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MII MoaejupaHe Ha rojieMH JaHHU B Ou3Heca u ¢puHaHcute (Business Analytics) /I cemecTbp HemKOHOMUCTH/
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AHanus n nporHosupaHe
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AHanus n nporHosupaHe
Ha UKOHOMUYECKU
MwukpoukoHomuka ll, y ac. Unua BpemeBM pegoBe n
YETBBPTHK AtaHacoB nsbupaem
3ana 300 oou. a-p b. lomes
3ana 524
INIETBK

CbBOTA

OcHoBu Ha ynpasneHuneTo, gou. a-p Teogop ATaHacos, rn. ac. a-p
MBaHka MuxannoBa 3ana (2, 3, 9.11. ), 3ana Pektopart




