YTBbpXAaBaM.................. /oou.g-p T.Ceanapcku/

MII MoaenupaHe Ha roJieMu 1aHHHM B Ou3Heca u puHancute (Business Analytics) /I ceMecTbp uKOHOMUCTH/
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NOHEJE/JIHUK

Teopus Ha urpure 11 U30HpaeM

npo¢. amu 1B, Banos
3ana 420

AJITOPUTMHYHO YYEHE OT JaHHU B
HKOHOMUKata U (punancure, 45/0, 5
Kkpexuta, npod.ame Msan MBaHos,
n3bupaem 3ana 316

BTOPHUK

[TpakTHKyM 110 IPUIIOKEH aHAIN3 3a
HanpeaHanu, 45/0, 4 kpenuTta, uzdupaem
npo¢. amH ViBan MBanos, non. 1-p b.
Bornanosa, 1-p I'. HanbanTos 3ana 002

CPSIIA

ITpritoXXHU MOJIENH 3a IPOrHO3MpPAHE Ha
HMKOHOMMYECKH M (PUHAHCOBU JaHHH,
45/0, 4 xpenuta, nou.a-p bosa Jlomes
3ana 303

YETBBPTHK

AHaJIMTHYHU N3CieBaHus B OH3Heca -
TeopHs u npmiokenus, 45/0, 3 kpenura,
nou.a-p b.bornanosa 3ama 303

IHETBK

TexHUKH 3a TIPOBEXK/[AHE HA AaHAIMTHYHA
u3cnenBanus B Ousneca, 45/0, 5 kpenura,
n3bupaem, nou. b. bormanosa, n-p I'.
Han6anros 3ana 303

CbBOTA

Busnec pasysnasane, 45/0, 4 kpenuta, ri.ac.a-p Hukomnait Heros 3ama 303
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