHHYaBaHe Ha MPAKTUKYBAaIIUTE B cepaTa 10 KOMyHUKUPAHE
C BbTpEIlHATa ayAUTOpUs Ha JaJieHa CTpaHa. BrociencrBue HOBU KOHIENLUHU B IOJIETO ca
pasrienaHy, MoBe4e OT KOUTO c€ MPHUIbpPXKAT KbM HJeATa 3a BKJIIOYBAHE HA BBTPEIIHUTE
HallMOHAJIHU IYOJIMKM KaTro BB3MOXKHM IOJydaTeldd Ha H3MpaliaHuTe cboOmeHus. He Ha
nocjenHo MsAcTo, HopMatuBHata 6a3a B CAILl e pasrnenana. ToBa e yacTuyHo nopaau gakxra, ye
CTpaHaTa € MMOHEep Ha KOHLENIMTA 3a MyOJIMYHA AUIUIOMAlUs B CbBPEMEHHOTO I 3HaYCHHE, a
CBLIO TaKa MOpajau JOCKOPOIIHUTE OIpaHMUYEHUS TaM 32 KOMYHHUKAIUS Ha MPaKTHLIM OT cepara
Ha ny0iIMYyHaTa JUIUIOMAalKs C BbTPEIIHUTE ayquTopuu. BeIpeku ToBa ¢ npuemMaHeTo Ha AKTa 3a
MozepHuzauus Ha Cmut-Mynn ot 2012 nopu npaBHata ocHoBa B CAILl ce mpomens, 3a aa
MI03BOJIM HA KOMYHHMKATOPUTE J1a ce alaTHpaT KbM HOBUTE peanHocTH. [IpencraBenust UH u Sn
MoJieNl Ha MyOnuyHaTa JUILUIOMAlUus MOXE Ja IMOCITYXH KaTo OTIpaBHAa TOYKa 3a ObAeHIH
u3cieBaHus B cepaTa U ChIIO Taka Aa ObJe MOJIE3eH 3a MPAKTULHU B TAXHOTO CTPATETHYECKO
KOMYHHUKAIIMOHHO TUTAHUPAHE.

5. Kalin Kalinov. Dualistic Audience Model in Public Diplomacy. In: Postmodernism
Problems [online], 2021. ISSN 1314-3700

The paper examines the theoretical frame regarding the audience with special focus on
foreign diasporas as part of the potential stakeholders for initiatives in contemporary public
diplomacy. Within the light of recent developments in digital communication and the widespread
use of social media, we investigate the evolution of the concept for exclusively foreign audience
in public diplomacy initiatives. The hypothesis of the author is that within the highly digitalized
and globalized contemporary environment, it is impossible to completely separate domestic and
foreign audiences. Thus, the dualistic Yin and Yang Model of the audience in public diplomacy is

1 Buyer person — TepMMH B CbBpeMeHHaTa KOMYHMUKaLMA, KOWTO 0TPa3ABa Pa3BMBAHETO Ha NPOGUAN HA KOHKPETHM
NOTEHLUMANHN KNNEHTU 3a AafeH BpaHa Uau opraHnsaums.
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introduced. The concept can be useful for future theoretical and empirical research in the field, as
well as a starting point for further academic debates and analysis.

There is little doubt that public diplomacy should be considered as a meeting point of
communication and international relations. In this context, the general rules applicable to most
information exchanges are in full force. As a result a key role in the communication act is reserved
for the audience. In contemporary corporate communication practice, the audience is carefully
profiled on the basis of demographics, socio-psychological characteristics and the development of
buyer personas. However, when we turn our attention to political communication and particularly
the one related to international relations, there are some key aspects that can be outlined.

The article employs a wide theoretical review to properly frame the role of the audience in
public diplomacy. It investigates different viewpoints with special emphasis on the classical
paradigm based on the original Smith—Mundt Act (a.k.a. the U.S. Information and Educational
Exchange Act of 1948), the alterations to the field dictated by the digitalization of communication
and the mass adoption of social media, and last but not least — the concept of domestic and foreign
audiences. In addition, partial historical approach is employed. It is particularly useful in tracing
the American and British tradition in the investigated field.

The article presents a broad theoretical review of the concept of the audience in
contemporary public diplomacy. It follows the phenomenon in historical context, starting with its
inception. This allows the author to outline the reason behind the initial fragmentation and
limitation of practitioners in addressing domestic audiences. Subsequently, newer concepts in the
field are investigated, most of which adhere to the idea of including internal state publics as
possible receivers of the targeted messages. Last but not least, the legal framework within the US
is examined. This is partly because the country is the pioneer of the public diplomacy concept in
its contemporary meaning and also because of its reluctance to allow the targeting of the domestic
audience by public diplomacy practitioners. However, with the adoption of the Smith—Mundt
Modernization Act of 2012 even the legal framework in the otherwise reluctant country changes
to allow its communication force to adapt to the new realities. The presented Yin and Yang Model
of public diplomacy can serve as a starting point for future research in the field and might also be
useful for practitioners in their strategic communication planning.

6. Kaimn KanuHos. /loBepueTo kaTo gakTop 3a ycnexa Ha NyOJMYHATA TUNJIOMAINS .
B: Meauu u komynukaruu Ha 21. Bek, Op. 5, 2021. ISSN (print): 2603-3089, ISSN
(online): 2603-3801

Cratusita pasriex/za JOBEepUeTO KaTo onpenensi (akTop 3a ycrnexa Ha MHUIMATUBUTE B
CeKTopa Ha mNyOiuyHarta aurmioManusa. Pa3zpa®oTkaTa wu3ciefBa IMOJETO NIpe3 IMpuU3MaTa Ha
TEOpeTUYHaTa paMKa Ha yOexqaBamiaTa komyHukanus. Ha 6azara Ha mupok TeopeTudeH 063op,
CTaTHUsATa pasriexaa IbPBO €BOJIOLMATA Ha caMus TEPMHH ,,JoBepue“. Bmociencreue ca
MPEJCTaBEHU NMPHIIOKEHHUATA U 3HAYCHUETO Ha (DeHOMEHa B MOJIETO Ha MMyOJIMYHATA TUTIIOMALIHS.
PazpaGoTkara pasriexna eqHa MaJKO H3CleABaHa B OBJrapckaTa akajeMUYHa OOIIHOCT
npobiemMaTuka CBbp3aHa C MOBUIIaBaHE HAa €()eKTUBHOCTTA HA JUINIOMAaTHUECKUTE JIEHCTBUS B
NyOJIMYHOTO TPOCTPAHCTBO Ype3 3aCUIIBAHE Ha JIOBEPUETO KbM JIETUTUMHHS aJ(pECaHT.
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IIpencraBeHuTe TEOPETUYHU NEPCIEKTUBH MOTaT Ja ObJaT peJeBaHTHU KaKTO 3a U3CJIE10BaTENH,
TakKa ¥ 3a IPaKTULU OT cepara.

C pa3BUTHETO HA TEXHOJIOTUUTE U HABIM3aHETO HA COLMATHUTE MPEXKH, HEOOXOIUMOCTTA
oT edexkTuBHa NyOIMYHA KOMYHHUKAIUs 33 IOCTMraHe Ha CTpAaTerM4ecKUTe LeIM Ha JaJeHa
OpraHu3alys HapacHa 3HAa4MTENIHO. ToBa € 0cOOEHO BalIMJHO 3a cHelM(UUHM IoJeTa Ha
OpPraHU3alMIOHHO JeMCTBUE, KOWUTO YECTO M3UCKBAaT KOHCEHCYC [0 CIOPHHM BBIIPOCH.
XpHCTOMAaTUEH PUMEP B TOBAa OTHOLICHUE € MyOJIMYHATa AUIUIOManus. Ts € JomupHa TOYKa Ha
IojieTaTa Ha MacoBaTa KOMYHUKalMsl U MEXIyHapoJIHuUTe oTHoueHus. Karo mnoeueto
MHTEPAUCUUILUIMHAPHU aKaJeMUYHH chepH, MyOJuvHaTa TUIUIOMALUs ce TOsBSBA Haii-Beue B
OTrOBOp Ha IpaKTHYeCKaTa HEOOXOAUMOCT U TEXHOJIOTHYHATa eBomonus. JloOpe u3BecTHO €, ue
BCsKa (bopMa Ha TCXHOJIOTHYCH HAIPCAbK HCU3MCHHO IPOMCHA W COLMAJIHUTC HOPMU B
KOMYHHUKAIUATA.

B TO3M KOHTEKCT ITOCTHTAHETO Ha CTPATCTUYCCKUTC BHbHITHOIIOJIUTUYCCKN LCJIN HAa €AHO
IIPAaBUTEJICTBO WJIM MEXAYHAPOJHA OpraHu3alusl HEU30E€KHO € CBbP3aHO C IIPABUIIHA
KOMYHHKAIIHS ChC 3aMHTEPECOBAHUTE CTPAHU M TEHEPUPAHE Ha MIUPOKa 00IIeCTBEHA TIOKPETa 3a
KOHKPCTHOTO HAYWHAHHEC. MNmMeHHO TOBa € OCHOBHATa q)YHKIII/IFI Ha Hy6JII/I‘-IHaTa JUILJIOMaIusd,
KOSITO C€ CTPEMH Jla OCUT'YpH Taka HeoOXoauMaTa MOAIPHKKA 3a MPABUTEICTBEHUTE MMO3UIUH.
EBeHTyasneH npoBai Ha Te31 HAUMHAHUS MOJKE J1a KOCTBA MHOT'O U JIOPH J1a IPEAU3BUKA HETraTUBHU
MOCJIEeIUIM, KOUTO J]a Ce MPEeBbpPHAT B JOMBIHUTENIHA [IPEUKa 3a CTPATErHYECKOTO Pa3BUTHE HA
OpraHu3aLuATa.

PazpaOotkara nenu aa oueprae OCHOBHUTE MapaMeTpy Ha eMIIMPUYHHUTE HPOSIBICHUS U
TEOPETUYHHUTE IIOCTAHOBKM B cdepara Ha yOexjaBallara KOMyHMKalMs B IyOJUYHaTa
JUIJIOMAIsl ¢ KOHKpPETeH (OKYC BBPXY JOBEpUETO KbM KOMyHHKaTopa. IlyOmukanuure Ha
OBJArapcku aBTOPM B IOJETO ca KpaHO OTrpaHUYeHH, KOoeTo oOyciaBsi HEOOXOJUMOCTTa OT
3aIlbJIBAHE HAa MHOXECTBO IPa3HOTH B CHIIECTBYyBAlllaTa paMKa. B METOI0JIOrMYECKH IUIaH
HacTosIaTa pa3paboTKa € IUPOK TeopeTHUeH 0030p, KOWTO 0OBBP3Ba IOBEPUETO KaTo (HaKTop 3a
yOexxaaBailo Bb3JeHcTBUE, W NMPUHLUUMINTE Ha (YHKIMOHHMpAHE HAa ChBPEMEHHaTa MyOJnYHa
JUIIJIIOMAaIys. B CTPYKTYPHO OTHOIOCHHEC CTAaTHATaA 3ariodBa ¢ KPAaTKO BHBCIACHUC B ny6quHaTa
AUIIoMalus, MmocCjaCIBaHO OT HIMPOK aHAJIW3 Ha Hy6J'II/IKaIII/II/IT€, CBbp3aHU C JOBEPHULCTO KATO
(dakTop Ha yOexJaBalloTO Bb3jAelcTBUE. BbB (uHanHaTa yacT Ha cTaTUsATa JIBETE IMOJeTa ca
O6B”bp3aHI/I U Ca HU3BCACHU TCOPCTHYHU 3aAKIIOYCHHA W HACOKHW 3a 6"I7ILCHH/I CMITUPUYIHHA
npoyuBaHus B oOiactra. PazpaOoTkaTa LeaM KakTO TEOPETHYHA, TaKa U MPAKTHUKO-TIPUIIOKHA
3Ha4MMOCT 34 CTYAECHTH, U3CIIeI0BATEIN U IPOPECUOHATMCTHU OT cepara.

ABTOPBT M3BEkKAAa 3 OCHOBHM 3aKJIIOUCHMs Ha 0a3a Ha MPOBEJCHUS TEOPETHUYEH 0030p.
[IBpBOTO OT TAX € CBBP3aHO ¢ HEBB3MOXKHOCTTA Jla CE 3alla3y JOBEPUETO Ha ayIUTOPHATA, aKO
)IefICTBHSITa HE OTroBapsT HAa KOMYHUKHPAHHUTC HCHHOCTU M HAMCPCHUA. TakaBa KoOJIM3US MMa
naryoeH egekT BbpXYy pemyTanusTa Ha agpecaHTa. BTOpOTO ChIECTBEHO 3aKIIOYEHHE €, ue
JUIcaTa Ha JIOBepUe 3aJeiicTBa CHUPAJIOBUACH Ipolec Ha 3aryba Ha BHHUMAaHHETO Ha
ayauropusta. [IpeHacumianeTo ¢ uHGopManus Haiara fa oOpbllaMe BHUMaHHME HA OTpaHUYEH
Opoii HPOPMALIMOHHU U3TOUYHUIN U OOMKHOBEHO TOBA Ca TaKMBa, Ha KOUTO BsIpBaMe. AKO J1aJIeH
aJipecaHT, HE3aBHCHMO Jaji TOBOPUM 3a IPABUTEICTBEHA WJIM YacTHA OpraHu3alus, 3aryou
JIOBEPUETO U CHOTBETHO BHUMAHUETO Ha ayIUTOPHATA, TO HEM30€KHO BbB BaKyyMa 1€ CE MOSIBU
HOB cyOekT. 1 ToBa HM BOJIM 1O TPETOTO CHIIECTBEHO 3aKII0UEHUE Ha pa3paboTKaTa, a MUMEHHO 4e
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B epaTa Ha MOCT-UCTHHATa WM3KYLMIEHUETO Ja Ce MPEICTaBH MO3MIIM, KOSITO ChBIAAA C Ta3H Ha
ayTUTOpHSTA € TBHP/Ie CUIHO, 0COOEHO IMPH JIUIICaTa Ha MEXaHU3bM, KOHTO Ja KOHTPOJIMpa TOBA.

HacrosmaTa cratusi u3Bex/aa KIOYOBU MOMEHTH 32 aKaJeMUYEH TUAJIOT B MOJETO Ha
0azaTa Ha NIPOBEICH IIMPOK TEOpeTHUYeH 0030p. B chIIOTO Bpeme ca oyepTaHU CEPUO3HU
MpeIM3BUKATEIICTBA, HA KOUTO MPAKTUIIMA U U3CJIeI0BaTENH 11ie TPsOBa 1a MOTHPCIT OTTOBOPH, 32
Jla TOJANOMOTHAT aKTUBEH M KOHCTPYKTHBEH TUAJIOr Ha MEeXAyHapojaHarta ciieHa. Hacrosimara
pa3paboTka MOKE J1a MOCITYXH KaTO MPOBOKHpAIa OTIpaBHA TOYKA 32 OBACUIM TEOPETHUYHU U
EMIIUPUYHU U3CIICIBaHUS B 00JIacTTA.

6. Kalin Kalinov. Trust as a Determinant of Success in Public Diplomacy. In: Media
and Communications in the 21 Century, No. 5, 2021. ISSN (print): 2603-3089, ISSN
(online): 2603-3801

The article investigates the concept of trust as a determinant of success in public diplomacy
initiatives. It explores the field through the theoretical frame of persuasive communication. First,
the evolution and connotations of the term “trust” are investigated via a broad theoretical review.
Subsequently, the applications and the meaning of the phenomenon in the field of public
diplomacy are analyzed. The article probes into an academic debate, which has been mostly
neglected by the Bulgarian scientific community. It relates to increasing the effectiveness of
diplomatic actions in the public sphere by strengthening the trust towards the legitimate
communicator. The presented theoretical perspectives can be relevant for researchers and
practitioners alike.

With the development of technology and the advent of social networks, the need for
effective public communication to achieve the strategic goals of an organization has grown
significantly. This is especially true for specific fields of organizational action, which often require
consensus on contentious issues. A textbook example in this regard is public diplomacy. It is a
point of contact between the fields of mass communication and international relations. Like most
interdisciplinary academic fields, public diplomacy emerges largely in response to practical
necessity and technological evolution. It is well known that any form of technological progress
invariably changes social norms in communication.

In this context, the achievement of the strategic foreign policy goals of a government or an
international organization is inevitably associated with proper communication with stakeholders
and generating broad public support for the specific endeavor. This is the main function of public
diplomacy, which seeks to provide much-needed support for government positions. The possible
failure of these endeavors can cost a lot and even cause negative consequences, which can become
an additional obstacle to the strategic development of the organization.

The article aims to outline the main parameters of the empirical manifestations and
theoretical statements in the field of persuasive communication in public diplomacy with a specific
focus on trust in the communicator. The publications of Bulgarian authors in the field are extremely
limited, which determines the need to fill many gaps in the existing framework. Methodologically,
this paper is a broad theoretical overview that links trust as a persuasive factor and the principles
of functioning of modern public diplomacy. Structurally, the article begins with a brief
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introduction to public diplomacy, followed by a broad analysis of credibility as a decisive factor
in persuasion. In the final part of the article the two fields are connected and theoretical conclusions
and guidelines for future empirical research in the field are presented. The article aims at both
theoretical and practical significance for students, researchers and professionals in the field.

The author draws 3 main conclusions based on the theoretical review. The first of them is
related to the inability to maintain the trust of the audience if the actions do not correspond to the
communicated values and intentions. Such a collision has a detrimental effect on the reputation of
the addressee. The second important conclusion is that the lack of trust triggers a spiraling process
of losing the audience's attention. Oversaturation with information requires us to pay attention to
a limited number of information sources and these are usually the ones we trust. If an addressee,
whether we are talking about a government or a private organization, loses the trust and attention
of the audience, then inevitably a new entity will appear in the vacuum. And this leads us to the
third important conclusion of the article, namely that in the post-truth era the temptation to present
a position that coincides with that of the audience is too strong, especially in the absence of a
mechanism to control this.

This article outlines key points for academic dialogue in the field based on a broad
theoretical overview. At the same time, serious challenges have been identified that practitioners
and researchers will need to address in order to foster an active and constructive dialogue on the
international stage. The present paper can serve as a provocative starting point for future theoretical
and empirical research in the field.

7. Kanun KanunoB. Pojisita Ha HenmpaBHUTEJCTBEHUTE OPraHM3alUM B My0JIMYHATA

aunoManusi. Menuu u e3uk. ENeKTpoHHO CrircaHue 3a HaydHH U3CIIEABAHUS 110 MEIHEH
e3uk [onmaiin], 6p. 10, 2021. ISSN (online): 2535-0587

Enun ot 3HaunmuTe nedatu B chepara Ha MyOIMYHATA JUTLIOMAITUS B IIOCIIEHUTE TOAUHU
¢ CBBbp3aH C MO3MIIMOHUPAHETO HAa HEMPABUTEIICTBCHUTE OPraHU3aIlMH B MapajurmMara Ha TOBa
nojie. [ToBeueTo aBTOPH 3alIUTaBaT €HA OT JBETE KOPEHHO MPOTHUBOIOIOKHH IJICTHH TOUKH. 3a
YacT OT W3CJIEJOBATEINTE HEMPABUTEICTBCHUTE OpPraHU3allid ca B ChCTOSHHE Ja ObJar
PaBHOIPABEH YYaCTHUK U J1a ce OOPSIT 3a COOCTBEHHM MOJUTUKH, & CIIOPE APYTHU TE Ca eIMHCTBEHO
MHCTPYMEHT 332 KOMYHHKAIIUsS C ONPE/ICNICH CerMEHT OT ayauTopusra. HacTosmoro uscieapane
Ce CTPEMH KbM JICTAWIHO MPEICTaBsIHE Ha JABETE TEOPETHYHHU IMOCTAHOBKH, KAKTO M TOYKHTE Ha
KOJIM3HS MEXKIY TAX. Briociencrsue ca ouepTaHd M MOTCHIMAIHN HANIPABICHHS 3a MTPOBEKIAHE
Ha OBJEIIM CMIUPHYHH H3CIACIBAHHUS, Ype3 KOWTO Ja C€ paMKUpa IO-5CHO poJisfiTa Ha
HEMPABUTEIICTBEHUTE OPraHU3aliy B ChBPEMEHHATA MyOIMYHa JUILIOMAITHS.

Hacrosiioro u3cnenBane ciefBa ga Oblie pasriekKaaHO KaTO OTIpaBHA TOYKa 3a T0-
33]1bJIOOYCHU U IUPOKOMAIIA0HU MPOYYBAHKS B HANPABICHUETO. B METOM0OIOTHYECKH TUIaH TO
ce 0aswpa Ha MHUPOK TeopetudeH 0030p (desk research). Pasriexnanu ca Hal-LIMTUPAaHUTE
aBTOPH, KOWTO 3alllMTaBaT JBETEC MPOTHBOIOJOXHH IMO3UIMHM IO OTHOIIECHHE Ha poJisiTa Ha
HETPAaBUTEIICTBCHUTE OPTaHU3aIIUH B ChBpEMEHHATA MyOIMYHA TUTUIOMANUs. [ JIETHUTE UM TOUKH
OMBAaT CHIIOCTABEHU M MOJUIOKEHU Ha KPUTUYCH aHAIU3.
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Bbpexun MHOKECTBOTO MPUBBHPKEHUITN HA ,,HOBATA MMYOJIMYHA AUTLIIOMALHS M1 aKTUBHOTO
y4acTHE Ha HENPaBUTEJICTBEHU OPraHM3allMd B MEXAYHAPOIHHS TUAJIOT, TPYIHO MOXKEM Ja
IpHeMeM, Y€ T€ ca paBHOIPABHU JeicTBaiuu juia. [IpuunnaTa e, 4e mpu orpomMHara 4acTt OT TSIX
¥Ma JIIca Ha JISTUTUMHOCT. Te He ca AeMOKpaTH4YHO W30paHH OT J1aJileHa YacT OT HACEJICHUETO.
Xopara, KOUTO TY yIpaBisiBaT ca Ha3HAYCHH Ha CBOUTE MO3WUIUU WM U30paHU €IMHCTBEHO OT
YJIeHOBETe Ha camaTa opranuzanus. Karo pesynrar Te cieaBa Ja 3amuTaBaT CyOEKTHBHUTE
WHTEpPECH Ha CTPYKTypaTa, a HE IsUlaTa OOMIECTBEHOCT. VIMEHHO TOBa MpaBU HEBH3MOMKHO
II'BJIHOTO JIETUTUMUPAHE HA HEMPABUTEJICTBEHH OpraHU3allMM Ha MEXJyHapoJHaTa CLIEHa —
3alllUTaTa Ha YaCTHUS MIPeJl IIUPOKKUs 00ILIECTBEH UHTEPEC.

HesaBucumo nanv roBopum 3a (GOHAANNHN, CIPYKESHHS, KOPIIOPAIMH W TOPH UHAUBHIN,
TE3W CTPYKTYPH WJIH JIMYHOCTU MOTAT JIa UMAT aKTUBHO y4acTHE B IyOJMYHATA JUTLJIOMAIIUS HA
JaJieHa CTpaHa WM MEXIyHapoJHa opraHusanus. Makap na He Morar CcamMOCTOSTENIHO Ja
(dbopMupaT CTpaTerHYecKd KOMYHHKAIMOHHH IIeTH B cepaTa, T€ ca B ChCTOSHUE JIa y4acTBAT
aKTUBHO B JIe0ATHUTE MTPH TSIXHOTO M3Tpakaane. Heiro noBeue, HeNMpaBUTEICTBEHUTE OPTaHU3AIHN
MOTaT J1a UMaT HHCTPYMEHTAJIHO 3HAYEHHUE 3a YCIICUTHOTO UM MOCTUraHe. YecTo Te3u CTPYKTypHU
MMaT 3HAYUTEJICH OpOil BEpHU IOCIIEI0BATENN, BPXY KOMTO OKa3BaT YO /IaBalllo Bb3/CHCTBUE
Yype3 CBOUTE ACHCTBUSA U 3alUTABAHUTE OT TAX MO3ULMHU. 3HAYEHUETO HA HENPABUTEIICTBEHUTE
OpraHM3aliy 3a ChbBPEeMEHHATa MyOJIMYHa TUIIOMAIUs € HeChbMHEHO orpoMHO. To e ome enHa
WHIUKAIUS 3a Oe3yclioBHATa HEOOXOAMMOCT OT WIMPOK J[AHUAjJor MPU ONpPENeIsIHETO Ha
MEXIYHApOJAHH CTPATETUUYECKH KOMYHHUKAIIMOHHHU IEJTH.

HacrosmaTa pa3paboTka € caMo IbpBa CThIIKA HA TEOpeTHUEH 0030p B pasriexkaaHaTa
chepa. EBeHTyanHu Obaeny u3clieBaHUs, KOUTO ce (OKycHUpaT MoBeYe BHPXY EMIUpHITA U
pasriexaarT KOHKPETHH MPUMEpH OT MpakTUKara Morar jaa ObAaT OT MoJi3a 3a MO-SCHOTO
ouepTaBaHe Ha FPaHULIMTE Ha MOJETO. BhIpeku ToBa HACTOSIIATA CTATUS MOXKE J1a TIOCIY>KH KaTo
OTJINYHA OTIPAaBHA TOYKA 3a U3CJEI0BATENN U IPAKTULIN B TEXHUTE ThPCEHHUS 110 TEMATA.

7. Kalin Kalinov. The Role of NGOs in Public Diplomacy. Media and Linguistics.
Digital Journal for Scientific Research in Media Linguistics [online], No. 10, 2021. ISSN
(online): 2535-0587

One of the significant debates in the field of public diplomacy in recent years is related to
the positioning of non-governmental organizations in the paradigm in this sector. Most authors
defend one of two radically opposite points of view. For some researchers, NGOs are able to be
equal participants and fight for their own policies, while others say they are only a tool for
communicating with a certain segment of the audience. The present study seeks a detailed
presentation of the two theoretical formulations, as well as the points of collision between them.
Subsequently, potential directions for conducting future empirical research are outlined, through
which the role of non-governmental organizations in modern public diplomacy is framed more
clearly.

The present study should be considered as a starting point for more in-depth and large-
scale research in the field. Methodologically, it is based on a broad theoretical overview (desk
research). The most cited authors who defend the two opposing positions regarding the role of
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non-governmental organizations in modern public diplomacy are considered. Their points of view
are compared and subjected to critical analysis.

Despite the many supporters of the "new public diplomacy" and the active participation of
non-governmental organizations in the international dialogue, it is difficult to accept that they are
equal actors. The reason is that the vast majority of them lack legitimacy. They are not
democratically elected by a section of the population. The people who manage them are appointed
to their positions or elected only by the members of the organization itself. As a result, they should
protect the subjective interests of the structure, not the general public. This is what makes it
impossible to fully legitimize non-governmental organizations on the international stage - the
protection of the private before the general public interest.

Whether we are talking about foundations, associations, corporations or even individuals,
these structures or individuals can take an active part in the public diplomacy of a country or an
international organization. Although they cannot independently form strategic communication
goals in the field, they are able to actively participate in the debates in their construction. Moreover,
NGOs can be instrumental in achieving them successfully. Often these structures have a significant
number of loyal followers, on whom they exert a convincing influence through their actions and
the positions they defend. The importance of non-governmental organizations for modern public
diplomacy is undoubtedly enormous. It is another indication of the unconditional need for a broad
dialogue in setting international strategic communication goals.

The present study is only the first step of a theoretical overview in the field. Possible future
research that focuses more on empiricism and looks at specific examples from practice may be
helpful in delineating the boundaries of the field more clearly. However, this article can serve as
an excellent starting point for researchers and practitioners in their investigation of the topic.

8. Kanmun Kanunos. Cneunuku Ha TUrUTATHATA MyOJIMYHA AUnIoManus. Petopuka
¥ KOMyHHKanuu [onmaiu], op. 49, 2021. ISSN (online): 1314-4464

Jurutannara myOnuyHA AUIUIOMAIlMS WMa HapacTBaIlo 3HAYEHHE IpPe3 MOCIIECIHUTE
roJuHM nopaau peauna gaxropu. OCHOBHUTE Cpesl TAX ca Obp30TO pa3BUTHE HA TEXHOJIOTHUUTE U
BB3XOABT HA COMUATTHUTE MPEIKU. B pe3yiTar Ha TOBA NPAKTHIOUTE OT cq)epaTa U NHCTUTYLIUUTE,
3a KOUTO paboTAT, ca M3MpaBEHU Mpe peArlla HOBU MPETU3BUKATEIICTBA, HO U BH3MOXHOCTH.
[IpouechT € OT 0COOEHO 3HayeHHE 3a OpraHMU3allMUTe, KOUTO Cpellaxa 3aTpyAHEHus ¢
YIPaBIEHUETO HA CBOS UMUK U IPEIU JUTHTAIU3alusATa Ha nosero. PazpaboTkaTta € eauH oT
IIbPBUTEC OIIMTHU Ja CC KOHLCTITyaJIu3rpa IMOJICTO HA JUTUTaJIHATA JUITJIOMals B ny6nm<aum[ Ha
Obiarapcku e3uk. HeitHaTta 3agada € ma mpejcTaBd ITBIHOLIGHEH TeopeThdeH 0030p, KOWTO 1a
MOCTYXU KaTO OCHOBAa 3a OBbJENM eMIHUPUYHU u3cieaBaHus B cdepara. B pamkure Ha
MyOIMKAIUATA ca OUePTAaHU HAKOJIKO KIFOUOBH HAMPABJICHUS, BbPXY KOUTO AUTUTAIM3AIMITA HA
myOauYHaTa JUIUIOMAIUsl € OKa3ajda CepuO3HO BIUSHUE, BKIIOYHUTEIIHO CKOPOCTTa Ha
KOMYHUKAIIMOHHUSI TOTOK, pPa3pylIaBaHETO Ha WepapXU4HUs KOMYHHUKAIMOHEH MOJEN,
MIPOMEHUTE BBHB BIACTOBUTE KOHGUTYpauuu U (HIyuaHaTa KOHICIHUS 32 BHHITHU M BBTPEIIHU
ayJIuTOPHH.
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JlururanHara myOnuyHa [UIUioManus € (EHOMEH C HapacTBallo BIHUSHHE IIPE3
MOCJIEAHNTE TOAWHU. ToBa € pe3yaTaT OT MHOXKECTBO NPHYMHM, HO OCHOBHHUTE Cpel TAX ca
OBP30TO pa3BUTHE HA TEXHOJIOTUUTE M HAPACTBAIOTO 3HAYCHNE HA COLMATHUTE MPEXKH B HAILICTO
exxenHeBre. Karo pesynraTr oT To3u mporec, NpakTHIX OT cdepara U MHCTUTYLUUTE, 32 KOUTO
paboTAT ca M3MpaBEeHU Ipe]l PeAnlia HOBH BH3MOXHOCTH M IpeIu3BHKaTencTBa. Jlebature B
MOJIETO MPOMEHAT (POKyca CHM KbM €(PEKTHBHOCT M METOJOJIOTHU 3a aKypaTHO M3MEpBaHEe Ha
obxsara. [IpouechT € oT ocobeHa Ba)KHOCT 3a rOJEeMU CTPYKTypu B cepara Ha myOnuyHaTa
JTUTUIOMAITUS, KOUTO ca Ce 3aTPYAHSBAIA B KOOPJAWHUPAHETO HA MyOJMYHATA CH JUTIIIOMAITUS
J0pY Tpean Aurutanu3upaHero u. Cpea OCHOBHHTE aclEeKTH, KOMTO MPOBOKUPAT MHTEpEca Ha
M3CIICIOBATENUTE, € TIPUIIOKCHUETO HA COLIMATHUTE MPEXH B TPAJUIMOHHATA JUIJIOMATHYECKA
MpaKTHKA.

Tp}I[[HO MOXEM aa HaJUCHUM BJIIMAHUCTO, KOCTO AUTUTAJIHUTEC TCXHOJOI'MHU UMAT BbPXY
CbBPCMCHHUA CBAT. ToBa Baku B IIbJIHA CTEIIEH M 3a IIOJIETO Ha HY6J'II/IT-IH3,T3. JUIIIIoOManuys.
Jlururanu3zanusara Ha chepara nomara ja 3a0eJe)KUM UHTEPECHH TCHACHIMU. Taka HarmpuMmep,
npopmrsT Ha bapak O6ama B monyssipHaTa conpaiHa Mpeka Twitter uma 0sn30 8 MbTH MOBEYE
MOCJIEZI0BATENN OT TO3M Ha ranara. ToBa € eIMH OT MHOXECTBO SICHU HHMKATOPH, Y€ HHTEPECHT
KBbM JIUTUTAJHATA TUIIOMAIUsS HE OCTaBa KaIllCyJIMpaH caMoO CPeJ] eKCIIEPTUTE U MPAKTULIUTE, HO
€ 4acT OT ChBpPEMEHHATa MacoBa KYJITypa, KO€TO HECbMHEHO BOJAU ciel cebe CH M 3HAYUMHU
O0IIIECTBEHH TPOMEHH.

B MeTrononornyecku miaH HAaCTOSIIOTO M3CIIEBaHE € Oa3MpaHO OCHOBHO Ha KaOMHETHO
npoyuBane (desk research). To cienBa ma Obje pasriiekIaHO KaToO IMPOYYBATEIHO B CBOS
xapakrep. Jluncara Ha myOnukanuy Ha OBJITAPCKU €3MK 10 OTHOILICHUE Ha U3CIIeIBaHU (PeHOMEH
HE IpeJroiara CTapTupalHe Ha MalaOHu eMITUPUYHY pa3paboTKH Mpear MoHe 00110 ouepTaBaHe
Ha TeOpeTUYHATa paMKa. IMeHHO B TOBa ce M3pa3siBa M OCHOBHUSAT IPUHOC Ha HACTOSAIIATA CTATHS.

LlenTa Ha W3cNeABaHETO € Ja 3aIbIHM €IHA Mpa3HUHA B MyOIMKAIMHTE IO TeMmaTra B
bwarapus. 1o To31 HauMH OCBEH OYepTaBaHE HAa TEOPETUYHUTE OCHOBHU Ha Pa3rieKAaHOTO MOJIe,
Morar fAa ObJaT MNpPeACTaBeHH W KOHKPETHU HAaNpaBJICHUS 3a IIOCIEIBAIlN EMITUPUYHU
n3cnenBanus. Hactosmusr TekeT Moke J1a Obe OT 1moj3a 3a ObAeIy H3CIeABaHus B MOJIETO Ha
JUTrruTajiHara HY6J'II/I‘-IH3 JUIIJIIOMalys. Ts HecveMHEHO BOAW 0 IPOMCHU B COLHUAIHUTE U
HpO(beCI/IOHaHHI/ITe IIPaKTUKHU, KOUTO H3CJICIOBATCIIUTEC Tpr6Ba Ja uMaTt npeaBua B CBOUTE
npoyusanus. Hacrosimara pa3paboTka He mpeTeHaupa 3a abCON0THA H34epIIaTeHOCT 110 TeMara.
[TpoBeieHOTO M3CIIE/IBAaHE € PEeATU3UPAHO EAWHCTBEHO CpeJl aHTJIOe3WYHHTe M3TovHHMIH. [lo-
IIUPOKO pPa3riIekKJaHe Ha TEOPETHYHOTO paMKHpaHe OM MOrjo na ObJe OT Ioi3a Hpenu
MNpEMHUHABAHE KbM HO-33)I’I:J'I60‘-ICHI/I CMITMPUYHHA HU3CJICABAHUAA.

Bbrpekn ToBa HacTosIaTa cTaThsl MOXKe J1a O'bJIe MOJIe3HA 3a CTY/ACHTH, U3CIICJOBATENN U
npakTui. Ha 6a3ara Ha mupok TeopeTudeH 0030p B Hes ca MPEJCTaBeHH 4 KIIIOUOBHU acleKkTa Ha
AUTUTAIN3UPAHCTO HaA Hy6J'II/I‘-IHaTa AUIIioManumsa, a UMCHHO CKOPOCTTa Ha KOMYHUKAIIUOHHUA
MOTOK, pa3pylIaBaHETO Ha HepapXU4HUS KOMYHHKAIMOHEH MOJEJ, IPOMEHHUTE BHB BIACTOBHTE
KoH(uUrypamu u GurynHaTa KOHIENIHS 32 BHHIIIHU U BBTPEIIHU ayauTopuu. [IpocieasBaneTo
Ha TE3HW TEHJEHIWH Ie ObJe OT 3HAUCHHE 3a PAa3BHTHETO HA LIENUS CEKTOp, a HacTosllaTra
pa3paboTka Moxe /1a ObJie OTIIpaBHA TOYKa MPH OBACHIH THPCEHHS B Ta3H HACOKA.
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8. Kalin Kalinov. Specifics of Digital Public Diplomacy. Rhetoric and Communications
[online], No. 49, 2021. ISSN (online): 1314-4464

Digital public diplomacy has become increasingly important in recent years due to a
number of factors. The main ones are the rapid development of technology and the rise of social
networks. As a result, practitioners in the field and the institutions they work for face a number of
new challenges, but also opportunities. The process is particularly important for organizations that
have encountered difficulties in managing their image even before the digitalization of the field.
The paper is one of the first attempts to conceptualize the field of digital diplomacy in a publication
in Bulgarian. Its task is to present a comprehensive theoretical overview that will serve as a basis
for future empirical research in the field. The publication outlines several key areas that the
digitalization of public diplomacy has had a major impact on, including the speed of the
communication flow, the breakdown of the hierarchical communication model, changes in power
configurations and the fluid concept of external and internal audiences.

Digital public diplomacy has been a growing phenomenon in recent years. This is the result
of many reasons, but the main ones are the rapid development of technology and the growing
importance of social networks in our daily lives. As a result of this process, practitioners and the
institutions they work for face a number of new opportunities and challenges. Debates in the field
are shifting their focus to efficiency and methodologies for accurate range measurement. The
process is particularly important for large structures in the field of public diplomacy, which have
found it difficult to coordinate their public diplomacy even before it has been digitized. Among
the main aspects that provoke the interest of researchers is the application of social networks in
traditional diplomatic practice.

It is difficult to overestimate the impact that digital technology has on the modern world.
This fully applies to the field of public diplomacy. The digitalization of the field helps us to outline
interesting trends. For example, Barack Obama's profile on the popular social network Twitter has
nearly 8 times more followers than the Pope's. This is one of many clear indicators that the interest
in digital diplomacy remains not encapsulated only among experts and practitioners, but is part of
modern mass culture, which undoubtedly leads to significant social change.

Methodologically, the present study is based mainly on desk research. It should be
considered as exploratory in nature. The lack of publications in Bulgarian regarding the studied
phenomenon does not imply the launch of large-scale empirical research before at least a general
outline of the theoretical framework. This is the main contribution of this article.

The aim of the research is to fill a gap in the publications on the topic in Bulgaria. Thus, in
addition to outlining the theoretical foundations of the field under consideration, specific directions
for further empirical research can be presented. This text may be useful for future research in the
field of digital public diplomacy. It undoubtedly leads to changes in social and professional
practices that researchers must keep in mind in their research. This paper does not claim to be
completely exhaustive on the subject. The study was conducted only among English-language
sources. A broader examination of theoretical framing could be useful before moving on to more
in-depth empirical work.
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Nevertheless, this article can be useful for students, researchers and practitioners. Based
on a broad theoretical overview, it presents 4 key aspects of the digitalization of public diplomacy,
namely the speed of communication flow, the destruction of the hierarchical communication
model, changes in power configurations and the fluid concept of external and internal audiences.
Following these trends will be important for the development of the whole sector, and the current
article can be a starting point for future searches in this direction.

9. Kalin Kalinov, Bogomil Kalinov. Conceptual Framework for Communication
Management. Communication Management: Theory and Practice in the 21 Century.
Edited by Vesselina Valkanova, Andreana Eftimova, Nikolai Mihailov, Teodora Petrova,
Efrem Efremov, Kalin Kalinov. Codus: ®akynarer mo KypHaJUCTHKAa M MacoBa
komyHuKanus, Codwuiicku yausepcuret ,,CB. Knument Oxpuncku®, 2020, c. 474-483.
ISBN: 978- 619-7567-04-5

VYrpaBineHneTo Ha KOMYHUKAIIMUTE B €IHA Opranu3anus mpe3 21. Bek € MHOTO TO-CJIOKEH
Mpouec OT TO3M Mpead HAKOIKO aeceTwyieTus. [lOCTOSHHMAT TOTOK Ha uH(OpManus u
HEBB3MOKHOCTTa 32 KOHTPOJ HaJ OOIIECTBEHUTE MUCKYCUU PE3YITHUpAT B 3aIbJDKUTEIIHA
IUalloTUYHAa M TIOCTOSIHHA BpPB3Ka C KIIIOYOBUTE MYOJIMKM W 3aMHTEPECOBAHU CTPAHU.
TpaguioHHOTO pa3ieneHre Ha KOMYHUKAIlMOHHATa MPaKTUKAa B KAaTErOpUU KaTo BPB3KH C
OOIIECTBEHOCTTa, MAapKEeTHHI, peKjamMa U T.H. BeYe HE € HANbBJIHO MPHJIOKHMO, 3all0TO
ChBPEMEHHUTE MOTPEOUTENN OYaKBaT MOCTOSTHHA KOMYHUKAIIHSI PE3 MHOKECTBO KaHAIIH.

Cratusita ce (Qokycupa Ha J[BE KIIOUYOBH XapaKTEPUCTUKU HA KOMYHUKALMOHHUS
MEHUKMBHT: TIOTOKa Ha WHGOpMaIlus M MPEKUBSIBAHETO, KOETO ro ChIBTCTBA. llo-mpocto
Ka3aHO, CHBPEMEHHUS KOMYHHUKALIMOHEH MEHUUKMBHT € ChIbpPKAHUE WU KOHTEKCT, KOETO
OTroBapsl Ha Bedye ycTaHOBeHaTa oT Mapian MakinybpH ujes, 4e MeausiTa € ChOOIIeHHETO, HO B
CBETJIMHATA Ha Obp3UTE TEMIIOBE Ha pa3BUTHE B cepaTa Ha KOMyHHKAIIMHUTE B 30paTa Ha 21. Bek.
CratusiTa IpeacTaBsi CUCTEMATUYEH TEOpPETUYEH 0030p B OMHUT Jia Ch3/ajJ€ COJUIHA OCHOBA 3a
Obmemy wu3cieaBaHuss B cdepara Ha KOMYHUKAIIMOHHHS MEHMDKMBHT. [lo TO3m HaymH ce
YCTaHOBSIBa KOHIIENITyaJHA paMKa Ha (DeHOMEHA U aKTyajHaTa MpaKTUKa B 001acTra.

CbBpeMEHHHSI MEIWEH U KOMYHUKAIMOHEH TeH3aX TMPEeACTaBd  MHOXKECTBO
npeAu3BUKaTeICTBa 3a mnpodecuonanuctute. Haii-HoBoTo wu3manue Ha EBponeiickus
KOMYHHUKAIITMOHEH MOHUTOP, HAW-TOJIIMOTO aHKETHO TPOYYBAHE CPE MPAKTULIM U TIPEJCTAaBUTETN
Ha aKaJIeMUYHHUTE CpeId B KOMYHHMKAIMUTE, O4YEepTaBa Hal-3HAYUMHUTE CTPATETHUYECKHU
peAn3BUKaTEICTBA npes mpodecusita B cienpamure 3 roauad. Ham 25% oT aHkeTHUpaHHTE
MOCOYBAT CIIEHUTE: U3rpa)</JaHe U 3ara3BaHe Ha JJOBEpuUeE, CIpaBsiHE ChC CKOPOCTTa U 0O0eMa Ha
MH(pOpPMAIIMOHHUS TIOTOK, ThPCEHE HAa HOBM HAYMHHU 3a Ch3/IaBaHE W Pa3MpoCTpaHEHWE Ha
ChIIbPKaHUE, CIPaBSIHE ¢ HEOOXOAMMOCTTA JIa C€ JOCTUTHE JI0 MOBEeUe ayIUTOPUU U KaHAIU C
OTpaHUYEHU pECypcH, aJanTHUPaHE KbM JUTHTAIHATA EBOJIOLUS U COLUAIHUTE MPEKH,
W3MOI3BaHe Ha TOJIeMH MAacHBU OT JIaHHU W/WIHM ajlTOPUTMHU 33 KOMYHHKAIUs, 3aCHJIBAaHE Ha
ponsiTa HAa KOMYHUKAlIMOHHATa (YHKIOMS B TOJKpena NpU B3eMaHe HAa PEHICHHUS OT TOIl
MEHUIKMBHTA.
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Bcesiko akageMnuHo M npo)eCHOHAIHO Moje ce cOTbCKBa HEM30EXKHO M C MPOOJIeMHU B
CBOETO pa3BUTHE, HO U3IJICK/A, Y€ ChbBPEMEHHATa KOMYHHUKAIHS € JOCTUTHAJIA TIOBPAaTHA TOYKA.
[TpodecnonanucTuTe ca U3MPaBEHU NPe MPEAU3BUKATEIICTBA, KOUTO ca MPUYUHEHU OT OBP30TO
pa3BUTHE HA TEXHOJOTUUTE (HAIP. M3KYCTBEHUS HHTEJIEKT, aITOPUTMHUTE HA COI[HATHUTE MPEXKH,
no-0bp3us MHGOPMALMOHEH MTOTOK U JAPYTH) U B CHIIOTO BPEME CE ONUTBAT Ja YCTAHOBST IO-
BHCOKO HHMBO Ha JIOBEpPHE B OpraHu3anusira (Hamp. CIpsSMO MEHHM/DKMBHTA) U M3BBH HEs KaTo
JOCTHUTaT 10 KJIIOUOBH ITyOJIMKH U ce O0pAT ¢ danmmBuTe HOBUHU. Beuuko ToBa TpsioBa 1a Obe
MIOCTUTHATO C TPEIBAPHUTEIHO OMNpEIeNeHH OIOPKETHH OTPAHUYEHHUS, KOETO HYeCTO BOIU [0
HEOOXOJMMOCTTA OT CTPATETUYECKO Pa3IpeeICHUE HA PECYPCUTE KbM IIPHOPUTETHUTE LIETH.

[Ipencrom na BUAMM KOS KOHLEHIMS INE JOMHUHUpPA CTpaTerMyeckara pamMKa Ha
KOMYHHUKAIIMHUTE B €IHAa OpraHu3alusl. BeIpeku ToBa, ICHO €, Y€ U BPB3KUTE C 0OILIECTBEHOCTTA,
Y MapKEeTUHTOBUTE KOMYHHKAIIMM MMaT CBOMTE MOCTOWHCTBA. OYEBHIHO €, Y€ O0enuHsBaIIA
KOHIICTIIIMS He OMBa J1a M3KJII0OYBA TAKTUYECKOTO ONEPATHBHO HUBO Ha KOMYHHKAIIUS U B CHIIOTO
BpeMe Ts TpsiOBa ja ObAe JOCTATHUHO SICHA, 32 J]a € YHHBEpCalIHO Bb3npueTa. [lonacrosmiem,
KOMYHUKAIIMOHHUAT MEHU/DKMBHT KaTO KOHIICTIIUS 3aCHJIBa HJEATAa, Y€ TOBA € YIPaBJICHCKA
¢byHkuus u TpsOBa ga Obae pasriexaaHa KaTo TakaBa, KOETO HEChbMHEHO € CThIIKA B IIPaBHIIHATA
nocoka. B mombiHeHne TS BKIIOYBA HEOOXOAUMHTE XapAKTEPUCTHKH 110 OTHOIICHUE Ha SCHOTA,
paMKupaHe U npuioxeHus. [Ipencron aa BUIUM Aaid MEXITyHapoJHaTa akaJeMU4Ha OOIIHOCT
11e IpreMe TePMUHA.

9. Kalin Kalinov, Bogomil Kalinov. Conceptual Framework for Communication
Management. Communication Management: Theory and Practice in the 215 Century.
Edited by Vesselina Valkanova, Andreana Eftimova, Nikolai Mihailov, Teodora Petrova,
Efrem Efremov, Kalin Kalinov. Sofia: Faculty of Journalism and Mass Communication,
Sofia University “St. Kliment Ohridski”, 2020, c. 474-483. ISBN: 978- 619-7567-04-5

Managing the communications of an organization in the 21% century is much more
demanding than it used to be a few decades ago. The constant information flow and the inability
to control public discussions result in a necessity for dialogic and constant connection with key
publics and stakeholders. The traditional division of communication practices into categories like
PR, marketing, advertising, etc. is no longer fully applicable as contemporary consumers expect a
consistent messaging via a multitude of channels.

The article focuses on two key characteristics of communication management: the
information flow and the experience that accompanies it. To put it simply, contemporary
communication management is content and context, which corresponds to the already established
theory of Marshall McLuhan that the media is the message but in the light of the prompt
developments in the communication field at the dawn of the 21% century. The presented article
focuses on a systematic literature review and attempts to construct a solid foundation for further
research into the field of communication management, providing a conceptual framework for the
phenomenon and its contemporary practice.

The contemporary media and communication landscape presents a series of challenges for
the modern professional. The most recent edition of the European Communication Monitor, the
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largest survey among practitioners and academics in the communication field, outlines a number
of important strategic issues for the following three years. Over 25% of the surveyed have pointed
towards the following: building and maintaining trust, dealing with the speed and volume of the
information flow, exploring new ways of creating and distributing content, matching the need to
address more audiences and channels with limited resources, coping with the digital evolution and
the social web, using big data and/or algorithms for communication, strengthening the role of the
communication function in supporting top-management decision making.

Every academic and professional field is facing issues in its development but it seems that
contemporary communication is currently at a cornerstone. Modern professionals are facing the
challenges caused by the rapid technological advancements (e.g. artificial intelligence, social
networks’ algorithms, faster information flow, etc.) and at the same time trying to establish higher
level of trust within the organization (e.g. top-management) and outside of it by reaching key
audiences and combating fake news. All of this has to be done within the pre-set budget constraints,
which frequently leads to the need to strategically allocate resources towards priority goals.

It remains to be seen, which concept would dominate the strategic framework of the
communications of an organization. However, it is clear that both public relations and marketing
have their merits. It is also clear that the unifying concept should not exclude the tactical
operational level of communication and at the same time be clear enough to be universally adopted.
At present, “communication management” as a concept emphasizes the idea that this is a
management function and should be viewed as one, which certainly is a step in the right direction.
Furthermore, it encompasses the much needed characteristics in terms of clarity, framing and
application. It remains to be seen whether the international academic community will embrace it.
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1. ''TABHU OT KOJIEKTUBHU MOHOT'PA®UN

10. Kamun KamuaoB. BbBeneHHe B KOMYHHUKAIMOHHHS MEHUUKMBHT |
Metoaosorndecku nmoaxoa. Codus: YU ,,Cs. Knument Oxpuacku®, 2021. ISBN: 978-
954- 07-5386-7

B mocnennus 6;mM30 BEK KOMYHHKAIIMOHHATa HayKa WM3BBPBSBA ABIBI BT OT CBOETO
Ch3/laBaHE M IbPBH HAyYHU THPCEHUS IO HAIM JHU. Pa3bupa ce, HE MOXKEM Ja MOALCHsBaME
(akTa, 4e KOMYHUKAIMATA € YacT OT HAIIETO ChUIECTBYBaHE OT camara 30pa Ha YOBEUECTBOTO.
Hemo mnoseue, paznuynu aBropu ome B JpesHa I'spums, a BEpOATHO M IO-paHO, OTIEIAT
BHUMaHHE UMEHHO Ha eJ[Ha WJIHM Apyra popMa Ha HHTEPAKIIUS.

I'maBara mpeacTaBs KpaTbK HCTOPUYECKU IPETJIe/l Ha Pa3BUTHETO HA KOMYHHKAIIMOHHATA
HayKa B CBETOBEH IuiaH. [locoueHu ca KIIF0OYOBH UMEHA U TEOPUH, KOUTO MPOMEHSIT Mapagurmara
B chepara. PazBuTHeTo Ha MOJIETO € MPEICTaBEHO XPOHOJIOTHYHO, 32 J1a O'bJIe MAKCUMATHO YI00HO
3a YuTaTeNs Ja Ce 3all03Hae C HEroO W J1a MPOCIEIN CIOXKHUTE B3aUMOBPB3KH MEKAY OTICIHUTE
TEOPETUYHH PAMKH.

Bropata 4Wact or riaBata ¢ TOCBETCHa Ha OBJIrapckaTa KOMYHHKAIIMOHHA HayKa.
[IpencraBeHn ca XpOHOJOTHMYHO KJIFOUOBHTE CHOMTHsS B eBOJOIUATa M. CIIOMEHATH ca HSIKOH
MMEHAa Ha BOJCUIM H3CJICIOBATENIHM OIIE OT 3apakJaHETO Ha KOMYHHKAIIMOHHATA HayKa B
Briirapusi, KakTo ¥ TEXHUAT MPUHOC 32 PA3BUTUETO HA CEKTOPA.

B nocnennara yact ot riaBara € mpeACcTaBeH METOI0JIOTHYHUS anapaT Ha rnpoekra ,,KoM:
WHcucer™ — eqHo OoT Hali-ManaOHUTE U3cieIBaHus B cepaTa Ha KOPIOPATUBHUTE KOMYHUKAIHH
B bearapus npe3 nocienaute roguHu. PaspaboTkaTa ce pasziens yCIOBHO Ha TPH €Tara, upes
KOHUTO YyCIIsiBa J]a OTPa3y IIbJIHOIIEHHO MOMEHTHATa KapTHHA B KOPIOPATUBHUTE KOMYHHUKAILIUU B
CTpaHara.

I{s10CcTHO r1aBata € MUPOK TEOpPEeTHYEH 0030p, B rojsiMaTra CH 4acT (pOKycHpaH BBPXY
€BOJIIOLMATA Ha pasriexgaHute peHoMmeHu. IlpeacraBeHn ca TEOpPETMUHU PAMKH Ha IOJIETO U
KITI0490BH MOHATHA. OOBPHATO € TIOCIIeIOBATEIHO BHUMAHHUE Ha MEKYHAPOJHUTE U OBJITapCKUTE
u3cienBaHus Mo Temarta. lIpeacTaBeH € W METOMOJNIOTWYECKHs amapar 3a I1OCIIeIBAIIUTe
3apJI00YEH TEOPETHYEH 0030p, EMIUPUYHO AHKETHO MPOy4YBaHE Cpel MPO(PECHOHATHMCTH H
peamuzupanute 10 1pI00YMHHN TOTYCTPYKTYPUPAHH €KCIIEPTHH HHTEPBIOTA.

10. Kalin Kalinov. Introduction to Communication Management and Methodological
Approach. Sofia: University Press ,,St. Kliment Ohridski, 2021. ISBN: 978-954- 07-
5386-7

In the last nearly century, communication science has come a long way from its inception
and first scientific research to the present day. Of course, we cannot underestimate the fact that
communication has been part of our existence since the dawn of humanity. Moreover, various
authors in Ancient Greece, and probably earlier, paid attention to one or another form of
interaction.
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The chapter presents a brief historical overview of the development of communication
science worldwide. Key names and theories that change the paradigm in the field are outlined. The
development of the sector is presented chronologically in order to be as convenient as possible for
the reader to get acquainted with it and to trace the complex relationships between the different
theoretical frameworks.

The second part of the chapter is dedicated to Bulgarian communication science. The key
events in its evolution are presented chronologically. Some names of leading researchers since the
birth of communication science in Bulgaria are mentioned, as well as their contribution to the
development of the sector.

The last part of the chapter presents the methodological apparatus of the project "CoM:
Insist” - one of the largest studies in the field of corporate communications in Bulgaria in recent
years. The research is conditionally divided into three stages, through which it manages to fully
reflect the current picture in corporate communications in the country.

The chapter as a whole is a broad theoretical overview, largely focused on the evolution of
the phenomena under consideration. Theoretical frameworks and key concepts are presented.
Consistent attention is paid to international and Bulgarian research on the subject. The
methodological apparatus for the subsequent wide theoretical review, empirical survey among
professionals and the conducted 10 in-depth semi-structured expert interviews are also presented.

11. Kanun KanunoB. ChImHOCT ¥ cnienM (KN HA KOMYHHKAIMOHHUS MEHUIKMBHT.
Coodus: YU ,,Cs. Knmument Oxpuncku®, 2021. ISBN: 978-954- 07-5386-7

KoMyHUKaIIMOHHUAT MEHUJDKMBHT € MOHATHE C HapacTBalllo 3HAYeHHE B eBpoIelckara 1
Obiarapckara KOMyHUKaIlMOHHA MpakTuKa. Hail-BeposTHO MpHUUMHKTE 3a Ta3H TEHICHLIUSA ca J0CTa
KOMIUIEKCHU M HsMa Kak Ja ObJaT I'BJIHOLEHHO OOSICHEHM B €/Ha €JUMHCTBEHA IJlaBa OT
KOJIEKTHBHA MoHorpadus. B cpimoTo Bpeme 3amadata Ha pa3paboTKara € ChbBCEM pa3jMyHa OT
HABJIM3aHETO B CEMAaHTHYHHU CIOpoBe. HsKoW OT MO-00ImHMTE MPHXH HAa HEOOXOTUMOCTTA OT
MOHATHE KaTO ,,KOMYHUKAI[MOHEH MEHH/UKMBHT ca CBBP3aHM C WHTETPUPAHETO Ha
KOMYHHUKAIIMHTE B ITPOIECca Ha CTPATETHIECKO IJITAHUPAHE Ha OPTaHU3aIUHITe, TUTUTATN3UPAHETO
Ha TI0JIETO, TIPOMEHEHHWTE OYaKBaHWS Ha ayAUTOPUUTE W CIMBAHETO MEXIY HSAKOTa SICHO
pasrpaHUYCHH AUCIUTUINHHE KaTO BPB3KHUTE C OOIIECTBEHOCTTA U MAPKETHHIOBUTE KOMYHHKAIIHH.
B koHKpeTHaTa riiaBa aBTOPHT pas3riekia HIKOM OT TEOPETUYHHUTE IOCTAaHOBKH B cepara H
MpaBH ONMUT 3a M3BEXKIaHe Ha paboTHa NeUHHUIMS HAa TOHSATHETO, Ype3 KOATO Ja Ch3/Aaje
HeoOxonumust GyHIAMEHT 3a MPOBEXkAaHe Ha H3cienBaHeTo. B chiioTo Bpeme T Ou Moria ga
MOCITY’KH Ha TEOPETULIM U MPaKTULIK B cdeparta npu TaxHaTa paboTa B Obaele.

[IppBaTa wacT OT TJaBaTta MPEICTAaBS IIHPOK TEOPETHYEH 0030p Ha TIOHSATHETO H
CBBbp3aHUTE C Hero TepMuHU. I[IpencraBeHn ca ocHOBoOMONAramy Hay4yHH TpyJoBe B cdepara.
OCHOBEH akIIEHT € IIOCTaBeH BbpXY TPAKTOBKaTa Ha 3ama/iHaTa IIKOJIa C peICTaBUTEH Hail-Beue
B aHIJIOE3UYHATa U HeMcKaTa Tpaauuus. Pa3paboTkaTa pasriexia 1 OCHOBOIIOJIATAIIN TPYIOBE
ot Pycus, koeto npasu 0030pa Ha MOHATUETO MMO-0ANaHCHPaAH U MBJIHOIEHEeH. YacTTa 3aBbpIIIBa ¢
MPEJCTaBUTENN Ha OBJIrapcKaTa akaJeMUyHa TPATULHs, KOUTO ca (POKYyCHpaIl CBOU pa3pabOTKH
B ceparTa.
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BwB BTOpAaTa 4acCT OT I'JlaBaTa X1 Ha baza IMPOBCACHU A HIMPOK TECOPECTUUCH 0630p € U3BCICHO
ABTOPCKO ONPEACICHUEC 3a TCPMHUHA KOMYHUKAITUOHEH MCHUJIPKMBHT. Toe:

KomyHukayuonnusm menuo’cMbHm e YnpasieHcKa QYYHKYus, Koamo uHmezpupa 6CUUKU
KOMYHUKAYUOHHU Npoyecu HA 0adeHa opeaHuzayus uiu Opamo no epeme Ha MsAXHOMO
NIAHUpane, peanu3ayus U MOHUMOPUHS C yel NoOnomazane eqreKmueHomo u eqhuKacHo
nocmueane Ha cmpamezuyecKume yenu.

Hsikosiko KIIF04OBH acriekTa Ha Ta3u JeUHUALUS clieiBa qa Obaat oroenszanu. Ha mbpBo
MSCTO TOBa € WJAEATa, Y€ KOMYHHUKALMOHHUAT MEHHJUKMBHT € VIpaBJICHCKA (YHKIIHS.
OmnpeneneHneTo M3BaX/aa OKOHYATEIHO KOMYHHKAIIMUTE OT cepara Ha HU3IBIHUTEIUTE U TH
IIOCTaBsl HAa MacaTa Ha B3MMAalIUTe peuieHHs. BTOpuAT KIIIOUOB MOMEHT B OIPEAEIECHUETO €
MHTErPUPAHETO HAa BCUYKM KOMYHHMKAI[MOHHHU IPOLIECH B JaJieHa opraHu3anus. ToBa Moxe Ja
BKJIIOYBA KAaKTO BPB3KU C OOILIECTBEHOCTTa, Taka U MApKETHMHIOBM KOMYHHUKALlUM, Taka U
KOMYHUKAIIMOHHU JEWHOCTH HAaCOUYEHU KbM CIYXKHUTEIUTE M peanusupaHu cbBmectHo ¢ HR
nenapraMeHTa. TpeTH ChLIECTBEH acleKT € pas3riiekJaHETO Ha KOMYHUKAIIMOHHNUS MEHUKMbBHT
KaTo yrnpaBlieHCKa (GyHKIIUS B pAMKUTE Ha OpraHu3anus u/wim opanj. 3epdac u3noa3Ba TEpMUHA
,KOMYHUKAIIMOHHA €IMHULA, HO 3a aBTOpa TOBa 3BYYM TBBPJAE HEICHO, TbU KaTo
KOMYHHKAIIMOHHA eJMHHIIa OU MOT'BJ Aa ObJe BCEKU €JIEeMEHT OT Ipolleca Ha KOMYHUKAIIHS WIN
MOHE Taka € Ha Teopus. He Ha mocieqHo MACTO, LeNITa HA KOMYHUKAlMOHHUS MEHU)KMBHT € J1a
MOATMIOMOTHE MTOCTUTAHETO Ha CTPATeTHUYEeCKUTEe 1esid. ToecT, BCeKH U3MepHUTeN Ha €(EeKTUBHOCT
1 e(pUKaCHOCT B ChBPEMEHHUTE KOMYHUKAIIMU OU ciieBajo Aa Ob/ie 0OBBP3aH C LENenoIaraHeTo
Ha OpraHu3alusITa Wik OpaHja.

11. Kalin Kalinov. Essence and Specifics of Communication Management. Sofia:
University Press ,,St. Kliment Ohridski*, 2021. ISBN: 978-954- 07-5386-7

Communication management is a concept of growing importance in the European and
Bulgarian communication practice. Most likely, the reasons for this trend are quite complex and
cannot be fully explained in a single chapter of a collective monograph. At the same time, the task
of the present work is quite different from entering into semantic disputes. Some of the more
general touches of the need for a concept such as "communication management" are related to the
integration of communications in the process of strategic planning of organizations, digitalization
of the field, changing audience expectations and merging between once distinct disciplines such
as public relations and marketing communications. In the specific chapter the author considers
some of the theoretical formulations in the field and tries to derive a working definition of the
concept, through which to create the necessary foundation for the study. At the same time, it could
serve theorists and practitioners in their future work.

The first part of the chapter presents a broad theoretical overview of the concept and related
terms. Fundamental scientific works in the field are presented. The main emphasis is placed on the
interpretation of the Western school with representatives mostly in the English and German
tradition. The development also examines foundational works from Russia, which makes the
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overview of the concept more balanced and complete. The part ends with representatives of the
Bulgarian academic tradition, who have focused part of their work in the field.

In the second part of the chapter and on the basis of the conducted broad theoretical review
an author's definition of the term communication management is derived. It is as follows:

Communication management is a management function, which integrates all
communication processes of an organization or a brand during their planning,
implementation and monitoring in order to facilitate the effective and efficient achievement
of the strategic goals.

Several key aspects of this definition should be noted. First of all, there is the idea that
communication management is a managerial function. The definition finally removes
communications from the field of performers and puts them on the table of the decision makers.
The second key point in the definition is the integration of all communication processes in an
organization. This may include both public relations and marketing communications, as well as
communication activities aimed at employees and implemented jointly with the HR department.
A third important aspect is the consideration of communication management as a management
function within an organization and / or brand. Zerfas uses the term "communication unit”, but this
sounds too vague to the author, as a communication unit could be any element of the
communication process, or at least in theory it is so. Last but not least, the goal of communication
management is to help the achievement of strategic goals. That is, every measure of effectiveness
and efficiency in modern communications should be linked to the goals of the organization or
brand.

12. Kamun KanunoB. MeToa0J10rusi HA AHKETHOTO H3cJelBaHe M JeMorpadceku
npo¢ua Ha uzBaakara. Copus: YU ,,C. Kmument Oxpuacku®, 2021. ISBN: 978-954-
07-5386-7

Bropara ¢a3a Ha u3cienBaHeTo BKIOYBA M ChbOMpaHE HAa €MIIMPUYEH MaTepuai upe3
ankera. Ts e mpoBeaeHa cpexa 104 mpodecroHamucTH OT KOMYHHKAllMOHHATa MPAKTHKAa B
bearapus. B nmpeacraBeHara riaBa OT pa3paboTkara € pasriiejaH Ha I'bpPBO  MSCTO
MCTOHOJOTUYCCKUA MMOAXO0d ITPpU C’I)6I/IpaHeT0 Ha CMIIMpHUYHA I/IH(l)OpMaIII/ISI Hu CJIE] TOoBa O6HII/I$I
nemorpadcku npoduia Ha pecnioHneHTute. OuepTaHu ca U MPOMYCKUTE U ClIa0uTe CTpaHU B
M3CIeIBAHETO C HaJeK/1aTa Te a ObJaT B3€TH MPEABUL OT U3CIEA0BaTENN Ha MOJIETO B ObelIe.

AHKeTaTa € 4eCTO U3IOJI3BaH METO/, KOraTo U3CJe/IBAHETO CE€ CTPEMU Ja MPOYYH MHEHUS
U ycelaHus Ha pecrioHieHTUTe . ToBa € 1 OCHOBHATA 3ajJjaya MpeJl eKHUIla Ha 1slaTa KOJIEKTUBHA
MoOHOTpadusi — pas3riaekJaHETO HAa CYOCKTUBHUTE BB3MPUATHS HA NPOPECHOHATUCTH OT
MpaKTUKaTa 3a mpodecusita U pa3BUTHETO HA KOMYHHKAIMOHHHS MEHUIKMBHT B bwarapus.
Kakro Bceku apyr meron Ha M3Cl€[BaHE, aHKETHOTO MPOYYBAHE MMa CBOUTE MPEAUMCTBA U
HEJIOCTATBIIH.

[TonoxurenHuTe My CTpaHHM Ca CBBP3aHU C BB3MOKHOCTTA 33 JAOCTUTAHE /10 MO-TOJISIM
Opoil pEecroHIEHTH W KOJIMWYECTBEHOTO TMpelcTaBsHe Ha naHHUTE. ChII0 Taka aHKeTaTa €
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CPaBHUTEIHO JIECEH MHCTPYMEHT 32 HaOWpaHe Ha ITbPBHYHA EMITUPUYHA WHPOPMAIIUs, KOETO €
CEpUO3CH apryMEHT TPE/IBH]l OTPAaHHUYCHHS OTIEPATUBEH U (PMHAHCOB PECypC 3a MPOBEKIAHE HA
n3cienBaHeTo. JlOMbIHUTEHN MOJIOKUTEITHN CTPaHH MPH M300pa Ha aHKeTaTa KaTo METOoJ ca
CBBbp3aHu ¢ pazpazuiara ce nanaemus or COVID-19 B cBeta, Thil KaTO M3MOJI3BAHETO HA OHJIANH
WHCTPYMEHT HE Hajara (HU3MYEecCKO NPUCHCTBHE M HE Ch3JaBa PHCK 3a 3[paBeTO Ha
PECIIOH/ICHTHTE.

Crnen mpencraBsiHe Ha METOJIOJIOTHYECKATa PaMKa HAa aHKETHOTO MPOYYBAHE B IbpBaTa
9acT, BTOpaTa 4acT OT TJiaBaTa O4epTaBa OCHOBHUS JeMOrpadCcKu mpoduil Ha PECTIOHICHTHTE B
MpOBE/IcHATa AaHKETa, KOMTO € OCHOBA U 3a MOCJIEIBAIIUTE YaCTH OT KOJIEKTUBHATAa MOHOTpadwsL.
[[smocTHO W3BajgKaTa Ha aHKETaTa € M3KIIOYUTETHO OalaHCcHpaHa MO OTHONICHHE HAa BCHYKH
KIIFOUOBH JieMorpadcku nokazarenu. HabmogaBa ce 1o0po pasnpeneieHne MexX1y pa3IuaHuTe
KaTeropuu Bb3PaCcTOBHU TPYIIH.

PasnpenenenneTo 1o moj Ha PEeCIOHACHTUTE HE € OaTAHCUPAHO B KJIACHUSCKUS CMHUCHI Ha
nougTueto. banzo 80% oT MONBLIHUINTE aHKETAaTa ca JKeHH, a MbxeTe ca eaBa 21%. Pexnno e na
orOenexxuM obade, ye crenudukara Ha CEKTOpa TO TMPaBU TO-TPUBJICKATENICH 3a JaMHTE.
[Ipenxonuu u3cnenBanus Ha 3nareBa u CriacoB B 00J1acTTa JOCTUTAT A0 3aKJIIOYEHHETO, Y€ OKOJIO
80% ot paboTeruTe B KOMyHUKAIMUTE B bhJIrapusi ca )KeHU U B TO3U KOHTEKCT MPEICTABEHOTO
U3CJIeIBaHE OTTOBAps HAa TaKa OYEPTAHUS TPOQHII.

ChlllecTBeH BBIPOC 3a MPOGUIMPAHETO HA PECIOHACHTUTE € CBBP3aH ¢ Oposl TOIUHH
TPyAOB CcTaxX B cdepara Ha KoMyHHKanuute. [locTMHrHato e paBHOBecMe B Tpoduiia Ha
PECIIOHJICHTHTE TIO0 TO3M MoKa3aren. [loutu paBeH e OpoAT Ha NPO(ECHOHATHCTUTE, KOHTO
paboTAT B ceKTOpa MeXy | U 5 TOJAMHU U ca NOIBJIHWIA aHKETaTa ¢ TO3U Ha CKCIIEPTHTE C HaJI
10 romMHM CTaX B KOMYHHMKanuuTe. HEChbMHEHO BKIIIOYBAHETO Ha IMO-TOJSM Opou
npodecroHanucTd OW MOBUIIWIO TMPEACTABUTETHOCTTa M TOYHOCTTA Ha pe3yNTaTHTe, HO
paBHOMEpHUSI OamaHC MEXAy MO-OMUTHU M TO-MIIAM EKCIEepTH B KOMOHWHAIMS C rojsMmara
BapHaIlys B U3BaJIKaTa o IpYTH MoKa3aTelln Ch3/1aBat MPEANOCTaBKY U3CIEIBAHETO J1a ce IpruemMa
KaTo 3HAYMMO U J100pa OTIpaBHa TOYKa 3a OBACIIM TPOyuBaHus B cepara.

12. Kalin Kalinov. Survey Methodology and Demographic Profile of the Respondents.
Sofia: University Press ,,St. Kliment Ohridski*, 2021. ISBN: 978-954- 07-5386-7

The second phase of the research also includes the collection of empirical material through
a survey. It was conducted among 104 professionals from the communication practice in Bulgaria.
In the presented chapter of the study, the methodological approach in collecting empirical
information is considered first, followed by the general demographic profile of the respondents.
Gaps and weaknesses in the study are also outlined in the hope that they will be taken into account
by field researchers in the future.

The survey is a commonly used method when it seeks to examine the opinions and feelings
of respondents. This is the main task of the team of the whole collective monograph - the
consideration of the subjective perceptions of professionals from the practice of the profession and
the development of communication management in Bulgaria. Like any other research method, the
survey has its advantages and disadvantages.
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Its positive aspects are related to the possibility to reach a larger number of respondents
and the quantitative presentation of the data. Also, the survey is a relatively easy tool for gathering
primary empirical information, which is a strong argument given the limited operational and
financial resources for conducting the study. Additional positive aspects of the choice of the survey
as a method are related to the outbreak of the COVID-19 pandemic in the world, as the use of an
online tool does not require physical presence and does not pose a risk to the health of respondents.

After presenting the methodological framework of the survey in the first part, the second
part of the chapter outlines the main demographic profile of the respondents, which is the basis for
the subsequent parts of the collective monograph. Overall, the sample is extremely balanced in all
key demographic indicators. There is a good distribution between the different age groups.

The gender distribution of the respondents is not balanced in the classical sense of the term.
Nearly 80% of those who completed the survey were women, and only 21% were men. It is worth
noting, however, that the specifics of the sector make it more attractive to women. Previous
research by Zlateva and Spasov in the field came to the conclusion that about 80% of those working
in communications in Bulgaria are women and in this context the presented study corresponds to
the outlined profile.

A significant issue for the profiling of the respondents is related to the number of years of
work experience in the field of communications. A balance has been reached in the profile of the
respondents on this indicator. Almost equal is the number of professionals who work in the sector
between 1 and 5 years and have completed the survey with that of experts with over 10 years of
experience in communications. Undoubtedly, the inclusion of more professionals would increase
the representativeness and accuracy of the results, but the balance between more experienced and
younger experts in combination with the large variation in the sample of other indicators creates
prerequisites for the study to be considered significant and good starting point for future research
in the field.

13. Kammu Kanunros, boromun Kanunos. U3mepBaHe Ha e)eKTUBHOCT B CbBPEMEHHUTE
komyHukauuu B bearapusi. Copus: YU ,,Cs. Kimmment Oxpuncku®, 2021. ISBN: 978-
954- 07-5386-7

B koHkpeTHaTa ry1aBa OT KOJEKTMBHaTa MOHOTpadusi ca MpeICTaBeHU pPE3yITaTUTE OT
HSKOJIKO 3HAYMMH BBIIPOCA B PAMKHTE HAa AHKETHOTO IIPOYYBaHE, KOETO € 4acT OT npoekra ,,KoM:
Nucuct®. Becuuku 1€ ca CBbpP3aHU UMEHHO C BB3MPUITHATA HA OBIATapcKUTe MPOPECUOHAITUCTH
10 OTHOILIEHNE U3MEPBAHETO HA €()EKTUBHOCT U PA3IMUYHNUTE HHCTPYMEHTH 3a TOBA.

I'maBata 3amoyBa ¢ aHanmu3 3a OOIIO BBINPHUATHE 32 €PEKTUBHOCT Ha OTIEIHHUTE
KOMYHHKAIIMOHHU (YHKIIMH B JaJieHa opraHu3anus. BrnocnencTsue ca pasrieaHu U KIIFOYOBHUTE
KaHaJI1, KOUTO CIIOPE]] aHKETUPAHUTE Ca 3HAUMMH 3a JIOCTUTaHE /10 ayAUTOPUATA KbM HACTOSIIMS
MoMeHT. CrieraiHo BHUMaHue € 00bpHATO M Ha Mpolieca Ha TUTUTAIN3alns Ha KOMyHUKALUsATa,
KaKTO M KOHKPETHUTE My U3MEPEHUs B ObJIrapcKkaTa KOMyHUKAI[MOHHA MPaKTHKA.

Hsma yHuBepcaneH mnokasaTen 3a HM3MepBaHe Ha €(EKTHBHOCT B KOPHOPATUBHUTE
KoMyHUKanuu. ToBa e rimoOaneH mpobieM, Ha KOWTO NpO(EeCHOHANTUCTH OT LEIHUsS CBST
IIPOABIKABAT J1a THPCAT PELLICHKE, HO TOBA HE € OCHOBEH IIPEAMET Ha IIPEACTABEHOTO U3CIICABAHE.
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3a (bl/IHaJ'I Ha IjlaBaTa C€a pasrji€JaHu U IIPOMCHUTC B 6IOI[}KGTI/IT6, HHCTPYMCHTHUTE, YPE3 KOUTO
POOHUTE CKCIIEPTHU U3MEPBAT e(beKTI/IBHOCT M KOJIKO 4YC€CTO TOBA OKa3Ba BJIMUAIHHC B ,HeﬁHOCTTa M.

MoxeM Haii-o0110 Ja ouepTacM TPH XHUIIOTE3H Ha MPEJICTaBEHATa YacT OT U3CIIeIBAHETO:
hl: Ilopadu obexmusHu unu cybekmusHu (axmopu, nogeuemo npo@pecUoHarIucCmu uje
OMUUMAM MHONCECMBOMO KOMYHUKAYUOHHU KAHAMU KAMO eQeKmueHu, HO ue umd
MeHOeHYUsL KbM NO-8UCOKU Pe3yImamu 3a OUSUMainume niamgopmu.

h2: e ce nabarooasa acho omopvneane Ha KOMYHUKAYUOHHU OI00CemU U AKYeHmu Om
MpaouyUoHHUmMe Meouu KoM OUSUMAaiHume niam@opmu nopaou WUpox CHeKmvp Om
NPUYUHU.

h3: Oyenkume 3a eghekmueHocm HA KOMYHUKAUUAMA Wje ce U3NOA36aMm UWUPOKO 3d
npeyenKa 3a ycnexa Ha KOMYHUKAYUOHHAMA UHUYUAMUBd, HO 6 NO-MAJKA CHeneH 3d
KOpeKyusl u usepaxcoane Ha cmpame2usima Ha Opanoa.

C HSIKOH MaJIKu YCJIOBHOCTH MOKEM Oa Ka)XC€M, Y€ TPUTC XUIIOTC3HW Ha NPCACTaBCHATa
rjaBa OT M3CICABAHETO C€ JOKa3BaT KaTO BaIWAHU. B roisMa 4gact oT 3ajaJcHUTE BBIIPOCHU Ha
INpCaACH IUIaH H3JIM3a IPCAINIOYUTAHHC OT CTpaHa Ha HpO(beCI/IOHaHI/ICTI/ITe KbM JUTMTAJIHUTC
HJ'IaT(bOpMI/I C KJIIOYOB (I)OKyc BBpPXY COLHUAIIHUTEC MPCIKHU. Ta3u TeHaeHLUS € OTpa3€Ha U B
6IOI[)K€TI/IpaHCTO " IpepasnpeCaAc/LIHETO Ha 6IOI[)K6TI/IT6 Ha OopraHu3alnuAgaTa. I[O rojasiamMa CTCIICH B
E’bﬂl"apI/IH B MOMCHTA C€ ITpHJIaraT MHOKCCTBO Bb3MOKHOCTH 3a U3MCPBAHC Ha C(beKTI/IBHOCTTa Ha
KOMYHUKAIUATA. Bce ome o0aye HEe BCUUKU PECIIOHACHTH H3II0JI3BAT U3MCPCHATA e(l)eKTI/IBHOCT
IIpu NIOpOMCHU B KOMYHHKAIIMOHHATA CTpPATCrusl. ToBa e egHo oT HallpaBJICHUATA, B KOHTO
CCKTOPBT B CTpaHaTa BCC OIIIC THPIIK PA3BUTHUC, a CbIIIO U Pa3KpHBa I10JIC 3a 6L,HGH_II/I HU3CICABaHUA
10 TCMarTa.

13. Kalin Kalinov, Bogomil Kalinov. Measuring Effectiveness in Contemporary
Communications in Bulgaria. Sofia: University Press ,,St. Kliment Ohridski*, 2021.
ISBN: 978-954- 07-5386-7

The specific chapter of the collective monograph presents the results of several important
questions in the framework of the survey, which is part of the project "CoM: Insist". All of them
are related to the perceptions of Bulgarian professionals regarding the measurement of efficiency
and the various tools for this.

The chapter begins with an analysis of the general perception of the effectiveness of
individual communication functions in an organization. Subsequently, the key channels are
considered, which according to the respondents are important for reaching the audience at the
moment. Special attention is paid to the process of digitalization of communication, as well as its
specific dimensions in the Bulgarian communication practice.

There is no universal measure of performance in corporate communications. This is a
global problem that professionals around the world continue to look for a solution to, but this is
not the main subject of the presented study. Finally, the chapter discusses changes in budgets, the
tools by which national experts measure effectiveness and how often this affects their work.
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We can generally outline three hypotheses of the presented part of the study:

hl: Due to objective or subjective factors, most professionals will consider many
communication channels as effective, but there will be a tendency for higher results for
digital platforms.

h2: There will be a clear shift in communication budgets and highlights from traditional
media to digital platforms for a wide range of reasons.

h3: Communication performance assessments will be widely used to assess the success of
a communication initiative, but to a lesser extent to adjust and build brand strategy.

With some small conditionalities, we can say that the three hypotheses of the presented
chapter of the study prove to be valid. In most of the questions asked, the preference of
professionals for digital platforms with a key focus on social networks comes to the fore. This
trend is also reflected in the budgeting and redistribution of the organization's budgets. To a large
extent, Bulgaria currently has many opportunities to measure the effectiveness of communication.
However, not all respondents yet use the measured effectiveness in changing the communication
strategy. This is one of the areas in which the sector in the country is still developing, and also
opens a field for future research on the subject.

14. Kanua KanuHoB. MeTOm0/I0THYECKH 0ejIeKKH MO0 IbJIO0OYHHHHTE HHTEPBIOTA U
ekcrepTHa JeUHUIUS HA TOHSTHETO ,,KOMYHUKAIIMOHEH MeHHIKMBHT. Codus:
YU ,,Cs. Kimument Oxpuacku, 2021. ISBN: 978-954- 07-5386-7

Tperata u mocnenHa 4acT OT KOJNIEKTHBHATa MOHOTpadus € MOCBeTeHa Ha IBJIOOYUHHU
€KCIIEpPTHU UHTEPBIOTA, YPE3 KOUTO J]a CE€ 3aBBPILHU YCIEIIHO TPUAHTYJIALMATA CIIE]] IPOBEICHUTE
TEOPETUYHU 0030pH U aHKETHOTO MpoyuBaHe. [1o To3u HaYMH ce MaKCUMHU3Hpa BH3MOXKHOCTTA 3a
00EKTHBHA OIICHKA Ha aKTYAIIHOTO ChCTOSIHUE HA KOMYHUKAIIMOHHUS CEKTOp B bbarapusi.

B npezncraBenara riaBa € ouepraHa I'bpPBO METOJIOJIOTUSTA HA IBIOOUYNHHUTE €KCIIEPTHU
WHTEPBIOTa, KOUTO ca npoBeeHu ¢ 10 Bojemnu ekcrnepTy B cepara B meprojia oHu — 1oau 2021
rog. BnocnenctBue e HampaBeHO CpaBHEHHE MEXAY COOCTBEHUTE Je(UHUIMU Ha
MHTEPBIOMPAHUTE 3a ,,KOMYHUKAIIMOHEH MEHU/UKMBHT U Ta3u, KOSTO € YyCHEIIHO M3BeJAeHa Ha
0a3a TeopeTUUHHUs 0030p B ITbPBA IIaBa OT pa3paboTKaTa.

JIb100YMHHOTO MHTEPBIO € OMNpPENEeIsIHO OT peAMlia HM3CIIeNoBaTeNd KaTo Hai-uecTo
M3MONI3BAaHUAT METOJ 3a ChOMpaHe Ha MbpPBUYHA eMIupuyHa WHPopmamus B chepara Ha
coLlMaJHUTE Hayku . ToBa mO3BOJIABA HAa MU3CJIEI0BATENINTE, KOUTO CE CIIMpAT HA TO3U METOJ, J1a
ce 6a3upar Ha GoraTHs ONUT Ha CBOUTE KOJIETH, KOUTO €a IO MpUJIarajiv B MPEAXO0AHH U3CIICIBAHUS
Y TOBA € HEChbMHEH IUTIOC B MPAKTUYECKH TUIaH.

B cnepaBamiara yacT OT riaBara ca NpeACTaBEHU ONPEEICHUsATa Ha BCUUKU €KCIEPTH 3a
MOHSATUETO ,,KOMYHUKAIIMOHEH MEHUKMBHT U Cca CpaBHEHU Te ¢ U3BeAeHOoTO B ['naBa I, koero e
Ha 0a3a mWHUpoK TeopeTryeH 0030p. Ilo3ununTe Ha HHTEPBIOMPAHUTE EKCIIEPTH ca MPEACTAaBEHH
MaKCHMAaJTHO ISUIOCTHO M 0e3 aBTOpPCKa HaMeca, 3a Jia M03BOJISIBAT CBOOOAHA UHTEPIIPETalUs OT
gutarens. L[smocTHO MokeM a 0TOeNneXnM, 4e uMa J10CTa OJIM3KHU OTNpeIeTICH s Ha TIPAKTUIIN 10
naseHata JAeUHUIMS HAa TEPMHUHA ,,KOMYHUKAIlMOHEH MEHH/DKMBHT B IbpBaTa 4YacT OT
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KOJIeKTUBHATa MOHOTrpadus. Pazbupa ce, ©Ma U He MaJIKO Pa3jINKHU, HO CHIIOTO MOXKE Ja Ce Kake
U 3a OTIEIHUTE ONpPENENICHUS Ha pPa3IMYHUTE MpodecroHanucTu. B 3akitoueHue mMoxkeM Ja
pueMeM, 4e TePMUHBT UMa MOTEHIIMAJ /1a C€ HAJIOXKH M YCTAHOBU B MpaKTUKATa, HO TOBA I
3aBHUCH OT ISUIOCTHUTE Pa3BUTHS B CEKTOPA, aKaJIEMUYHUS JUAJIOT U CyOEKTUBHUTE BBH3MPUITUS
Ha eKCrepTu oT cepara.

14. Kalin Kalinov. Methodological Notes on In-Depth Interviews and Expert
Definition of the Term “Communication Management”. Sofia: University Press ,,St.
Kliment Ohridski®, 2021. ISBN: 978-954- 07-5386-7

The third and last part of the collective monograph is dedicated to in-depth expert
interviews, through which the triangulation after the theoretical reviews and the survey is
successfully completed. In this way the possibility for objective assessment of the current state of
the communication sector in Bulgaria is maximized.

The presented chapter first outlines the methodology of in-depth expert interviews
conducted with 10 leading experts in the field in the period June - July 2021. Subsequently, a
comparison is made between the own definitions of the interviewees for "communication
management™ and the one that was successfully outlined on the basis of the theoretical overview
in the first chapter of the monograph.

In-depth interviews have been identified by a number of researchers as the most commonly
used method for gathering primary empirical information in the social sciences. This allows
researchers who rely on this method to build on the rich experience of their colleagues who have
applied it in previous research, and this is a definite plus in practical terms.

The next part of the chapter presents the definitions of all experts on the concept of
"communication management™ and compares them with those set out in Chapter I, which is based
on a broad theoretical overview. The positions of the interviewed experts are presented as
comprehensively as possible and without the author's intervention, in order to allow free
interpretation by the reader. Overall, we can note that there are quite close definitions of
practitioners to the given outline of the term "communication management" in the first part of the
collective monograph. Of course, there are many differences, but the same can be said for the
different definitions of different professionals. In conclusion, we can assume that the term has the
potential to be imposed and established in practice, but this will depend on the overall
developments in the sector, academic dialogue and the subjective perceptions of experts in the
field.
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15. Kanua KanwHoB. PosisiTa HAa KOMYHHUKAIIMHOHHHUS MEHHIXBP B ChbBpPeMEHHHUTE
opranm3anuu. Codus: YU ,,Cs. Kmument Oxpuncku‘, 2021. ISBN: 978-954- 07-5386-7

EnuH OT KJIHOYOBUTE BBIPOCH, KOUTO IMOCTaBsl HACTOSLIOTO M3CJEABAHE € CBBP3aH C
MSICTOTO M POJIsiTAa HA KOMYHMKAI[MOHHUS MEHUIKBP. B KoHTekcTa Ha MoHOrpadusra ToBa €
YOBEKBT, KOWTO OTTOBaps 3a YIPaBICHUETO HA KOMYHMKAllMUTE B JIaJICHA OpraHU3alus Wid 3a
KoHKpeTeH Opanz. [loHATHETO MMa MOTEHIHMANA Ja Ce HAJIOKHM KaTO 4acT OT MpaKTUKAaTa U Ha
OBarapckus masap, Makap TOBa J1a 3aBUCH OT peanla GaKTOpH.

B npencraBenara rnaBa pasriiekIaMe TpPU KOHKPETHM AaCHEKTa CBBP3aHU C
MMO3ULMOHUPAHETO HA CbBPEMEHHNUTE KOMYHUKALIMOHHU ITPAKTUKH B €[JHA OpraHU3alus, a U U3BbH
Hes. [IepBUSAT ce (GoKycHpa BBPXY XapaKTEPUCTUKHTE HAa KOMYHHKAI[MOHHATA (QYHKIHS W
OIpEeEIHETO M KaTo M3I'BJIHUTENCKA WK yrpaBieHcka. To3u faedar He € HOB 3a cepaTa, HO
HECbMHEHO Pa3BUTHATA B CEKTOPA OT MOCJIEIHUTE FOJAUHU MPABAT IPOTHBONOCTABSIHETO MO-JIECHO
pa3penrmMo oHe B TEOPETUYCH IJIaH. B ciaydast roBOpuM 3a cOTBCHK Ha KIIacCHYecKaTa IIKOJa B
KOMYHHUKAIIUUTE C MO-ChbBPEMEHHUTE TPAKTOBKHU .

BTopusT KiIHO4YOB acmekT € CBBpP3aH C MACTOTO Ha KOMYHHUKAlMOHHUS MEHUKBD B
paMKUTE Ha OpraHu3alusaTa U PojsaTa, KOATO Urpae Ta3u GUrypa 3a npaBUIHOTO (GYHKIIMOHUPAHE
Ha 1sJ1aTa CTpyKTypa. Tyk pasriexaaMme peHoMeHa mpes3 nmpu3MaTa Ha ChbBpeMEHHaTa MpaKTHKa,
HO ONMPANKK ce HAa Be4Ye IMPOBEICHHU M3CIEBaHUsA OT KOJIETH B pyru crpanu. Llenra Hu e na
YCTaHOBUM pEaJHHUTE MapamMeTpu Ha paboTa HAa CHBPEMEHHHS KOMYHHUKAIIMOHEH MEHUIXBD B
bbarapus.

He Ha mocnegHo MsCTO, M3CIEABAaHETO aTaKkyBa €IWH BBIPOC, KOWTO MPOJIbIKaBa Aa
u3MbyBa Objarapckara akageMU4Ha OOMIHOCT. Toil € CBbp3aH C BB3MOXKHOCTTA 3a SICHO
pa3TpaHUYEeHUE MEXAY OTIEIHUTE KOMYHMKAIMOHHA WHCTPYMEHTH Karo MapKETUHIOBU
KOMYHHKAIIMU U BPB3KH C OOIIECTBEHOCTTAa. Makap Ja € ouepTaHa pa3rpaHUYUTEHA JTHUHUS OT
W3CINeI0BaTENNTE, )KETaHUETO Ha aBTOpa € Jla MPOBEpU peaTHUTEe M3MepeHUs Ha (eHOMEeHa B
bearapus. BernpocsT € AUCKyTHPaH B MHOKECTBO MyOIUKAIIUU, BKIIOYUTETHO cTaTus Ha KoTnbp
ot kpas Ha 70-Te romuan Ha XX Bek. L[amocTHO MOkeM Ja OTOeneXuM, Y€ MMa CEpHUO3HO
MIPUTIOKPUBAHE MEXK/Ty TIO3UIIMUTE Ha UHTEPBIOUPAHHUTE EKCIIEPTH B cepaTa Ha KOMYHUKAIIUHUTE
10 MIPEJCTABEHUTE B IJ1aBaTa BBIIPOCH.

15. Kalin Kalinov. The Role of the Communication Manager in Contemporary
Organizations. Sofia: University Press ,,St. Kliment Ohridski®, 2021. ISBN: 978-954- 07-
5386-7

One of the key questions posed by the present study is related to the place and role of the
communication manager. In the context of the monograph, this is the person who is responsible
for managing communications in an organization or for a specific brand. The concept has the
potential to become part of the practice on the Bulgarian market, although it depends on a number
of factors.

In the presented chapter we consider three specific aspects related to the positioning of
modern communication practices in an organization and beyond. The first focuses on the
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characteristics of the communication function and its definition as executive or managerial. This
debate is not new to the field, but undoubtedly developments in the sector in recent years have
made the dispute easier to resolve, at least in theory. In this case we are talking about a clash of
the classical school in communication with more modern interpretations.

The second key aspect is related to the place of the communication manager within the
organization and the role that this figure plays in the proper functioning of the whole structure.
Here we look at the phenomenon through the prism of modern practice, but based on research
already conducted by colleagues in other countries. Our goal is to establish the real parameters of
the work of the modern communication manager in Bulgaria.

Last but not least, the study attacks an issue that continues to plague the Bulgarian academic
community. It is related to the possibility of a clear distinction between different communication
tools such as marketing communications and public relations. Although a dividing line has been
drawn by researchers, the author's desire is to test the real dimensions of the phenomenon in
Bulgaria. The issue has been discussed in numerous publications, including Kotler's article from
the late 1970s. Overall, we can note that there is a serious overlap between the positions of the
interviewed experts in the field of communications on the issues presented in the chapter.

16. Kanun Kanunos. Ilangemusita or COVID-19 u npyru npeau3BuKaTeIcTBA Mpej
KOMYHMKALHMOHHUS ceKTOop B brarapus. Codusa: YU ,,C. Knument Oxpuacku‘, 2021.
ISBN: 978-954- 07-5386-7

EnBa in uMa ipyro ce0MTHE B YOBEIIKAaTa UCTOPUS MIPe3 MOCIEAHUTE JECETUIIETUS, KOETO
Jla ©Ma TOJIKOBA PSA3KO U 0€3CHOPHO BB3ACUCTBUE BHPXY YOBEIIKOTO ChIIECTBYBAHE Ha III00aTHO
HuBO Kato nanaemusara or COVID-19. [IpakTudecku HAMa 4acT OT CBETa, KOATO Ja HE € 3acerHara
oT Bupyca. ToBa, KOETO Bb3IIpUEMaxMe KaTO HOPMAJIEH HAUMH Ha JKUBOT BEUE HE CHILECTBYBA U €
JI0CTa BEpOSITHO Jla He ce BbpHE B chinara cu (opma. ToBa o3HayaBa, ye Karo Xopa U
npodecroHanucTy TpsOBa Aa IpUEMEM U Jia ce afjanTupaMe KbM ,,HOBOTO HOPMAJIHO*, MaKap oIle
Jla HE CM€ HaITbJIHO HAsICHO C TOYHUTE MY TPaHUIIH.

B npencraBeHara riaBa € HalpaBeH OMUT 3a MO-ACHO O4YepTaBaHE Ha €PEKTHTE, KOUTO
naggemusita or COVID-19 uma BbpXy KOMyHMKalMOHHUS cekTop B bbarapus. YactuuHo T
HaArpakJa MpeaxoHa 4yacT OT KOJIEKTMBHATa MOHOTpadusi, B KOSITO TO3H BBIIPOC € pas3rieaaH
ype3 NMpoBe/IeHaTa eMIIMPUYHA aHKEeTa CpeJl eKCIIepTH OT cdepara. ABTOPBHT Ha HACTOSIIATa YacT
IIPaBU OIUT HE CaMO Jja OTYETE CIYYHIIOTO CE, HO U J1a YCTaHOBH IIPOTHO3a 3a OBICIIOTO pa3BUTHE
Ha TOCTIaHAeMHYHaTa KOMYHHUKALMs B CTpaHaTa.

HsanoctHo Moxkem pga o0oOummM, ude epekrbT oT COVID-19 nanpemusita BbpXY
KOMYHUKAIIMOHHHUS CEeKTOp B bbiarapus He € MHOTrO mo-pa3jinyeH OT TO3U BBPXY OpYyru Ou3Hec
cermeHTU. Pa3bupa ce, uma u HAKou crieupUIHU ocoOeHocTH. [loBedeTo OT MHTEPBIOMPAHUTE
€KCIIEPTH 3aIa3BaT ONTUMHCTUYEH TOH, TOCOYBANKHU U MTOJIOKUTEITHUTE CTPAHU OT CIIyUYHJIOTO CE.
Jlo ronsiMa CTENEeH HACTHIWIWTE MPOMEHHU Ca akcellepupaHu OT MaHAEMHATa, HO Te ca Ouim
HEM30EKHHU CIIOpe] 4yacT OT pecnoHieHTuTe. HapacTBamoTo 3HaueHHWE Ha KOPIOpAaTUBHATA
collMajHa OTTOBOPHOCT M BCE IO-AUTMTAJHUTE KOMYHUKAIlMM BEPOATHO Ca CpPEJ OCHOBHUTE
IIPEIMMCTBA Ha ciydminoTo ce. OT apyra cTpaHa HHTEPBIOMPAHUTE EKCIIEPTH OCTABAT PEAIUCTH U
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OTYUTAT HE CaMO HAMaJICHUTE OFOJDKETH, HO M IO-IIMPOKUTE COLMATHH e(EKTH CBBP3aHU C
(heHOMEHH KaTo (aNIIMBUTE HOBHHU U OTCHCTBUETO Ha (PU3NYECKa KOMYHUKAIIHS.

He manko xopa obave HarlOMHST, 4e MPOOJEMHUTE HE CE€ M3YEPIIBAT CAMO C MaHJACMHUSITA.
Nma npyru npean3BUKaTEeIICTBA Mpe]] ceKTopa. HsIkou oT TAX ca Mo-HOBH, HSIKOM ca Ha JIUIE OT
roguHu. Upe3 eKCrepTHUTE UHTEPBIOTA € HAIPABEH OIMT JIa YCTAHOBUM KaKBU Pa3BUTHS MOXKEM
Jla 0YaKBaMe 110 OTHOIICHHE TAXHOTO PEIllaBaHe WM 3a/1bJI00YaBaHe.

[[s710cTHO KOMYHUKAIIMOHHUTE CHCIHAIUCTH OYepTaBaT MPEAU3BUKATEICTBA TIPE]
CEKTOpa, KOUTO JI0 TOJIsIMA CTETNCH ChBIAAAT C MEXKAYHAPOIHUTE TCHACHIIMU. Te ca CBbp3aHH C
OI0JKETUTE, U3MEPBAHETO Ha ePEeKTHBHOCT, Oopbara ¢ ae3uH(popManusaTa, KaKTo U CHIIHATA
TUHAMUKa Ha ma3apa. MiMa obaue u HIKOM TEHACHIIUU, KOUTO ca MO-Crelu(GUIHY 33 OBITapCKUs
masap, KOUTO C€ OTKPOSIBAT CHOpea pecrnoHAeHTUTe. Kato OCHOBHHM TaKMBa MOKEM Jia TIOCOYUM
3aIma3BaHeTo Ha KAJAPUTE B CEKTOpa U Oopbara 3a mo-mpo3padHa U eTHYHa MeIuiHA cpea.

16. Kalin Kalinov. The COVID-19 Pandemic and Other Challenges for the Bulgarian
Communications Sector. Sofia: University Press ,,St. Kliment Ohridski”, 2021. ISBN:
978-954- 07-5386-7

There is hardly another event in human history in recent decades that has had such a sharp
and indisputable impact on human existence on a global scale as the COVID-19 pandemic. There
is virtually no part of the world that is not affected by the virus. What we perceived as a hormal
way of life no longer exists and is very likely not to return to its same form. This means that, as
people and professionals, we must accept and adapt to the 'new normal’, although we are not yet
fully aware of its exact limits.

In the presented chapter an attempt is made to more clearly outline the effects that the
COVID-19 pandemic has on the communication sector in Bulgaria. In part, it builds on a previous
chapter of the collective monograph, in which this issue is addressed through an empirical survey
of experts in the field. The author of this part tries not only to report what happened, but also to
establish a forecast for the future development of post-pandemic communication in the country.

Overall, we can summarize that the effect of the COVID-19 pandemic on the
communications sector in Bulgaria is not much different from that on other business segments. Of
course, there are some specific features. Most of the interviewed experts remain optimistic,
pointing out the positive aspects of what happened. To a large extent, the changes were accelerated
by the pandemic, but they were inevitable, according to some respondents. The growing
importance of corporate social responsibility and increasingly digital communications are
probably among the main benefits of what has occurred. On the other hand, the interviewed experts
remain realistic and take into account not only the reduced budgets, but also the wider social effects
related to phenomena such as fake news and the lack of physical communication.

However, many people note that the problems are not limited to the pandemic. There are
other challenges facing the sector. Some of them are newer, some have been present for many
years. Through the expert interviews an attempt was made to establish what developments we can
expect in terms of solving or deepening them.
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Overall, communication specialists outline challenges for the sector, which largely
coincide with international trends. They are related to budgets, measuring efficiency, combating
misinformation, and strong market dynamics. However, there are some trends that are more
specific to the Bulgarian market, which stand out according to the respondents. The main ones are
the retention of staff in the sector and the fight for a more transparent and ethical media
environment.

17. Kanun KanvuHOB. ABTEHTHYHOCT HAa OpaH/1a U yYacTHe B COUMAJIHH U MOJIUTHYECKH
nedatu. Codus: YU ,,Cs. Kimmment Oxpuacku‘, 2021. ISBN: 978-954- 07-5386-7

EI[I/IH OT KJIIFOYOBHUTC aCIICKTU Ha CbBPEMCHHATA KOMYHHKAUA € aBTCHTUYHOCTTA. ToBa e
BAJMJHO HE3aBUCUMO Jaiu roBopuM 3a uHQuyeHcbpu B TuxTok uinm 3a OpaHAOBE, KOUTO
PEeKJIaMUpPAT CBOMTE CTOKH U YCIIyTH. ToBa BEpOATHO € TPOBOKUPAHO OT UAEATA, Y& AaBTCHTUIHUTE
Xopa ¥ OpaHI0BE U3IICK AT IMO-TIPABIOTIOJO0HHU B OYUTE Ha TOTpeduTennTe. Hakak mo-ucTHHCKH
B ¢IVWH MHOT'O U3KYCTBCH CBAT, KOUTO € JOMHUHHPAH OT BUPTyaJIHATAa KOMYHHUKAUA U AUTUTAIIHOTO
chIbpkaHue. B TakaBa cpema muesTa 3a aBTEHTHYHOCTTA Ha KOMYHHKATOpa MOXE Ja Oble
orpeesiia 3a yOexx1aBaloTo My Bb3ICHCTBHE.

[IpaBoonomoOHOCTTa € PEHOMEH, KOMTO € 00CKT Ha M3CIICABAHUS OIlle OT cpeaara Ha XX
BeK. XOBJAHJ M HETOBUTE KOJIETH Ca Cpell MHOHEPUTE, KOUTO pasriiekIaT WMEHHO Ta3H
XapaKTePUCTHKA Ha W3TOYHHMIIUTE HA WHQPOpPMAIMS W JOCTUraT 1O 3aKIOYCHUETO, Y€ TS €
(GyHKIMS Ha HAJICKTHOCTTA ¥ €KCIIEPTHOCTTA Ha ToBopelnus . Jlo roisiMa CTereH chBpeMeHHaTa
aBTEHTHUYHOCT aJipecupa M jaBara acmnekTa. OT enHa cTpaHa, ako Bb3IpHUEMaMe HSIKOTO KaTo
aBTEHTHYEH, TO IO-MalKO BEPOSTHO € Ja JOMyCHeM, 4Ye To3M 4YoBek nwxke. OT mpyra,
aBTEHTHUYHHUTE XOpa TOBOPSAT 3a Hellla, OT KOUTO pa3dupat. He cmyuaitHO CKOPOIITHO poy4YBaHe
Ha EnenmaH ycraHOBSIBa MMEHHO HEOOXOAMMOCTTAa OT aBTEHTHYHOCT M 3a€MaHE Ha OTTOBOPHU
COLIMAJTHY TTO3UIINH OT CTpaHa Ha OpaHoBeTe . Temara He yOsirBa U Ha peauiia ObITapcKu aBTOPH,
KOUWTO s pa3ryIckJaaT mpe3 pa3jiniyHa pusma.

3a 5a yCTaHOBMM MO-SICHO M3MEPEHHUsATA Ha COIMajHaTa OTTOBOPHOCT W YYacCTHETO B
oOmiecTBeHH Je0aTH Ha HAMOHAIHO HUBO C€ OOBbpHaXMe KbM PECIOHJCHTUTE B WHTEPBIOTATA.
Nma obave enHa yCIOBHOCT B METOJIOJIOTHYECKH IIJIAaH, KOSATO € penHo Aa Obae otbenszaHa.
Jlornuyno Oe, ye ako OBAAT 3alUTAHU AU €IUH OpaHI TPsOBa na OBJE COLMAIHO OTTOBOPEH,
PECTIOHIEHTHTE HECHMHEHO III€ C€ CHITIACAT, Y€ TOBA € Taka. TOoecT, 3a/laBaHETO Ha TO3U BBIIPOC
[0 BpeMe Ha MHTEPBIO HE OM OWJIO OCOOEHO CMMCIEHO. 3aToBa B PAMKHUTE Ha BBIIPOCHUKA
aKIEHTHpaxMe BBPXY HIesITa 3a ydacThe Ha JajieH OpaHa B colMaleH nedar, JOpH KOraTo
TOBOPUM 32 MPOTHBOPEYHBH TEMH, 110 KOUTO HAMa OOIIECTBEH KOHCEHCYC KaTO €IHOIOJIOBUTE
OpakoBe, OopOaTa ¢ KIMMaTUYHUTE TPOMEHU, BAKCUHUTE U JPYTH.

I{smocTHO MOXKeM J1a 0000IIMM, Ye PECTIOHACHTHUTE MOAKPEIAT OTTOBOPHOTO BKIIIOUBAHE
Ha OpanjoBe B obmiecTBeHus aedat. Koraro ob6aye craBa BBIIPOC 3a TeMa, KOSATO HEMHUHYEMO I11e
MpeIn3BUKa MPOTUBOPEUMBU pEAKIMH B OOIMIECTBOTO, TO YaCT OT TAX MOAYEpTaBaT
HeoOXoIuMOCTTa TA Aa ObJie MPSKO CBBbpP3aHA C ACHHOCTTa Ha JaJeHaTa KOMITAHWS U 3aeTara
MyOIMYHO Mo3uIKs 1a Obe CHO AeUHUpaHa 1 J00pe MpeMucieHa. B paMkuTe Ha MpOBEICHUTE
WHTEPBIOTA YCISXME J1a OTKPOUM HSIKOHM KIIFOUOBH TEHJICHIIMH 32 MIICHUAIUTE U JHKEH3BPUTE,
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JABCTC Hall-HOBHM NI'BJIHOJICTHH IIOKOJICHHA, KaTO HOTpe6I/ITeJ'II/I U COINAJIHO AKTUBHH I'paXIaHU.
KirouoBu XapaKTEPUCTHUKU U IIPU ABETE Ca CUJIIHO Pa3BUTOTO YCCIIAaHE 3a COaIHa OTTOBOPHOCT,
IIPOMCHCHHMAT HAYWMH Ha KOHCyMallus Ha PIH(bOpMaHI/IH N B3UCKATCIHOCTTA. Hle 6"5,[[6 HHTEPECHO
Ja cC Ha6n10/:[aBa Pa3sBUTHUETO HA TC3U TCHACHIIUH.

17. Kalin Kalinov. Brand Authenticity and Participation in Social and Political
Debates. Sofia: University Press “St. Kliment Ohridski”, 2021. ISBN: 978-954- 07-5386-
7

One of the key aspects of modern communication is authenticity. This is true whether we
are talking about TikTok influencers or brands that advertise their goods and services. This is
probably provoked by the idea that authentic people and brands look more believable in the eyes
of consumers. Somehow more real in a very artificial world, which is dominated by virtual
communication and digital content. In such an environment, the idea of the communicator's
authenticity can be decisive for its persuasive impact.

Credibility is a phenomenon that has been the subject of research since the middle of the
twentieth century. Howland and his colleagues are among the pioneers who consider this
characteristic of the sources of information and come to the conclusion that it is a function of the
reliability and expertise of the speaker. To a large extent, modern authenticity addresses both
aspects. On the one hand, if we perceive someone as authentic, we are less likely to assume that
this person is lying. On the other hand, authentic people talk about things they understand. It is no
coincidence that a recent study by Edelman identifies the need for authenticity and responsible
social positions by brands. The topic does not escape a number of Bulgarian authors who view it
through a different prism.

In order to more clearly establish the dimensions of social responsibility and participation
in public debates at the national level, we turned to the respondents in the interviews. However,
there is one conditionality that should be noted. It was logical that if asked if a brand should be
socially responsible, respondents would no doubt agree that this is the case. So, asking this
question during an interview would not make much sense. Therefore, in the questionnaire we
focused on the idea of a brand's participation in a social debate, even when we talk about
controversial topics on which there is no public consensus such as same-sex marriage, the fight
against climate change, vaccines and others.

Overall, we can say that the respondents support the responsible inclusion of brands in the
public debate. However, when it comes to a topic that will inevitably provoke conflicting reactions
in society, some of them emphasize the need for it to be directly related to the activities of the
company and the public position to be clearly defined and well thought out. During the interviews
we were able to highlight some key trends for millennials and GenZers, the two newest generations
of adults, as consumers and socially active citizens. Key characteristics of both are the highly
developed sense of social responsibility, the changed way of consuming information and the fact
that both generations are highly demanding towards brands. It will be interesting to observe the
further development of these trends.
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18. Kanun Kanunos, boromut Kannuos. PoJisiTa Ha cTOpUTE/IMHIa B YIPABJI€HHETO HA
MacoBuTe Bh3npusaTusa. Codus: Gakynrer no >KypHaIUCTHKAa U MacoBa KOMYHUKALIUS,
Codwuiicku yausepcuret ,,CB. Kimment Oxpuacku®, 2020. ISBN: 978-954-8194-98-3

[IpencraBenaTa riaBa OT KOJIEKTHBHaTa MOHOTpadus pas3riexkaa crnenudukara Ha
MOHATHUETO ,,CTOPUTEIIMHT U HEPA3pPUBHO CBBP3aHUS C HETO TEPMHH — ,,HapaTtuB* . Cie] mperu3Ho
[[e(l)I/IHI/IpaHC Ha OCHOBHUSA IIOHATHCH allapar € IIPOCICACHA HCTOpUATA Ha ABCTC IMMOHATHA.
CHGL[I/IaJIeH AKICHT € IMOCTAaBCH BBbPXY HAKOU OT APCBHUTC PCIIUTUO3HU TCKCTOBEC U €CTCCTBCHATA
€BOJIIOIMSI HA HApaTUBUTE OT (HOKYCHPAaHU BBPXY OOKECTBEHOTO KbM LEHTPUPAHU OKOJIO
YOBCHIKOTO. BHOCJIC[[CTBI/IG Cca HU3BCACHU HIKOU OT OCHOBHHUTC CIICMCHTHU Ha Y6G)KZ[21B3H_[0
BB3JICHCTBME B CTOpUTENHMHra W TexHuUTe crenupukn. Hacrosmara pa3paboTka pasriiexaa
repouTe, IJIeTHATa TOYKA, CEJIEKTHMBHOCTTa MpU W300pa Ha (akTH, MACTOTO W BPEMETO Ha
HUCTOpUATA, KAKTO U 1/1360pa Ha MCIUd KAaTO BB3MOKHOCTHU 3a OKa3BAHC Ha BJIMAHHEC BLHPXY
ayJIUTOpHUATA YpE3 CTOPUTEIIUHT.

HMma mHOXKECTBO IMpUMEPH 3a YCICHIHO IMpHJIaraHe Ha CTOPUTCIMHIA KAaTO TCXHHKa B
3ApaBCOMa3BaHCTO, KOMYHUKHPAHCTO HAa HAyKa, KOMYHHKalusATa, CBbp3aHa C KIMMATHYHUTEC
MIPOMEHH, TIPABOTO U APYyrH . Korato roBopuM 3a e()eKTUBHOCTTA HA Ta3U TEXHUKA B 00JIaCTTa HA
yOeKIaBaIloOTO BB3JEHCTBHE 00aue, MAJKO IyOJUKanuu oOpbINAaT BHHUMAaHUE B JETAilin Ha
crienu(UIHUTE TPETUMCTBA, KOUTO Ts mpejasara. ToBa e 3HauuTeNIeH MPOIYCK B aKaJIeMUYHUTE
MyOJIMKAIIMY 110 TeMAaTa U HACTOsIIaTa IJ1aBa ce ONUTBA Ja HAllPaBH CTHIIKA B IOCOKA HA HETOBOTO
OTCTpaHsIBaHE.

Mima MHOXKECTBO €JIEMEHTH Ha CTOPHTEIHMHIA, KOUTO PE3YJITHPAT B MO-BUCOKA HIIU TO-
HUCKa e()EKTUBHOCT Ha YOEXIaBalloTO BB3ACHCTBHE. HSAKOM OT KIIFOUOBHTE Ca OYEPTaHU B
HacTofmaTa nyonukanus. HecbMHeHO uMa 1 Apyru ¢pakTopu, KOUTO MoraT Jia ObJaT MOCOYeHH B
o0jacTTa Ha CTOpPUTENMHTa W HacTosAlaTa pa3paboTka HE NpeTeHAupa 3a abCOIITHA
n3uepmnareaHocT. Ta Moke Ja MOCHyKHM KaTo OTIpaBHA TOYKA 3a MO-33AbJI00YEHH ObIeHIH
TEOPETUYHH W EMIIUPUYHU U3CJIe/IBaHUA. BBIpEekH ToBa MPUHOCHT HA Ta3W TlaBa oOT
MOHOTrpadusTa € B KOHICNTYyaJU3UPAHETO HAa CTOPUTEIIMHTA KaTo TEXHUKA Ha YOCKIaBaIio
BB3JICHCTBUE M OYepTaBAaHE HA OCHOBHHUTE €JICMEHTH, KOMUTO yJacTBaT B TO3U IPOIIEC.

18. Kalin Kalinov, Bogomil Kalinov. The Role of Storytelling in Mass Perceptions
Management. Sofia: Faculty of Journalism and Mass Communication, Sofia University
“St. Kliment Ohridski”, 2020. ISBN: 978-954-8194-98-3

The presented chapter of the collective monograph examines the specifics of the concept
of "storytelling” and the inextricably linked term - "narrative”. After a precise definition of the
basic conceptual apparatus, the history of the two concepts is traced. Special emphasis is placed
on some of the ancient religious texts and the natural evolution of narratives from focused on the
divine to centered around the human. Subsequently, some of the main elements of persuasive
influence in storytelling and their specifics are presented. This paper examines the characters, the
point of view, the selectivity of the choice of facts, the place and time of the story, as well as the
choice of media as opportunities to influence the audience through storytelling.
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There are many examples of successful implementation of storytelling such as in
technology, in healthcare, communication science, communication related to climate change, law
and others. However, when it comes to the effectiveness of this persuasive technique, few
publications pay attention in detail to the specific benefits it offers. This is a significant omission
in academic publications on the subject and this chapter seeks to take a step towards its elimination.

There are many elements of storytelling that result in higher or lower persuasiveness. Some
of the key ones are outlined in this publication. Undoubtedly, there are other factors that can be
mentioned in the field of storytelling and the current development does not claim to be absolutely
exhaustive. It can serve as a starting point for more in-depth future theoretical and empirical
research. However, the contribution of this chapter of the monograph is in the conceptualization
of storytelling as a technique of persuasive impact and outlining the main elements involved in
this process.
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