SOFIA UNIVERSITY “ST. KLIMENT OHRIDSKI”

Faculty r»i(_‘,_[as‘siﬂcavl and Modern Philology

Course Curriculum

Endorsed by the Academic Council,
Record of Proceedings Ne

Signed by:

Professional Field: 2.1 P}glg_k;’g

Educational and Qualification Degree: Master

Subject Area: IKIM[ 1[5 o[4] 11 ]3]
Spanish Philology

MA Programme: Semiotics, Language and Advertising (In English)

'Form of Study: Full Time
Length of Study: 2 semesters

Professional Qualification: Master of Arts in Semiotics, Language and Advertising

11.4.2013r.

lor3




Qualification Description

Subject area: Spanish Philology
MA Programme: Semiotics, Language and Advertising (in English)

1.

Educational Aims and Objectives

The MA Programme “Semiotics, Language and Advertising” is an interdisciplinary programme that incorporates the joint academic potential of
two faculties of Sofia University “St Kliment Ohridski” — the Faculty of Classical and Modern Philology and the Faculty of Journalism and Mass
Communication. The MA programme brings together leading Bulgarian researchers in the fields of semiotics, linguistic theory and pragmatics,
social media and advertising experts, experienced journalists. The academic syllabus is designed to respond to the requirements and goals of
higher education, brought about by the advance of modern technologies and the shift in the scientific paradigm at the beginning of the 21
century. The general climate of holistic and interdisciplinary approaches has stimulated MA programmes to take new dimensions. At the same
time, the advent of new media technologies has emphasized the importance of visual communication and the complex interaction between
verbal and visual codes in communication. An important factor for the creation and conceptual framing of the current programme is the
membership of Bulgaria in the EU, which fosters the creation of MA Programmes in English and encourages multilingualism. The programme
aims at increasing student and professor mobility and attracting international students. According to European Requirements foreign languages
should not be studied in isolation from one another, as it is important to use the positive transfer of knowledge from the first foreign language to
the second foreign language. Special attention is paid to integrated education, in which different subjects and topics are taught in a foreign
language in order to enhance the effectiveness of language acquisition.

Terms of Admission

The prospective candidates for the MA Program “Semiotics, Language and Advertising” must have a Bachelor's degree in philology with an
average grade not less than “good” and must have an internationally recognized document (diploma or certificate) for at least B1 level of English
(Common European Framework of Reference for Languages). The candidates who do not have an official language certificate must take a
placement test. All candidates who satisfy the terms of admission must attend an interview. The goal of the interview is to assess the language
and communicative skills of the candidates, their general knowledge and their professional interest in the MA Programme. As all instruction is in
English, in the first five weeks of the winter term an intensive course in English is provided. If the candidates already have a B2 level in English,
they can choose an intensive course in Spanish instead. The curriculum gives the opportunity for additional specialization through offering a
variety of optional courses. The core subjects aim to expand and deepen the theoretical knowledge acquired in the Bachelor's degree, to place
language in a wider semiotic context and to form a solid basis for future research.

3. Professional Qualifications
11.4.2013 r. 2013



The MA Programme prepares highly qualified and versatile specialists as, on the one hand, it introduces students to the most relevant
achievements in the field of linguistic pragmatics, the theory of metaphors, psycholinguistics and semiotics, and on the other hand, it expands the
knowledge of philologists into the spheres of advertising, new media and marketing communication, which are an essential part of contemporary
culture. The systematic comparison between different semiotic and linguistic codes within the programme encourages critical analysis and
stimulates the cognitive flexibility and creativity of the students. At the same time, focusing on the similarities and differences between the two
foreign languages taught in the programme allows students to achieve a deeper understanding of the functioning of language universals and to
adapt successfully to the new European contexts and challenges. The completion of the course of study is with a defense of an MA thesis (15

ECTS).

4. Professional Realization
The students who successfully complete the MA Programme can find professional realization as philologists and advertising experts, as experts
in mass media and cultural institutions, as copyrighters in advertising agencies, as researchers in academia, as experts in state administration,
diplomatic missions, etc. They will have the necessary qualification to teach at universities as well as to continue their studies as doctoral

students in the sphere of applied or theoretical linguistics.

Directors of Program:
Professor Milena Popova (PhD), Faculty of Classical and Modern Philology
Professor Christo Kaftandjiev (PhD), Faculty of Journalism and Mass Communication
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BA Program " Semiotics, Language and Advertising"

Program code
academic year beginning from 2013/2014
Number of classes- total x %
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1 2 3 4 5 6 7 8 9 10 11 12
Compulsory courses
1 [Z]0]1]0 Semiotics of Communication C 1 4 120 30 30 3+3 E
2 [Z]0]2]0 Mythology and Myth-making C 1 6 180 30 30 343 E
3 ]Z|0|3)0 Communication, Semiotic Systems and Pragmatics c 1| 4/6 |120/180| 30 30 3+3 E
4 [Z]0]4]0 Language Manipulation and Lies [ 1 4 120 30 30 3+3 E
5 1Z]0|5]0 Marketing Communication c 2 3 90 30 15 2+1 E
6 [2]0]6]0 Communication and Audiovisual Services ¢ 2 3 90 30 15 2+1 E
7 1210|710 Film and TV Language [ 2 3 90 30 15 2+1 E
8 |Z]0]|8]0 Language and Emotion Cc 2 2 60 30 0 2+0 E
Elective courses — the electives should bring no less than 16 credits (12 credits for the first semester and 4 credits for the second semester)
' |1|0]|1]|0]|Practical English E 1 8 | =40 | © | 130 0324 ca
2 |1]0]2]0 |Practical Spanish E 1 8 240 0 120 0+24 ca
3 [ 1]0]3]0 |Intercultural Aspects of Advertising E 1 2 60 30 0 340 E
9 |1{0]4]0|Language and Culture E 1 2 60 30 0 3+0 E
5 |1]0]5]|0|Language and Thought E 1 2 60 30 0 3+0 E
6 |1]0]6]|0|Grammar and Communication (Cross-Linguistic Parallels) E 2 2 60 15 15 1+1 ca
7 |1]10]7]0 |Archetypal Narratives E 2 2 60 30 0 2+0 E
8 |1]0]8|0|Pragmatic Analysis of Jokes E 2 2 60 15 15 1+1 ca
9 |[1]0]9]0|Communicative Aspects of Translation E 2 2 60 15 15 1+1 ca
10 | 1| 1]0|0|Spanish Humour E 2 2 60 15 15 1+1 ca
Type of grading:
e- exam
ca - continuous assessment
m - mixed

a- accumulatative,transferable into the next semester




Notes: 1.Practical English is taught in an intensive course during the first five weeks of the first semester. The number of classes per week is 0+24.
Candidates who already have a B2 level in English can choose the intensive course in Spanish instead, which is taught at the same time and

with the same number of classes per week. The classes in all other subjects from the first semester will begin on the 4" of November, 2013.
The number of classes per week will be 3+3 in order to compensate for the first five weeks.

2. Candidates may choose from all compulsory and elective courses taught in BA and MA Programmes in Spanish Philology.

Deegree Completion

. First state exam/ Second state
Form of Degree C | [2)
o 58 Bagran Goppesion 2= | thesis defence exami/thesis
Q8 session defence session
Defence of an MA thesis 15 July October
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Sofia University "St. Kliment Ohridski"

Curriculum Reference Statement
Subject Area " Semictics, Language and Advertising"
Form of study: full time; length of study: two semesters

Course Load, ECTS -credits and course completion per semester
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