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B rio6anen miaH, OpraHU3UPaHUST, HEPSIIKO HKOHOMHUYECKH 00€3IeUYeH U TIOACHIICH
OT aBTOMATH3MpAHH TEXHOJOTHH e(eKT Ha 3aMbpcsBaHe Ha WHPOPMAIMOHHATA cpela e
ofaceH AMPEKTHO W HMHIUPEKTHO TOPAaay BUAMMHUS BHPYCHO DPA3MPOCTPAHSBAH JIBXKIINB
CMHCHJI, HO U BBbB BPB3Ka ChC CKPUTH CHJIM, KOUTO CE OIMTBAT JIa TIOCTABST IMOJ[ CbMHEHHE
npodecroHamHaTa pojisi U KauyeCTBO Ha JKyPHAIMCTHKATA, Ja MOJKOMAAT TOBEPHUETO KHbM
JICTUTHMHUTE MEJIMH U CUCTEMaTa Ha JACHCTBUTECITHUTE HOBUHU. Te3M TEHICHIIMH TPOMEHSIT B
MOJIMTUKO-UKOHOMUYECKH KOHTEKCT ,,cTaTyTa™ Ha (pakTa u pakrosorusTa.

Bpb3kuTe MEXIy CHIIHOCTTA, Bh3HUKBAHETO, PA3MPOCTPAHCHUETO HA ITOIBEK/IAII0
ChIbpXKAHUE, 3alJaXUTe 3a JIOBEPUETO B MEIWHTE H TOJUTUYCCKHTE TPOLECH U
BB3JCHCTBUETO BBPXY KPUTHYHOTO MHCICHE M JIMYHOCTHOTO pa3BUTHE Ha YSA3BHMHU
noTpeOuTeTn B MHUGPPOBOTO MPOCTPAHCTBO CpemiaT oOOIM TOJWTHKKA Ha pelieHus 3a
NPOTHBOACHCTBUE CPEIIy MPOIIECUTE HA 3aMbpCsBaHEe HA HH(POpMaIMOHHATA Cpea.

[MpenBua BCHYKU TE3W MPOMEHH, B MPOPECHOHANICH M TSICHO MPOQHINpPAH acIeKT B
KYPHAITUCTUYECKHA MPEXXH U OPraHU3allii, Ha HUBO 00paboTKa U MpoBepKa Ha HHGOpMaIusITa
KaTo KOJIMYECTBO M KadecTBO Ha CHOONICHHWS CHOpeN aApecaTd | HW3IMOJI3BaHU
KOMYHHUKAIIMOHHH KaHaJIM, C€ OTKPOsiBa MPOPECHOHATHOTO TI0JIe Ha crienu(UIHaTa JCHHOCT
Ha paboraTa ¢ ¢paKkTH U JaHHU B IU(poBa cpea.

Monorpadusra ,,Pabora ¢ paktu u gaHHu B mudpoBa cpena‘ nmpeacTaBs MHAPOKO U
0030pHO TEOPETUYHO U3CIeABaHe 3a HuAeHTHU(UKaAIUsi Ha (GOPMHUTE Ha OTKJIOHCHHS B
KOMYHUKAIIMOHHHSI ~ TPOLEC, KJIAaCHPHUKAIMs ©  CTUMOJOTMYHA  TPEIHM3HOCT  Ha
npoOJeMaTU3UPaHU KaHPOBU (opMH U TIPOOJIEMHHU ToJieTa Ha MHPOPMAIIMOHHATA Cpela 1
nyonuuHaTa cepa. TeopeTnuHuAT 0030p Ha MPOPECHOHATHH ONTUT U TTPAKTHUKA, HCTOPHYECKa
00yCJIOBEHOCT M aKTyaJlHU OOCTOSITEJICTBA HAa BBH3HMKBAHE W PA3BUTHE HA OpPTaHU3AINH U
U3CIIEIOBATEIICKA 3BEHA C YINpaKHSIBaHA JCWHOCT 3a paboTta ¢ (akTH W JaHHU OdYepTaBa
CHBPEMECHHU CHCTOSIHME W TbTHA KapTa Ha OOIIECTBEH IMPOIEC Ha OTKPUTO W JISTHTUMHO
MPOTHBOACHCTBUE CPEILy PA3IPOCTPAHEHUETO HA Je3NH(OPMAIUATA B MOJUTHYECKATa chepa
¥ BCHYKH acCTIeKTH Ha WHPOPMAIIUATA.

Monorpadusata npocieasBa METOAWYHO UM  MOCJIEIOBATEIHO  MOJKpErara,
MOMYJIIPHOCTTA U TIOJIE3HOTO JEUCTBUE Ha crienudukara Ha pabdorara ¢ GakTH W JaHHH —
W3IOJI3BaHUAT aHAJIM3UpAIl MOAXO0] CIPSIMO JCHHOCTTa Ha riiobaiHaTa Mpexka 3a padorta ¢
(axTH 1a pa3paboTH KOMILIEKC OT KOPEKTUBHU MEXaHU3MHU — METOJIOJIOTHH W TEXHOJIOTUIHU
WHCTPYMEHTH 3a TIPOBEpKa Ha TBBPJACHUS, JKaHpoBaTa HICHTH(UKAIUs Ha ,IpOBEpKaTa‘,
KOWTO JIa aJpecupaT PUCKOBE B MH(POpMAIUATAa HA IEMOKPATHYHUTE CHCTEMH U B PE3yJITaT J1a
ce KOHCOJIMIMpa HOBAaTa ,,lIeTa“ BIIACT — OCHOBaBallla ce Ha (haKTH, JaHHU M JJOKA3aTeJICTBa
KOMYHUKAIIHsI ChC 3HAYMTEITHO YBaXKCHNE KbM UCTHHATA. MoHOTpadusTa pa3rpbiia aBTOpcKa



TEOpETHYHA TTOCTAHOBKA, Y€ 00IecTBeHaTa HH(POpMAIIHs Ha OCHOBATa Ha (paKTH U JAHHU J1aBa
dbyHaamMeHTaNHa CTaOMIIHOCT Ha myOnuuHara cdepa. OCHOBHUAT M3CIEAOBATEIICKH BBHIIPOC,
KOMTO MOHOTpadusITa pa3riiekaa M LEeIH Ja JOKaXKe € Kak IIe ce pa3BHBAT MOJUTHKU Ha
WHCTUTYIIMU, KOMIIAaHUHM ¥ OpTaHU3aliH, OCHOBABAIM C€ HA KOMYHHKAIIMOHEH MEHUIKMBHT
Ha (aKTH ¥ TaHHU B ObJienIa nmepcrekTuBa. M ako B pa3doupaHeTo Ha MEHUDKMBHTA € 3aJI0KCH
TeHEPAITHUSI IPUHIUIT OTICITHUST YOBEK Jla YIPAKHABA YMEHHE JIa C€ CIIpaBs C HEIO caM, B
Ta3u Bpb3Ka €JHa CEPHO3HA YacT OT OpraHU3aIMUTE 32 padoTa ¢ (HaKkTH U TaHHU 3asBSIBAT, Y€
IEeNSAT Ja MOMOTHAT Ha TPaXJaHWHA B JEMOKPATHYHOTO OOIIECTBO Ja YIpaBisiBa CBOETO
MOBEJICHHE ChOOPa3HO (PaKTOJOTHYHATA JIEHCTBUTEIIHOCT U OCHOBOIIOJIATAIY JaHHU B MOJI3a
Ha MHQOPMHpPAH JMYEH n300p. B ChBpeMEHHH MONHUTUKU Ha yNpaBIICHUS, MPUIATaHETO Ha
KOMYHHUKAIIMOHEH MEHW/DKMBHT Ha (PaKTH W JaHHU Ch3JaBa COIMATHO HW3MEPEHUE Ha
UHTEPAKIHST MEXIYy MHOXKECTBO CYOSKTH B HWHCTUTYIMH, KOMITAHWHW, OpTraHW3alluk 32
MOCTUTAHETO Ha O0I03HAYMMATa IeJT J]a Ce OTCTOsIBA MyOJMYHATA CTOMHOCT Ha JJ0Ka3yemara
ucTrHa. KOMyHUKAalIMOHHUAT MEHUKMBHT Ha (DAKTH U TaHHH aKIEHTHPA BBPXY HOB TOIXO.
3a yIpaBJICHWE — KOMYHHKAIMS Ha TEMH, TOJHUTUKH, EMIIMPUYHO Oa3WpaHO 3HAHHWE Ha
pelIeHus, KOUTO TPOM3IU3aT OT palMoOHAJeH aHAIW3 Ha JaHHH W TPO3PavyHO-OTYETHA
OTTOBOPHOCT Ha IMPOTHBOJCHCTBUE CPEUIy 3JIOBPEAHH OTKIOHCHHS Ha KOMYHHKAIIMOHHUS
nporiec.

B nacrosimiara MoHorpadus 00eKT Ha CIIEIIMATHO U3CIIeIBaHE ca MpodiieMaThu3npaHaTa
uHpopManuss ¥ chabpkaHue. ChIbpKAHMETO METOAWYHO TpOBepsBa TIpeAMeTa Ha
M3CIIeJIBaHE — JOKOJIKO MpaKTHYecKaTa HAaCOUCHOCT Ha paboTaTa ¢ GaKTH M TaHHH B ITU(GpOBa
cpela UMa Bb3MOXKHOCTH Ja TPOTHBOCHCTBA HA TPOOIeMaTH3npanaTa HHQOpMAaIHs.

Baxxna n3cnenoBaresncka men Ha MoHorpadusaTa € upe3 cnerudukara Ha padoTaTa C
daxTh U JaHHK B IUQpPOBa cpea Mo MbTs Ha KOMIICKCHH METOIOJIOTUH U MPO(eCHOHATHA
KOMIIETEHTHOCTH W TIPe3 OMUTA M MPAKTHKAaTa Ha HE3aBUCHMH OpPTaHM3ALWH, IATGOpMU U
BBTPEIIHM 3BEHA B MEIUHHM pENaKIUH Ja IUIeIupa 3a CTaTyT Ha (HaKTOJOTHYHATa
UHPOPMAIIUS U Ka4eCTBEHATA )KyPHAINCTHKA. B cBeTOBHATa Mpeka Ha aKTHBHUTE YYACTHHIIN
B IIPAaKTUKaTa Ha MPOBEpKaTa Ha (PaKTH U TaHHH, KBACTO NPOTHYAT HHUIIMATUBH HA O0YYCHUS
u npodecuoHasieH OOMEH 3a TMpWIaraHe Ha OOIM €TUYHH I[EHHOCTH KaTO HE3aBHCHUMOCT,
NPO3PaYyHOCT U OTYCTHOCT Ha WH(POPMAIIHATA.

N3noxeHneTo nmpociensBa CIeIHATE 3a/1a4u:

1. Bv3moxxkHoctuTe Ha pabotata Cc ¢akTh Ja yAOCTOBEpPH (HaKTOIOTHIHA
JIEHCTBUTEITHOCT 4upe3 OOEKTHBHATAa CTOMHOCT Ha ¢akTta. IIpocrmensBane Ha
NeMHOCTUTE 10 WIACHTH(UKAIUS, CeJeKUus, IpoydyBaHe, IpoBepKa H
KOpUTHpaHe Ha (pakTuTe(ako ca MpeCTaBeHH HEKOPEKTHO) 3a MOCTHTaHe Ha
JIOCTOBEPHOCT, 0OEKTUBHOCT U IUIypaJu3bM Ha MpoOjIeMHaTa TeMa;

2. Ilpomecute Ha paborta ¢ ¢akTU(PpaKkTUESKWHT, pa3BEHYaBaHE Ha HEBEPHHU
TBBPACHUS W BEpUPUKANMSI HAa TCHEPUPAHO MOTPEOUTEIICKO ChIbPIKAHUE)
npociiesiBaT EMIIMPUYHATa JaBHOCT Ha (aKTHUTE M JIOCTOBEPHOCTTa Ha
(baxToNIOTHATa B MOJUTHYECKUTE ACKIAPAIIUU U H3Ka3BaHUs, KATO MOCTHAKTyM
n300JIMYaBaIo MPU30BaBaT 32 OTTOBOPHOCT B ITyOJIMYHOTO TOBOPEHE;

3. Paborara ¢ JaHHM KaTo MyOJIMYHA CTOMHOCT — yrmoTpeba m oOpaboTBaHE Ha
MyOJWYHO JOCTHITHY JAHHU WK 0a3u JaHHH, KAaKTO U Ch3/l1aBaHEe Ha COOCTBEHHU
M3CIIEN0BATEICKH JaHHU I10 OOIIECTBEHO3HAYMMM TEMH, KOMTO Ca M3BBH
TEMaTHUYHATa HACOYCHOCT Ha OCHOBHUS HOBUHAPCKH W HH(POPMAITMOHEH ITOTOK.
WMHunuupaneTo Ha TEMH OT M3BJICUCH HA0Op OT JJaHHH - B Pe3yJITaT Ha paboTara



¢ 00paboTeHN MacHBH OT JaHHU ce 00pa3yBaT HOBH 3HAYUMU MPOOJIIEMHH TEMH,
KOHTO JIOTIPHHACSAT 32 MM0-100pa MIMPOKa OCBEJIOMEHOCT M PAa3MpeAeIsT 10 HOB
HAYWH TEXECT, OTTOBOPHOCT M MIPUHOC B yIOTpedaTa Ha pecypcH u Oiara;

4. Paborata ¢ (akTH W [JaHHM KaTO METOJOJOTHM W aBTOMATH3UPaHU
WHCTPYMCHTApPUYMH 3a CEJICKIMS, TpOBEpKa MW IIOBTOPCH aHAU3 Ha
KOMYHHMKAIIMOHHU €IMHUIU, YacT OT HH(POPMAIMOHEH TIOTOK, HICHTH(PHUITUPA
TEMH U MPOOJIEMATHKH, aKTHOPH W TOBOPUTEIIN, JTOKATU3HPA MPEKH M KaHATH
Ha pa3NpoCTpaHEHHUE, KOUTO MPHU KOJMYCCTBCHH W KAUSCTBEHU HAIIACTIBAHUS
B aKTUBHHS OOMEH Ha MyOJW4YHHUs ne0aT OCHOBOMOJAraT BbH3HHKBAHE M
yIpaBjicHUEe Ha HOBH, 3HAYMMH TeMHU B (hOpMHpaHE Ha TOJUTHKU Bb3 OCHOBA
Ha 00pabOTBaHU MacCWBHU JIaHHHU.

OOeKTUBHOTO BWXJAHE M aCleKTH Ha aHaiuu3 B MpodecroHalHaTa AEWHOCT Ha
paborata ¢ ¢akTh M JAaHHU ca NPEACTaBEHU U Npe3 peAulia MOMYJSPHU aKaJAeMUYHU U
U3CJIeI0BATEICKM TEOPETUYHHU MOCTAHOBKU U Hay4YHH pe3ynratd. OOIiecTBEeHUTE 3HAUYEHUE,
AQHTAKUPAHOCT U TPAJAMBEH MPOLIEC HA 3aII03HATOCT C TOBA MPAKTUKO-TPUIIOKHO HANpaBlIeHUE
ca BUJUMU B HAPBUHULIU, PHKOBOJICTBA, IPABUJIHUIU U €KCIIEPTHH U3CJIeIBaHUS, pa3paboTeHN
OT COIIMOJIOTMYECKH, KYJITYPHH U )KYPHAIMCTUUYECKH OpraHU3aluu.

PaGoTtara ¢ ¢aktu u qaHHU popMHpa HHUBA HA KPUTUIHO U PeDICKCUBHO MHUCJICHE 3a
MOJI3BaHE Ha MEAMUTE U ayJuo-BU3YaJIHHTE YCIYIM U TOBIMSBA JAMHAMHUKATa B
npeneUHUpPAaHETO0 Ha CHBPEMEHHHM KOHLEMIMU 3a MEAMiHa TpaMOTHOCT, LH}poBa
rPaMOTHOCT U KpUTHUHO MucieHe. CTanaapTHaTa myOauKaus Ha iatdopma 3a mpoBepKa Ha
(dakTu ¥ 1aHHU, € HATJIeJIeH IPUMEp KakK KaHpPbT Ha ,,[IpoBepKaTa‘ Ha HH(OpMAaLIU KOPUTHUpa
ype3 (aKkTh ¥ JaHHU CTHIIKA [0 CTHIIKA, WIH B I€TAMIH, MyOIUKaLUs CIIe]] MyOJInKalns, BCEKU
JIeH J1aBa U paslIupsiBa Bb3MOKHOCTHTE MEAUIHATa TPAaMOTHOCT Jla pa3BUBA JAEMOKPATHUHU
YMEHHUS.

Metonomnorusita Ha MOHOTpadusiTa U3cieaABa TPU HAIpaBJIeHUs Ha 100aBeHa CTOMHOCT
Ha paboTaTa ¢ (aKkTH ¥ TaHHH B IIUGPOBA CpeJia 3a MPOTUBOIOCTABSHE CPEILY 3JI0yTOTPEOH C
nHdopmarus: 1. JleiHOCTTa HA HE3aBUCUMHTE OpraHU3AINH, TUIATGOPMH U CAUTOBE 3a paboTa
¢ (QakTH U AAHHU pPa3BUBA CHTPYJHUYECTBO C TPAJUIUOHHHUTE MEIWU B MOAKpeNna Ha
KauyecTBEHATa )KypHaJIUCTHKA. MeTniHUTE KOMIIAHUH CE MOJI3BAT OT EKCIIePTH3aTa U yCIIyTUTe
Ha HE3aBUCHMH NpOo(ECHOHATHU EKMUIIU 3a MpoBepKa Ha (akTH M JaHHU U MPHUIO3HABAT U
IpUjiaraT CXOJHHU METOJOJIOTUH B CBOM BBTPEUIHO-CTPYKTYpPHU OTIEIH 3a IpOBEpKa Ha
uHpopMmanuaTa; 2. Ilo nuHHUA Ha €BPONEHCKU KO-PEryJaTUBHU MOJUTHKU, MEXaHU3MU U
TOOpPOBOJIHA CHIIIACYBAHOCT 3BEHA 3a paboTa ¢ (paKkTHW M NaHHHM CKIIOYBAT CIIOPA3YMEHHsI C
w1aTGopMHUTEe HAa COLMATHUTE MPEXKU M M3MBJHSABAT ONEpaTHBHA JIEHHOCT Ha HE3aBHUCUMA
MpOBEpKa MO TPOTOKOJIMPAHW CUTHAIW Ha motpedutenu; 3. [IpeamersT Ha AeHHOCT Ha
opraHuszanuuTe 3a padbora ¢ ¢(akTh UM JAaHHU Ch3JaBa CTPYKTypHUpaHa Mpeka Ha 3BeHa 3a
npeanprueMadecka MuQpoBa KypHAJIUCTHKA, aBTOMATU3UPAHU TEXHOJOTWYHM pPEIIeHUs 3a
pabora ¢ daktu u naHHH, cPopMHpa CMECEHH EKUIHU OT JKYPHAIHCTH, MPOTPAMHUCTH,
CHEIHMAMCTH MO0 U(poBa rPaMOTHOCT M T.Hap. HU(POBH HOMAAM, OCbBPEMEHSIBA MPaBUIIa,
CTaHJapTH M MOCTYJIaTH Ha Mpelr3HaTa )KypHAJIMCTHKA U TaKa Tpajd yCTOWYUBA CUCTEMA Ha
JIOCTOBEpHATa HH(pOpMaITUs.

Koraro cBo6oiaTa Ha n3pa3sBaHe CTOM B HAYAJIOTO Ha BCska opMa Ha KOMyHHKAIHS,
OT TOBAa BUCOKO 3aBOE€BAHME Ha JEMOKpPATUYHUTE OOIIECTBA, YIPAXKHABAHO B KOMYHUKALIUNUTE
Ha ugpoBara cpesa, ce opakaaT OTKJIIOHEHHUTa OT OTTOBOPHOTO roBopeHe. B cucremaruueH
aKaJeMU4eH 0030p U3JIO0KEHUETO TMpociesBa MOpeaula OT W3BECTHH TEOPETUYHU
MOCTAaHOBKM, H3BEXKJa €TUMOJIOTMYHA Tpyla OT IOHATHSA, HA30BaBalllM OTKJIOHEHUS B
KOMYHMKAIIMOHHUS MPOLEC, M TEXHUTE MPOSBIICHUS B MEIUiHATA MpakTUKa W MyOiuyHaTa



cpela, KakTo M HaAOMIOaBaHW PHUCKOBE U JHUBEPCUOHHU JACHCTBHS U BB3JCHCTBUS B
apXUTEKTypaTa Ha COILMAIHU MPEXH U MIaTPOpMHU.

B TteopernyHOTO M3cienBaHE ce Mpuiara yTBbPIAEH MOHSITHHHO-TEPMUHOJOTHYEH
amapar ¢ 00OCTpeHO 3HayeHHe, WHTEH3WBHA MOIYJSIPHOCT U yNnoTpeda Ha HEOJIOTU3MH OT
I'bPBUTE JBE AECETUIICTUS HA 21.BeK, KOUTO ONUCBAT ,,CKPUTHUTE CUJIM " HA HEJOBEPUETO KbM
JIETUTUMHUTE MEANUHU, TyOTUYHO-aIMUHUCTPATUBHUA CUCTEMHU U MHCTUTYLIUU U C€ MPEBPBIIAT
BBB BCE II0-Pa3M03HABAEMH PUCKOBU ChCTOSHUS 32 OOIIECTBa U JbpKABH.

Jle3opuenTanusaTta B ”HGOpMaIusTa € pe3yiaTar oT OTCIa0EHUTE MO3UIIMU Ha MEIUUTE,
B KOHKYpEHIHsI ¢ OE3KpPUTUYHO CIOAENsSHE B IJIATPOPMUTE HA COLMATHUTE MPEXH, 1a
NPOTUBOJAEUCTBAT Ha JeiITenuTe Ha Je3uHopmanus U npomaraHia. Pegom 1o
npohecHOHATUCTUTE B METUUTE, U3BBPIUIBAIIM TPOBEPKU Ha (HAaKTU U JAHHU B FOJIEMHU 00EeMU
U Manialu, pelnTeNHO MPUCHhCTBUE U OTTOBOPHOCT 3a XUTMEHaTa Ha OTBOpeHara nudposa
TEPUTOpPHUS, 3asBSIBAT HOBUTE HAMECTHHULU B WH(OPMALKMOHHOTO MPOCTPAHCTBO- T.HAp.
,»(PAKTUEKBPU'* UM MPOBEPUTETHN HA (PAKTH, KYpPHAIUCTU HA CBOOOIHA MPAKTHKA, KOUTO CE
3aHMMAaBaT C HE3aBUCUMM ,,lIPOBEPKHU‘ U MyOIMKYBaT MaTepUall U pa3cieBaHus B dKaHpOBaTa
uaeHTuuKaus Ha ,,[IpoBepkara’, HU(POBH KYPHAJIUCTH U CIEUUATHCTH MO LU(POBU
TEXHOJOTMH, IUTUTATHM HOMaad M TMpeArnpueMaud Ha OW3HeC MOJENTH, MPOEKTH U
TEXHOJIOTHYHU Pa3pabOTKu 3a pabora ¢ (akTu W AaHHMW 3a 3alKTa Ha WH(pOpManuara oT
oOlIecTBeH MHTEpPEeC M pa3BUTHE, KaKTO Ha MyOJMyHATa, Taka MU Ha MKOHOMMYECKaTa i
CTOMHOCT.

Konconmumanusita Ha mpekata Ha T.Hap. ,JIeTa BIACT — Mpeka OT OpraHu3aluu,
OTJIeNIH, HAYYHH, aKaJIeMUYHU U U3CIIE0BATEIICKU 3B€Ha, HOBUHAPCKHU OI0pa U MPOBEPUTEIICKU
caliToBe, TEXHOJIOTMYHU KOMITAHUM U TEXHU MOApa3/eieHHs, KOUTO pa3BUBAT AEHHOCT IO
npujlaraHe Ha YTBBPJIEHH METOJIOJIOTMH M MHCTPYMEHTapuyM 3a paboTa ¢ (akTu U JaHHH,
MocBellaBaT Npo(ecHOHATHU YCHUJIMS Ha OOIIECTBEHOTO U3MEpBaHe, CBEpsSBaHE Ha
nyOJIMYHaTa CTOMHOCT U OLIEHKA Ha UCTUHATA Mpe3 CEYEeHUETO Ha (PaKTUTE U CBBP3aHUTE C TAX
naHHU. [onsiMaTa MUCHSl Ha peAMlla OpraHu3aluu 3a paboTa ¢ QakTH U JaHHH, PEBHOCTHO
OTCTOSIBaHA CIIPSIMO MOTEHIIMATHYU MOJUTUYECKH U MKOHOMUYECKH UHTEPECH, € J1a MyOIuKyBaT
npoBepeHa MH(poOpManus, oCHOBaHAa Ha (PaKTH W JaHHHM, KOATO Ja BOAW IyOJIWKaTta KbM
ucTUHaTa. Mojenure Ha ynpakHsBaHe Ha JEHHOCTTa C METOI0JIOTHH U HHCTPYMEHTapUyM 3a
pabora ¢ ¢akTH M JAaHHU CE€ CTPEMAT Ja HM3rpaxkaaT pedopmupamm ¥ OCHOBOIIOJIATaIld
MOJIUTUKY, yTIpaBiIeHHe U KOMYHUKALUA Ha (PaKTH U JaHHU C 1I€J OTYETHOCT, IPO3PAYHOCT U
JNOCTBI 10 MHCTUTYLUU, KOMIIAHUM, OOLIECTBEHH CHUCTEMH U BB3MOXKHOCTU Ha AbPIKaBH U
HAJHALIMOHAIHU (OPMHUPOBAHUS Jla JOCTUraT A0 T[JI00AJHM peHIeHHs U ONTHUMH3UpPALIU
CTpaTeruy 3a ynpaBlieHUE Ha U3M0JI3BaHETO Ha CBETOBHU CYPOBHUHU U PECYPCH.

MoHorpadusara OTKposiBa penulia HayyHH HOBOCTHM IO TeMaTa. T[eopeTHYHOTO
u3cJe/IBaHe M3BEXKIa HAYyYHO M3bpKaHa €TUMOJIOTHYHA TpyIa MOHSATUS, KOUTO Ha30BaBaT
¢dbopMu Ha U3pa3siBaHE U MOBEACHHUE, KOUTO Ca OTKIOHEHUS OT HOPMAIHUS KOMYHUKAIIMOHEH
npouec— MucuHpopmanus, MamuHdopmaius, Ae3uH(popMalys, MOCTUCTHHA, (DaIIUuBH
HOBWHH, aNTepHATUBHU (PakTh, nHoaemus, nadopmarmoneH o6e3nopsabk. Kmacudukamnusara
Ha Te3W MOHATH 0003Ha4YaBa MpoOJieMaTU3UpaHH KaHPOBU (OpMHU U MPOOJIEMHHU T0JIeTa Ha
nH(popmMaInmoHHaTa cpena u myoanyHaTa cdepa.

Monorpadusara o0o0maBa W CHHTE3Wpa peaulla TEOPETHYHH TIOCTAHOBKH OT
MEXIyHApOJAHU HAyYHU U3CIIEIBAHUS U €KCIIEPTEH OIUT, KOUTO OPOPMST aKTyaaHa riiodanHa
KapTMHA Ha pas3npocTpaHeHHe Ha Ae3uHopmainusaTa. B u3cnemoBaTencku acmekT ca
Ipe/ICTaBeH! 3aKoHoJaTeNHu MHUIMAaTUBU Ha EC W HanMoOHaMHM IbpXKaBU B OTTOBOpP U
MIPOTUBOICUCTBYE HA OHJIANH e3uH(popmanusTa. B HallMoHaneH KOHTEKCT Ha MpoOIeMHUTe Ha
cBoOozaTa Ha u3pa3siBaHe M cBOOOJAaTa Ha MEIUUTE € MPEACTaBeH KPUTHYEH MPOYUT Ha
OBIATapCKU 3aKOHOATENICH OUT U HOPMATHUBHO MPEIJIOKEHHUE 32 3aKOH 3a (halllIiBUTE HOBUHU
B MHTEpHET.



PaboTara npemnocraBst aHATUTUYCH ITPOYHT HA MPOIeca Ha U3rPakJaHe U JISTHTUMAIIHS
Ha MEXIyHapoJHA MpeKa OT HE3aBHCHMHU OpraHH3alud 3a padota ¢ (akTh M JaHHHU ChC
CIIOJICJICH €TUYCH KOJIEKC, JOOPH MPaKTUKU Ha 0OMEH, Tpo(eCOHaIHY CTaHAapTH U TTPaBUJIA,
ChBMECTHO TNpWJIaraHe Ha METOJOJIOTHH, WHCTPYMEHTAPUYM U TEXHOJOTWYHH PEIICHHS 32
pabora ¢ pakTu ¥ TaHHM.

W3cnenoBaresickuTe yCHITUS IPECTABAT TUTIOJIOTH3AIHS Ha MOJICITH OT TPaKTUKaTa Ha
pabora ¢ paxtu u ganau — Hrozpym moaen, HITO mozaen, Pedhopmatopcku u Exkciepren moaen
Ha HE3aBHCHMHU OpraHW3alHd, KOWTO CBHTPYAHWYAT C JAbPKAaBHU HHCTUTYIHH,
NpeNpUeMadeckKl MOJIe] Ha TEXHOJOTMYHH KOMITAHWMW 3a paboTra ¢ QakTh W naHHH. B
CBETOBEH Maliab ce HabJro1aBa U3BECTHO MpoduiipaHe Ha IEWHOCTTA Ha OPTaHU3AIIUUTE 3a
pabota ¢ ¢akTh M JaHHU — B AMEpHKa METOJOJIOTHHUTE 3a MpOBEepKa Ha (haKTH CIy’KaT 3a
npociieisBaHe KAauyeCTBOTO Ha  IOJMTHYECKUTE TIPOIeCH W pedopMaToOpcTBO  Ha
aJIMAHUCTPATHBHM W OOIIGCTBEHH CHUCTeMH, B EBpoma mpoOBEpHUTEICKUTE 3BEHA
NPUOPUTH3MPAT TPOTHBOACHCTBHE HA OHJAWH  jAe3mH(oOpMarusaTa, KauyecTBO Ha
KYpPHAJTMCTUKAaTa W TMPO3PAavyHOCT Ha W300pPHH TpolecH, Ha balkaHuTe Hai-CEpUO3HOTO
NPEM3BUKATEIICTBO € YIPAXKHIBAHETO HA KOPEKTUBEH MEXaHU3bM HAKON HIKBJIEC J1a IPOCIIeIN
U U3MEpHU Upe3 TpOo3payHa EMIMPUYHA METOJIWKa TOKOJIKO IOJIMTHIIMTE W IyOIHYHHUTE
OTTOBOPHHU JIUIIA TOBOPSAT UCTHHATA.

B mpakTtryeckara HacCOYEHOCT Ha padoraTta ¢ (paKTH W JaHHU CE€ OCHIIECTBSIBA SICHO
pasrpaHruaBaHe Ha TPUTE MpoIleca HA TPETUPAHE W TMPEIEeHKa Ha (akTHTE — MPOBEpKa Ha
(baxTH, pa3BeHUaBaHE HA HEBEPHH TBBPACHHUS M BepUPHUKAIHS Ha ITyOJIHMKYBaHHU TOJUTHICCKA
W3Ka3BaHWsA WIM TEHEPUPAHO OT TMOTPEOUTENNTE OHJIAWH ChIbpxkaHue. lIpakTuko-
NPUIOKHOTO HAIIPaBIICHHE HA MHCTPYMEHTApUYM M TEXHOJIOTUYHU PEIICHUS U pa3paboTKH 3a
aBTOMATH3UPAHH MPOBEPKH Ha (HaKTH W JaHHU Pa3KpHBa OTPOMEH TMOTECHIIMAN 32 M3BJINYAHE
OT MacuBM 0a3W TaHHW HAa HOBHM 3HAYMMHU TEMH, KOUTO MOPAJaW JIMIICA HAa JOCTHITHOCT WU
JOCTAaThYHO EMITMPUYHA IOCTOBEPHOCT OCTABAT NMMPEHEOpErBaHN M MapruHann3upann. Hosute
METOJHM M METOJIOJIOTMH Ha paboTa ¢ rosieMu 0a3u JaHHMW JaBaT HAYYHO 3HAHUE 3a OBICIIN
YIPaBJICHCKU TIOJUTUKA Ha TAaHHUTE.

B mepcriektuBaTa Ha CBOOOMHO H3pa3sBaHE W JIOCTBII IO MPECTPYKTypUpaHATa
myOJMYHa cpe/ia B COIMATHUTE MPEXH padoTarta ¢ GakTH U JaHHU IMOKa3Ba PEATHH PE3yITaTH
32 OTHENHUS TIOTPEOWTEN C WHAMKAIMU 32 OTKIOHEHUS B KOMYHHKAIIMOHHHS IPOIEC,
KOHCTaTHpaHHU U3BBH 3HAYEHUETO Ha (HaKTUTE, HO C SICHU JaHHU 32 3JIOBPEIHH HEMEPEHUS U
BB3AcHcTBUS. DakTHTe W JaHHUTE 3aBPBIIAT NOTpeOUTENnHTe B HU(ppoBaTa cpeaa KbM
(YHKIIMOHATHATA TPaMOTHOCT M KPHUTUYHOTO MHCJIGHE W ca TPEANOCTaBKa 3a OIle
KOMIIETEHTHOCTH Ha MEIWiHA, AUTHTaIHA, HH()OPMAIIMOHHA TPAMOTHOCT U HOBU MOJICPHHU
JEMOKPATUYHH YMEHUS M PEIICHHSI, KOUTO J1a ObJaT BUAUMU MPe3 N300PHHU MPOIIECH.

I[MTPUHOCHU

O0110-TeoOpeTHYHY NPHHOCH:

e TeopeTWYHM MOCTAHOBKA 32 MpoIecH, POpMHU | SBICHUS ¢ TPoOIeMaTU3NPaH
XapakTep

e Omnpenenenue 3a npodieMaTu3upana HHPOPMaIIHs;

e OmnpeneneHne 3a KOMYHHKAIIMOHEH KOHTEKCT Ha TpolieMaTu3upaHa
uHdopmanus;

e ABTOPCKO TEOPETHYHO paMKHpaHEe 3a KOHCTPYHUPAaH KOMYHHKAIIMOHEH
KOHTEKCT Ha MmpobyieMaTu3upaHaTa HHGOpMaIus;

e l3ciemoBarelncko BIDKAaHE 3a 3HAUCHHETO Ha IMQpoBara cpelma ¢ orjiel Ha
npoOJIeMaTU3UPaHU ChIAbPKaHUE U HH(DOpMaIs;



e ABTOPCKO ompeziesieHre 3a HHHOPMAITMOHEH 0e3MOPSIbK;

e ABTOPCKH JIOITBTHEHUS] KbM THIIOJIOTHATA HA UHPOPMALIMOHHUS O€3MOPSTBK.

o KoHnenrtyanusupann 3HAYeHWE W CTOMHOCT Ha W3CJICIBAHH METOJH,
METOAOJIOTHH, HAa0Op OT MpwjiaraH WHCTPYMEHTAPUYM U TEXHOJOTHYHHU
pemeHus 3a pabota ¢ GakTH W JaHHU B MPHIOKUMOCT KaTO KOMIUIEKC OT
KOPEKTUBHU MEXaHH3MH B TPOIIECH Ha MPOYYBAaHE HA CHCTOSTHUETO HA UCTHHA
B MHQOPMAIIUS U ChABPIKAHHE;

e Omnpenenenue 3a pabota ¢ pakTu U JaHHU B IIUdpOBa cpena;

o Ilpennoxenn nepuHUIMM HA TOHATHATA (AKTUCKUHT, (PAKTIYECKBPCTBO,
(bakTIeKbp, UCTUHOMED;

e OmnpezeneHne 32 KOMyHUKAIIHOHEH MEHUDKMBHT.

IpnjokHO-HAVYHY NPUHOCH:

e KanpoBa uaeHTHUdUKAIMSA Ha ,,IpOBEpKaTa™ - MyOIUKaIKs HA MPOBEPKa HA
MEAUMHO ChIbpKaHWE UM KOMYHUKAllMOHHA e€JWHWIA B MyOJaudHa
KOMYHHKAIIHS;

e QuepraHa kapTa Ha JelicTBMe Ha TIyoOalHaTa MapTHROPCKA Mpexka Ha
HE3aBUCHMHU OpPraHu3allid, XYPHAIMCTUYECKH MPEXH, aKaJeMUYHH 3BEHA,
m1aThOpPMH, CAMTOBE M TEXHOJOTUYHU XbOOBE, KOUTO Bh3NpHemMaT paboTaTa ¢
dakTH W AAaHHU KAaTO KOOPAMHHMPAH OTIOBOP HA MPOTHUBOACHCTBHE CpEIly
OHJIaliH Ae3uH(opManusaTa U Nponaranjara, JOMPUHACAT 32 peopMaTOPCKU
MOJIUTUKY Ha TaHHUTE, KOHCOJIUIUPAT KOMYHUKAIMS Ha (DaKTH U JaHHU;

e TeopernyHa mocTaHOBKAa KaKBO IpENCTaBisBa crennduyHaTa U HOBATOPCKA
npodecruoHaliHa IeHHOCT Ha paboTara ¢ (pakTH U JaHHHU;

e [Ilpouecu, AEHHOCT, KOOPAUHHPAH MOAXOJ Ha KOHCOJUAALIMS B CBETOBEH
Maiial Ha HOBarTa ,,lieTa BIacT — OCHOBaHa Ha (paKkTH, JaHHU U JOKa3aTeJICTBA
KOMYHHKAIMsl C PECIeKT KbM MCTHHAaTa — CTaBa W3BECTHAa C (PyHKUMATA
,»KOPEKTHB Ha KOpPEKTHBa™ CHPSAMO pe3yJNTaTUTe U IMOCTH)KEHHUATA Ha
,,dE€TBbpTATa BIACT";

IpaKTHKO-NIPUJIOKHH NIPUHOCH:

e (Cucremaru3zalnus Ha OPUTMHAIHU METOJOJOTHHU 3a MpEleHKa W OlEHKa Ha
UCTUHHOCTTa Ha WHpopManusTa B CHIOCTABUTEIHA MEPCIEKTHBA Ha
IpakTHUKaTa Ha CBETOBHU BOJCIIM MEIUWHU OpraHu3alud, METOIU U
METOJIOJIOTUN Ha paboTa ¢ (akTU U JaHHU HA HE3aBUCUMHU OpTraHU3alud U
OBIATAPCKUAT MPAKTUUYECKH OMUT 3a MpoBepKa Ha (PaKTH U JaHHU B MEIUWHU
otaenu, HITO opranusanuu v HE3aBUCUMHU MPOEKTH;

e TeopernyHa paMKa 3a ChUIHOCT U MPUIOKUMOCT Ha MHPOpMaIHs Ha HakTH U
JIaHHU, 000co0sBaHe Ha MHGOPMAIIMA Ha JAaHHUTE KaTO MPHUHIIUITHU PEIICHUS
3a TMpeBeHLUss Ha MpoOJeMaTH3UPaHO ChAbPKAHHE B WHGOPMAIMOHHUTE
noTolM Ha nudposara cpeaa;

e TeopernyHa mocTaHOBKA 32 KOMYHUKAIIMOHEH MEHUIKMBHT Ha (DaKTH U TaHHU
KaTo HOB MOJXOJ] 32 YIpaBJICHWE Ha MOJUTUKH U CUCTEMH, OPraHU3AlUH U
UHCTUTYIIUY;



e KOMyHMKAallMOHEH MEHHMDKMBHT Ha ¢akTh U JaHHU B OOIIECTBEHA
KOMYHHUKAIIMS HAa MHCTUTYIIUS — aHAJIM3 Ha KOMYHUKAI[MOHHA KaMTIaHUs 4pe3
MpuIaraHe Ha akaJIeMHYHa METOJMKA B YUEOCH Kazyc.

[TpoBepkuTe Upe3 GakTH U JAHHU YIPAXKHIBAT ONPEICICH JUCIUIUIMHUPAI e(heKT Ha
aHTH-(OpMATM3UPAHE 32 MEIUH U )KYPHAIHUCTH, MOJUTHIIA ¥ WHCTHTYIIMHA, KOUTO JOMyCKAT
BIUsHUE Ha nHTEepecu. KaTto nmeiiHocT, paboTaTa ¢ hakTH U JaHHH € BUJ 3aIBEHO, (PUHAHCOBO
00e3medyeHo U OOIIECTBEHO MOJIKPENeHo peopmMaTopcTBO Ha 0A3MCHUTE OTHOIICHHS MEXITY
MEIUUTE U TMOJUTHKATA, MEXIY XYPHAJIHCTUTE W MPAKTHIUTE B MH(OpMAIMOHHATa cpeja
CHPSMO WHCTUTYLUUTE M TOJUTHYCCKH OTTOBOPHUTE JiMIA. KOMILIEKCHOTO JHUCKYPCHUBHO
BB3CHCTBUE HAa METOAOJIOTUM W WHCTPYMEHTH Ha paboTaTta ¢ (akTH M JaHHU OTpaHUYaBa
OHJIAMH Jae3uH(OpMaIUATa, TOBIUSABA TOJOXHUTEIHO MpobOaeMuTe ¢ HH(POPMAIMOHHOTO
00BpKBaHE HAa OTPEOUTENNTE U OJAroNpPUATCTBA €KCIaH3UATa Ha nudpoBara cpeaa. B Haii-
IMIMPOK CMUCHJ, MpOBEpKara Ha (PaKTH W JaHHU € WHCTPYMEHTApUyM 3a MOA0OpsBaHE Ha
KOMyHUKanusTa. JKaHpoBaTa WACHTH(HKAIMSA HAa UW3BBPIICHATA IPOBEPKa, KOSITO C
MyOJIMKYBaHETO CH CUTHAJIM3MPA U U3/aBa MPHUCHIA 32 BIPHO MM HEBAPHO, HE J1aBa PEUICHHE
Ha NMPOOJIEMUTE C IOBEPUETO M UCTHUHATA.

1. MONOGRAPH. VASSILEVA, Maya. Working with Facts and Data in a Digital
Environment. Sofia: BMGK Commerce EOOD, 2022. ISBN: 978-619-92104-1-3.

On the global, the organized, often economically secured and automated technology-
enhanced effect of pollution of the information environment is dangerous directly and
indirectly due to the visible virally spread false meaning, but also in connection with hidden
forces that try to question the professional role and journalism quality, to undermine trust in
legitimate media and the system of true news. These trends change the "status" of fact and
factology in a political-economic context.

The relationships between the essence, emergence, spread of misleading content,
threats to trust in the media and political processes, and the impact on critical thinking and
personal behavior of vulnerable users in the digital age relate to policies for common solutions
to counteract the processes of pollution of the information environment.

Given all these changes, the professional field of the specific activity of working with
facts and data in a digital environment stands out in a professional and narrowly profiled aspect
in journalistic networks and organizations, at the level of information processing and
verification as quantity and quality of messages according to addressees and communication
channels used.

The monograph "Working with facts and data in a digital environment" presents a
comprehensive theoretical study for the identification of forms of deviations in the
communication process, classification, and etymological precision of problematized genre
forms and problem fields of the information environment and the public sphere. The theoretical
overview of professional experience and practice, historical conditioning and current
circumstances of the emergence and development of organizations and research units engaged
in working with facts and data outlines the contemporary road map of a public process of open
and legitimate countermeasures against the spread of disinformation in the political sphere and
all aspects of information.

The monograph methodically and consistently comprises the support, popularity and
useful action of the specifics of working with facts and data - the analytical approach used in
the activity of the international fact-checking network to develop a complex of corrective
mechanisms - methodologies and technological tools for verifying statements, genre
identification of "verdict" to address information risks to democratic systems, and as a result,



to consolidate the new "fifth" estate - fact, data and evidence-based communication with
significant respect for the truth.

The monograph describes the author's theoretical position that public information based
on facts and data gives fundamental stability to the public sphere. The main research question
that the monograph examines and aims to prove is how the policies of the state, companies and
organizations based on the communication management of facts and data will develop in future
perspectives.

And if in the understanding of managing the general principle is laid down that the
individual should exercise the ability to deal with something by himself, this means, a serious
part of the organizations for working with facts and data declare that they aim to help the citizen
in a democratic society to manage his behaviour following factual reality and underlying data
in favour of informed personal choice. In modern management policies, the application of
communication management of facts and data creates a social dimension of interaction between
multiple subjects in institutions, companies, and organizations to achieve the common goal of
defending the public value of verifiable truth. The communication management of facts and
data emphasizes a new approach to management - communication of topics, policies,
empirically based knowledge of decisions that arise from a rational analysis of data and
transparent and accountable responsibility of counteraction against malicious deviations of the
communication process.

In the monograph, the problematic information and content are the object of a special
study. The content methodically examines the subject of the research - to what extent the
practical orientation of working with facts and data in a digital environment has the possibility
of counteracting the problematic information.

The important research aim of the monograph is to plead for the status of factual
information and qualitative journalism. In the international network of active participants in
the practice field of fact-checking and data verification, where training initiatives and
professional exchanges take place to apply common ethical values such as independence,
transparency and accountability of information.

The task of the work can be presented as follows:

e The possibilities of working with facts and data to verify a factual reality
through the objective value of the fact. Tracking the activities of identification,
selection, research, verification and correction of the facts(if they are presented
incorrectly) to achieve credibility, objectivity and pluralism of the problematic
topic;

e The process of working with facts(fact-checking, false claims debunking and
user-generated content verification) tracks the empirical validation of facts and
the credibility of factuality in political statements and speeches, ex post facto
debunking the demand for an answer in public speaking;

e Working with data as a public value - use and processing of publicly available
data or databases, as well as building of own research data on socially
significant topics that are outside the thematic array of the main news and
information flow. The initiation of data-driven topics as a result of working with
processed data sets forms new significant problem themes, which contribute to
better general awareness and distribute in a new way responsibility and
contribution to the use of resources and goods;

e Working with facts and data as methodologies and automated tools for
selection, verification, and re-analysis of communication materials, which are
parts of the information flow, identifies topics and issues, actors and speakers,



that locates networks and distribution channels, quantitative and qualitative
layered in the active exchange of public debate, emerged as management of
new, significant topics and data-driven policies and have become fundamental.

The objective view and aspects of analysis in the professional activity of working with
facts and data are also presented through some popular academic and research theoretical
statements and scientific results. The public importance, commitment and constructive process
of familiarity with this information practice are visible in manuals, guides, rules and expert
studies developed by sociological, cultural and journalistic organizations.

Working with facts and data forms levels of critical and reflexive thinking about using
media and audio-visual services and influences dynamics in redefining contemporary concepts
of media literacy, digital literacy and information literacy. The standard publication of a
platform for fact-checking and data is an illustrative example of how the genre of "verdict"
information corrects through facts and data step by step, or in detail, publication after
publication, every day enables and expands the possibilities of media literacy to develop
democratic skills.

The monograph methodology explores three facets of the increased value of working
with facts and data in a digital environment that can prevent distortions of the information
process: 1. The action of independent organizations, platforms, and sites for working with facts
and data promotes cooperation with traditional media in support of quality journalism. Media
companies benefit from the expertise and services of independent professional fact-checking
teams and recognize and implement similar methodologies in their internal fact-checking
departments; 2. In line with European co-regulatory policies, mechanisms and voluntary
coherence, units for working with facts and data conclude agreements with social network
platforms and perform an operational activity of independent verification based on user reports;
3. The object of activity of organizations for working with facts and data creates a structured
network of units for entrepreneurial digital journalism, automated technological solutions for
working with facts and data, forms mixed teams of journalists, software engineers, specialists
in digital literacy, etc. digital nomads, updates rules, standards and postulates of precise
journalism and thus builds a sustainable system of reliable information.

As freedom of expression stands at the beginning of every form of communication, it
is from this high conquest of democratic societies exercised in the communications of the
digital environment that deviations from the responsible speech are born. In a systematic
academic review, the work offers a series of certain theoretical positions, derives an
etymological group of concepts naming deviations in the communication process and their
manifestations in media practice and the public environment, as well as observes risks and
deviant actions and impacts in the architecture of social networks and platforms.

In the theoretical research, it is applied an established conceptual and terminological
apparatus with an exacerbating meaning, intense popularity and use of neologisms from the
first two decades of the 21st century, which describe the "hidden forces" of distrust towards
legitimate media, public-administrative systems and institutions and become in increasingly
recognizable risk states for societies and countries.

Disorientation in information is the result of the weakened position of the media, in
competition with uncritical sharing on social network platforms, to counter the actors of
disinformation and propaganda. Along with the professionals in the media, carrying out checks
of facts and data in large volumes and scales, a decisive presence and responsibility for the
hygiene of the open digital territory, the new deputies declare themselves in the information
space - the so-called. "fact checkers" or fact-checkers, freelance journalists who engage in
independent "checking" and publish material and investigations in the genre identification of
"verdict", digital journalists and digital specialists, digital nomads and business model



entrepreneurs, projects and technological developments for working with facts and data for the
protection of information of public interest and development, both of its public and economic
value.

The consolidation of the network of the so-called "Fifth Estate" - a network of
organizations, departments, scientific, academic and research units, news bureaus and fact-
finding sites, technology companies and their divisions, which conduct activities in the
application of established methodologies and tools for working with facts and data, dedicates
professional efforts of public measurement, reconciliation of public value, and assessment of
truth through the intersection of facts and related data. The great mission of a number of fact
and data organizations jealously defended against potential political and economic interests, is
to publish verified information based on facts and data to guide the public to the truth. Practice
models with methodologies and tools for working with facts and data seek to build reforming
and foundational policies, management and communication of facts and data for accountability,
transparency and access to institutions, companies, public systems and capabilities of countries
and supranational formations to reach global solutions and optimizing strategies for managing
the use of global raw materials and resources.

The monograph reveals some scientific new findings on the main topic. The theoretical
research brings out a scientific etymological group of concepts that name forms of expression
and behavior that are deviations from the normal communication process - disinformation,
malinformation, misinformation, post-truth, fake news, alternative facts, infodemic,
information disorder. The classification of these concepts indicates problematized genre forms
and problematic fields of the information environment and the public sphere.

The monograph summarizes and synthesizes some theoretical propositions from
international scientific research and expertise, which depict an actual global picture of the
spread of disinformation. In a research aspect, some legislative initiatives of the EU and
national states are presented in response to and countering online disinformation. In the
national context of the problems of freedom of expression and freedom of the media, it is
presented a critical reading of the Bulgarian legislative experience and a normative proposal
for a law on fake news on the Internet.

The work provides an analytical reading of the process of building and legitimizing an
international network of independent organizations for working with facts and data with a
shared code of ethics, good exchange practices, professional standards and rules, joint
application of methodologies, tools and technological solutions for working with facts and data.

Research efforts present a typology of models of the practice of working with facts and
data - a newsroom model, an NGO model, a Reformed and an Expert model of independent
organizations that cooperate with government bodies, an entrepreneurial model of technology
companies for working with facts and data. On the global, there is certain profiling of the
activities of organizations for working with facts and data - in America, the fact-checking
methodology serves to account for the effectiveness of political processes and the reformation
of administrative and public systems, in Europe, the checking units prioritize the combat of
online disinformation, the quality of journalism and the transparency of electoral processes, at
the Balkans the most serious challenge is the endorsement of transparency of a corrective
mechanism for someone, somewhere to track and measure through empirical methodology the
extent to which politicians and civil officials are telling the truth.

In the practical focus of fact-based work, a clear distinction is made between the three
processes of threatening and assessing facts — fact-checking, debunking false claims, and
verification of published political statements or user-generated online content. The practical-
inclined input of the toolkit and technological solutions and developments for automated fact
and data checks reveals a huge potential for extracting from arrays of databases new significant
topics that, due to lack of accessibility or sufficient empirical credibility, remain neglected and



marginalized. New methods and methodologies of working with large databases provide
scientific knowledge for future data management policies.

From the perspective of free expression and access to the restructured public
environment, provided by social networks, working with facts and data shows real results for
an individual user with indications of deviations in the communication process, found beyond
the meaning of the facts, but with clear data of malicious intentions and impacts. Facts and data
return users in the digital environment to functional literacy and critical thinking and are a
prerequisite for more competencies of media, digital, information literacy, and new modern
democratic skills and decisions to be visible through electoral processes.

SPECIFIC CONTRIBUTIONS OF THE MONOGRAPH

General-Theoretical Contributions:

Theoretical statements of processes, forms, and a phenomenon of problematic
information;

An author definition of a problematic information;

Theoretical framing and definition of the communication context of the
problematic information;

A research view framing of constructed communication context of problematic
information;

An research concept on the meaning of the digital environment in view of
problematic content and information;

An author definition of information disorder;

Author’s additions to the typology of information disorder;

Conceptualized meaning and value of research methods, methodology, a set of
tools, and technological solutions for working with facts and data in practice as
a complex of corrective mechanisms in the processes of researching the truth
status in information and content;

Proposing definitions of the terms fact-checking, fact-checking, fact-checker,
truth-o-meter;

An author definition of working with facts and data;

An author definition of communication management

Scientific Application of Contributions:

The genre identification of the "verdict" - publication of verification of media
content and communication materials in public communication;

An international network of fact-checking organizations, journalism networks,
academic institutions, platforms, sites, and technology hubs that embrace facts
and data methods as a coordinated response to combat online disinformation
and propaganda, create reforming data policies, consolidate the communication
of facts and data;

A theoretical statement of what constitutes the specific and innovative
professional activity of fact-checking and data-driven analysis;

Processes, activities, and a coordinated approach of consolidation across the
globe of the new "Fifth Estate" - based on facts and data messages, information



and communication with respect for the truth - it has become known as a
"correction" of the corrective function to the results and achievements of the
"Fourth Estate";

Practical Application of Contributions:

e The systematization of original methodologies for assessing and evaluating the
veracity of information in a comparative perspective of the practice of the
world's leading media organizations, methods and methodologies of working
with facts and data of independent organizations and the Bulgarian practical
experience for fact-checking and collecting data in media departments, NGOs
organizations and independent projects;

e A theoretical framework for the essence and application of information based
on facts and data, selecting information based on facts and data as general
solutions for the prevention of problematic content in the information flows of
the digital environment;

e A theoretical assumption and a specific definition of communication
management of facts and data as a new approach for management of policies
and systems, organizations and institutions;

e Communication management of facts and data in public communication of an
institution - analysis of a communication campaign by applying the academic
pedagogical methodology in a case study.

e The specific "verdict" publications through facts and data provide a certain
disciplining effect on the anti-formalization of the media and journalists,
politicians and the state, which allows influence on interests. As acting, working
with facts and data is a type of stated, funded and public supported reformation
of the basic relationship between media and politics, between journalists and
practitioners toward government and political officials in the information
environment. The complex discursive impact on the methodology and tools for
fact-checking and data collecting limits online misinformation positively affects
the problems of information confusion among users and favors the expansion
of the digital environment. In broad, fact-checking and data-driven techniques
is a toolkit for improving communication. The "verdict" genre identification is
a publication signal of true or false, is not a given solution to the problems of
trust and truth.

2. MOHOI'PA®US. BACUIEBA, Mas. Epara Ha BeuepHoTO TOKIIOy: [Iponyunpane
Ha BEYEpPHO TOKIIOY 3a oHjaiH miaatdopmu. Codusi: YHUBEPCUTETCKO H3IATEICTBO
,,CB. Kimument Oxpuacku®, 2021. ISBN: 978-954-07-5188-7.

TokmoyTo ce pa3mpocTpaHsiBa KaTO CHJIHO BIIMATEIEH MeAueH (EHOMEH U cTaBa
MOIMYJISIPHO C U3JIBbUBAHMS B LISUT CBAT OT 000CO0SBaHETO CU B TEJIEBU3MOHEH kaHp mpe3 60-Te
rojl. Ha MHHaimus Bek. HayuHuTe wu3scienBaHus Mpe3 MOCIEIHUTE TOJWHU OOXBaIlatT
TEOPETUYHU TMPOYYBAHUS 3a HEroBaTa CBHIIHOCT B IOCOKA OT CHJIHO KOH(POHTAI[MOHEH
JTUCKYpPCUBEH CYOEKT Ha KyJITypaTta JI0 OCHOBHA CTYyIMifHA Tporpama 3a 1e0aT, KOsITO aJjanThpa
y4acTUEeTO Ha JKMBA MyOJIMKA M YCTOMYMBO ce MOAM(UIMPA KATO MOJUTHYECKA U MOPATHO
npoTuBopeunBa opma Ha pa3BieueHue. Mcropuueckure npoydBaHus OKa3Bat, Y€ TOKIIOYTO
BB3HHMKBA KaTO AaHIJIO-CAaKCOHCKAa €KpaHHa HMHCTUTYIMs, TMOBJIMSBA CE€ M C€ pa3BUBa OT



MHTEpaKTUBHA PaJMO TOKIIOY KbM MOJIEpHA Bepcus Ha (hopMar Ha JHEBHO >KEHCKO TOKIIOY,
nonyJspuzupano ot Onpa Yundpu mnpe3 1984 ., 1 MOCTENEHHO CE€ Pa3NpOCTpaHsIBa 0
O06eaMHEHOTO KPaJICTBO M HIKOJIKO €BPOMEHCKH Ibp)KaBu. TOKIIIOY MporpaMuTe 3a 1e0aTu ce
nosisBaT B EBpomna mpe3 mpe3 80-te roa. Ha 20.Bek W mpuaoOWBAT TOJsIMO 3HadYeHHE. B
M3BECTHA CTEIEH Te3U OPUEHTUPAHU KbM ITyOJIMKaTa MeUaTU3UPAHU CHOUTHS UMAT MyOInyeH
MPUHOC U ca IPUMEPHU 3a CBOOOIHO TOBOPEHE B HaMpeaBaIIuTe JeMokpauuu ot LlenTpanna u
N3Touna EBpona.

JbaroroquiiHuTe NpeaBaHus B aMepUKaHCKOTO BEYEpHO MporpaMupane ca popmaTi
Ha KbCHOTO BEYEPHO TOKIIOY — OOWKHOBEHO Ca OPMEHTHUPAHM KbM JUYHHUS NMPOPHUI Ha
BOJICIIMSI U Ca HACOYEHU KbM 3aps] 3a oOuiecTBeH Ae0ar, HO MpEeACTaBIsABAT TEMAaTHYHO
BEUYEPHO pa3BieueHue ¢ GOKyC BbpXy NONKyATypaTa. @opMaThT Ha KbCHOTO BEYEPHO TOKIIOY
e 3a0eNeXXUTETHO NoCe0BaTENeH Mpe3 1sJ1aTa CU UCTOPHUS Ha Pa3BUTHE B UICHTUDUIMPAHE,
OTJIMYaBaHE U pa3lIUPSIBAHETO Ha TPAHUIM 3a JUCKYCHOHHHM TEMH OT CbBPEMEHHU
MOJIUTUYECKH BBIIPOCH 0 COLMAITHU U MOPAIHU MPOOJIEeMU U KATETOPUH Ha YYACTHUIIUTE 110
OTHOIIEHHE Ha TEXHUTE COLMAJEH CTaTyC WIH MOMyJsSpHOCT. MeToq0I0rn4HoO,
UCTOPUYECKUAT U JECKPUIITUBEH MOJIXOAU CHCTEMaTU3UpaT MpoleCUTEe Ha Bb3HUKBAaHE,
pa3BUTHE U TJIOOAIHO pa3MpoOCTpaHEHWE Ha TOKIIOYy TMporpamure. B ucropuuecka
NepCreKTHBa PeBU3MATa Ha 0030pa Ha TOKILIOY MIPOrPaMUPAHETO MPOCesBa TPU OTUETINBU
JECeTUIIeTUS Ha TpaHcopMaIis Ha TOKIIOY JKaHpa.

Monorpadusara ,Epara Ha BEYEpPHOTO TOKIIOY" TPEACTaBs ISUIOCTHO HAYYHO
TEOPETUYHO U aKaJIEMUYHO HU3CIIeIBaHE HAa BEUEPHOTO MMPOTrpaMHUpaHe C MPUIIOKEHH Pa3InuHu
MOJIXOMM M CPaBHUTEIHU M3CIEIBAHUS HA MECTHHM MPOAYKLUHMH — aBTOPHT Mpuiara
METOJIOJIOTUYEH arnapaT Ha KOHTeH-aHaJIU3 U [MOCTUra HOBH pe3yaTaTu U u3Boau. Kuurara ce
CHCTOM OT YETUPU OCHOBHU TJIaBU, KOUTO CIY>KaT KaTo AECTUHAIIMH 32 HAyYHO MPEOCMUCTISTHE
Ha KOMEJIUNHHU MpOoTrpaMu B €BOJIIOMPAILIO MOHATHE MEK/y HOBUHH U pa3BIICUCHUE.

I'naBa ITvpBa: XKanposa naeHTH(UKAINS HA BEUEPHOTO TOKIIIOY

Ta3u mbpBa ri1aBa Ha MOHOTpadusaTa ce QPoKycupa BbpXy H3cieaoBaTeNcKaTa 3aaadya
Jla Ompeleiy TOKIIOY MPOrpaMHTe KaTo Obp30 MPOMEHSIIM ce MeauaTu3upaHu (Gpopmu Ha
TOBOPEHE U J]a ce MOKaXaT XapaKTepHH YepTH, OTOESI3aHU B aKaJIEMUYHU TOCTAHOBKHU KaTo
OTJIMYMUTEITHU U KOHBEHIIMOHAIHU. Cliell KpaTKo MpOoy4YBaHe Ha Pa3IMYHUTE HAUMHHU, TI0 KOUTO
u3cieoBaTeN UACHTU(GUUIUpPAT W OTIMYaBaT XUOPUIHOTO TEJIEBHU3MOHHO TOKIIOY,
U3JI0’)KEHUETO C€ KOHILIEHTPHPA BbPXY M3CIEA0BATEICKUTE aHAIMTUYHM YCUJIMS Ha aBTOpa Ja
peIoKU Ae(PUHULINY 32 TOKIIOY U TOKIIOY (hopmat. M3cinenoBaTenckuTe BIKIAHUS, KOUTO
MPOYyYBAT TOKIIOY MpOTrpaMUTe KAaTo M3MbJIHEHUE U MPOM3BOACTBO Ha €(QUPHO M3ITbUBAHE,
00XBaIIaT KakTo OpAUHEPHH MpodecroHaIHN BB3IIIEAH, TaKa U IPUHOC Ha JPYTH aBTOPU KbM
TeopeTuuHarta paMka. CHCTEeMaTHUYHUAT OO0 Ha MPOTpaMH U KIFOYOBH XapaKTEPUCTUKH Ha
TOKIIOYTO CE€ W3BEXJAaT B HOBA aBTOPCKAa MpHMEpHA TUIIOJOTHUS Ha TOKUIOY (opmaTure.
KoncTpykTuBHaTa posis Ha MaTpullaTa Ha BEYEPHOTO TOKIIOY U  TBOPYECKHS
MHCTPYMEHTApUYM € TSCHO CBbp3aHa C TBOPUECKHs MOTEHIUAJ HAa BOJCHIMS Ha BEYEPHOTO
TOKIIOY — MPEJICTABEHU U WIIOCTPUPAHU Ca TEXHUTE CHEIU(PHUKU B 3aBUCUMOCT OT JIMYHOCTTA
Ha BOJICIIMSI Ha BEYEPHOTO TOKIIOY. PaboTHUTE NeMHUIINY 32 TBOPUECKH HHCTPYMEHTaApUyM
¥ TBOPUYECKM MOTEHIMAN Ha BOJCIIMS B HAYYHH U3CJE/IBAHUA 32 BEUEPHO TOKILOY MOKa3Bar,
Yye akaJIeMUYHUAT UHTEpeC B 00J1aCTTa € TIOCTUTHANI HOBU OTKPUTHUS U PacTe €KCIIOHEHIIUATHO
0 HOBM HUBA. B MHOro OTHOIIEHUS ¢ HamoJ00sSBaHETO HAa BApUETETHO IOy, MaTpUYHATA
CTPYKTypa Ha BEYEPHOTO TOKIIOY ChYeTaBa MOHOJOI Ha BOJEIIMS, KOMEIUWHU CKEHOBE,
U3ITBIHEHUS Ha MY3UKaHTH, UHTEPBIOTA ChC 3BE3/M, W3IS0 TOBIUSHU OT XapaKTEPHUS CTUI
U TUYHOCT Ha BoJemus. Bceku Bozen| Biiara CBOMTE CUIIHU CTPaHU U TaJlaHTH B IIOYTO — €IUH
€ U3BECTEeH MPEIMMHO C TOBA, Y€ € 100bp KOMUK C UMIIPOBU3ATOPCKUA M MY3UKAJTHU YMEHHS
WIM € XBaJIeH MOBeYe 3a YMEHUATA Ja Mpeapasnoiara, Ipyr BHACS HAMI'BJIHO Pa3IMYHU TOH U
CTHWJI, BpPBUIAMKU IIOYTO KbM KOMEIMHHUTE My KOpPEHHM — Taka M3BecTHaTa Kpuiara ¢pasza



,KPJISIT Ha BeUEpHUS ITpaiMTaiiM* ce MosABsBa, 3a J1a OTJINYHU BOJACIIUTE, KOUTO CE MPEeBbPHAXa
B €JHM OT Hali-oOM4aHuTe (GUTypH B UCTOPUATA HA aMEpUKAHCKATa TEJIeBU3MUs 3a MEepHoJia Ha
HaJl 30-roguIIHO MPUCHCTBUE HA €KPaH.

I'maBa Bropa: AMepukaHckaTa epa BbB BEUEPHOTO TOKIIOY

AMepHKaHCKaTa €pa BbB BEUEPHOTO TOKIIOY 3aJaBa MCTOPHUYECKUTE KOHTYpU Ha
TpaJAULIMOHHU NMPO(PECUOHAIHN CTAaHAAPTH U MOJOKEHUS B TEJIEBU3MOHHATA TPAKTHKA, KOUTO
NOJIbpKAT OM3HEC 3HAYMMOCT U ca MPEAM3BUKATEICTBA 32 KOMEAMITa B KbCHUS BEUYEpEH
npaiiMTaiiM U KaTo LSJIO Ce OTpa3siBa BbPXY KYypPHATHCTUYECKU TEMHU, KOHBEHIUH, [IEHHOCTH
Ha JUCKypca B myOnuuHus nebat. ['eHepaliHO, TeopeTHYHAaTa pamMKa Ha 000COOsSBaHETO Ha
epaTta Ha BEYEpHOTO TOKIIOY IMOKa3Ba MEPHOAM Ha MPOrpaMHpaHe U MEIUWHU JTUYHOCTH C
TOJISIMO BIIMSIHUE U BB3/ICICTBHIE BBPXY ayJUTOPHTA Mpe3 Is1aTa 0KoJo 70-roAuiiiHa HCTOPUS
Ha TOKIIOY >kaHpa. Cpllara TeopeTHUYHa paMKa H3BEXJa TPU OTIUUYUTEIHH MOKOJICHHS
BOJICIIIM HAa BEUEPHO TOKIIOY ChC 3HAUMTETHH MOCTIXKEHUSA B cdepaTa Ha aMepHKaHCKaTa
TEJIEBU3US U CBETOBEH MIPHUHOC.

[Tonynspuara kpunata ¢pasa , JI6TaT KM benus 10M MHUHaBa mpe3 MOETO MOy Ha
JlerepmaH, oTpa3siBailla CHJIHO UPOHUYEH XYMOD, MO-BEPOSTHO HUIACHTH(PUIMPA BEUEPHUTE
KOMEJIMWHHU I0YTa KaTO U3TOYHUK Ha MOJUTHYECKA HH(POPMAIIHSL. ,,37JaTHOTO MTOKOJICHUE " Ha
BOJICIIIUTE HA BEYEPHO TOKILIOY MOCTUraT Oe3mpeleNeHTHH HUBa Ha PEUTHHT TJIEAaeMOCT U
JIOSUTHOCT Ha myOnukarta. Bcekn HaunmHaen cTeHI-bIl KOMUK 3Hae, ye JIxkeit Jleno, JleiiBun
Jlerepman, J/[>xon Ctioapt u Kpeilr @bpriochbH JIETUTUMUPAT KOMEAUSATA U BHBEKIAT HOB
KyJITYpHO OOBBp3aH JHEBEH pell B MOJUTUKATA, IMYEH W3Ka3 U pa3BleYeHUE, CIIETH 3aeIHO.
Ha ocHoBaTta Ha TapreTHpaH MOHOJOT, €(eKT Ha MOJUTHYECKH XyMOp U BB3IpPHEMaHE Ha
BEYEPHOTO TOKIIOYy KAaTO H3TOYHMK Ha HOBHMHM, TE€3U 3HAYUTEIHO BIMATETHU BOJELIU
MOKPOBUTEJICTBAT Cpe/laTa Ha BEUEPHOTO TOKIIOY, 0€3 Jja TUTICBA pa3BieKaTelIHa CTOHHOCT.

BeuepHure TOKIIOy mporpamMu ce MpOAylHpaT BBB BCE MO-TOJEMHU M TMO-TOJIEMHU
KOPIIOPAaTUBHU CUCTEMH Ha MPOU3BOJCTBO U AUCTPUOYIHS. V3KIIOUUTETHO aHATUTUYHO U B
ChCTE3aHUE HAa KOMeAWWHa pyThHa W cepus oT meru, [enBun Jlerepman u [xeir Jleno
MOKa3BaT CONBCHK HA OTIMYUTEIHH JUYHOCTH M YCHBBPLICHCTBAHE HAa CATUPUYHOTO
MaNCTOPCTBO, MOBEYE OTKOJKOTO Aa mIpeneduHupar ¢opmMara Ha BEUYEPHOTO TOKIIOY C
MOHSKOTa MTPOTUBOPEYMBY IMOXBATH. 3a Ja ce pazdepe U3KyCTBOTO Ha ,,37JaTHOTO MOKOJICHHUE
BOJICIIIH, € HEOOXOIUMO J1a ce BIUieaMe J00pe BbB BOJCIINS, KOWTO € YOBEKBT 3aJ1 OFOPOTO.
CrnenBaioTo MOKOJIEHUE HACIEAHHIIM MPHAAaBaT €HEPrudeH KOMEIUEH HIOX KbM 3/paBaTa
ocHoBa Ha ¢opmara Ha BeuepHOTO TokIoy. J[xeitmc Kopaba, Jxumu Kumen, Tpessp Hoa u
Camanrta buil cu mpompaBAT I'bT KbM BbpXa HA aMEpUKaHCKaTa TEJIEBU3USA C ONpEIeieH
TaJaHT, €HEPrUYHM W WHOBAaTHUBHU NPOTpaMU OT pa3jIMYHU CHEHH M CbC 3HAYEHUE B
MPOCTPAHCTBOTO Ha KbCHOTO BEUEPHO MporpaMupane. B rpynata Ha KOMUIUTE BbB BEYEPHOTO
TOKIIOY, T€ Ca W3MbJIHUTENH, KOUTO Ch3JaBaT aBaHTapAHa KoMmeauiHa paOOTHIHUIA 3a
npelaBaHusi, KOSTO Pe30HUPa B MHOXKECTBO IMIATGOpMU. MHOTO AUTHMTANIHU MIATPOPMU Ce
MPEeBPBIIAT B JOMUHHUpalaTa ¢opMa Ha pa3BieueHUE U TOKOJIEHUETO Ha MJIaJIUTE KOMUIIM Ce
aHTaXHpa J1a 100aBW MCTHUHCKO pa3HOooOpa3ue B KbCEH BEUEPEH CIIOT, KaTo TpaHchopmupa
TPaJULUOHHOTO TEJIEBU3MOHHO KbCHO TOKIIOY B KPAaTKH BUPYCHU (OPMH Ha ChAbpKAHHE,
KOWTO Ja ca JOCTBITHU MPE3 Pa3IMUHM YCTPOMCTBA. Pa3npbCcKBallku €KpaHHUTE CTEPEOTHIIH,
T€ ce U3MPABST Mpe] ObJICHIETO Ha Pa3BICUCHUSITAa B CTPUMMUHT YCIYTHUTE.

I'maBa Tpera: Epara Ha BeuepHOTO TOKIIOY B bharapus

Ta3u rnmaBa or MoHOrpadusTa IMpencTaBs METON0JIOrMYHO O(OPMEHO MpOyUBaHE,
U3BOJM U HOBOCTH, KOUTO ce Oa3upaT Ha MecTeH mazap. PakTUUYECKH, H3I0KEHHETO
IpeJICTaB/IsIBa CPaBHUTENIHA paMKa Ha M3MEpPBAaHE HA XapaKTEPHU YEPTH MO OTHOILIEHHE Ha
KOHIEMIIHSI, TBOPUYECKH HHCTPYMEHTApHyM, JMYHOCT Ha BOJEIIMSA, KOUTO Ca WU3BEACHU OT
pOy4YBaHE Ha KOMEIUWHUTE MpelaBaHus HA MEeT MECTHHU MPOAYKLUHU Ha BEUYEPHO TOKIIOY,
M3JIbUBaHU TapajenHo B uscienoBatenckute nepuoad ot 09.2009 mo 09.2010 r. u ot



27.01.2020 mo 30.06.2020 r. KonTeHT-aHanu3ute Ha mnpenaBaHusita ,llloyro na CnaBu®,
»lloyTo Ha IBan u Anapeit* u ,,BeuepHoTo moy Ha A3uc* ce HaMupaT B Ipsika KOHKYPEHIIUS
B TIOCOYCHUS MEPUO U 00XBAIAT PETUCTPUPAHE U U3MEPBaHE HAa KOMIIOHEHTH OT 00110 196
PETUCTPAIlMOHHHA KapTH, WIIOCTPUPaHU B 0000mIeHN naHHU 4pe3 uHbporpaduku. KoHTeHT-
aHamu3wT Ha ,,I1loyTo Ha Hukonac lutupunuc™ u ,,Beueprnoro moy na Cnasu TpudoHOB* B
nzcnenoBatenckuss nepuoa ot 27.01.2020 r. mo 30.06.2020 r. mpocneasiBa EMIUPUYHO U
CpaBHsIBa MEIMWHU U KPEAaTUBHU MPUHOCH HA MPOIYKIUUTE HA BEUEPHOTO TOKLIOY CHPSIMO
peJIeBaHTHU CBETOBHU O00pa3ld HW TPEAXOJAHH TOJOO0HU OBITapCcKH NPOIYKIHU. 3a
OTIpeIeTICHUS N3CJICIOBATEIICKU MTEPHO/I, B OOIIOTO KOIMYECTBO OT 96 enmzona 3a ,,[1loyTo Ha
Hukomoac Iutupumuc™ m 111 enmsona 3a ,,Beueproro moy na CmaBu Tpudonos” ca
pPeruCcTpUpaHd M CUCTEMATH3UPAHU JAHHU OT DPETUCTPALMOHHM KapTH, KOUTO ChHILO ca
NETAMIHO aHAM3UpAHU U WIIOCTpUpaHU upe3 HH(orpaduku. AHAIU3BT Ha MPOYUYBAHETO
nudepeHIipa OCHOBHHM XapaKTEPUCTHUKUA W CHenu(UKU Ha HOBHTE (POopMaTH Ha BEYEPHO
TOKIIOY, KOUTO HE ca HaOJioJjaBaHU Ha OBITrapcKus TEJIEBHU3MOHEH Ia3ap B CPaBHEHHUE C
I'BPBUSI U3CIIEOBATEIICKH MEPHOJ], Pa3siCHSIBA OPUTHHATHOCTTA HA MPOEKTUTE B KOHTEKCT Ha
OPOAYKIIMH OT MECTHO 3HAUYEHUE.

['maBa ueTBbpTa: Pa3BiekaTenHa NOJUTHKA U MOJIUTHYECKO pa3BiIeUCHHUE

Pa3zpaboTkara nmpu3HaBa HEOOXOIUMOCTTA OT Opa3IMYaBaHe Ha (OPMUTE M TUIIOBETE
MOJIUTHYECKH XyMOp, U3ciie[iBa e(eKTUTe BhpXy IMyOJIMKaTa OT IJIelaHeTO Ha MOJIUTUYECKU
HIeTH M KOMEIMHHU CKedoBe U (aKTOpUTE, KOUTO BB3ACHCTBAT 3a OICHSIBAHETO Ha
MOJIUTHYECKUTE KaHAUJATH, KOUTO CE€ MOSIBIBAT BB BEUEPHOTO TOKIIOY. BeuepHOTO TOKIIIOY
CTaBa BCE IMO-pa3NpOCTpaHEHO U Mo-mojuThyecko. [IpoyuBaHeTo wiIOCTpUpa Kak
ObJrapckoTo ,,Beduepno moy na CmaBu Tpudonos® mo TB 7/8 moTBBpkIaBa TOBa, KOETO
MHOTO MOJHUTHULIM U MOJUTHYECKH CTPaTe3d BEUE Ca YCETUIIM — JOKATO M3CIEI0BATEINTE Ce
doxycupaT BbpXy OTpaHHMYEHHUATA 32 TOBA KAKBU ILIET'M MOTaT Jia C€ MPaBAT, MOTPEOICHUETO
Ha MOJUTHYECKU XYMOP UMIUIMIIMTHO WK €KCIUTUIIMTHO MOKE J1a MaBUpa MbTSA HAa CaMOTHATa
nyOnauuHa ¢urypa Ha BOJEUIMS HAa BEYEPHO TOKIIOY KbM MOJMTUYECKA NapTUs U
napJiaMeHTapHU U300pH.

Karo msmo, HaGmoneHusita B MoHOrpadusaTa mokpuBat Haj 20-roaMIleH mepuoj Ha
MPAKTUKHU HA TEJIEBU3MOHHO MPOAYIIEHTCTBO U peaiu3aius Ha popmaTa Ha BEYEPHOTO TOKIIOY
B bbarapus.

[IpoyuBaHnero ce cTpeMH Ja pa3pelid BaK€H aKaJeMHU4YeH BBIPOC B
KypHAJIUCTUYECKaTa TEOpHs: JOKOJIKO CTPYKTypaTa Ha TBOPYECKHS MHCTPYMEHTApUYM Ha
BEUEPHOTO TOKLIOY JOMpHHACS 3a Harjlacu Ha Bb3NpHUEMaHe y IMyOJuKaTa KbM CTHUJIA Ha
aBaHTapJHaTa KOMeIus U TabJionaHaTa KypHanucTuka. HoBoctute nMaT ChIllo MpakTHUECKO
MPUIIO’KEHUE B MOJIEPHOTO KbCHO BEUEPHO MPOrpaMUpaHe.

MonorpaduyHUAT TPyl ONTUMHU3HPA TEHEPATHH TECOPETUYHH 00OOIICHUS, U3BOAN U
npodecuoHaNHU 3aKII0YCHHS] 3a TEICBU3MOHHMS KaHpP TOKIIOY, CUCTEMAaTHU3Hpa U ouepTaBa
KOHKPETHH HAOJI0JIEHUS! OT UCTOPUYECKUS 0030p U MpaKTHUECKaTa peaan3alus Ha BeYepHOTO
TOKIIOY KaTro cheuu(puyHO TENeBU3MOHHO NpOu3BeleHue ¢ ¢opMaTHa CTPYKTypa.
[IpoBeneHnTe eMIUPUYHU H3CIEABAHUS JETUTUMUPAT MEIUWHU NPAKTUKH, TEIEBU3HOHEH
ONMUT W crnenupuKH Ha TEJIEBU3MOHHATA cpela B TJIOOAICH W JIOKaJeH maiad, KOUTO
OJ1aronpusATCTBAT, MOBIUABAT U IPOEKTUPAT PA3BUTHUETO HA BEYEPHOTO TOKILIOY.

Metononornynara pamMka Ha MoHOrpaduara wujaeHTUUIUpPa U TEOpeTH3Upa
pasz0upane 3a epa Ha pa3BUTHE Ha BEYEPHOTO TOKILIOY IO KPUTEPUH HA U3BEACHHU UCTOPHUUECKU
nepuoau, npodecruoHalHO BIMSHHUE HAa TpeJaBaHUS M BOJEIIM, Pa3BUTHE Ha CIIEHUYHO-
CKe4yoBaTa KyJITypa B TEJIECBU3MOHHATA [TPOrpaMa U pa3BieKaTeIHU CETMEHTH, 000c0o0siBaHe Ha
KbCEH BEUEPEH MpalMTanM.



2. MONOGRAPH. VASSILEVA, Maya. The Late Night Talk Show Era: Late
Night Talk Show Production for Digital Platforms. Sofia: Sofia University
Press “St. Kliment Ohridski”, 2021. ISBN: 978-954-07-5188-7.

The talk show has been disseminated as a highly influential media phenomenon in
popular broadcast all around the world since it became a syndicated television genre in 1960s.
Scholarly research in recent years comprises theoretical studies about its essence of highly
confrontational discursive subject of culture to basic studio debate program to adapt the
audience participation and sustainably it is modified as a politically and morally controversial
form of entertainment. Historical surveys display that the talk show originated as a modern
Anglo-Saxon institution and emerged and flourished from an interactive radio talk to a modern
update of women’s issues daytime talk show format, popularized by Oprah Winfrey from 1984,
and incrementally, has been gradually exported to the U.K and to several European countries.
Talk shows debate programs occurred in Europe in 1980°s and have gained a great importance.
To some extent, these audience-oriented mediatized events of talk are primarily public
contributions and voices of freedom in advanced Central and East-European democracies.

The long-running talk show program in American late-night television is the tonight
show format - generally orientated to the host’s personal profile and geared to public debate,
but nightly topical entertainment with a pop-culture focus. The late night talk show format has
been remarkably consistent throughout its history in varying ways to identify and distinguish
broadening boundaries for discussion topics from contemporary political issues to social or
moral problems and categories of participants in terms of social and popularity status.
Methodologically, the historical and descriptive approaches systemized the process of origin,
development and global dissemination of talks show television productions. In a historical
perspective revision of talk show programming tracks three distinctive decades of talk show
genre transformations.

“The Late Night Talk Show Era” monograph presents a comprehensive scholar
theoretical and academic research of late-night television amplified by different approaches
and comparative studies of local productions - the author has availed of the methodological
apparatus of content analysis and achieved renewal and resolved results and conclusions. The
book consists of four main chapters as a destination for learning about reconsideration of
comedy programs as an evolving notion between news and entertainment.

Chapter 1. The Genre Identification of the Late Night Talk Show

This first chapter of the monograph focuses on the very challenging task to define talk
shows as rapidly changing mediatized forms of talk and display characteristic features of talk
show programs noted in academic assumptions as distinctive and conventional. After briefly
exploring the varying ways in which scholars identify and distinguish the hybrid television
show, the study concentrates on the author’s research analytical efforts to suggest new working
definitions of talk show format, late night talks show format and late night talks show concept.
Research stances examining talk show programs as performance and production in
broadcasting cover both professionals’ ordinary views and other authors’ contributions to
theoretical framework. Systematic selections of programs and monitoring key features of the
talk show emerge in a new kind of talk show formats’ exemplary typology. Constructive roles
of the late night talk show’s matrix and creative instruments structure of the late night talk
show are closely interconnected with the creative potential of the late night talk show host —
presented and illustrated alongside their specifics and thoroughly depending on the personality
of the talk show host. Working definitions for the creative instruments structure and the creative
potential of the host in the late-night scholar studies demonstrate that the academic interest in
the field has gained some new reveals to grow to exponentially new levels.



In many ways resembling a variety show, the late night talk show matrix structure
combines a nightly monologue by the host, comedy sketches, musical guests, and celebrity
interviews, all permeated by the signature style and persona of the show’s host. Each host
brought his own strengths and talents to the show — one was known primarily as a gifted
comedian with improvisational and musical skills or is praised more for his skills as a
conversationalist, another brought a completely different tone and style, returning show to
comic roots — the so called popular phrase “the king of the late night” has appeared to
distinguish presenters who have become one of the most-beloved figures in American
television history during near a 30-year tenure.

Chapter 2. The American Late Night Talk Show Era

The American late night talk show era historically defines the contours of traditionally
packaged professional standards and assumptions of television practice, maintained business
relevance in challenging comedy in the late-night prime time and generally reflected upon
journalistic community topics, conventions and values of the public debate discourse. Overall,
theoretical framing of how enduring late night talk show era indicated periods of programming
and television personalities of great influence and impact on the audience throughout about 70-
years of history of the talk show genre. The same specific theoretical frame presents three
distinguished generations of late night talk show hosts with significant achievements in
American television sphere and global contribution.

The popular slogan “The Road to the White House Run Through Letterman”, related
to self-deprecating humor, has become more likely to identify late-night comedy as a source of
political information. The “Golden Generation” of the late night talk show hosts has achieved
unprecedented levels of audience ratings and audience involvement. Every beginning stand-up
comedian knows that Jay Leno, David Letterman, Jon Stewart and Craig Ferguson have
legitimated comedy and introduced a new culturally bound agenda in politics, personal
expression and entertainment fused together. On the basis of monologue targeting, political
humor effect and treating late-night comedy shows as a news source, these considerably
powered television anchors patronized talk show environment with no lacking in entertainment
value. Late-night talks shows were being produced within larger and larger corporate systems
of production and distribution. Very analytical and fiercely competitive in their comedy
routines and series of jokes, David Letterman and Jay Leno showed a clash of distinctive
personalities and master satirists refining, rather than redefining, the late night talk show format
with sometimes controversial twists. To truly understand the art of the “Golden Generation” of
the late night talk show hosts you must look the man behind the desk. Next generation of
successors puts vigor comedic flair to the sturdy of the late night talk show format. James
Corden, Jimmy Kimmel, Trevor Noah and Samantha Bee burned their ways to the top of
American TV with considerable talents, energetic and inventive broadcasts that shine on every
stage and stand out in the late night space. In the line of famous late night comedians they are
performers that created a cutting-edge comedy factory with shows resonating across multiple
platforms. The multiple digital platforms have become the new dominant form of entertainment
and the generation of young comics is committed to adding real diversity in late-night
entertainment by transforming traditional television late night talk show to short viral content
forms, available via multiple avenues. Scattering the onscreen stereotypes, they face
entertainment future in streaming services.

Chapter 3. The Bulgarian Late Night Talk Show Era

This book chapter presents the methodologically designed research, final results and
new findings, based on the local market. In fact, the exposure proceeds comparing measure
features of concept, creative instruments structure, host personality driven comedy between
five local productions of late night talk show, broadcasted in parallel during the periods
09.2009-09.2010 and 27.01.2020-30.06.2020. Content analysis of "The Slavi's Show", "The



Show of Ivan and Andrei" and "The Night Show with Azis" in competitive broadcasting
environment during research period from 09.2009 to 09.2010 comprises registered and
measured components of total 196 registration forms, illustrated by generalized infographic
figures. Content analysis of “The Show of Nikolaos Citiridis” and “The Evening Show of Slavi
Trifonov” during research period from 27.01.2020 to 30.06.2020 empirically tracks and
compares media and creative achievements of new late night talk show productions to relevant
world models and previous similar Bulgarian productions. For the fixed research period, a total
amount of 96 episodes of the programs "The Show of Nikolaos Citiridis"(bTV) and 111
episodes of “The Evening Show of Slavi Trifonov"(7/8 TV) has been registered and
summarized — the data from the registration forms is also presented in detailed analysis and
infographics. The research analysis differentiates general characteristics and specifics of the
new format shows of evening talk shows, not observed on the Bulgarian television market
compared to the first research period, and clarifies original projects in the context of locally
significant productions.

Chapter 4. Entertainment Policy and Political Entertainment

The work recognizes the necessity of differing forms and types of political humor,
examining the effects that political jokes and sketch comedy viewing have on public opinion
and factors that affect how political candidates, appearing on late night programs, have been
evaluated. Late night talk has become more prevalent and more political. The study illustrates
how Bulgarian “The Evening Show of Slavi Trifonov” on 7/8 TV confirms what many
politicians and political strategists have already sensed - while scholars focus on limitations to
what types of jokes can be made, political humor consumption either implicitly or explicitly
may fave the way for the lonely public figure of the late night host to a political party and
parliament campaign election.

In general, the observations in the monograph cover a 20-year period of television
production practices and format realization of the late night talk show in Bulgaria.

The research aims at solving an important academic issue for journalistic theory: to
what extent the creative instruments structure of the evening talk show contributes to receptive
attitudes of audiences in the style of cutting-edge comedy and tabloid journalism. The findings
also have practical implications for modern late night television.

The monographic work optimizes general theoretical summaries, conclusions and
professional conclusions for the television talk show genre, systematizes and outlines specific
observations from the historical overview and practical implementation of the evening talk
show as a specific television work with a format structure. The empirical research conducted
legitimizes media practices, television experiences, and special characteristics of the television
environment on a global and local scale that favor, influence, and design the development of
the evening talk show.

Methodologically, the monograph’s framework identifies and theorizes an
understanding of an era of development of the evening talk show by criteria of inferred
historical periods, the professional influence of shows and presenters, the development of
stage-sketch culture in the television program and entertainment segments, the
individualization of late evening prime time.

II. I'VTABA OT KOJIEKTUBHA MOHOTI'PA®USA

3. VASSILEVA, Maya. A Comparative Rhetorical Analysis of Six American
Presidential Inaugural Address Speeches — Models of Political Leader’s
Messages in the 21% Century. B: Peropuka u koMyHHKanuu mpe3 21.Bek:

Teopuu, MeTou, npakTuku. Codus: MHCTUTYT 1O peTopuKa U KOMyHUKALIUH,
2021, cc. 113-149. ISBN: 978-619-91989-2-6



Ta3u rinaBa oT KOJIEKTUBHATa MOHOTpadus MpeICTaBs CPaBHEHHUE MKy MOJIEIIUTE Ha
PETOPUYECKO CTPYKTYpPHpaHE Ha PEUUTE MO BCTHIIBAHE B JIBKHOCT Ha HIECT aMEPUKAHCKU
MPE3UICHTH, KOUTO ca mybmuyHo mpousHeceHu oT Jxopmx bymi(20.01.2001; 20.01.2005),
bapak O6ama(20.01.2009; 21.01.2013); Honanx Tpemm u Ixoyzed baitnpa(20.01.2021).
PeTopudeckusT aHaan3 ce OChIIECTBSBA UpE3 CPABHEHHE HA PA3IMUYHU HUBA HA CTPYKTYPHHUTE
€JIEeMEHTH Ha Te3W BaXHM O(UIMAaTHM peyd Ha OCHOBaTa Ha HCTOpUYECKa CHUTYyalus,
KOMYHMKAIIMOHEH KOHTEKCT, OJUTHYECKH MOCIaHUs, TIOCTUTHATH LIEJH, dKaHPOBU YEPTH Ha
peuMTe, aneiau U apryMeHTalus, peTopuYeckd (Urypu U yMEHHUS Ha oparopa Ja TOBOpH
nyOianuHo. Meroaute M au3aiiHa Ha W3CJIEIBAHETO BKIIOYBAT PA3IMYHU MOJIXOJU — OT
aKaJgeMu4eH 0030p 10 hopMupaHe Ha AUCKYPCH U PUTOPUYECKU CUTYAI[MH HA TOJUTHUECKO
nyonuyHo roBopeHe. [Ipe3 mbpBuTe ABe necerusieTus Ha 21.Bek um B Hauyanoto Ha 2021 T.
NPE3UJACHTCKUTE peYd MO BCTHIBAaHE B IBKHOCT C€ MPEBPHLIAT B CHJIHU PEYEBU
MHCTPYMEHTH B CBETa Ha ChBPEMEHHATa KOMYHUKAIIMS TIOPaX TOBA, Y€ MPEACTABST NOCTaHUs
0 MUJIMOHU XOpa Ha MOJUTHYECKO, COIUAIHU U JIMYHO HUBO. KpUTHYHHAT AUCKYpCHUBEH
aHaJIU3, KOWTO C€ OCHOBaBa Ha HEpa3AeNMMHU pEMyTallMOHEH HMUK U CTpaTeruud Ha
MOJIUTHYECKaTa KOMYHHUKAIMs, € YacT OT MO-IIMPOK aHajiu3 Ha Te3d LIECT OTIACIHU U
MOCJIEIOBATEIHH B Pe/ia Ha IPOU3HACSHE MPE3UICHTCKU PEYH.

3HaYMMOCTTa U PEJIEBAHTHOCTTA Ha TeMaTa CThIIBA BbPXY TOBa Kak CIIOCOOHOCTTA U
MOTEHUUATHT Ha OOIIECTBEHATA BJIACT MOTAT J1a Ce pa3rbpHAT BbPXY BCEOOXBATHU U3MEPEHUS
Ha HaIlMOHAJIHYU Kay3U, LIGHHOCTH Y MPUCHIIHN OCTaHUS Ha JTUAECPUTE U KaTO LSJIO CE OSBSIBAT
B HSKOJIKO TUCUUIUIMHU: TIOJUTHYECKA PETOPUKA, IMHIBUCTHKA, MOJUTHYECKA KOMYHHKAIIHS
U JutepaTypHa KpuTuka. KopmychT oOxBalla TEKCTOBETE Ha IIECT PEYd 3a BCTHIIBAHE B
JUTBKHOCT Ha aMEPUKAHCKU MPE3UJCHTH U APYTU CBbP3aHU M3TOYHHULIM, CHOpaHU B paMKa Ha
u3cJeI0BaTeNcKa MepPCleKTHBa, 3a Ja OTTOBOPSAT Ha IieNiTa Ha u3ciensanero. Karo obekt Ha
HACTOALIOTO U3CIIEABaHE, CTaTUATA ce POKyCHpa BBPXY IIECT Pa3INuyHU peUH Ha aMEPUKAHCKU
NPE3UICHTH, MPOU3HECEHW Ha IEPEMOHHUS IO BCTHIIBAHE B IIBXKHOCT. [IpeamersT Ha
u3cJe/IBaHe B PaMKHUTE Ha M3BaJKaTa KOMIIWJIMpPA CTPATErHsl U €JIEMEHTH Ha IMOJIUTUYEeCKa
peTopuKa, KOMYHHUKAllMOHEH KOHTEKCT, CTPYKTypa, €3MKOBa CHCTEMa Ha JIUJCPCKUTE
MOCTIaHUS Ha MPE3UICHTUTE, KOUTO ca OUiu mpousHeceHu. Hskou rpaHuI 1 OrpaHuyYeHUs B
nu3ailHa Ha U3CJIEJBAHETO CE pPAMKUpAaT B MCTOPUYECKUS MEPHOJ Ha MPOBEXJaHE Ha
LEPEMOHUHUTE IO BCTHIIBAaHE B IIBKHOCT — Mpe3 IMbPBUTE JBE JeceTuyieTus Ha 21.Bek,
U3CJIEIOBATEICKM BBH3MOKHOCTH M TEOPETHUYHA IparMaTuka, MPUJIOKEHU B aHAIUTUYHUS
muckype. OCHOBHa XapakTepHUCTUKA Ha aHajIK3a 3acara Mojiela Ha yOoexxJaBaHe, U3I0JI3BaH B
peuuTe Mpu BCTHIBAHE B JUIHKHOCT Ha MPE3UACHTA Ype3 U3I0JI3BaHEe Ha CHIIHU PETOPHUUECKU
TEXHHMKH, Ch3/IJaBaHE Ha EMOI[MOHATIHH U BU3YaIHH MTOCJIaHUs, U3pa3siBaHE HAa YyBCTBA U UJICH,
KOUTO OOeQUHSBAT XOpaTa 3aeJHO OKOJIO HalMOHAlIHAa Kay3a. KauecTBeHMST aHanmu3 e
OpraHM3UpaH TakKa, 4Ye Jla TMOCTaBU aKIEHT BbPXY HIKOM XapaKTEPUCTHKU HA PEUUTE OT
MEepCIeKTUBAaTa Ha MOJUTUYECKOTO TOBOPEHE Ha CIEUUANIHU MYyOJWYHH CHOUTHS, KAKTO U
OPUIUKA U Ppa3ivuus MEXIy MPEe3UICHTUTE MO OTHOIIECHHWE HAa M3pa3sBaHMU UACHU U €3HKa,
KOWTO M3MOJ3BAT, 32 J1a Ipeaaaar MoCIaHusiTa CH.

HacTrosdmoro npoyuBaHne npesrnosara, 4e Te3H IecT 3HaMEHATeNIHU MOJIUTUYECKU PeUr
uMaT rJ100asHO BB3JIEHCTBUE, KOETO LENH Ja MPeIu3BHKa yXa Ha HAIUATa BbB BpeMEeHa Ha
HECUTYPHOCT, YSI3BUMOCT Ha JIEMOKpalMsTa U ciayk0a Ha cBoOojaTa Ha 4doBeka. Peunte
MpEeJICTaBIsIBAT 3HAUUTEJICH PUHOC KbM PETOPHUUECKOTO HACIEICTBO, IEMOHCTPUPAT MOJIETH
Ha TMOJIMTUYECKO KOMYHHUKAIMs, pPEeTOpUYecKa OIeHKAa Ha JEeMOKpalusTa H MeAUIHO
MOBEJICHUE.



3. VASSILEVA, Maya. A Comparative Rhetorical Analysis of Six American Presidential
Inaugural Address Speeches — Models of Political Leader’s Messages in the 21*
Century. In: Rhetoric and Communications During 21st Century: theories, methods,
practices. Publisher: Rhetoric and Communications Institute, Sofia, 2021, pages:113-
149. ISBN: 978-619-91989-2-6

This collective monograph chapter article presents comparative rhetorical structure
models of six American Presidential Inaugural Address Speeches, delivered by George W.
Bush (20.01.2001; 20.01.2005), Barack Obama (20.01.2009; 21.01.2013); Donald Trump
(20.01.2017), and Joseph R. Biden (20.01.2021). A rhetorical analysis is done comparing on
different levels structure elements of these important official statement speeches on the grounds
of the historical situation and communication context, political messages and goals achieved,
genre features of inaugural addresses, appeals, and argumentation, rhetorical figures, and
orators’ speaking skills. The methods and study design include diverse approaches from
academic review surveys to form discourses and rhetorical situations of political public
speaking. During the first two decades of the 21st century and at the beginning of 2021
presidential inaugural addresses have become strong public speech instruments in the world of
modern communication for the sake of presenting appeals to millions of people on political,
social, and personal levels. A critical discourse analysis, based on inseparable reputation image
and political communication strategies, is part of the broader analysis of these six separate and
consequent inaugural address speeches.

The significance and relevance of the topic are based on how public power capability and
potential may deploy on comprehensive dimensions of national causes, values, and inherent
leaders’ messages and thoroughly appear in several disciplines: political rhetoric, linguistics,
political communication, literary criticism. The corpus comprises the texts of six American
inaugural address speeches and other related sources, gathered in the frame of interdisciplinary
perspective meaning to answer the objective of the study. As an object of the current study,
this paper focuses on six different presidential inaugural address speeches. The subject of the
study within the scope of this sample compiles strategy and elements of political rhetoric,
communication context, structure, and language system of the presidential leaders’ messages
that have been delivered. Some limitations and constraints in the study design are framed in
the historical period of the inaugural address speech ceremonies being held during the first two
decades of the 21°st century, research options and theoretical pragmatics, used in the analytical
discourse. A major feature of the analysis impacts the model of persuasion used in presidential
inaugural address speeches by using powerful rhetorical techniques, creating emotional and
visual messages, expressing feelings and ideas that bring people together around a national
cause. The paper will carry out a qualitative and quantitative analysis of the six presidential
inaugural address speeches. The qualitative analysis is designed to highlight some
characteristics of the inaugural speeches from the perspective of formal political speaking on
special public events as well as similarities and differences between presidents in terms of the
expressed ideas and the language they deploy to deliver their messages. The quantitative
analysis will give some statistical account of the message meanings, language expressions, and
words used.

The current study hypothesizes that these six prominent political speeches have a global impact
that aims to invoke the nation’s spirit in times of uncertainty, democracy vulnerability, and
service to human freedom. The speeches are a significant contribution to rhetorical heritage,
demonstrating models of political communication, rhetorical appraise of democracy, and media
behavior.



1. CTYIUA

4. BACWIIEBA, Mas.TeneBususita — TpaHchopmaiuss B TJIIOOAIHO JAWTUTAIHO
3a0aBieHue. B: Menunte Ha 21.Bek.[online].31.01.2019, ISSN: 1315-3794.

braemero Ha MenuuTe B epata Ha Je3uH(OpMaNMITa BKIIOYBA BCUUYKH TOCPEIHHULIH,
HAa KOWUTO OHUXME c€ JIOBEepWIH- TPAJAULUOHHUTE MEIUH, COLMATHUTE MEIUN WU
TEJIEKOMYHUKAUMOHHUTE TUraHTH...[oOanHusT Meauss Ou3HeC OYEBUAHO TIOKa3Ba, ue
TPaJIMLMOHHOTO TJIEJaHE Ha TEJIEBU3MS HaMalsiBa, OCOOCHO CpeJ MHJIEHUYM IMOKOJIEHUETO.
Buneo norpebieHnero HapacTBa, MOAXPAaHBAHO OT OOLIOTO MOBHINIABAHE HA OHJIAMH BUAEO
NoTpeOIEHUETO, KOHKPETHO MOOMIIHUTE YCIIYTH U BUEO 1o nopbuka. [loTpedurenure rienat
ChABPXKAHWE YECTO B ChueTaHue ¢ Apyru ¢opmu Ha 3abaBieHwe — T.Hap. multitasking —
rieJaHe M T0J3BaHE Ha HAKOJKO NporpamMu eAaHoBpeMeHHOo. ETo 3aimio, cBeTOBHHUTE
TEJIEBU3MOHHU KOPIIOPALlMM WHBECTUPAT MHOIO B CTPUWMUHI YCIYTH U OPHUTHHAIHO
ChAbp)KaHUE- TaKMBa OHJIAWH MPOJIYKTH U OpaHIOBE, KOUTO Ja MPEJOCTaBAT aJeKBATHO Ha
OYaKBaHMTA HA MyOJNMKaTa JUTUTATHO ChIbP)KAaHUE — UCTOPUH U ChIpEkKUBSIBaHE. Bcuuku
TE€3U acleKTH B 0(OpMIHETO Ha OBCIIETO HA MEIUUTE BOJAT JI0 T.HApP. KOHBEPTEHIIUS MEXKIY
ayIMOBU3yaJIHW M  TEJIEKOMYHUKALIMOHHM uWHAycTpuu. [IpenusBukarencrsara mpen
TeJIeBU3MOHHMS NTa3ap B bbirapus ciensat nogoOoHu rinodanHu TeHaeHuud. Houre menuiinu
KOMIIaHUM, KOUTO CE€ OYaKBa JIa Ce YCTAHOBSAT HAa MECTHO HUBO, OM CJIE€JBAjO Ja pa3BUBAT
YCIIyTHU, KOUTO Ja CBBP3BAT MOTPEOUTENHUTE ChC ChIbP)KAHUE IPE3 HIKOJIKO €KpaHa — B
JBUKEHHE, BKbILU, OHJIAIH, 0duiaiiH, ype3 TeJIeBU3NOHHA MporpaMa Uiy KaTayor 1o 3asBKa —
T.Hap. JUHEWHA WM HellMHEeHHa ycayra. bbaeneTo Ha MeCTHUTE MEIUU C€ HYKJIa€ OT MHOTO
M0-3a{bJI00YEHO pa3MUIIUICHHE, KOETO Ja TMpeMUHaBa Npe3 MyOJUYHUS KOHTPOI,
MOJINTUYECKHUTE BBIIPOCH OT THIA Ha “‘ropent KapTod” ¥ cBOOO HHS U300p HA MOTPEOUTETUTE.
HacrosmaTa ctynus npociieqsBa U aHaIU3Mpa cielnu(pUyHu Mpouecu U TeHACHIIUN Ha
TpaHcopmalisi Ha ChbBpEMEHHATa ayAMOBH3yalHa Cpela M KOHKPETHO MSCTOTO Ha
TpaJWLMOHHATA TEJIEBU3Us B KOPIIOPATUBHATA MOJUTHKA HA TOJIEMH MEIUWHU IPYyIH COPSIMO
BB3MOKHOCTUTE 3a Pa3NpOCTpaHEHHE Ha TEJIEBU3MOHHATA NPOAYKLUHS U MPOLyLHpPaHU
NPOEKTH B OHJIAWH NPOCTPAaHCTBOTO. V3n0xkeHHeTo ce crpeMu na 0OXBaHE ChHIIECTBEHU
poMeHU B cdepara Ha TeIeBU3HOHHUS OM3HEC, KOUTO WIKOCTPUPAT U JOMBIBAT OCHOBHU TE€3U
OTHOCHO OBJEIIOTO pa3BUTHE HAa TEJIEBU3UATA OT KOHBEHIIMOHAIHA MeAHs KbM JUTHTAIHA
mwiarpopma ¢ pasHoOOpazue OT YCIyTH, >KAHPOBE M WHTEPAKTHBHH MPOIYKTH 3a
3aMHTEPECOBAaHU CerMeHTHpaHu MmyOnuku. OOEKT Ha H3Cle[IBaHE ca aKTyallHU IPOLECH U
TEHJCHIIMY Ha ChbBPEMEHHA MEJIMiTHA CpeJia M CBETOBHUSI TEJICBU3MOHEH OU3HEC BB BPb3Ka C
HabJI0JaBaHaTa B MPBOTO JeceTuieTne Ha 21. Bek mopeauiia oT CAEIKH Ha OCHOBaTa Ha
MeAWiiHa KOHBEPreHUUsl — CIMBAHE MEXAY TEXHOJOTWYHH TUT'aHTH, TEJIEKOM KOMIIAHUU U
MEAUMHYA OpraHU3alMH C JTUAECPCKU MO3UIIMU B IPOU3BOICTBOTO HA OPUTHHAIIHO ChIbPKaHUE.
EdextuTe Ha B3aMo/eiicTBHIE B M3TPAKIAaHETO Ha ChbBMECTEH OM3HEC MO/JIEN Ha KOMITAHUUTE,
KOHUTO Ch3/1aBaT ChbPKAHUETO U T€3H, KOUTO I'0 pa3lpOCTPaHsIBaT, UMAT IJ100aTHO U JIOKATHO
3HayeHue. [IpenMer Ha u3cnenBaHe € OBbACIIETO HA TENEBU3MATA- KOHIENTyalU3UpaHE Ha
TEJEBU3UATA KAaTO HEKOHBEHI[MOHATHA MEAMS - KaTO JWUTUTalHA Iargopma WIH JTOCThIIEH
KaTajor B OHJAMH MPOCTPAHCTBOTO 3a JIMIEH3UPAHO M OPUTHHAIHO ChIbP)KAaHUE; KAaTo
MHCTPYMEHTApUYM OT YCIIyTH 3a OTJIOKEHO IJieJ]aHe; KaTO KOHBEpreHTeH OM3HeC MOJEN Ha
TeJleBU3MOHHATAa Kopropanus. OCHOBEH akKIIeHT Ce IIOCTaBsi BBPXY ayAHOBU3yalHATa
NPOAYKIIMSI, KOSITO C€ TpEeTUpa Ha ma3zapa KaTo OpPUTHMHAIIHO ChAbp)KaHue, yed MpoayKLuH,
OHJIAWH ChIbPKAHUE.
MeTtononorusta Ha U3ciaeIBAHETO KOMOMHIPAa MHOTO(AKTOPEH aHAIN3 HAa MPOTHYALIN
CBBPEMEHHHU TIPOIIECH U TEHICHIIMU B cdepaTa Ha TEICBHU3WOHHUS OM3HEC Ha TJI0O0ATHO U



jgokanHo HUBO. [logxoabT Ha cpaBHUTENEH aHAIW3 Ha NpUJIaraHd KOPHMOPATUBHU OU3HEC
MOJIEJI ¥ CTPAaTeruy 3a YIpaBJIEHWE Ha MEIUHHU OpraHu3aluu. XPOHOJOTUYHUIT MOIXO
IpocieNsiBa €Tany Ha MeAHWiiHa KOHBEPreHIIUS Ha MECTHHU Na3apH. J[eCKpUNTHUBHUAT METOJ
oOxBallla HarjacuTe Ha MOTPEOUTEIICKUTE MyONMKH M BIWUSHUETO MM BBPXY (GOpMHUTE Ha
ChABPKaHUE U TEXHOJIOTMYHOTO UM pa3mnpocTpaHeHue. 3BexxaaHeTo Ha Te3u, XUIMOTe3U U
npodecnoHaTHU BIDKIaHUS 32 OBCIIETO Ha TENEBU3HSITA CE OCHIIECTBABAT YPE3 KOMIUIEKCEH
MOJIXO/I.

Hemnmu:

1. Jla ce ycTaHOBSIT 00IIM Ma3apHU MPOILECH U MPOU3IIN3AIIUTE OT TAX TEHACHLIUU Ha
pa3BUTHE Ha TEJIEBU3UOHHUSA OM3HEC, KAKTO U BPBH3KUTE Ha KOPIOPATUBHO BIIMSHUE
Ha T7100aJHO omepupaliuTe KOPIopaluy CpsMO TEJIEBU3UOHHU TPYNH C Ma3apHU
MO3UIMH Ha MECTHO HUBO;

2. Jla ce u3Beze Te3ara 3a OBJCIIETO HAa TEJIEBU3MUATA KaTO pasHOOOpa3ue OT YCIyru U
ChAbP)KAHHE — MPAKTUUYECKOTO 3HaueHUEe Ha Meradopure “TesieBU3MS HA YETHPU
eKpaHa” U “TeJeBU3HsATA B KOO HU;

3. Jla ce pa3Bue TEpMHUHOJIOTHYEH anapaT — OOSICHEHHS 32 OPUTHHAIHO ChIbpPKaHUE,
ye0 U eKCKITy3UBHO ChIbpXKaHHE.

3amaun:

1. Tlpemm3na mperieHKa W MPEACTaBSIHE Ha aKTyallHa KapTHHA Ha TIOCTIKCHUSTA U
mpoOJeMuUTe Ha TEICBU3MOHHUSA MMa3ap B bearapus;

2. IloapoGeH cpaBHHUTENCH aHAIM3 HAa OM3HEC MOJICIUTE Ha BOJACIIUTE TEXHOJOTUYHU
KOMITaHHH, KOMTO OTIEPHPAT KaTO MEIIMS Ha Ia3apa 3a BUJICO ChIAbpKaHUE U BUIOBE
YCIIYTH 32 OHJIAMH pa3npOoCTpaHEHUE U MOTPEOJICHNUE;

3. AHanu3 W OIIGHKa Ha pPa3BUTHE HA JAWUTUTATHUTE CETMEHTH Ha OBJITapCKUTE
TEJICBU3UOHHN TPYNH CIHPSMO €BPOMCHCKA MPEACTABEHU TOJpa3eicHUs Ha
r7100aJHA KOMIIAHMH;

Hacrosmoro n3noxxeHue ce GoKycupa BbpXy TeOpeTHYHATa 00OCHOBKA Ha CIIEHATA
OCHOBHA Te3a: B CBETOBEH Malad TEJIeBH3UATA 3alovBa Ja W3MIIeKAa KAaTo JUTHTAIHA
iathopMa— METUITHO ChIbPIKaHUE, KOETO I Ce JOCTABS Ype3 OHJIAMH KaTaJloT HABCAKBIC U
10 BCSKO BpEME M TO3W HAYMH Ha PAa3MpPOCTPaHEHHE Ha ayJHOBU3YaTHO ChIBbPIKAHHE IIIE
JOMUHHpA HaJl TPAIUIIMOHHIS HAYWH Ha TJelaHe Ha TeJICBU3MOHHA MporpaMa. braeniero Ha
TEJEBU3UATA KaTO JWTUTAJICH OW3HEC Ce OmNpeaelis OT HapacTBaIIus Opod MOTpeOuTeNn Ha
BUJICO CHIBPKAHHME 32 CMETKAa Ha 3PHUTEIHTE IMpE]l TEICBU3MOHHHS CKpaH, MOBHIIABaHE Ha
WHBECTUIIUNTE B JIUTHTATHA PEKJIaMa U YCIYTH Ha IJIATEHO ChAbPIKaHHE.

4. VASSILEVA, Maya. Television — Transformation into Global Digital
Entertainer. In: NewMedia21.eu. [online]. 30.01.2019, ISSN 1314-3794

Shaping the future of media in this era of disinformation involves all intermediaries that
we should trust — established media companies, social media or telecommunications giants...
The global media business environment apparently shows that traditional linear viewing is
decreasing, particularly among millennial audiences. Video consumption is increasing fuelled
by the rise of online video in general, and mobile and on-demand video in particular.
Consumers watch the content often in combination with other entertainment — so-called
multitasking. That is why, global television corporations invest heavily in streaming services
and original content — such as online products and brands that deliver the most relevant digital
storytelling experiences. All these facets of shaping the future of media result in so-called



convergence between audio-visual and telecommunications industries. Challenges to the
television market in Bulgaria follow similar global trends. New media companies, expected to
establish a business in a local area, should develop services connecting consumers with the
content through multiple screens in the home and on the move, online and offline, scheduled
and on demand. Shaping the future of local media needs much more deep contemplation, going
through public scrutiny, “hot-button” political issues and consumers’ free choice.

The current paper tracks and analyses specific processes and trends of transformation
of the modern audio-visual environment and particularly the place of traditional television in
the corporate management policy of large media groups in relation to the possibilities of
television production distribution and produced online projects. The exposure aims to comprise
the significant changes in the field of the television business, that illustrate and add basic theses
regarding the future development of television from conventional media to a digital platform
with a variety of services, genres and interactive products for interested segmented audiences.
The research object combines current processes and trends of the modern media environment
and global television business in connection with the series of media deals, observed in the first
decade of the 21% century based on media convergence — merging processes of technological
giants, telecom companies, and media organizations with leadership positions in the original
content production. The interaction effects in the consolidation of a joint business model of the
companies that create the content and those, who distribute it, have global and local
significance. The research subject is the future of television — the concept of television as an
unconventional media — as a digital platform or an accessible online catalog for licensed and
original; as a collection of video-on-demand services; as a converged business model of
television corporation. A major emphasis is placed on audio-visual production, which is
recognized on the market as original content, web productions, and online content.

The research methodology combines a multi-factor analysis of ongoing modern
processes and trends in the field of television business on a global and local level. An approach
of comparative analysis of applied corporate business models and management strategies of
media organizations is outlined. The chronological approach traces stages of media
convergence in local markets. The descriptive method covers the consumer audiences attitudes
and their influence on content forms and their technological distribution. The outlines theses,
hypotheses and professional views on the future of television are carried out through a complex
approach.

The work focuses on some regular goals:

e To explain general market processes and the resulting trends in the television
business development, as well as the relationships of corporate influence of
globally operating companies in relation to television groups with market
positions at the local level,

e To present the theses about the television future as a variety of services and
content — the practical understanding of the metaphors “television on four
screens” and “ the television in your pocket”;

e To create a terminology apparatus — explanations of original content, web and
exclusive content.

The tasks of the work can be presented as follows:

e An accurate assessment and presentation of an up-to-date condition of the
achievements and issues of the Bulgarian television market;



e A detailed comparative analysis of business models of the leading technology
companies that operate as media in the video content market and types of
services for online distribution and consumption;

e Analysis and evaluation of the development of the digital segments of the
Bulgarian television groups compared to European representative divisions of
global companies.

This study focuses on the theoretical framework of the following main thesis: globally
television is starting to look like a digital platform - a media content that will be delivered
through an online catalog anywhere and anytime, and this way of distributing audio-visual
content will dominate the traditional way of watching a television program. The future of
television as a digital business is determined by the growing number of users of video content
at the expense of viewers in front of the TV screen, increasing investment in digital advertising
and paid content services.

IV. CTATHUH B CIIMCAHUA

5. BACHJIEBA, Mas. Mojen Ha MOJUTUYECKa KOMYHUKAIIUS HAa peyTa M0 BCTHIIBAHE B
JUTB)KHOCT Ha u30paHust amepukancku npe3uaeHt Jxoysed P. baitnba. B: Petopuka
1 KoMyHUKamuu, opoit 48, romm 2021, cc. 51-63. ISSN: 1314-4464

B pamkuTe Ha Ta3u cTaTHs MOJUTHYECKAaTa KOMYHHUKAIMs, KATO MHCTUTYIHOHAJIECH
muckype Ha CheIUHEHUTE aMEepUKaHCKU IATH Ype3 aJMUHHUCTpanusaTa Ha oduca Ha benus
JIOM U HOBOM30paHUsl MPE3UICHT, Ce XapaKTepus3upa KaTo MHCTPYMEHT 3a Bb3JACHUCTBUE U
BJIMSTHUE, OCHOBAH Ha OOIIOHAIIMOHAIHY LIEHHOCTU. PeuTa npu BCTHIIBaHETO B AIBKHOCT Ha
MPE3UICHTA C€ Pa3riiexk1a KaTo MOJEI Ha MOJIUTUYECKO MMyOJIMYHO TOBOPEHE, KOETO MOCOYBa
3HaUYMMa Te€Ma — BeJMKaTa W cuiaHa metadopa ,,O0eauHeHa Amepuka“, CTpyKTypupaHa OT
KOMYHHMKATHUBHH TaKTHKH, KATO BUAHHU UCTOPUUECKH JIEHCTBUS, KpUIATH Ppa3u Ha U3THKHATH
oparopw, cakpaiiHa cuMmBoJin3anus. Hopousopanust npesuaent [xoysed P. baliaba momoxu
KJIETBa KaTo 46-4 pe3uieHT Ha AMeprKa B 0coOeHa KOMYHUKAaTUBHA CUTYyaIHs — 0€3 HETOBHS
MPEIIeCTBeHUK Ja MPUCHCTBA HA OQHIMATHATA IIEPEMOHHS, KaTO ISUI0 OTPaHUYEHUS Ha
MOCEIaEMOCTTa Ha JKMBO TOPaJAM KOPOHABUPYC MaHAEMHSATa U IPH CTPOTH MEPKH 3a
CUTYPHOCT cJiel Oe3npeneaeHTHOTO HanaaeHus Haj Kanuronus. 3aab1004€HOTO MpoyyBaHe
Ha MOJIMTUYECKaTa PETOPUKA OTHOCHO Ba)KHHUS COIMAJIeH OCHOBEH Npu3uB ,,00ennHeHa
AmMepuka““ pa3riiexaa 3Ha4eHUETO Ha CbOUTHUETO, TIOJKPETICHO OT TPUMa OMBIITK TIPE3UICHTH,
JNECeTKU O(PUIMATHU MPEICTABUTENIN U HAKOJIKO XOJIMBYJCKU 3HaMeHHUTOCTH. Llepemonusra
10 BCTHIIBAHETO B JUTHKHOCT Ha mpe3ujieHTa npe3 2021 r. e cTpykTypupaHa Ha TpU OCHOBHU
KOMYHMKAIIMOHHU HUBA — 3HaMEHATEJIHA MOJUTHYECKAa ped B UCTOPUYECKH MOMEHT, NMUIIHU
U3ITBIHEHUS 10 OTKPUBAHETO U YHUKAJICH BUPTYaJIeH CETMEHT — PSAIbK ChBMECTEH BUICOKIIUII,
3anucad oT ouBmmTe npesuaeHTn bun Kimmuateh, [xopmk bym-mmanmm u bapak O6ama, ¢
nociaHue 3a ,,IOAJbpKaHE Ha JeMOKpanusiTa U [OpUIbpKaHE KbM TpaKIaHCKa
aHTaXHpaHOCT . XUmoTe3ara €, 4e BepOaaHaTa peTOpHKa Ha TO3U THIT PEUH, KAaKTO BU3YaJHH,
Taka ¥ BUPTYaJHU HU3MBIHEHHS W TMapajud, KOHCTUTYHpAT HAlMOHAIHOCT, MPU30BaBatT
HAI[MOHAJHUS IyX U IEMOHCTPUPAT MOJEI Ha MOJUTHYECKa KOMYHHUKAIIMA 3a TOBA KakK Jia ce
OOSICHAT IIEHHOCTHUTE B HEYI00HU U OypHU BpeMeHa. ToBa mpoydyBaHe UMa 3a IIeJT J1a pa3Kpue
M0 KaKbB HAUMH CHEHU(PUYHUS aMEPUKAHCKH MOJEN Ha IMOJUTHUYECKa KOMYHHUKAlUsi BbB
BpEMEHa Ha pa3Jeslla HECUTYPHOCT IMOCTUIa Oe3Npele/IeHTHM HUBa Ha Yy4yacTHe Ha
nyOsunKaTa, BbIIPEKH OOCTOSTENCTBaTa Ha KOpoHaBHpyca. Bb3 OocHOBa Ha marepuasia Ha



BcThIUTENHATA ped Ha Jkoysed P. bBailgpn, mpomsnecena Ha 20 suyapu 2021 r.,
MOJIMTHYECKaTa KOMyHHUKaIUsl KOHCOMUANpA AeMOKpalusiTa KaTo TpaiiHa nopaau ¢akra, ye B
Ta3u CIElUalHa MOJIUTUYECKa PETOpUKa ymara ,,JeMOKpaluusa“ e Ouiia u3noy3BaHa MoBeye
II'bTH, OTKOJIKOTO MPH BCSIKA Jpyra ped 3a nuHayrypamus B ucropusita Ha CAILl. Kato monen
Ha MOJUTUYECKO FOBOPEHE B KOHTEKCTa Ha HEOOXOAUMHUTE MOJUTUUYECKH KOMYHHUKAIIMOHHU
Henu, ocobeHara TeMa Ha peyTa [0 pa3Iu4yHd HAuMHU pa3mupsiBa  yOexknaBaiioTo
BB3JICHCTBUE, 3a J1a CTUMYJIMpPA IPOMSHA.

5. VASSILEVA, Maya. A Political Communication Model of the Inaugural
Address Speech of President-Elect Joseph R. Biden. In: Rhetoric and
Communications, Issue: 48, July 2021, pages:51-63. ISSN: 1314-4464

In the frame of this article, political communication as an instrument of the institutional
discourse of the United States of America through the White House Office administration and
the President -elect is characterized as an instrument of impact and influence, based on nation-
wide national values. The presidential inaugural address speech is considered as a model of
political public speaking that indicates significant subject — the great and strong metaphor
“America United”, structured by such communicative tactics as prominent historical acts,
distinguished orators speech phrases, sacral symbolization.President-elect-Joseph R. Biden
was sworn as the 46" president of America in a particular communication situation — with no
predecessor attending the inauguration ceremony, as a whole sparse crowd attendance because
of coronavirus pandemic and under tight security after an unprecedented assault on the Capitol.
The in-depth study of political rhetoric about crucial social “America United” main appeal
considers the significance of the event supported by three former presidents, dozens of official
representatives and several Hollywood celebrities. The 2021 inauguration ceremony was
structured on three primary communication levels — the sample of prominent political speech
in a historic moment, the flamboyance inauguration performances, and the unique virtual
segment — a rare joint video, recorded by former presidents Bill Clinton, George W. Bush, and
Barack Obama with delivering a message of “upholding democracy and staying civically
engaged”. The hypothesis is that the verbal rhetoric of an inauguration address as well as visual
and virtual performances and parades constitute nationhood, invoke the national spirit, and
demonstrate a model of political communication of how to explain values in embarrassing and
turbulent times. This study aims to reveal how a specific American model of political
communication in times of divisible uncertainty has achieved unprecedented levels of audience
involvement despite coronavirus circumstances. On the material of the inaugural speech of
Joseph R. Biden, delivered on January 20, 2021, political communication consolidates
democracy as enduring because of the fact by this special political rhetoric the word
“democracy” has been used more times than in any other inauguration speech in the U.S.
history. As a model of political public speaking in the context of necessary political
communication purposes, the very unique inaugural address speech topic in various ways
expands persuasive impact to spur a change.



6. BACUJIEBA, Mas. CBeTOBHUTE TEJIECBU3UOHHHU (hOPMATH — KOMYHHUKAIIUS Ha
YHHUBEpCadHU LeHHOoCcTH. B: Menuutre Ha 21.Bek: OHNaWH wu3IaHHE 32
W3CleABaHus, aHaIu3M, Kputuka, 30.07.2021. ISSN: 1314-3794.

AJnanTupaHeTo Ha TEJIeBU3UOHEH (popmar € Bce MO-BJIUATEIHA MPAKTUKA B IISUT CBSAT.
AnanTtupanute Trio0amHM (opMaTH ca HMHTEPECHH, 3allOTO C€ SBABAT MPOAYKTH Ha
riobanu3anusaTa OT e€lHa CTpaHa, HO B CHIIOTO BPEME YECTO OCTAaBaT CHIIHO JIOKAIU3UpPaH
npoaykT. Tasu craTus pa3kprBa 3HAYEHHETO, KOETO Mpua00MBa (OPMATHOTO TEIEBU3UOHHO
ChAbp)KaHUE, MPEAUMCTBATa, KOUTO UMAT (popMaTUTE 3a TEIEBU3UUTE U MPOAYLIEHTHUTE, U B
MPOTUBOMOJIOXKEH CMHUCHJ, KOTraTo CTaBa JAyMa 3a MEXAyHapoJHa TeleBHu3us, (GopMmaTute
JIBYCMHCIIEHO C€ MTOCOYBAT KAaTO KOMYHHUKAIUSl Ha [IEHHOCTH, HO M1 MacOBO OINOCPECTBaHa U
KOMepcHaHa MOHOKYJITypa ¢ BUCOKA CTEIEH Ha TPUBHAIHOCT U ByJIrapHOCT. DEHOMEHBT Ha
¢dbopMmaTa moBAMra yMECTHU BBIIPOCH M U3THKBA BAXKHU MPOOJIEMU, CBBP3aHH C BbBEKIAHETO
HAa CWIHO WHTEpPHAIMOHAIM3UPAHU JKAaHpPOBE IO [0J00ME Ha aMEepUKaHCKUTE U
3aIaJHOEBPONEHCKH KYITYpHHU Bb3ACHCTBUS BbPXY BB3MPUATHITA HA HAIIMOHATHU ITyOIUKH.

Metononorusita Ha MPOyYBAaHETO OOXBallla CPAaBHUTENICH aHAJIN3 Ha MpefaBaHUs OT
CBETOBHM M OBJITapcKu MPOIYLEHTCKU TMPAKTUKH, MHOTO(AKTOPEH aHaju3 Ha MpHMEpH,
o0cTOosITeNICTBA M TEHJEHIIMHN HAa pPa3BUTHE Ha Ma3apa Ha CBETOBHUTE (DOPMATHHU MpelaBaHuUs C
rJ100aJTHO U JIOKaJTHO BiusHUE. [IpriokeH 1eCKpUNTUBEH MOAX0/T CIIPSMO NOA0paHu IpUMepU
OT MeJMifHa MpaKTHKa Ha ajanTanus Ha ¢opMaTHM mpenaBanud. llenta e ga ce mocTurHe
OanaHCcUpaHa aHAJMTHUYHA MPELEHKAa Ha IMOJIOXKUTETHO M HEraTHBHO BIHMSHHUE Ha CBETOBHU
dbopMaTHU npeaBaHus U HAJIMYHUETO HA YHUBEPCAIHU IEHHOCTH.

6. VASSILEVA, Maya. Global Television Formats — Communication of Universal
Values. In: In: NewMedia21.eu. [online]. 30.07.2021, ISSN 1314-3794

Television format adaptation is an increasingly influential practice all over the world.
Global formats adaptations are interesting because they are products of globalization on one
hand, but at the same time, they often remain very localized products on the other. This article
reveals the significance formatted television content has attained, the advantages formats have
for broadcasters and producers, and on the contrary, when it comes to international television,
formats are ambiguously indicated as communication of values, but also mass-mediated and
commercialized monoculture with a high degree of trivialization, standardization, and
vulgarity. The format phenomenon does raise relevant questions and put forward important
problems concerning the introduction of highly internationalized genres similar to American
and Western cultural impacts on national audience reception.

The study methodology compiles a comparative analysis of global and Bulgarian
productions, and a multi-factor analysis of diverse examples, circumstances, and tendencies of
formats’ market development with global and local influence. The descriptive approach upon
selected cases of media practice and format adaptation is applied. The study aims to present a
balanced assessment of the positive and negative impact of global format productions and the
consolidation of universal values.



7. BACHJIEBA, Mas. ®anumuBuTe HOBUHHM KaTO PETOPUYECKO CPEACTBO. B:
Peropuka n komynukarmmu, romu 2019, 6poit 40, cc. 66-73. ISSN: 1314-4464

[IpennamepeHocTTa B Ch3JaBaHETO Ha (PaNIIMBM HOBHHM € IIEHTPAJIHO 3HAYCHHE Ha
MHOTO aKaJeMUYHU NePUHUIIMN U TPsAOBa aa ce ooOMucis. dammuBuTe HOBUHU HE ca A00pe
neUHUPAHO TMOHATHE M BCE OUle AaKTyaJHUTE MOAXOAW M JAePUHUIMM HE OcCTaBar
eaHousMepumu. Yecrata ynorpeda Ha TepMHUHA 3a MOJUTUYECKH LEIH B MOCIEIHO BpEME ce
MPEBbpPHA B €TUKET 3a IMCKPEAUTHPAHE Ha JISTUTUMHUTE HOBUHAPCKU Menuu. ETukerupanero
Ha MEHHCTPUNM MeIUsl AUCKYPCUTE KaTo (aJIlIMBU HOBUHU B PETOPUUYECKU aCMEKT O3HAa4YaBa
ChbMHEHHE B OIpeieJieHa UCTOPUS U € ciie/iBalliaTa CThIIKa KbM MOJKONaBaHe Ha IOBEPUETO B
uHboOpMaluATa U ChIIO Taka paskialla JOBEpUETO B MeIuiHATa CUCTeMa Karo 1sjio. B
KOHTEKCTyallu3upaHaTa pamMKa Ha cTartuara (ajlidBUTe HOBUHHM C€ TMPEACTaBAT KaTo
MOMYJISIPEH W TMOJUTU3UPaH M3pa3 B LIMPOKHS CHEKThP OT HECUTypHa HHQOpMAIUs, aKko
npueMeM, dYe HACHTU(GUIUPAT HETOYHM HOBHUHAPCKU MaTepHald. AKO ChIIUAT BHUJ
uHbopMalus e ymuluieHo u3hadpruKyBaHa, B aKaJIeMUYHUTE CPEU U B KypHaIUCTUYECKATa
MPaKTHKa 0OIIOTO MOMyJIsipU3NpaHe Ha TEPMHUHA Bapupa OT Je3uH(opmMalivs 10 IponaranjHa
BoitHa. [lo KOMIUIEKCHM MPUYMHU HA HapacTBallaTa ynorpeda Ha TEpPMUHA, BIUSHUETO Ha
TEXHOJOTHYHHUS MPOTPeEC, MpoBaja Ha CBETOBHOTO JIMJIEPCTBO, (pakTHUecKaTa u3MaMa | T.H.,
(beHOMEeHBT Ha (paNIMBUTE HOBUHU HE € Ba)KEH MOPaid HECUTypHaTa Ae(UHULINS, HO TOPaIu
¢axkra, ye ce e MpeBbpHAJI B MHOIOCTPaHHA KOHIIENIUA. Pa3riexnar ce HIKOJIKO acreKkTa Ha
MOTEHLUATHOTO 3HAYEHHE Ha TepMUHA — OOXBaThT Ha MudepeHIHAlNsS MEXAy HECUTypHa
uHdopmarus u  naesuHbopmanus, ((aamMBA  HOBUHM HM  CATUPUYHO-PA3BIICKATEITHO
OpueHTHpaHu (opMaTH M MOJUTHU3WPAHUTE H3MEPEHHUs Ha TepMHUHA. B KOHTekcTa Ha
MeANaTU3NpaHus CBAT, OCHOBABAIll C€ HA MAacoBa OHJIAliH CAaMOMHUIIMATHUBHA KOMYHHUKaIuS,
Ta3M CTaTUs MOJHACSA U3BECTHA OCBETISIBAaHE HAa pa3doHpaHETO 3a (GallluBU HOBUHU, KOUTO Ce
0003HaYaBaT KaTO PETOPUUECKH MHCTPYMEHT. MeTo10JIornyecKkaTa paMKa ouepTaBa mperiies]
U KOMIIWIMpAHE Ha pPa3IMYHU aKaJEeMUYHU IyOJIMKAlUM, TEOPETUYHU TE3H M OHJIANH
u3rouHuu. [loctura ce aHamUTUYHO U3CieIBaHe HA MeAuitHU npakTuku. LlenTa Ha craTtusta
€ Jla IpeJICTaBu TEOPETHYHA OCHOBA 3a ouepTaBaHe Ha jaebaTa 3a (anmuBuTe HOBUHU. EnuH
OT Hai-Ba)XKHUTE TEOPETHUYHU ACHEKTH Ha M3MEPEHHs Ha TepMHHa 3a (ajllliiBU HOBUHU
OTpeeNIeH0 MPOU3THYa OT TEXHOJIOTMYHHUS MPOTpPec M HW3MOJI3BAHETO Ha MPHIIOKEHHE 3a
¢danmuBM HOBUHM, KOETO MPaBH BH3MOKHO MAaHMITYJIATUBHOTO B3aUMOJIEHCTBUE B ayaHO-
BU3YyaJHUTE MPOAYKTH. Te3aTa Ha aBTopa, ue (ajllMBUTE HOBHUHHM W3MBIHSABAT pOJIATa Ha
PETOPUYECKO CPEACTBO, C€ pasriiexkaa KaTo pe3yiaTaT OT MEJUeH EMIUPUYEH EKCIIEPUMEHT —
U3MOJI3BA CE€ TEXHOJOTMYEH MHCTPYMEHT 3a MAaHUIYJUpaHe Ha BB3MNPUATHETO U
bammmduiupane Ha nerctButenHoctTa. Hocurenst va Ockap, pexucbopsbT Jxopnan [Tuitn
MOKa3Ba Ha MyOJMKaTa Kak paOoTAT ,,AbI00KUTE HOBHUHHU — M3KYCTBEH MHTEJIEKT MOXE Ja
MPEXBBHPIIU MPOCTH U3PAKEHUS HA JINLIETO U BMKEHUS HA OUUTE U yCTaTa OT €UH YOBEK KbM
BU3yasHUs o0pa3 Ha Jpyra JudHocT. [1o To3u nmpoBokatuBeH HaunH Buzzfeed mokaza xosko
OMAaCHO MoOraT Ja HW3IJeXIaT (allluBUTE HOBHHM, aKO C€ NIPEBbpPHAT B MEMHCTpUIIM B
MOJIUTHYECKUTE KaMIlaHWHW, Hampumep. B pe3ynraT Ha ToBa ce MOTBbpXKJaBa Te3aTa —
¢danmuBUTE HOBMHHM TIOCABAT CEMEHAa Ha ChbMHEHHE M TOBa Ce€ OTpa3siBa MaryOHO Ha
JIUTUTAIHATa MEUNHA cpenia.



7. VASSILEVA, Maya. Fake News as a Rhetorical Device. In: Rhetoric and
Communications, July 2019, Issue: 40, pages: 66-73. ISSN: 1314-4464

Intentionality in fake news production is a central meaning to many academic
definitions and needs to be considered. Fake news is not a well-defined concept and still the
current approaches and definitions are not unidimensional. Frequent use of the term for
political purposes in recent times has become a label to discredit legacy news media. Labeling
mainstream media discourses as fake news in a rhetorical facet means a doubt on a certain story
and is the next step further to undermining trust in information and also shaking trust in the
media system as a whole. In the contextualized framework of the article, fake news is presented
as a popularized and politicized expression in the wide spectrum of misinformation if we
assume it identifies inaccurate news pieces. If the same kind of information is intentionally
fabricated, among academics and in journalism practice general popularization of the term
ranging from disinformation to propaganda warfare is perceived. For the complex reason of
term inflationary use, the influence of technological progress, world leadership failure, facticity
deceit, and so on..., the phenomenon of fake news is not prominent for the uncertain definition,
but for the fact that it has become a multifaceted concept. Several aspects of the potential
meaning of the term are examined — the scope of differentiation between misinformation and
disinformation, fake news in satire-entertainment-oriented formats, and politicized term
dimensions. In the context of the mediatized world based on mass self-communication online,
this paper brings some light to the notion of fake news being denoted as a rhetorical device.
The methodology framework outlines reviewing and compiling a variety of academic
publications, theoretical theses, and online sources. Analytical research on media practices is
achieved. The goal of this paper is to offer theoretical background to frame the fake news
debate. One of the most important theoretical facets of fake news term dimensions comes out
definitely from technological progress and using the fake app makes possible a manipulative
iteration in audio-visual products. The author’s thesis that fake news performs as a rhetorical
device is considered as a result of a media empirical case — using a technological tool for
manipulating perception and falsifying reality. The Oscar-winning filmmaker Jordan Peele
shows the audience how deep fake works — artificial intelligence can transfer simple facial
expressions and eyes and mouth movements from one person to the visual image of another
personality. In this provocative way, Buzzfeed demonstrated how dangerously fake news could
look if become mainstream in political campaigning, for example. As result, the thesis is
confirmed- fake news sows seeds of doubt and that affects the digital media environment
harmfully.

8. BACWJIEBA, Mas. Teopus 3a moctTuctTuHaTa. MneHTrdukamnms u orpaHidaBaHe Ha
dbammmBuTe HOBUHU. B: Menuu n komyHukanuu Ha 21.Bek, T: 2, 6p. 1, 2018, cc. 91-
97. ISSN: 2603-3801(Online), ISSN: 2603-3089(Print)

Hactosmata cratus mnpeacTaBs TEOPETUYHHM U M3CJIENOBATENICKM AacleKTH Ha
MeAUMHNUTE B3aUMOBPB3KH MEXAY (DEHOMEHHUTE MOCTUCTHHA, (GaIIIUBU HOBUHHU, MOMYIHUCTKI
U3ABJIEHUST W ynoTpebara Ha anTepHaTHUBHH (aKTU B MOJIUTUYECKATAa KOMYHHKAIUS.
W3cnenBanero npuiara CpaBHUTEIEH aHAIM3 HA TE3U MOHITHUS U aHAJIM3HPA WIIOCTPATUBHU
npUMepu OT MeauiHaTa cpeia, B KOUTO TEPMUHHUTE ONEpUpaT B €IUH MU ChII AUCKYPC.
OcHOBHMAT (HOKYC € BbpPXY JBE KIIOYOBH aKaJEeMUYHH EMIUPUYHU H3CIEABAHUS, YHUUTO
TEOPETUYHU M EMIUPUYHU HAYYHU IOJXOJM HAcOUBAT KbM OCHOBHATa T€3a Ha CTaTHUsTa —
MOCTUCTUHATA U (ajlllIMBUTE HOBHUHM Ch3JaBaT €MOIMOHAJIEH KOHTEKCT Ha BB3IPHUEMaHE Ha



nH(popMaIMATa U Y€ TOBA € OCHOBATa, HA KOATO MOTpeOuTenuTe u n3buparenure Gpopmupar
CBOETO TMOBEJEHUE, peaKkluH, pa3dupaHuss U BwkAaHus. [lpenMeTr Ha TEOPETHYHOTO
u3cienBaHe 0e3 MPETeHLMH 3a W3YepHaTeTHOCT B PaMKUTE Ha HAay4YHOTO ChUYMHEHHE ca
MSICTOTO U ymnoTpebaTa Ha MOCTUCTHHATA, (DaalIMBUTE HOBUHU, ITEPHATUBHHUTE (PAKTH B
MOJUTUYECKUTE HOBUHH, MOCIAHUATA U U3SABJICHUSATA Ha MOJMUTHYECKH Jula. Mapkupa ce
XHUIOTEe3a 3a YBIMYAIOTO BH3ACHCTBHE HA MOCTHCTHHATA U AJITEPHATUBHUTE (PAKTU BBHPXY
eJIEKTOpaJIHUTE Haryiacu B M300pHM mpouecu. Llen Ha u3cienBaHeTo € Ja ce MpecTaBu
MPUMEPHO OO0SCHEHUE 0 KaKbB HAYMH OCTUCTUHATA, (GaIIMBUTE HOBUHU U alITEPHATUBHUTE
¢dakTu ycrnsBaT JAa MOCTUTHAT yOekaaBallo Bb3aeicTBue. OCHOBHA 33jaya € Jja ce ONMUIIaT U
aHAJIM3UpaAT IPUMEPH OT MeAMIHATa MPAaKTHKAa U HAYYHOIPHUIIOKHOTO IMOJIe Ha M3CJIE/BaHE,
KOUTO MMAT WIIOCTPATUBEH XapaKTep U JI0Ka3BaT BIMSIHUETO HAa U30POCHUTE SIBJICHUS.
Metononornynara paMka ce oopMs OT HPUIIOKEH NECKPUNTHBEH MOAXOJ CIPSMO
npUMepu OT MeauiHaTa MpakTHKa. OCbHIIECTBEH € CpaBHUTENIEH aHajiu3 Ha Iu(y3HOTO
pasnpocTpaHeHHe U YIIoTpeda Ha MOCTUCTHHA, AITEPHATUBHH (PaKTH U (HaJIIITMBYA HOBHUHHU.
Karo ocHOBHHU 3akitOueHMs, CTaTHITa OTOENSI3Ba KOHCTPYHPAHETO HAa MOCTUCTHHHA
JNEHCTBUTENTHOCT C€ CIy4yBa HE caMmMoO IO MpUYMHA NeDULIUT HAa KPUTHYHU pediiekcu Ha
nyOJuKaTa, a ¥ Mopaau HUCKU MOKa3aTelln 3a Pa3BUTUETO Ha MeIUIMHATA U MOJIH- TUYECKaTa
cpena — GpakTopu, KOUTO UMAT CBOETO KOMIUIEKCHO M Pa3IMYHO BB3JEHCTBUE B CTPAHUTE OT
Ilentpanna u M3touna Epoma. [Ipex n3dopHus mporec B I€MOKPATUUHUATE ABbPKABHU CTOST
CEepHO3HU Npean3BHKaTeIcTBa. Hali-BaykHaTta moyka 3a Ctapus KOHTHHEHT ciiell modeaaTa Ha
Honang TpeMm B AMe- puka € 1a ce U3paboTAT aJeKBaTHU TMOJUTHKH, KOUTO J1a OTpaHuYaT
BB3MOXKHOCTTA (aamrpUKaTOPUTE 1a BIUSSIT BbPXY PE3yJATaTUTE OT U300pUTE.

8. VASSILEVA, Maya. The Theory of Post-Truth. Identification and Limitation
of Fake News. In: 21% Century Media and Communications, Vol: 2, 2018,
pp.91-97. ISSN: 2603-3801(Online), ISSN: 2603-3089(Print)

The paper presents the theoretical and research aspects of media interrelations among
the phenomena of post-truth, fake news, populist statements, and the use of alternative facts in
political communication. The study deploys a comparative analysis of these concepts and
analyzes illustrative examples from the media environment in which the terms operate in the
same information discourse. The main focus is on two key academic empirical studies whose
theoretical and empirical scholarly approaches point to the main thesis of this paper — that post-
truth and fake news create an emotional context of information perception and that this is the
basis on which consumers and voters shape their behavior, reactions, understandings and
views. The study theoretical subject without the intentions to fully cover the topic within the
same framework is the place and use of post-truth, fake news, alternative facts in political news,
massages and statements of political figures. A hypothesis is highlighted concerning the great
impact of post-truth and alternative facts on electoral attitudes and election processes. The
study aims is to provide an exemplary explanation of how post-truth, fake news and alternative
facts manage to achieve persuasive impact. The main task is to describe and analyze examples
from the media practice and the scientific field of research, which have an illustrative character
and prove the influence of the mentioned phenomena.

The methodological framework is shaped by an applied descriptive approach to
examples from media practice. A comparative analysis of the diffuse spread and use of post-
truth, alternative facts and fake news was carried out.

As basic conclusions, the paper points out that the construction of post-truth reality
occurs not only due to a lack of audience critical reflexes, but also due to low indicators of the



development of the media and political environment — factors that have their complex and
different impact in the countries of Central and Eastern Europe. The most important clue for
Europe after the victory of Donald Trump in America is to develop adequate policies to limit
the possibility of falsifiers influencing the election results.

9. BACUJIEBA, Mas. [TpTaT 10 JIBKaTa — (HanmmBUTE HOBUHHU U IIOCTUCTHUHATA.
B: Meauute Ha 21.BeK: OHJAlH U3IaHUE 3a U3CIECIBAHUS, AaHAIN3H, KPUTHKA,
07.09.2014.ISSN:1314-3794

Cratusta ce poKycHpa BbpPXY BBIIPOCH, CBBP3aHU C HMHPOPMALIUATA U KOMYHUKAIUSATA
Ha JUTUTATHUTE TEXHOJOTHH W COIIMATHOTO UM OTpakeHue. TeopeTnyHara pamka oOXBala
BB3XOJa HA JWTHTATHATE MEIUM M HaMalsBallata Cuia Ha TPAJUIHMOHHUTE MEIUH.
deHOMEHBT Ha (paIIIMBUTE HOBHHU € TJI00aJIeH U O0TClIa0dBa JOBEPHUETO B MEUHTE. TEPMUHBT
,»(DAIITMBY HOBUHHU ITbPBOHAYAIIHO € OWJI M3TOJI3BaH 32 0003HaYaBaHE HA UCTOPUH, KOUTO Ca
OMJTH M3IISTI0 U3MUCIICHH, 10 TOJIIMA CTEMCH C I 1a HAXUTPAT AJITOPUTHMA Ha COI[HATTHUTE
MpEXH, 32 J1a JOCTHTHAT JI0 TIO-TOJISIMA OHJIAH ayJUTOPUS | J]a TeHEPHpaT MOBeUe pEeKJIaMHU
npuxoan. Hacrosimara paboTta ce OmuTBa Ja ONHUIIEe OCHOBHHS MPOOJIeM, CBbpP3aH C OHJIAWH
UHpOpMaNUATa — TEHACHIUATA ,,(DaIIMBUTe HOBHHU N1a CE NMPEBbPHAT BHB BCEOOXBATCH
TEPMUH, KOUTO O3HaYaBa BCHYKO, KOETO HE HH XapecBa Jja YETEM.

Jlaec ¢eHOMEHBT Ha (amIIMBUTE HOBHHU €BOJIIOMpAa 3HAYWTENHO. [IpoydyBaHeTo
uneHTuunupa Ou3HeC Moaen Ha (yHKIMOHHMpaHE Ha QallUBH HOBHHU TMOPaIN
UKOHOMHYECKH WHTEpEC, KOWTO CTUMYJIMpa HapacTBAIIUs UM O00EM Ha paslpOCTpaHCHHE U
NPOM3BOJICTBO M CHJIaTa Ha yOekIaBaHe, JIOKaTO 4YeTeTe OHJIAiH. XwuIoTe3ara €, ue 3al
enuIeMusITa oT (allIMBH HOBHHU MOXE Ja C€ pa3lo3Hae WM CAMOTEH MOTPeOHTeN, WIN
KOPIIOPAaTHBEH HMHTEPEC Ha TEXHOJIOTUYHU TUTAHTH, JIOKaTO C€ MPEMHHE KbM KOHKPETHHU
naszapyd Ha WHIYCTpPHAJIHAa W TOJMTHYECKa MaHUMynanus. dalmuBuTe HOBHHHM aTaKyBaT
JIUTUTATHATa TIPUPOJIa Ha JIETaJHUTE HOBHUHAPCKU Meawu. Karo mporec Ha TBpPCEHE H
npe/ICTaBsHE HAa KOHCTPYKTUBHU PEUICHHs, OOCHKIAHETO HAa €KCIIEPTHHUS 1e0aT B OTIEITHU
naparpadu u3rpakaa MoJIMTUKY 33 MPEJOTBPATIBAHE U ISTOCTHA O0pOa ¢ HeraTUBHUS €(DEeKT
Ha (anmmBHTe HOBUHU. Hay4yHaTa KOHIIENIIHS T0Ka3Ba OCHOBHATA HJIEsl HA CTapaTa IOroBOpKa
3a ¢eHOMeHa (aNuBA HOBUHU — JIbXKAaTa MOXKE J1a OOMKOJIM TOJOBHHATA CBST, JOKATO
nucTuHara ce 00yBa 00OyBKHUTE.

9. VASSILEVA, Maya. The Way to Lie — False News and Post-Truth. In:
NewMedia21.eu. [online]. 07.09.2014, ISSN 1314-3794

The article focuses on issues related to information and communication of digital
technologies and their social implications. The theoretical framework covers the rise of digital
media and the decline of traditional media.“Fake news” phenomenon is global and weakening
trust in media. The term “fake news” has originally been used to refer to stories that were
entirely fabricated, largely for the purposes of tricking social media’s algorithm to reach a
larger online audience and generate more advertising revenues. Recently there is a
“fundamental problem that “fake news” became a catch-all term to mean anything that we don't
particularly like to read. The work tries to describe the fundamental issue concerning online
information — the trend that “fake news” became a catch-all term to mean anything that we
don't particularly like to read.



Today the phenomenon of fake news has evolved significantly. The study has identified
a business model of fake news functioning because of economical interest that stimulate its
growing distribution volume and production and power of persuasion while reading online.
The hypothesis is that behind the fake news epidemic either a lonely consumer or corporate
interest of technological giants could be recognized till pass to particular markets of industrial
and political manipulation. Fake news attacks the digital nature of legal news media. As a
process of seeking and presenting constructive solutions, discussing expert debate in separate
paragraphs builds policies for preventing and thoroughly combating fake news negative effect.
The scientific concept proves the main idea of the old proverb about the fake news
phenomenon— a lie can travel halfway around the world while the truth is putting on its shoes.

V.CTATHHU B KOJIEKTUBHU TOMOBE

10. BACUJIEBA, Mas, boxunap Huxonos. TeneBususita — Tpanchopmanus B TI00aTHO
nuruTaiHo 3a0aBnenue. B: Togumauk Ha Codwutickus yausepcutet, ®XKMK, T: 25,
2018, cc.153-176. ISSN: 1311-4883

CraTtusiTa BKJIIOYBA JIBE YACTH — ITbPBaTa € 000CO0CHA TEOPETUYHA PaMKa, MPEICTaBs
AaBTOPCKO KOHIETITyaJTHO BIDKAaHe Ha Mas BacuneBa 3a TenmeBu3msita KaTo IIoOanHa
nuruTanHa mwiargopma. beaemero Ha TeneBU3MATa KaTo JUTUTAIICH OM3HEC Ce Ompeaess OT
HapacTBamus Opoi MOTpeOUTEIN Ha BUACO ChIAbP)KaHUE B KOHKYPCHIUS HA JOMUHHPAIIUS
Opoii 3puTeNH Tpe] TEICBU3HMOHHHS €KpaH B HSIKOW Ibp)kaBU. CBETOBHUTE TEHICHIMH 32
OBJCIIETO Ha TENIEBU3MsATA CE TOBJIHIBAT OT IOKAayBallaTa Ce MPOTHO3HA CTOMHOCT Ha
CHIBPKAHUETO KOETO CE MPOU3BEKIA, PA3MPOCTPAHABA U MOTPEOSBA Ype3 TEXHOJIOTHUHUTE
THTaHTH, COIIMATTHUTE MPEXKH U MOTpeOnTENCKUTE HaBuIy. Ha JokamHuTe nmazapw, mogo0Ho Ha
OBJATapcKus, TE3W TCHICHIIMU ce HaOIro1aBaT OjarolapeHrue Ha ThProBCKOTO MPUCHCTBUE HA
roJIeMH WHBECTUIIMOHHH KOMITAHUU B c()epUTEe HA TEICKOMYHHMKAaNuu U Menuu. [Ipenqmer Ha
W3ClIe/IBAaHE HA Ta3W IbpBa YacT OT CTATUATA € TeMaTa 3a MpPEIU3BUKATENICTBATA IPEI
OBArapcKus TEJICBH3HMOHEH Ta3ap — TEOPETHYCH acleKT Ha H3CIeBaHe B O0JlacTTa Ha
TEJIEBU3HATA, KOWTO MPOU3IH3A OT IMa3apHHUTE MPOIIECH Ha PAa3BUTHE — KOPIIOPATHBHU OM3HEC
MOJIEIM M TEXHOJOTMYHA KOHBEPICHIUS MEXAYy MEINH W TeJeKOMYHUKaruu. OCHOBHO
HaOJIF0/ICHUE 3a OCHOBATEIHOCTTA Ha Te3ara 3a OBJCIIETO Ha TEJICBU3UATA KaTO JUTHTATHA
iatopma € OrpoOMHOTO 3HaUEHHE Ha OM3HEC Bh3MOXKHOCTUTE 3a TOJIEMHUTE KOPIIOPAIHH J1a
Ch3/1aBaT M AMCTPUOYLUPAT ChIABpPKAHUE Mpe3 pa3IUYHH AWTHUTATHH IUIACTOBE — TIpe3
w1aThOpMH, YCIYTH 33 OTIIOKEHO IIIejaHe, Ype3 MOOWITHH yciuyrH. B brirapus nBata yactHn
HAIIMOHAJTHU OTlepaTopa TOKa3BaT KOHKYPEHTEH IIOTCHIIMAJ ¥ HOBH WHBECTHIIMU BBHB
B3aUMOJICHICTBHETO MEXIy MEIUIHO ChIIbPKAHUE U TEICKOMYHHKAIIMA. ABTOPBT OTOCIIS3BA,
4e cJelIBallus eTan B MOCOKa Ha MPEBPBIIAHETO Ha TEJICBH3MITA B riio0aiHa Iuiatdopma e
KpeaTUBHATa W TEXHOJOTHMYHA HHBECTHUIMS B EKCKIy3UBHO yeO ChIbpKaHWE 3a OHJIAWH
norpebienne. HaBnuzanero B Bbarapus Ha 1Be rojeMH aMEpPHKAaHCKH KOPIOPAIHW Ype3
COOCTBEHOCTTAa Ha JBaTa 4YacTHU HAIMOHAJIHHU Oleparopa € peliaBamo M IOBJIHsBA
pa3bupaHeTo Ha TOTPEOUTEICKUTE MYOJWKH 3a CBHIMHOCTTA M PA3BUTHUETO HA OHJIAWH
chIbpxkanneTo. KopropaTHBHHTE TMOJUTHKH HAa JBETE MEAWU BBBEXKIAT B OBITAPCKUTE
MOJpa3/IeIeHUs] TPAKTUKH, PEIMICHWS ¢ MOJAETH Ha JIUTHTAITHOTO NPOABIDKECHHE Ha
NPOM3BEJICHOTO 32 OCHOBHUTE TEIICBU3MOHHUTE KaHAJIH ChIbpXKaHHe. HSIKOIKO TOAMHU
OBJTrapCcKHUTE 3pUTENTN HAOMIOAABAT IBUKCHUETO HA €THO M CHIIO ChABPKAHHE OT HOCemaTa



Meausl KbM HHILIOBH KaHAIM U IMIaTGOpMH 3a IUIaT€H WIM CBOOOJEH NOCThI. Bwmpoc Ha
U3CJIEIOBATENICKO YCUJIME U MHOTO(AKTOpPEeH aHalIMU3 Ja Cce JOKaXe JOKOJKO JIBETE€ YaCTHU
HAI[MOHAJHU TeNeBU3uM (QopMHUpaT Ma3apHO MOBEACHHE Ha JUIrHTaigHa Iulatpopma —
yBeJIMYaBaT OHJANH MPOAYKLHUATA, MPOU3BOACTBO HAa HOBO OPUTHHAIHO CBhIbpIKAHHE,
OCHOBaBAaT MPOAYLEHTCKH KOMIIAHUH 32 TUTUTAIHU [IPOU3BOJICTBO U ycIyru. CpaBHUTETHUST
aHaJIU3 ¥ KOMIUJIEKCEH MOAXO0/ Ha MPOoy4YBaHEe HAa KOPIIOPATUBHUTE MOJEIU Ha JBETE MEIUU
MO0Ka3Ba, ue MpoMsHaTa Ha TeJIeBU3MOHHMS Na3ap B bwarapus e B xon. EmMnupuunaTa pamka
BBB BTOpaTa 4acT, npejacraBeHa ot boxumap Huxonos, mpeactaBs ObJIrapcku mpumep Ha
opraHusanusaTa Ha paboTa, MPOU3BOJACTBO U MPOAYKTH Ha MPOAYIEHTCKA KOMIIAaHUS 3a
JUTUTATHO ChIbPKaHUE.

10. VASSILEVA, Maya, Bozhidar Nikolov. Television - Transformation into
Global Digital Entertainer. In: Annual of Sofia University “St. Kliment
Ohridski”, Faculty of Journalism and Mass Communication, Volume 25, 2018,
pp-153-176. ISSN: 1311-4883

The article consists of two main parts — the first one is the theoretical frame, which
presents the author’s conceptual view of Maya Vassileva concerning television transformation
into a global digital entertainment platform. The television future as a digital business depends
on the rising number of consumers of video content in direct competition with the dominant
television broadcast watching audience in several countries. The global trends of television
future development are very influential by the rising predictable value of content that is
produced, distributed, and consumed in the field of technological giants, social media and
consumers’ attitudes. In local markets, similar to Bulgarian one, these tendencies could be
noted due to the commercial presence of giant investment companies in the field of
telecommunications and media. The subject of the study in this first part of the article structure
is the topic about the challenges of the Bulgarian television market in the years ahead — a
theoretical aspect in the television sphere that is conducted by both corporate business models
and technological convergence between media and telecommunications companies. The basic
observation about the validity of the thesis about the television’s future transformation into a
global digital entertainer is the huge significance of global corporations’ business possibilities
to create and distribute content via diverse digital avenues — platforms, services, OTT, via
mobile services. Bulgarian two private national broadcasters demonstrate competitive potential
and new investments in the interrelation between media content and telecommunications. The
author insists that the next step forward for the transformation of television into a digital
entertainer is the creative and technological investment in the exclusive web content of online
consumption. The market invasion of two global American corporations on the Bulgarian local
market by property of the two private television channels is a decisive action and influences
the understanding of the consumer audience about the online content essence and development.
The corporate policies of the two media companies implicate the digital extension of television
broadcast production. For several years Bulgarian television audience has watched the same
content via broadcast to niche channels and digital platforms of paid or free access. It is a matter
of research effort and multifactor analysis to be proved to what extent the two private channels
operate as digital platforms — increase online production, produce new original content, and
establish production companies for digital content production, distribution, and services. The
comparative and complex approach of research on the two private channels’ corporate models
shows that a change in the Bulgarian television market is on the way. The empirical frame in
the send part of the same article, written by my young researcher Bozhidar Nikolov, presents a
Bulgarian example of work organization, production, and products of a local digital production
company.



11. BACUJIEBA, Mas. HoBOTO BeYEepHO TOKILIOY — pa3BICYECHHUE HaA pPa3IUYHU
mwiarpopmu. B: KauecTBeHa >kypHamucTHMKa M HOBa KOMYHHKAIIMOHHA Cpefa.
Publisher: FIMC, SU “St. Kliment Ohridski”, 2021, pp. 447-459. ISBN: 978-619-7567-
07-6.

MHOXEeCTBOTO JUTHTATHU TMJIaTGOpMU ce€ NpeBbpHaXxa B HOBaTa yciayra 3a
pa3BiiedeHHe, KOSTO MPeI0CTaBs MPUOOIIABAIIO ChAbPKaHNE HA MYJITUKYJITYpHA ayAUTOPHSL.
Crartusita npeacTaBs TEOPETUUEH M €MIUPHUYEH MPUMEP 3a MPOYYBAHE HA TPATUIIMOHHUTE
TEJIEBU3MOHHH BEYEPHHU TOKILIOYTa M yeO MPOIYKIMH OT CHIIMS XKaHp U popMaTHa CTPYKTYpa,
KOUTO CBIIO BKJIIOYBAT OPUTHHAIHO ChAbPKaHUE 3a 3puTenuTe. HOBOTO BeuepHO TOKIIOY ce
aHTaXupa Ja 100aBM HMCTHHCKO pa3HooOpa3ne KbM 3a0aBIICHHETO, KaTo pa3MmpbCHE
CTEpEOTHIIMTE HA €KpaHa W MpepaboTH CTapuTe paszkasu, Taka uye MIIAJIUTE MOKOJCHHS OT
pa3IMYHM HAIMKM Jla MOraT Ja BHJAT cebe CH B KpaTKu BUPYCHU (OPMHU Ha ChAbpIKAHUE,
JOCTBITHU Ype3 MHOXKECTBO YycTpoicTBa. Kato mpeamer Ha u3cnenBaHe, paboTaTa mocouyBa
pPa3HOOOpPa3UETO OT M3IBYBAHM BEUYEPHU TOKILIOY MPOTpaMH U KAaTO HOBH MPOAYKLUHU B
Karajora Ha aurutannute wiardopmu. LlenTta Ha cratusara e ype3 KOMIUIEKCHA METOA0IOT S
Jla ouepTae XapaKTePUCTUKUTE U crelu@uKaTa Ha KbCHOTO BEYEPHO BpPEME B CPABHUTEIHO
KOMIIO3UIIMOHHA paMKa Ha CBETOBHAaTa M ObJrapckara TeJEeBU3MOHHA IPOW3BOJCTBEHA
MpakTHKa. 3ajauaTa Ha paboTaTa € 1a WII0CTpHUpa U JOKaKe eKPaHHOTO MPUCHCTBHE Ha HOBOTO
BEUEPHO TOKILIOY M HETOBUTE OTIEJIIHM CErMEHTH B MHTEH3MBEH OOMEH Ha Iuiatdopmu 3a
CIIOJIEISIHE.

OcHoBHara Te3a ce (POoKycupa BbpXYy HOBHUTE BEUEPHH TOKILIOY MPOIYKIIMH, KOUTO
MOraT Jja UrpasT 3HAUYUTEIHA POJisl B CTPUMMHUHI B pa3HOOOpa3HO pa3BiieKaTeaHO ObAelle.
TeopeTnuHaTa paMKa pa3kpuBa UHTEIEKTYaTHHS U pa3BJIEKaTENICH 3apsil Ha MpeAaBaHusITa B
KbCEH BeYepeH mpailMTaiiM. M3MBIHUTENICKOTO pa3Bi€YeHUE CE OCHOBaBa Ha KOMEIMITHU
TpaauLUU U MeauitHa peanHocT. ChIIECTBEHO € /1a ce 0TOeNekH, Ye U3CIEIBAHETO IPEICTaBs
BEUYEPHOTO TOKILIOY KaTo crienuuyeH kaHp, ay/IM0-BU3yajieH KOMepCHaleH MPOIYKT, KOMUTO
€ 3ama3eHa MapKa 3a OCTpOyMHAaTa MHTEpIpEeTanus KaTo MPOoJb/KEHHEe Ha HOBUHUTE C 1032
KayecTBEH XyMop. TeopeTHYHHMST aHajiu3 Mpou3Nin3a OT MNpodecHoHaTHa MpereHKa Ha
aKTyaJIHd MPUMEpPU OT CBETOBHATa TEJIEBU3MOHHA MPAKTHKA, MpPELEHKa Ha MPOIYLEHTCKU
MPAaKTHUKU Ha aMepUKaHCKaTa KOMeIWHHA TPaJUIIMs, pelie- BAHTHO ChIIOCTABUMH CTaHAAPTH
Ha MPOU3BOJCTBO Ha MPOAYKIHMH HAa BEYEPHO TOKIIOY B CBETOBEH Mamiad M €KCIepTHO-
aKaJeMUYHU TIOCTAaHOBKM BBB Bpb3Ka C Temara. EMmUpUYHOTO H3cienBaHe ce ¢okycupa
BBPXY MOCTUTaHE HA CPaBHUTENHU PE3YJITAaTH OT KOHTEHT aHalu3 Ha 00OOIIEeHU TaHHU Ha
pPOyYBaHE HAa Pa3BUTHETO HAa TBOPUYECKHUS HHCTPYMEHTAPUYM Ha OBITapcKOTO BEUYEPHO
TOKIIOY B NIEpPUOJN Ha Ma3zapHa KOHKYPEHILMs Ha TEKYIIH NpoAyKuuu. BedepHoTO TOKIIOY €
MHOTOIJIACTOBO ~ TEJIEBU3MOHHO  pa3BlieYeHHME C  KOMIIOHEHTHH Ha  TBOPYECKHS
UHCTPYMEHTAPUYM C MIPUIIOKUM UHTEPIUCIUILIMHAPEH MTOIX0/1 Ha U3CJIEIBAHE.

11.VASSILEVA, Maya. The New Late -Night Talk Show — An Entertainment on
Multiple Digital Platforms. In: Quality Journalism and a New Communication Environment.
Publisher: FIMC, SU “St. Kliment Ohridski”, 2021, pp. 447-459. ISBN: 978-619-7567-07-6.

The multiple digital platforms have become the new service of entertainment to bring
inclusive content to a multicultural audience. The article presents a theoretical and empirical
survey example on traditional television late-night talk shows and web productions of the same
genre and format structure that also feature original content for viewers. The new late-night
talk show is committed to adding real diversity to entertainment by scattering the onscreen
stereotypes and rescripting the old narratives, so that young generations across nations can see
themselves in short viral content forms, available via multiple avenues. As a survey subject,



the work points out the variety of late-night talk show programs on broadcast and as new
productions in the catalog of digital platforms. The goal of the paper is through a complex
methodology to outline characteristics and specifics of the late-night in a comparative
compositional framework of the global and Bulgarian television production practice. The task
of the work is to illustrate and prove the screen presence of the new late-night talk show and
its individual segments in an intense exchange of sharing platforms.

The main thesis focuses on the new late-night talk show productions that may play a
significant role in streaming into diverse entertainment future. The theoretical framework
reveals the intellectual and entertainment charge of late-night prime-time shows. Performance
entertainment is based on comedy traditions and media reality. It is essential to note that the
study presents the late-night talk show as a specific genre, an audio-visual commercial product
that is trademarked for witty interpretation as an extension segment of the news with a dose of
quality humour. The theoretical analysis derives from a professional evaluation of current
examples from world television practice, accurate insights into production practices of the
American comedy tradition, relevantly comparable production standards of late-night talk
show productions worldwide, and expert-academic productions in relation to the topic. The
empirical study focuses on achieving comparative results of content analysis of aggregated data
concerning the development of the creative tools of the Bulgarian late-night talk show in
periods of market competition of current productions. The late-night talk show is multi-
segmented television entertainment with components of the creative instruments structure with
an applicable interdisciplinary research approach.

12. BACUJIEBA, Mas. CBeTOBHUTE TEJIEBU3MOHHU (opMaTh — KOMyHHUKalMs Ha
yHuBepcanHu 1eHHoctd. B: Komynukanuure Ha XXI Bek — HMuHoBanuw,
MPEIU3BUKATEIICTBA,  TEHJCHIINH. Cocr.:  Huxomait  MuxaitnmoB.  Codus:

YHuBepcurercko uzgarenactso ,,C. Knmument Oxpuacku®, 2021, cc.119-130. ISBN:
978-954-07-5396-6.

Crartusita pa3kpuBa KapTHHA Ha akTyajHa ThProBcKa cpela 3a cBeToBHH (¢opmartu. B
nofoOHa TeopeTHYHa paMKa aBTOPBT MPEACTaBs MpoOieMu, MpPeAU3BUKATEICTBA U
ChABPIKATETHU XapaKTEPUCTUKU Ha CBETOBHUTE (DOpMATHU MpelaBaHusl, KOUTO KOMYHUKHPAT
YHUBEPCATHU LEHHOCTH, IO-YECTO TMOJOXKHUTEIHO, HO IOHSKOra B MECTHH aJanTalllH,
CTOMHOCTHTE MPETHPIISBAT OTPULIATEIIHYA IPOMEHHU U MOKa3BaT, Y€ YHUBEPCATHUTE [IEHHOCTH
ca TpyaHO mnocTwxuMH. CBeToBHUTE (OpPMATHU MpeaBaHUS MPECTABIABAT JTUIECH3UPAHO
KOMEPCHUATTHO ChIbPKaHUE, KOETO CE€ Ch3/1aBa U Pa3NpOCTPaHsIBa B CBETOBHUTE TEJIEBU3UOHHU
MpPEXU MO MHHUIMATHBAa HA YAaCTHU MPOIYIEHTCKH KoMIaHWu. Ha KOHKpeTHH HalMOHaTHU
nasapu ot llenTpanna u U3touna EBpona, BrkmountenHo u beiarapus, cBeToBHUTE (hOpMATHH
IpelaBaHusl UIpasT BakHa poJii B KOHKYpPEHIMSTa MeXAy oOIIlecTBeHaTa W YacTHUTE
TEJIEBU3MOHHU omepaTopu. Peanuzanusara Ha peauiia pa3no3HaBaeMu MPOAYKLIUU Kato ,,bur
bpansp®, ,,CvpBaiibp®, ,,Ctanu Oorat®, ,Mro3uk Aineia“ u ,,Jlencunr Crapc BKIIIOYBa
MECTHHS TTa3ap Ha TEJIEBU3MOHHO MPOU3BOJICTBO B 0Ocera Ha eBpoIeiickaTa ay/1no-BU3yaliHa
cpela upe3 MEXIyHapoJHaTa COOCTBEHOCT Ha JIOKAJIHM TEJIEBUSHOHHU KOPIIOpALUH,
BbBEXKJAHE W M3UCKBAHE 3a HaW-HOBM MpPO(EeCHOHAIHW MPOU3BOJCTBEHH CTaHIApPTH.
TeopeTHuHOTO M3CIeABaHE MPOCesiBa UMIUIEMEHTAIUATA HA CBETOBEH MPOIYILIEHTCKH OMUT
U MpaKkTHKa B MECTHHU aJalTalii Ha CBETOBHU (OpMaTH, HO U THPCHU J1a MOKaXe MECTEH
IPUHOC KbM YHUBEpCATHUTE (POPMYIM Ha ycleX U TJeAaeMOCT Ha XapecBaHU B ILISUT CBST
MPOIYKITHH.



12.VASSILEVA, Maya. Global Television Formats-Communication of
Universal Values. In: Communications during 21st Century — Innovations,
Challenges and Tendencies. Editor: Nikolai Mihailov. Sofia: Unipress “St.
Kliment Ohridski”, 2021, pp. 119-130. ISBN: 978-954-07-5396-6.

The article reveals a picture of the current trading environment for global format
productions. In such a theoretical framework, the author presents issues, challenges, and
content characteristics of global format productions that communicate universal values, more
often positive, but sometimes in local adaptations, values undergo negative changes and show
that universal values are difficult to achieve. Global format productions are licensed
commercial content that is created and distributed on global television networks at the initiative
of private production companies. In specific national markets from Central and Eastern Europe,
including Bulgaria, global format productions play an important role in the competition
between public and private television operators. The realization of a number of recognizable
productions such as "Big Brother", "Survivor", "Who Wants to be a Millionaire", "Music Idol"
and "Dancing Stars" includes the local television production market within the reach of the
European audiovisual environment through the international ownership of local television
corporations, introducing and demanding the latest professional production standards. The
theoretical study traces the implementation of global production experience and practice in
local adaptations of global formats but also seeks to show local contributions to the universal
formulas of success and viewership of worldwide popular productions.

13. VASSILEVA, Maya. Digital Television- The Near Era of Bundled Streamers. In:
Communication Management: Theory and Practice in the 21% Century — 12" Central
and Eastern European and Communication Conference CEECOM 2019. Publisher:
FIMC, SU “St. Kliment Ohridski”, 2020, pp. 273-281.ISSN(print): Print ISBN: 13:978-
69-7567-03-8. ISSN(online): E-ISNB:13:978-619-7567-04-5.

Global television corporations approach ongoing transformation from traditional
broadcasters into leading global digital entertainers and it is a natural evolution as consumer
behaviors change. Demand for content is what drives consumption on all platforms — linear
and OTT(over-the-top media service, offered directly to viewers via Internet) alike. Online
video consumption rises every year and is soon set to be 50% mobile, as well as 50% on-
demand. The key battle between leading global digital entertainers and streaming dominators,
as usual, will be well-observed in the US market. This paper aims to track and analyze several
mature trends in the global media market that in particular influence the future development of
audio-visual production, media environment, and a paradigm-shifting thesis on what is
television nowadays as an evolving notion. Streaming services will further strengthen
marketplace positions in competitive interaction with traditional, cable, and satellite television.
Across international markets, it is observed an unprecedented number of content creation
sources, distribution platforms, and consumption channels, and as a result, more video viewing
time in total. The methodology framework is based on reviewing and compiling a variety of
academic publications, theoretical theses, and existing industry research reports and studies on
media and viewership measurements. The work deploys the thesis that the era of abundance of
digital genre choices has happened as a result of consumers’ behavior change — new consumer
generations immerse in so-called multitasking experience — watching the content often in
combination with other entertainment. The study highlights how OTT has moved from a niche
category into the main way consumers of nearly all ages interact with video content today.
Subscribers of streaming services frankly declared that the movie library is the most attractive



aspect of free or paid provided original content. The basic statement of the following exposure
concerns new notions for current television transformation in terms of the rapidly evolving
video ecosystem and mobile video as the primary driver of digital video. In this complemented
media market with the effect of digital and streaming dominant actions, on one side, there will
still be the audience that switches the television on to see the programming that somebody else
chooses for them, and on the other side of the argument, a consumer would like to get on-
demand with streaming and, as a whole, fierce competition among more and more platforms
in which television will always have a place and logically the content will win. It is an obvious
trend that average OTT consumers use their mobile devices. In this complemented media
market with the effect of digital and streaming dominant actions, on one side, there will still be
the audience that switches the television on to see the programming that somebody else chooses
for them, and on the other side of the argument, consumer would like to get on demand with
streaming and, as a whole, fierce competition among more and more platforms in which
television will always have a place and logically the content will win. As a whole, OTT market
share trend analysis reveals that the launch of new services has started to impact the platform
demand share of the existing players. Bundled TV service is a new technological advance that
makes OTT’s formidable growth path. A key conclusion of reviewing expert and representative
reports is derived from a new research perspective: bundled streaming is a new stage for
commercial pluralism — fulfilled system that many media people around the world can be
involved in. Media consumption and new arrays of original programming will increase
companies’ investments and give professional opportunities for the whole creative community-
for both individual creators and big independent producers, also local leading teams, in
developing production across all genres. On a global scale for an industry worth, first there was
Netflix, then we had Amazon Prime Video, later appeared Hulu and over the coming few
months several big new streaming services will drop from expanding of Apple, Disney, NBC
Universal and Warner Media. Despite its obvious leadership in terms of original content
production, Netflix is already feeling the pressure from the upcoming new players. Streaming
services will have achieved its unstated goal of becoming a “replacement” for traditional, cable
and satellite television. It is a matter of precise prediction, based on price policy and business
establishment, how serious consumers will get about bundling. In dynamic digital societies
bundling has already started as consumers will not want to subscribe to dozens of “Video on
Demand” services separately. Digital streaming platforms will seek to bundle and sell a
package of internet-delivered content. Media convergence also reveals potential for bundling
streaming services and gains a deeper and broader understanding of what makes audiences tick.

13.VASSILEVA, Maya. Digital Television- The Near Era of Bundled Streamers. In:
Communication Management: Theory and Practice in the 21st Century — 12th Central
and Eastern European and Communication Conference CEECOM 2019. Publisher:
FIMC, SU “St. Kliment Ohridski”, 2020, pp. 273-281.ISSN(print): Print ISBN: 13:978-
69-7567-03-8. ISSN(online): E-ISNB:13:978-619-7567-04-5.

['mo0GanHUTE TEICBU3NOHHHM KOPIOPAITUH TIOIX0XKIAT KbM TEKyIIaTa TpaHchopMarius
OT TPAJIUITMOHHU PA3MPOCTPAHUTEIN KbM BOJCIIH JUTUTAIHH TUIAT(HOPMH 32 pa3BIICYCHHE U
TOBa € ©CTECTBCHA CBOJIIOIMS, ThH KaTO IOBEJACHHETO HAa IMOTPEOMTEIUTE C€ MPOMEHS.
ThpceHETO Ha CHABPIKAHUE € TOBA, KOCTO JIBHYKU MOTPEOJCHUETO HAa BCUYKHU TUIAT(HOPMH —
KaKTO JMHCHHM, Taka W HEJIMHCWHHU(MEIHMIHA YCIIyTra, KOSATO CE MPEAOCTaBs JUPEKTHO Ha
3puTeNnTe uype3 uHTepHeT). OHIaiH BH0 MOTPEOICHUETO HapacTBa BCSIKA FOJMHA M CKOPO
ce ouakBa jaa 0wpae 50% mobunHo motpebdiienue, kakto u 50% Buaeo mo mopbuka. Kimrouorara
OWTKa MEXIy BOJCHIMTE JUTHTATHU IUTATGOPMH 3a pPAa3BJICKATCIHO ChIbpPKAHUE U



JOMUHUPAIIUTE CTPUUMHUHT JHACPH, KAKTO OOMKHOBEHO, I1e Obae A00pe HalirojaBaHa Ha
amMepukaHcKusi mazap. Ta3u cratus Lenau JAa MpocieAd U aHaJu3upa HIKOJIKO HazpsBalld
TEHJCHIIMU Ha TJI00aTHUS MEJMEH Ma3ap, KOUTO 0COOEHO MOBJIMIBAT OBJIEIIETO pPa3BUTHE Ha
ayJMo-BU3yaliHaTa MPOAYKIMs, MeIUiiHATa cpe/la U Te3aTa 3a CMsHaTa Ha mapagurmara 3a
TOBa KakBO € TeJIEBU3MATa B JIHENIHO BpeMe KaTo pa3BUBall0 ce MoHsTHe. CTpUIMHHT
YCIyTUTE JOMBIHUTETHO M€ YKpPEemAT MO3UWIUUTe CH Ha TMa3apa B KOHKYPEHTHO
B3aMMOJICIICTBHE C TpaJulMOHHATa TeNeBU3Ms, KalOelHata W carenuTHa yciayra. Ha
MEXIyHApOAHUTE Ta3apu ce Habro1aBa Oe3npere/ieHTeH Opoil M3TOYHUIIM 3a Ch3JaBaHe Ha
ChAbpKaHUE, TIAaTGOPMHU 3a pa3NpOCTPaHEHHE U KaHATH 3a NMOTpebJieHHe, U B pe3ysTar Ha
TOBa, MHOTO IOBeyYe OO0 BpeMe 3a TJiefaHe Ha BHUAeo. MeTonosiornyeckaTta paMka ce
OCHOBaBa Ha MperJie]] 1 KOMIUINPaHe Ha Pa3IMYHU aKaJIEMUYHH MMyOJIUKalWU, TEOPETUYHU
MOCTAaHOBKU W CBHIIECTBYBAIM JOKJIAIM OT M3CJEIBAaHUA HAa MHAYCTPUS W NPOYYBAaHUS Ha
MeINH U U3MEpBaHUs Ha rienaemoct. PaboTaTa pasrpbiua Te3aTa, 4e epata Ha U300UiIue OT
n300p Ha JAWTUTAIHU >KaHPOBE C€ CiIy4yBa B pe3yjiTaT Ha NpOMsHA B MOBEJACHHUETO Ha
NOTpeOUTETNTE — HOBUTE MOKOJIEHHSI MOTPEOUTENN Ce MOTOMABAT B T.HAP. KOMOMHUPAHE HA
MPEKUBABAHE Ha HAKOJIKO €KpaHa — IVieJJaHe Ha ChIAbpKaHHE B KOMOWHAIUS U €THOBPEMEHHO.
[IpoyuBaHeTo OCBETNIIBA MO KaKbB HAUYMWH YCIYTHTE 3a OTJIOKEHO IJelaHe M3pacTBaT OT
HUIIIOBA KaTEropus B OCHOBEH HAYMH, MO KOMTO MOTPEOUTENN OT MOYTH BCHUYKH BB3PACTH
B3aMMOJICICTBAT C BUJEO ChIbpKaHUE AHec. AOOHATHTE HA CTPUHMHUHI YCIYTH OTKPHUTO
3asBsBaT, ye OMOIMOTEKaTa ¢ (PUIMH € Hal-aTpaKTUBHHUAT acCHEKT OT O€3IJIaTHOTO WIIH
IUIATEHO TpEeAOCTaBsiHE Ha chabpxaHue. OCHOBHOTO 3asBJICHHE Ha HU3JI0KEHUETO 3acAra
HOBHUTE HUJEH 3a HAcCTosIlaTa TpaHchopMalusi Ha TEJIEBH3UATA MO OTHOIIEHHWE HAa OBP30
pa3BHBaIllaTa ce BUJEO €KOCHUCTEMAa U BHUJIEO NMpe3 MOOMIHM yCIyTd KaTO OCHOBEH JBHUraTelNl
Ha JIUTUTATHOTO BHJE0. B TO3M yciokHEeH MeaueH ma3ap ¢ edekra Ha JOMUHUpAaHE Ha
JTUTUTAIHUTE W CTPUMHUUHT NIEHCTBUS, OT €IHA CTpaHa, BCE OLIE IlI€ MMa 3pUTENH, KOUTO
BKJIIOYBAT TEJIEBH30pA, 3a Ja IJe/laT Iporpamara, KosTo HSKOH Apyr e u30pan 3a TAX, a OT
Jpyrara cTpaHa Ha cropa, MoTpeOuTeNAT OU MCKal Ja TOIy4YHd yCIIyra 3a OTJIOKEHO Iiie/laHe
ChC CTPUMMMHT, U KaTO LSJIO0, )KECTOKAa KOHKYPEHIIUS MEXTy Bce oBeue TaTGopMu, B KOUTO
TEJEeBU3UATA BUHATW II€ MMa MSCTO U JIOTUYHO ChIbpKaHUETO e mneudenu. Karo wsio,
AQHAJIM3bT HA TEHACHLMUTE Ha Ma3apHU [ Ha YCIYTHTE 3a OTJIOKEHO TJieJJaHe pa3KpuBa, ye
MyCKaHEeTO Ha HOBU yCIIyTH 3all04YBa J]a OKa3Ba BIUSHUE BbPXY JI€JIa HA TBPCEHETO Ha yCIIyTUTE
Ha MIaTQOpMUTE MEXY ChlllecTByBamuTe urpaud. KomOuHupanara nakeTHa TeleBU3HMOHHA
yClIyTa € HOB TEXHOJIOTHYEH HaIlpeIbK, KONUTO IoJlara CTpaXxoTeH IbT Ha PacTeX Ha yCIIyTUTE
3a OTJIOKEHO renane. KimrouoBo 3akiioueHue oT mperiiefia Ha €KCIepTHU U MPEeACTaBUTETHI
JNOKJIagu C€ W3BIMYa OT HOBAa M3CIENOBAaTeNCKa MEpCHeKTUBa — TPYHUPAHUAT
CTpUUMUHTI(TTAKETHUTE YCIYTH) € HOB €Tall 3a ThPrOBCKHU IUTypaJIu3bM — 3aBbpIIEHA CUCTEMA,
B KOSITO MOTaT Jia ce BKJII0YaT MHOTO MEIUItHU Xxopa 1o cBeta. [loTpedieHnero Ha Meauu u
HOBHUTE MacHBHU OT OPUTMHAIIHO MpOTpaMUpaHe 1€ YBEINYaT UHBECTUIIMUTE HA KOMIIAHUUTE
U 11 MPEAO0CTaBAT MpodecroHaIHN Bb3MOXKHOCTH 32 IisjlaTa KpeaTuBHA OOIIHOCT — KaKkTo 3a
OTJICJIHU CH3AATETU U TOJIEMU HE3aBUCHUMU MPOAYIEHTH, ChIIO TaKka M 33 MECTHHM BOJELIU
€KHIIH, B pa3pabOTBaHETO Ha MPOIYKIIHS BHB BCHUKH JKaHpOBe. B riobanen mamad cToiHOCT
B nHaycTpusara nmspBo umaie Netflix, cien ToBa Amazon Prime Video, mo-kbCHO ce mMosiBH
wiatdopmara Hulu 1 pe3 cieaBamure HIKOJIKO Mecela HAKOJIKO FoJIEMU CTPUIUMUHT YCIYTH
me ormaaHat oT pasmupsiBaneTo Ha Apple, Disney, NBC Universal 1 Warner Media. B
MPOTUBOBEC HA OYEBUIHOTO CH JIMJIEPCTBO IO OTHOILIEHUE HA MPOU3BOJICTBO HA OPUTHHAIHO
cpabpkanue, Netflix Bede ycelna Hanpe)KeHHE OT 3aaBallluTe ce HOBU Urpauu. Brmpoc Ha
npenun3Ha Iporuo3a, 0asupaHa Ha LIEHOBA MOJIMTUKA M YCTAaHOBSIBaHE Ha OW3HEca, € KOJKO
CEPHUO3HO MOTPEOUTENUTE IIIe CE OTHACAT KbM MAKETHUTE yCiIyru. B nunamuunure nudposu
oOmiecTBa TpyNUPAHETO Beue € 3arovyHallo, Thil KaTO MOTPeOUTENnTE HAMA Ja UCKAT Ja ce
a0OHMpAT 3a JIECETKH YCIYTH ,,BUIEO MO 3asiBKa*“ OTAeNHO. JurutamHute miaatdhopmu 3a



CTPUHMHHT YCIYTH MI€ CE€ CTPeMST Ja OOCTUHSIBAT M MpPOJAaBaT MakeT OT JOCTABEHO IO
UHTEPHET ChAbpKaHWE. MeauiiHaTa KOHBEPIEHIMS CHIIO TaKa pa3KpuBa MOTEHIMAT 3a
rpynupaHe Ha yCIYTH 32 CTPUHMUHT U TIPUA00MBA 1M0-33IbJI00YEHO U MO-IITUPOKO pazOupaHe
3a TOBa KaKBO CIUIOTSIBA ITyOJIMKaTa.

14. BACUJIEBA, Mas. Menuutre B boarapus: 30 rogmHu mno-KbCHO-KOHCYMUpal
teneBu3usi. B: Menuure B boearapus: 30 romunm  mo-kbcHO(Hammonanmna
HayunomnpaxkTidecka kondepenrms). Coer.: Paiina Hukomosa, Kartepuna Houesa.
Coous: HBY, 2020, cc. 125-130. ISBN: 978-619-233-143-6.

CratusiTa akleHTHpa BbpPXY JBa acleKkTa Ha pPa3BUTHUETO Ha I[a3apa, KOUTO IIe
MOBJIUAAT HAa MECTHUTE TEHJECHIUHU 3a TEJIEBHU3MOHHO IMPOU3BOJACTBO M coOcTtBeHOCT. 30
TOJMHU JIEMOKpPaTUYHU MpoMeHH B bbirapus ca mpocinoByT nepuoi, B KOWTO HHTEPECUTE B
TJIEJaHeTO Ha TENEBU3MsS U pa3lo3HaBaHETO Ha MoTpeduTenure ca AepUHUpAHU B €IUH
KOHIIEHTpupaH na3zap. [lybnukanusara ochuiecTBsiBa KpaTbK 0030p Ha Hail-BaKHUTE MIPOMEHU
B [I0COYEHATa HCTOpUUYECKa NepCeKTUBa. MeTooornueckara paMka mocTaBsi KOHIEHTpUPaH
dokyc BBpXy nuOepanu3anusita Ha TEJIEBU3MOHHOTO MPOU3BOJACTBO 4YpE3 HCTOPUYECKH,
JNECKPUNTHUBEH M CEJIEKTUBEH MOJXOJ Ha MPHUMEpH, 0OOCTOSITENICTBA U MPEAU3BUKATEICTBA B
cepara Ha TeneBM3MATa U Meauute B bbarapus. OcHOBHa Te3a €, 4ye TPU JECETUIICTHS
JEMOKPAaTUYHO pa3BUTHE B CTpaHaTa ca HMHAWKATUBEH IEPHOJ 3a KOHCOMUAAIMITa Ha
,deTBbpTara Biuact™. [Ipeacron na ce paboTH BbpXYy ChbBPEMEHEH MEAMEH 3aKOH B 00JIacTTa Ha
TUTUTAIHUTE MEIUU, KOMTO 3a 3a7aBa 100pa OCHOBA 3a >KypHaJUCTHUECKaTa WH(OpMaLus,
KOHKYPEHTHOCT Ha IMPOU3BEXKJIAHOTO MECTHO ChABP)KaHWE U MKOHOMUYECKH HANpeabK Ha
MeAuMHUTe KOMIIaHUU. B Ta3u mocoka Ha pa3chkAeHHE aBTOPBHT 0TOENI3Ba HEOOXOUMOCTTA
OT KOJIEKTUBHA OTTOBOPHOCT KAaTO ChBKYITHOCT OT MOJINTUYECKA BOJISI, HE3aBUCHUMA EKCIIepTH3a
U 3alUTEH TPakJJaHCKU UHTEPEC MPHU TPETUPAHETO Ha MPOAYKTAa HA MEIMUTE KaTo MyOnnyHa
CTOMHOCT. JIBaTa pakypca OT pa3BUTHETO Ha TEJIEBU3MOHHATA cpena B bbirapus ce oTHacsT
JI0 THPTOBCKU U MOTPEOUTEIICKY MPOMEHH B JIOKAJIEH TEJIEBU3HOHEH Ma3ap, AudepeHiupane
Ha ayJUTOPUU C Pa3IMYHU BH3MOXKHOCTH 3a TJIe/laHe Ha ChAbp)KaHUE, Ta3apHa MHBA3Us Ha
roJIeMH TEJIEBU3MOHHM KOPHOpAIMH 4Ype3 COOCTBEHOCTTAa Ha JBETE YAaCTHU HAlMOHAIIHU
TEJIEBU3UU MOJEpPHU3HpA MOJIeNia Ha ObJrapckara TeJaeBu3us o nazapeH HauuH. OOMKHOBEHO
IPUHOCHT Ha MEXIYHAPOJHUTE WHBECTULMOHHM KOMIAHMM, KOUTO MpPHUI00UBAT OBIrapcka
MeAuifHa COOCTBEHOCT, C€ ChCTOU B NPUBHACSHETO Ha MPOBEPEHU M paboTeuly Ha JIPYrd
naszapu MeAuiHU OM3HEC MOJENH, OpraHu3alus Ha padoTa U BHEIpsIBAHE HAa MHOBALIMOHHU
TEXHOJOTHH, MpodecHoHalHW CTaHIAapTH W TpaBUia, KOWTO T[OBUIIABAT HHUBOTO Ha
npodecuonanHata cpena. Cepro3Ha TUHAMHUKA B KOHTEKCTa Ha MPOIYLMPAHETO HA TOJIEMU
npaiiMTaiMOBU MPOEKTH MPETHPISIBAT OTHOLICHUSTA MEXy YIIPABICHUETO HA TEIEBU3UUTE U
MECTHHTE MPOAYIIEHTCKH KoMIaHuu. [1o oTHOIIeHHe Ha HOBUHH, Pa3BJIEKATEIHO ChAbPIKaHNUE,
TEJIEBU3MOHHO MPOrpaMupaHe, MPEeXOIHUIT Mepruol Ha JEMOKPATUYHU MPOMEHH OCUTYpsBa
cpella 3a TMTaHTCKU CTHIIKM HA HaIlpeIbK 3a TOBA Kak TPsOBa J1a M3IIIEkKIa TeICeBU3UOHHUS
MPOAYKT, Taka ue bbarapus 1a uMa MACTO Ha ayJuMo-BU3yaiHaTa kapta B EBpomna. AHanmu3bT
orOensi3Ba penuna MnpoOJeMHHM TEMHU KaTo MACTOTO Ha IMOJWTHYEecKaTa HaMeca B
KYpHAJIMCTUKATa ¥ MEIUMUTE 4pe3 pazIu4yHU MEXaHWU3MH, Ma3apHU YCJIOBUS 3a YaCTHU
IpeIpUeMayecTBO MpU TEHACHIMS Ha AWTUTAIM3HpPAHE HA ChABPKAHUETO, MOBEICHUE U
MoJie] Ha ObJrapckarta TeJIeBH3Us B cUcTeMa OT Tiio0aiHu onepanuu. B pesynrtaTt Ha penuna
IPOMEHU MOHSTHUETO 3a TEJEBHU3US 1€ Ce MOJCPHU3Mpa U Jubdepalu3upa Copes aKTyaaTHU
na3zapHH TeHICHIIUH.



14. VASSILEVA, Maya. The Media in Bulgaria: 30 Years Later — You Consume
Television. In: The Media in Bulgaria: 30 Years Later(National Scientific-Applied
Conference). Editors: Raina Nikolova, Katerina Yocheva. Publisher: New Bulgarian
University, 2020, pp. 125-130. ISBN: 978-619-233-143-6.

The article emphasizes two market development facets that will influence local trends
for television production and ownership. 30 years of democratic changes in Bulgaria is a
notorious period that interests in television watching and consumer recognition have been
defined in a cluttered marketplace. The publication provides a brief overview of the most
important changes in the indicated historical perspective. The methodological framework
places a concentrated focus on the liberalization of television production through a historical,
descriptive, and selective approach to examples, circumstances, and challenges in the sphere
of television and media in Bulgaria. The main thesis is that three decades of democratic changes
in the country are an indicative period for the consolidation of the "The Fourth Estate". The
work is pending on a modern media law in the field of digital media, which would establish a
good foundation for journalistic information, the competitiveness of locally produced content,
and the economic progress of media companies. In this line of thinking, the author notes the
need for collective responsibility as a combination of political will, independent expertise, and
protected civil interest in treating the media product as a public value. The two perspectives of
the development of the television environment in Bulgaria refer to commercial and consumer
changes in the local television market, differentiation of audiences with different possibilities
for watching content, and market invasion of large television corporations through the
ownership of the two private national television companies, modernizing the model of
Bulgarian television in a market way. Usually, the contribution of international investment
companies that acquire Bulgarian media property consists in bringing proven media business
models that work in other markets, and corporate organizations and implementing innovative
technologies, professional standards, and rules that raise the level of the professional
environment. Serious dynamics in the context of the production of large prime-time projects
are experienced by the relations between the management of television stations and local
production companies. In terms of news, entertainment content, and television programming,
the transition period of democratic changes provides an environment for giant steps forward in
what the television product should look like so that Bulgaria has a place on the audio-visual
map in Europe. The analysis notes a number of problematic issues such as the place of political
intervention in journalism and the media through various mechanisms, market conditions for
private entrepreneurship in the context of the trend of content’s digitalization, behavior and the
model of Bulgarian television in a system of global operations. As a result of a number of
changes, the concept of television will be modernized and liberalized according to current
market trends.

15. BACUJIEBA, Mas. KopnoparuBHo BinusHue Ha Modern Times Group BBpXY
ovsrapckata rpyna NOVA Broadcasting Group. B: Menun u KypHamucTuka —
npodecuoHaTHUTE CTaHAAPTH MEX Ty BiacTTa 1 napure — EdekTHBeH MEHUKMBHT Ha
He3zaBucuMa menus. Cwet. bucep 3naranos, 2019. Codust: DIKMK, cc. 127-135. ISBN:
978-619-7567-00-7.

Ta3u cratust oOxBalla CTpaTeTMYECKHd TCHICHIIMM Ha KOPIIOPATUBHO BIHMSHHUE Ha
“Modern Times Group” Bbpxy Obarapckata meauiina rpymna “NOVA Broadcasting Group” —
dboKycupaH IUTHTAICH OW3HEC MOJEN C TEHACHIMS Ja ce TpaHcpopMupa OT KaHaI 3a



TpaJWLMOHHA TeJeBU3Ms B MUaT¢opMa 3a TUTHTAIHO Pa3BIICYCHHE U YCIYTU 32 OTJIOKEHO
rJelane C pa3HooOpa3We OT TEJIEBU3HOHHHM TMPOMYKIHMH, yeO ¢GOpMH W OpPUTHHAIIHO
ChABbPKaHWE — MHOTO CIOPT, Cepuanu, (GUIMH, PHATUTH LIOY IPOrpaMud M HOBUHAPCKHU
nponykuun. OO0siBeHoTo mpuaobuBane Ha “NOVA Broadcasting Group” oOT Yemkus
nnBectuniioneH ¢oua PPF e mecten mpumep 3a T.Hap. robanHa TEHACHIUS Ha COJIM)KaBaHEe
MEXIy ayAuo-BH3yaIHHUTE W TEJICKOMyHUKAallMOHHU WHAaycTpuu. Karo Opann Ha MTG,
“NOVA Broadcasting Group” mma Bojem OHW3HEC MOJIeT C BCEOOXBAaTeH MOTEHIMAN 3a
nurutaiHa TpaHchopManus. TeopeTHUHOTO U3ceABaHe ey Jja IPeCTaBy €AMH aHATUTHYEH
Ou3Hec morje ] KbM TEJIEBU3HMOHHMS Ma3ap B bearapus mpe3 2018r., koATo € roauHaTa Ha
peliaBaiy NpoOMEHH OT JOKaJHO 3HaueHue. ToBa € ToAMHaTa Ha OTIpaBHA TOYKA, KOTaTo
JIBETE YAaCTHHU HAI[MOHAJIHH TEJIEBU3UU CMEHAT COOCTBEHOCTTA cU TOYHO npeau 10 roguHu u
TS MMHAaBa TOJ] YIPABJIEHUETO Ha JBE TOJEMH aMepUKaHCKH Kopropanuu. OuakBaHO HOBUTE
IIPOMEHU C€ CBBP3BAT C Mpojaxbara Ha CHIIMTE JABE YACTHU HALMOHAIHU TEJNEBU3UU C
yCTaHOBEH HOB Ou3Hec Mojie. JleceTunerusara ce oka3BaT 3HaMEHATeNIHU 32 MEHUPKMbHTA Ha
JIBETE KOMIIAHUU U Ype3 CMsSHaTa Ha COOCTBEHOCTTA HACTHIIBAT IPOMEHU B KOPIIOPATUBHUTE
yropaBieHCKH MoiauTuki. OCHOBHA Te3a Ha paborara €, ye KOPHOpPaTUBHOTO BIHUSHHUE Ha
amepukanckata kopropaius “Modern Times Group” ¢bC CKaHAMHABCKH MEHHIDKMBHT H
ornepauu B EBpoma mmMa mpHHOC 3a MYJITUMEIUIHOTO, TEXHOJOTMYHO M HMHOBATHBHO
CTPYKTypUpaHe Ha OBjarapckara rpymna ¢ JuBepcHUIMPAHO MOPTQPOIUO OT YCIyTH H
ChAbpKaHUe. bparapckusT Mozen Ha AUTUTalIHA TpaHCc(opMalHs ce OChIIECTBIBA O JTUHUS
Ha KOpIOPAaTUBHOTO BIMSHHME Ha IJaBHaTa KOMIIAHUS. 3a ChXKaJCHHE, HM3TETJISHETO Ha
rossimarta kopropaiuss MTG ot bearapus € B pe3ynrar Ha HeZJoOpH MTOKa3aTeNH CIPSIMO TeMIIa
Ha pa3BUTHE Ha CKAHJIWHABCKUTE Ta3apHh, KBbIECTO KOMIIAHHUATA O€NeXH yCIeXx.
CkannuHaBcKaTa KOMITaHUS c€ OCBOOOKJaBa OT COOCTBEHOCT B bbirapust Ha TpH MbTU-TIO-
HHUCKa ILIeHa OT II'bpBOHAYaIHATa MHBECTHUIIMS U TOBA CE CIyuBa B pe3yJTaT Ha OaBeH pPBCT Ha
peKIaMHUS Ta3ap y Hac, XapakTepUCTUKU Ha JIOKaJleH ma3ap KaTo crenuduyHa neMmorpadceka
CTaTHCTHKA, MOKyNaTeHH BB3MOKHOCTHM HA HACEJIEHHETO U JOMHHMPAIIO TPaIULMOHHO
rJieJlaHe Ha TeJEeBHU3MS 3a IslaTa cTpaHa — B OT/AaJICUeHU reorpadcku pailoHd Ha Ibp)KaBaTa
TEJIEBU3USATA € €AUHCTBEH HAYUH 3a 3a0aBJICHNUE.

15.VASSILEVA, Maya. The Corporate Influence of Modern Times Group on the
Bulgarian Media Company NOVA Broadcasting Group. In: Media and Journalism — the
professional standards between power and money — The Effective Management of an
Independent Media. Editor: Biser Zlatanov, 2019. Publisher: Faculty of Journalism and Mass
Communication, Sofia, pp. 127-135. ISBN: 978-619-7567-00-7.

The article comprises strategic trends of Modern Times Group’s corporate influence on
Bulgaria’s “Nova Broadcasting Group” — a focused digital business model, inclined to be
transformed from a basic traditional broadcaster to digital entertainment “over the top” Internet
media services with a variety of television productions and web forms and original content —
lots of sport, TV series, films, reality shows, and news programs. The announced acquisition
of “NOVA Broadcasting Group” by the Czech PPF Investment Fund is a local example of a
so-called global trend of convergence between the audio-visual and telecommunications
industries. As a brand of MTG, “NOVA Broadcasting Group” has a leading business model
with a comprehensive potential for digital transformation. The theoretical study aims to present
an analytical business view of the television market in Bulgaria in 2018, which is the year of
decisive changes of local importance. This is the year of the starting point, when the two private
national broadcasters changed ownership exactly 10 years ago, and it passes under the
management of two large American corporations. As expected, the new changes are related to
the sale of the same two private national televisions with a new business model established.



The decades proved to be significant for the management of both companies and through the
change of ownership came changes in corporate management policies. The main thesis of the
work is that the corporate influence of the American corporation "Modern Times Group" with
Scandinavian management and operations in Europe contributes to the multimedia,
technological and innovative structuring of the Bulgarian group with a diversified portfolio of
services and content. The Bulgarian model of digital transformation is implemented through
the corporate influence of the main company. Unfortunately, as the large corporation MTG left
Bulgaria, it is a result of bad indicators compared to the pace of development in the
Scandinavian markets, where the company is successful. The Scandinavian company gets rid
of property in Bulgaria at three times lower price than the initial investment and this happens
as a result of the slow growth of the advertising market in our country, characteristics of the
local market such as specific demographic statistics, purchasing capabilities of the population
and dominant traditional nationwide television viewing — in distant geographical areas of the
country, television is the only way of entertainment.

16. BACUJIEBA, Mas. Peropuka u ¢anmusu HOBUHH. B: PeTopukaTta B ChbBpEMEHHOTO
obmectBo. COOpHUK ¢ JOKIaau OT KoHpepeHmus mo peropuka, 27-28.09.2017 r.
Coodus: YU ,,Cs. Kmument Oxpuncku®, 2019, cc. 168-177. ISBN: 978-954-07-4591-6

Crarusita pesromupa ae0aTUpaHy BbIIPOCH HAa PETOpPHUKAaTa B HAIIETO HHPOPMAIIIOHHO
cpBpemue. DanmuBuTe HOBMHM ca akKTyaJlleH NpoOjJeM Ha MEIWUTE U ChBPEMEHHOTO
o6mecTBo. ®eHOMEHBT Ha (HANITUBUTE HOBUHU CE€ PAa3MPOCTPaHH TJI00ATHO U MPOABIIKABa Ja
HamaisBa CTOWHOCTTa Ha HcTHHata B Mmeauurte. Okasza ce, ye myOnMkara, Ibp>KaBHUTE
MHCTUTYLMU U MEIUIHUS OU3HEC HE ca MOATOTBEHH J1a IPOTHUBOIEHCTBAT.

B wunHpoOpManmoHHaTa MEHCTBUTEIHOCT TemaTa 3a (aJIMBUTE HOBUHH MPHIOOH
IMpOKa MOMYJIIPHOCT CJIe]] HaanpeBaparta 3a benus goM. MeauitHUAT MpoOUB Ha JIBKUTE
Ch37a/ie OIlle €JHa HUIIIA 32 MOJUTHUIUTE J1a CE YIPAKHIBAT B IOCTUCTUHHO TOBOPEHE — MUKC
OT TOMYJU3bM, MOJUTEHHMBHT, A€3UH(pOpMAIUs, MporaraHia, MOAEIU Ha TOBEJIECHUE U
nyOJIMYHM peuyd Ha MOJIMTUIM KaTo 3a LIOy IporpaMu, MOJAMSHA Ha KYPHAIUCTUYECKU
CTaHJAPTH U TEICBU3HOHHHU pekiamu. “bpex3ut” u Jonann Tpemm ca Tpuymd Ha METUHHOTO
WH)XEHEPCTBO HEe 0e3 MoMoINTa Ha MOIXOJSIINTE PETOpPUKA W CTpaTernyecka KaMIaHUs.
AHalIu3bT HA PETOPUUECKH CHUTYyallud, MOJEIM W H3pa3siBaHE MpPH MOJUTHIMTE U Ipe3
npu3MaTa Ha 00pasa Ha aMepuKaHCcKus npe3uaeHt Jonang Tpbmil ce onuTBa Ja 1aje OTTOBOP
KaK Bb3HUKBAT U Ce pa3npocTpaHsiBar (pammmsute HOBUHU. [lomynsipHu npumepu Ha GanmuBu
HOBUHM OWBAaT MPOYETEHH IpPe3 PETOPHUUECKU KOHCTPYKTHU. Cenexuusara Ha OpUMEpHU
JEMOHCTpHpa Bpb3KaTa MEXAy MOJIUTUYECKA apryMEHTAIs, PETOpHUKa U (allliiBU HOBUHU.
Peropukara Ha [lonang TpbeMI ¢ XapaKTEPUCTHKUTE HA HETOBa JTUYHOCT (OPMHUPAT HETOBHS
crenuguUeH pojeBH MOJEN Ha MOBEACHHE KaTO MPE3UICHT Ha PETOPUUYECKUTE MOXBATU U
HeBepOaTHa KOMYHHKAITHS.

16. VASSILEVA, Maya. Rhetoric and Fake News. In: Rhetoric in Contemporary
Society. Contribution Proceedings of Rhetoric Conference at Sofia University “St.
Kliment Ohridski”, 27-28.09.2017. Publisher: Unipress “St. Kliment Ohridski”, 2019,
pp. 168-177. ISBN: 978-954-07-4591-6

The article summarizes debate issues of rhetoric in our information age. Fake news is a
current problem in the media and modern society. The phenomenon of fake news has spread
globally and continues to diminish the value of truth in the media. It turned out that the public,
state institutions, and the media business were not prepared to fight back. In information reality,



the topic of fake news has gained widespread popularity since the candidate president's
campaign for the White House. The media breakthrough of lies has created another niche for
politicians to practice post-truth speaking - a mix of populism, poly-entertainment,
disinformation, propaganda, models of behaviour, and politicians' public speeches such as talk
shows, changing journalistic standards, and TV commercials. "Brexit" and Donald Trump are
a triumph of media engineering not without the help of the appropriate rhetoric and strategic
campaign. The analysis of rhetorical situations, role models and expression in politicians and
through the prism of the image of the American President Donald Trump tries to give an answer
to how fake news originates and spreads. Popular examples of fake news are presented through
rhetorical constructs. The selection of examples demonstrates the relationship between political
argumentation, rhetoric and fake news. Donald Trump's rhetoric with his personality
characteristics shape his specific role model of behaviour as a president of rhetorical skills and
non-verbal communication.

VI. PEIIEH3UHN

17. IIEIIEBA, Maprapura. BedyepHoto Tokmoy B ,.epata“ Ha CnaBu Tpudonon. B:
Menunte Ha 21.Bek: OHJAWH HW3JaHUWE 3a W3CJEIBaHUA, aHAJINU3U, KPUTHKA,
16.05.2021.ISSN:1314-3794

Ta3u perieH3ust Ha KHUTaTa ,,epara Ha Be4epHOTO Tokmoy: [Ipogyurpane Ha BedepHO
TOKIIIOY 3a OHJIAaiH 1TiaTdopMu’ oT uMeTo Ha pod. Maprapura Ilemesa e ctpykrypupana B
OTJIeJTHU Maparpadu, KOUTO LEJAT a MOKaKaT JOCTOMHCTBATA HA U3CIEABAHETO OT PA3IUYHU
acriektu. C yBoja, o3arjaBeH ,,Mrpara Ha ciyyad™ ce mok3aBa pPeAKdsl MIAHC €JHO HAYyYHO
u3cje/IBaHe Jia ce MOSBM B MOMEHT Ha IBJIHO CHBIAJCHHUE CHC COIMAIHU U IMOJUTUYECKU
oOcrositencTtBa B bbirapusa. TeopeTuuHUAT Mozen Ha OBJITapcKOTO BEUEPHO TOKILIOY Ha
IpaKTHKa cpellla akTyajdHa MOJUTHYECKa peaju3alusi B poJsTa Ha BOJACLIUS U €KUIa Ha
BEUEPHOTO TOKILIOY C HaW-IBIbI TEJIEBU3WOHEH XHUBOT y Hac. B maparpad ,HayuHa
aKTyaJHOCT" € 0TOeNsA3aHO, Ue 3a pa3jIuka OT MHOTOOPOWHUTE U3CIICIBAaHNS B CBETOBEH Mamiao
Ha BEYEPHOTO TOKIIOY, Ta3M MOHOrpadus € MbPBOTO LSJIOCTHO M 3aIbJI00YEHO HAyYHO
u3cie/IBaHe Ha TEJIEBU3MOHHOTO TOKUIOY B ObJrapckara meauiiHa Teopus. [IpoyuBanero
oOxBalia HMCTOpHUSTa Ha  BEUYEPHOTO  TOKIIOY, TBOPYECKUS  HMHCTPYMEHTApHUYyM,
npodecuoHamHaTa OMpPaBIaHOCT Ha pEUIeHMs] B MpaKTHUKaTa Ha peaju3alus Ha MOAOOHU
npelaBaHusl, IPUHOCHU MOMEHTH Ha OBJITapCKUTE MPOLYyKIUHU. BhArapckoTo BeuepHO TOKIIOY
MOKa3Ba U JI0Ka3Ba CBOETO MSCTO B TEJIEBU3MOHHOTO MPOTrpaMHUpaHe Ype3 TeIeBU3HOHHU OUTKA
U KOHKYPEHLUS MEXIYy pa3iudyHd 00pasly, KOJKOTO MOMYJISPHU, TOJIKOBA U HE MHOTO
3abpKaNM ce Ha eKpaH. HayyHUST aHanmu3 moauyepraBa poJisAiTa Ha BOJECLIUS HAa BEYEPHOTO
TOKIIOY, KOSITO TPENonpeAeiss M NPOABDKUTETHOCTTa Ha ChILIECTBYBAHETO MY Karo
TEJIEBU3MOHHA TNPOAYKLMS, HMHHUIMHpAHA OT MPEeArpHUeMauyecTBOTO Ha HE3aBUCHUMU
MPOAYLEHTCKU KoMmnaHuu. [locouenu ca HAKOU MPUHOCH Ha MOHOTpa(usATa: OPUTHHAIHOCT Ha
TeMaTa B OBJATrapCcKUTE MEIUWHU M3CJIEBAaHUs, HaAy4YeH MPUHOC € U30paHaTa METOJ0JIOTHS U
noJpoOHUS aHAIU3 Ha MeT MpeAaBaHusi OT (opmara Ha BEYEPHOTO TOKILIOY, TEOPETHUKO-
MPUJIOKEH MOJXO/ B HAYYHHS aHAIN3 U eMIUPUYEH CPaBHUTENICH aHaIu3, aJalTHPaHETO Ha
BEUYEPHOTO TOKIIOY 3a OHJaiH muaTdopMu. B 3akimiodenue, cTaBa sICHO, 4e Ta3u MOHOTpadus
€ CeprO3Ha CThIIKa HaIpel B aHalKM3a U OCMUCISHETO Ha TEJEBU3HMOHHOTO pa3BlieYCHUE B
HEroBus OBJITapCKH BapHUaHT, KaTo TEPUTOPHUS HA XyMopa, BUAMMA € ,,0ailKaHu3aluusaTa* Ha



¢dopmaTa Ha BeUepHO TOKIIOY B bbarapus, ObIrapckoTo BEYEPHO TOKIIOY € MOCPEIHUK U
CIIEHa Ha KOMEHTapy Ha MOJUTHUIIM U TOJTUTHYECKH ChOUTHS.

17.PESHEVA, Margarita. The Late-Night Talk Show in the Era of Slavi
Trifonov. In: www.newmedia21.eu.[online].16.05.2021. ISSN:1314-3794

This review of the book "The Era of the Late Night Talk Show: Late Night Talk show
Productions for Digital Platforms" on behalf of Prof. Margarita Pesheva is structured in
separate paragraphs that aim to show the research contributions of the monograph from
different aspects. In introduction, entitled "The Game of Chance", the rare chance that a
scientific study appears at a moment of complete coincidence with social and political
circumstances in Bulgaria is shown. The theoretical model of the Bulgarian evening talk show
in practice finds an actual political realization in the role of the TV host and the team of the
evening talk show with the longest broadcasted in our country. In the paragraph "Scientific
relevance" it is noted that, in contrast to numerous scholarly studies of the evening talk show,
this monograph is the first comprehensive and in-depth scientific study of the television talk
show in Bulgarian media theory. The study covers the history of the evening talk show, the
creative instruments structure, the professional decisions in the practice of realization of similar
shows, and contributing moments of the Bulgarian productions. The Bulgarian late-night
program shows and proves its place in television programming through television battles and
competition between different models, both popular and not very long broadcasted. The
scientific analysis highlights the role of the host of the evening talk show, which predetermines
the duration of its existence as a television production initiated by the entrepreneurship of
independent production companies. Some contributions of the monograph are indicated:
originality of the topic in Bulgarian media studies, a scientific contribution is the chosen
methodology and the detailed analysis of five evening talk shows, a theoretical-applied
approach in scientific analysis and an empirical comparative analysis, the adaptation of the
evening talk show for online platforms. In conclusion, it seems not generalized that this
monograph is a serious step forward in the analysis and understanding of television
entertainment in its Bulgarian version, as a territory of humor, the "balkanization" of the late-
night talk show format in Bulgaria is visible, the Bulgarian evening talk show is a mediator and
a stage of comments by politicians and political events.

18. IIETPOB, Munxko. EpaTta Ha Be4epHOTO TOKIIOY(TIPOIyIIIPaHE Ha BEYEPHO TOKITIOY 32
ownaitH mardopmu). B: Peropuka n xomynukanuu, anput 2021, 6poit 47, cc. 129-
132.

Tasu perneHsust Ha KHUraTa oT UMeTo Ha npod. Mwiko [leTpoB mpencraBs HaydHaTa
MoHorpadus, o3ariaBeHa ,,Epata Ha BeuepHOTO ToKIIoy: [Iponynupane Ha BeUEpHO TOKLIOY
3a OHJIaWH TUIATGOpMU KaTO MBPBOTO 3aTBIOOYCHO TEOPETUYHO U3CIEIBaHE Ha
BB3HUKBAaHETO M PpAa3BUTHETO HA TEJIEBU3MOHHMS JKaHp, HApEYEHO ,,B€UEpPHO MIOYy,
0OMKHOBEHO U3TbUBAHO B KbCEH BeuepeH mpaiiMraiiM. KHurara e nznajgeHa kaTo MHOTO BaXKHO
u3cie/iBaHe, KOETO OTMBA Ha MO-BHCOKO HUBO B 00JlacTTa Ha Objirapckara MeIuiiHa TEOpUs.
Crnopen mo3uMsATa Ha PELIEH3eHTa KHUTaTa Mpejsiara MHTerpupala METOA0JIO0T s 3a HayyeH
aHaJIN3, KOSATO BKIIIOUBA MOJXOJIM Ha MEAMIHATa MCTOpUS W 3HAHHE, MEAMIHA perynaius,
MeAMiHa COLIMOJIOTHS M MOJUTHYEeCKHM Hayku. HayuHata MoHorpadusi ce ocHoBaBa Ha



KOMILJIEKCEH aHaju3 BbB BPb3Ka C BH3HHKBAHETO M IMO-KHCHOTO PA3BUTHE HA BEYCPHOTO
TOKIIOY W H3MO0JI3Ba MHOXECTBO M3CJICAOBATEIICKM TEXHWKW. KHHMrara paskpuBa
JEHCTBUTEITHOTO CHCTOSHUE HA BEYCPHOTO TOKIIOY B JTUTUTATHHUTE IUIAT(HOPMHU, KOETO THEC
M3IJICKA KaTO JUTHTAJICH KII0Y KbM HEFOBOTO OBIIEIIETO.

18.PETROV, Milko. The Late Night Talk Show Era: Late Night Talk Show
Production for Digital Platforms. In: Rhetoric and Communications, April 2021,
Issue 47, pp 129- 132.

This book review on behalf of Prof. Milko Petrov presents the scientific monograph,
entitled “The Late-Night Talk Show Era: Late Night Talk Show Production for Digital
Platforms as the first thorough theoretical study of origin and development of television genre,
called “the evening show”, usually aired in late-night prime time programming. The book has
been published as a very important research that goes a higher level in the field of the Bulgarian
media theory. According to the reviewer’s position, the book suggest an integrated
methodology of scientific analysis that comprises approaches of media history and knowledge,
media regulation, media sociology, and political sciences. The scientific monograph is based
on a complex analysis in relation to emerging and later development of late-night talk show,
and uses a numerous research techniques. The book reveals the actual status of late-night talk
show on digital platforms, which today looks like a “digital key” to its future.



